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magazines ... just as it caught yours... 
this picture has been helping to get the 
story of Webster quality carbon papers and 
typewriter ribbons across to the public ... 
bringing an even wider acceptance of the Web- 
ster name, stimulating even greater sales of the 


famous Webster line. 


15,000,000 Webster messages in all will reach con- 
sumers through the leading national magazines in 1952. 
These messages will point out the many advantages in 
using tested and approved Webster products ... MultiKopy 
carbon paper, and Star Brand typewriter ribbon. This ad- 
vertising offers the same consistent selling support that the 


F. S. Webster Company alone has been giving for 43 years. 


The demand for Webster products is increasing every day. Tie up 
with this nation-wide advertising ... get your full share of the good 


will behind the Webster name. It will mean increased profits for you. 


Kr. &. W KERST Kit 4 ompamy 
13 Amherst Street, Kendall Square, Cambridge 
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{ OFFICE APPLIANCES 
is a news and technical 
trade journal, serving 
the entire industry of of- 
fice equipment. It covers 
the manufacture and 
distribution of office 
machinery, officedevices, 
office furniture, office 
supplies and the entire 
range of commercial sta- 
tionery. Its comprehen- 
sive news reports of the 
industry and its valuable 
special articles upon sub- 
jects germane to its field 
have given it unusual 
prestige. It serves a cli- 
entele composed of man- 
agers and agents for the 
various office machines, 
devices and supplies, 
commercial stationery 
dealers and many of the 
largest corporations in 
the United States. It 
also reaches some deal- 
ers in fifty-four other 
countries who deal in 
American office equip- 
ment. 

{ No person, firm or cor- 
poration, either directly 
or indirectly connected 
with the industry the 
journal represents, has 
any share in its owner- 
ship or voice in shaping 
its policy, which has in 
view at all times the best 
interests of the field it 
serves. It aims to dis- 
cuss all subjects fairly, 
and to furnish its read- 
ers reliable information 
concerning the progress 
and development of the 
office appliance industry. 
It will answer any ques- 
tions germane to its field 
to the best of its ability, 
and it asks its readers in 
all parts of the world to 
aid it with inquiries and 
suggestions, to which it 
will give prompt and 
earnest consideration. 
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TISUBSCRIPTION 
RATES payable in ad- 
vance, in the United 
States and itspossessions 
and Mexico—one year, 
$2.00; two years, $3.00. 
Canada—one year, $2.50; 
two years, $4.00. Foreign, 
all countries in the Postal 
Union, the equivalent of 
$3.00 American gold for 
one year and $5.00 for 
two years. Remittances 
may be made by personal 
checks, drafts on New 
York or Chicago, Post- 
office or Express Money 
Orders, or in American 
Postage Stamps or cur- 
rency, if sent by regis- 
tered mail. 

{ CHANGE OF AD- 
DRESS. Subscribers may 
have their mailing ad- 
dresses changed as often 
as desired. In ordering 
such changes it is neces- 
sary that both old and 
new addresses be given. 
{ CONTRIBUTIONS are 
invited upon any topic 
of interest to this trade. 
All accepted manuscripts 
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rates. Unaccepted manu- 
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turned unless postage is 
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withheld from publica- 
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articles of office equip- 
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{ Entered as Second- 
Class Matter, July 8, 1905, 
at the Postoffice at Chi- 
cago, Ill., under Act of 
March 3, 1879. 

{ “Office Appliances” is 
registered in the United 
States Patent Office, 
Washington, D. C. 

{ COPYRIGHT. Con- 
tents covered by Copy- 
right, 1932, by The Office 
Appliance Company. 
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Pen and Peneil Clips 
Defiance Sales Corp 
Oakville-Amer. Pin 

Pencil Sharpeners 


. 139 
Div. 83 


Autom. Pencil Sharpener Co.125 

Graff, George B., Co. . ..130 
Penciis, Cedar 

Faber, A. W., Inc. ; : 80 
Pencils, Mechanical 

Autopoint Co. 100 

Carter’s Ink Co. .. 109 

Parker Pen Co. sa 62. 63 

Seripto Mfg. Co 74 
Pens, Lettering and Show Card 

Bridgeport Pen Co. .. . 134 
Pens, Steel 

Turner & Harrison Pen Co. .133 
Picture Hooks 

Moore Push Pin Co .137 
Pins and Pin Containers 

Defiance Sales Corp. ... .139 

Oakville-Amer, Pin Div . &3 

Prym, William, of America.115 
Platens, Typewriter 

Ames Supply Co. ... . 

U. S. Tw. Parts & Supp. Co. 72 


Postal Scales 


Hanson Scale Co. .. -rTt 

Pelouze Mfg. Co. ; 123 

Stimpson Corp. ‘ , 129 

Triner Scale & Mfg. Co 130 
Punches 

Acco Products. Ine. startet 

Defiance Sales Corp. .. 139 

Globe-Wernicke Co. ... .. 99 
Publications 

Bridges, F. W., Ltd. 139 

Mon Bureau 138 

Pollini, Casa Editrice. 136 
Push Pins 

Moore Push Pin Co. 137 
Ribbon Dispensing Machine 

Tybon Corp. . Sh ekowe 33 
Ribbons and Carbons 

Allen & Co. .131 


Ault & Wiborg........... 56 


Carter's Ink Co. .109 
Codo Mfg. Corp .137 
Columbia R. & C. Mfg. Co... 64 
Crown Ribbon & Carb. Co. .105 


Internat'l Prtg. Ink Corp... 56 
Inter-State Rib. & Carb. Co t 33 
Little, A. P., Ine. an 

Manifold Supplies  “igagres ‘ 33 


Mittag & Volger, Inc. . §2 
Neidich Process Co. ..... 126 
Pacific Carb. & Rib. Co &1 
Phillips Ribbon & Carb. Co.111 
Rockwell-Barnes Co. ... . 125 
Storms, H. M., Co... .» 129 
Tybon Corp. .133 
U. S. Typwr. Rib. Mig. Co. .135 
Webster. F. S., Co 2 
Rubber Bands 
Faber, A. W., Inc... Ter | 
Rubber Stamps 
Meyer & Wenthe...... 133 
Rubber Type Outfits 
Fulton Specialty Co. 137 
Safes 
Art Metal Construc. Co.60, 61 
Berger Mfg. Co. 
Diebold Safe & Lock Co oo 
General Fireproofing Co. . 58 
Globe-Wernicke Co. ....... 99 
Metal Office Furn. Co...... 97 


le 53 
Mie. Co. 
..89, 90 


Shaw-Walker Co.. 
Yawman and Erbe 


S: ales ‘and Order Books 


Adams Brothers Co. 136 
Scales 

Hanson Scale Co. ..136 

Pelouze Mfg. Co .123 

Stimpson Corp. yer . 129 

Triner Scale & Mfg. Co. .136 


Sealing Wax 
Luther Ink & Stamp Pad Co.135 





THE SERVICE BUREAU 


of Office Appliances is maintained for the exclusive 
cribers and advertisers. 
of its various commissions this bureau calls upon prac- 
tically every member of the staff. 
inquiries upon matters germane to 
the field, it furnishes special reports upon articles of 
office equipment, supplies names of manufacturers of 
any article wanted, puts man and job together, prepares 
advertising copy, furnishes list of desirable agents and 
dealers in nearly every country, aids foreign dealers in 
S. A. lines, and in many other ways aa 


use of cul 


sonal letters all 


securing U. 


forms a service, all without charge. 
land have made, and are making, good use 
manufacturers in every section of the 


in every 
of this bureau: 


field have had evidence of the service. 
requests for catalogues to bring their files up to date, 
or to replace the file in case of fire or other form of 
are broadcasted in a bulletin which is 
mailed frequently to leading manufacturers. 


destruction, 


In the execution 


It answers by per- 


Subscribers 


Subscribers’ 








Seals, Notary and Seapenntion 


Meyer and Wenthe 33 
Shelf Boxes 

Art Steel Co. 135 

Diemer, John F., Co 127 

General Fireproofing Co.... 58 

Globe-Wernicke Co. uy 


Shelving 
Art Metal Construc. Co. .60, 61 


Art Steel Co hbe oe 135 
Berger Mfg. Co co ae 
General Fireproofing Co. of ae 
Globe-Wernicke Co, ° _o 
Yawman & Erbe Mfg. Co 


eee . 89. 90 
Sign Markers 
Fulton Specialty Co 
Stamp Pads 
Fulton Specialty Co. .13 
Luther Ink & Stamp Pad Co.13: 
Meyer & Wenthe .133 
Rockwell-Barnes Co. - 125 
Stands for Office Mac hines” 
Ze Leod Furniture Co. = | 
Toledo Metal Furniture Co.. 88 


fas} 


Stationery, Embossed, Engraved 
American Embossing Co. . .133 
Wiggins, The John B., Co. .112 

Stencils 
Meyer & Wenthe .133 

Stenographers’ Note Books 
Rockwell-Barnes Co. .125 

Stools 


Toledo Metal Furniture Co. 88 
Storage Cases 
Art Steet Co. _ .135 
Bankers Box Co. ; : . 64 
Berger Mfg. Co. . &7 
Oxford Filing Supply Co.107, 8 
Rockwell-Barnes Co. . 125 
Shaw-Walker Co., The. : 
Weis Mfg. Co. ..67, 68, 69, 
Store Fixtures and Equipment 





General Fireproof. Co.. The. 58 
Metal Office Furn. Co. ee 
Swinging Typewriter Stands 
Globe- Wernicke Co. a: 
Weis Mfg. Co. 67, 68, 69, 7 
Tables 
Art Steel Co. 125 
Berger Mfg. Co. ......... 87 
General Fireproofing Co. .. 58 
Globe-Wernicke Co. .. .. 99 
McLeod Furniture Co. .... &5 
Metal Office Furn. Co. as ee 
Shaw-Walker Co., The..... 53 
Steel Fixture Mfg. Co. - 27 
Tablets 


Rockwell-Barnes Co. ......125 
Thumb Tacks 


Graff, George B., Co....... 130 
Moore Push Pin Co. ...... 137 
Oakville-Amer. Pin Div.... 83 


Transfer Cases 


Art Metal Construc. Co. .60, 61 


Art Steel Co., Ine . —e 
Berger Mfg. Co. . oo Oa 
Canton Art Metal Co. . . 103 
Columbia Steel Equip. Co... 79 
General Fireproofing Co. .. 58 
Globe-Wernicke Co. . " 99 
Metal Office Furn,. Co. co's ae 
Rockwell-Barnes Co. ves ae 
Shaw-Walker Co., The .. 53 
Weis Mfg. Co. ..67. 68, 69, 70 
Yawman and Erbe Mfg. Co. 
(asa pBorhecheends 89. 90 
Ty pe, Typewriter 
nme s Supply Co . 7 
U. Tw. Parts & Sup. Co.. 72 
Soman Cleaning Material 
Clarotype Co. . ' 
Martens Type Cleaner Co. . .135 
Mimeo Service Bureau..... 1: 30 
Webster, F. 8.. Co. ....... g 
Typewriter Cushion Keys 
unson Supply Co. ....... 106 
Peerless Key Co. ........-; 59 


Speed Key Mfg. Co 1: 
Typewriter Cushion Knobs & Feet 
Ames Supply Co. 


Azora Rubber Co. ... ; "133 
Peerless Key Co. .. 69 

Typewriter Parts and Tools 
Ame 7 Supply Co. 72 
Tw. Parts & Sup. Co. 72 


tosis Mfrs. of 
American Automatic Type- 


WU GM. cons cctiveswe 137 
Corona Typewriter ....... 51 
Royal Typewriter Co. .113 
Smith, L. C. & Corona Tws.. 51 


Underwood, Elliott - Fisher 
06s ae eke en Back Cove 
Varityper Incorporated 
Typewriters, Rebuil 
Regal Typewriter Co. ..... 1 
Reliable Tw. & A. M. Co...1i 
Shipman-Ward Mfg. Co....1 
Wholesale Typewriter Co. ..1 
Visible Index Systems 
Art Metal Construc. Co. .60, 61 


Globe-Wernicke Co. ....... no 
Postindex Co. ....... aoe ee 
Sheppard, The C. E., Co.... 76 
Wilson-Jones Company ..103 
Yawman and Erbe Mfg. Co. 
ee eer rere ra aT 89, 90 
Wardrobes 
Art Steel Co. . 135 
Berger Mfg. Co. ......... 87 
General Fireproofing Co. ... 58 
Globe-Wernicke Co. ....... 99 
Shaw-Walker Co., The..... 53 
Waste Baskets 
Y y 2 SPP rractss 135 
Derger Dame. GO wnnscvecces 87 
=e ‘tal Office Furn. Co. . a. or 
Nat'l Vulcanized Fibre Co. .127 


Peerless Wire Goods Co. .., 98 








OFFICE APPLIANCES 


_WANTS AND TOR SALE 


The rate fer classified advertisements is eight cents a word. 


Minimum charge, $1.60. 


SITUATIONS WANTED 


FOUNTAIN PEN and px 


represented a well knowr 


has successfully 
middle west for 


neil salesman who 
manufacturer in the 


many year s open onsider new connection either to rep- 
resent a sing company or to sell two or three lines on 
straight comn n } i Present headquarters in Chicago 
Knows the trade from Pittsburgh to Omaha Will consider 
iny article for flice use sold by commercial stationers which 
offers a fair return for intelligent iggeressive sales effort 
Address L-9 care Of Appliances, Chicago 

MAN » YEARS OF AGE, with successful record as Junior 
Executive in nationally known office appiiance organization, de 
sires connection as field representative for reputable manufa< 
turer, preferably in the office furniture line, for States of Ohio 
Indiana Western New York, Western Pennsylvania, West 
Virginia and Kentucky 1 real salesman with a wide acquaint 
ince among the trade a thorough knowledge of the market 
ind a surplus of selling enthusiasm Here is an opportunity 
for some progressive manufacturer with an eye for the future 
to secure aggressive representation of high calibre. Address 
L,-92, care Office Appliances, Chicag« 

SALESMAN WELL ACQUAINTED in territory from Denver 
west, seeks new line to sell to dealers Knows practically all 
stationers and department store buyers In a position to give 
good representation to a line of genuine merit. Address L-90 
care Office Appliances, Chicago 


WAN TED—Position as commercial stationery department man 
assistant; have had 


ger o1 thirty years experience in this 
work and can furnish references from former employers 
Moderate wage Address L-89, care Office Appliances, Chicago 


SALESMAN OF UNUSI 
new connection 
stationery r offic 


AL 
Preferably as 


TRAINING and experience 
southern representative 
manufacturer Thoroughly 


seeks 


tor 


o ) é equipment 
familiar with files and filing supplies, furniture, loose leaf, and 
other articles sold in the stationery store Trained in systems 
work Can first-class references and fidelity bond 


furnish 
care Office 


Address L-9$1 Appliances, Chicago 


SALESMAN AND SALES EXECUTIVE who has established 
excellent record as an office specialty salesman in Chicago and 
surrounding territory seeks new line on either salary or com- 
mission basis Approximately ten years’ experience in office 
machines. Has sold direct in city territory, has directed other 
salesmen and has built up attractive dealer business. While 
particularly qualified for mechanical line, will consider any 
article of office equipment which will respond to specialty sell- 
ing. Has initiative to quickly meet changing conditions and to 
develop new, successful sales programs. Prefers the Chicago 
area but will consider other cities Address L-95, care Office 
Appliances, Chicago 

COMPETENT SALESMAN with twenty years successful expe 
rience selling steel pens for manufacturer to stationers in mid 
dle western states, is open for new connection. Qualified to 
handle any line sold in stationery or office equipment stores 
Well acquainted with the dealers and familiar with all trad: 


sufficient to 
Appliances 


will be 
Office 


ind references 
Address L-94 care 


interview 
ability 


practices An 
demonstrat 
Chicago 


SALESMAN with ten years’ successful experience selling Shaw- 


Walker wholesale exclusively to the trade in the Metropolitan 
area wishes to represent manufacturers of filing cabinets, storag: 
cabinets and safes, well acquainted with office equipment dealers 


and stationers Capable of high class renresentation Excellent 

references Address L-97, care Office Appliances, Chicago 
REPRESENTATIVES AVAILABLE 

OFFICE FURNITURE LINE WANTED for St. Louis territory 


by successful salesman, formerly sales manager for desk man 
ufacturer Well acquainted with dealers in Middle West and 
particularly in Missouri and Southern Illinois Will consider 
iny line of merit whether steel or wood, or filing equipment 
Plans to cover entire territory every mont! Has a remarkabl« 
service for some established manufacture! Address K-91, care 
Office Appliances, Chicago 
SALESMEN WANTED 

SALESMEN WANTED to sell new $4.00 office appliances as 
a side line direct to nsumers Liberal commissions. Ex- 
clusive territory open for men proving ability Give refer- 
ences and other lines carried Address Z-124, care Office Ap 
Pliances, Cl 1ZzO 

FINANCIAL INDEPENDENCE AND INCOME for life through 


constant, ever ncreasing repeat commissions without call 
backs The business made rich by the depression Business 
and professional men buy on sight iil initial profit Com 
monwealth System Publishers, 508 S. Dearborn, Chicago 


DISTRICT MANAGERS and salesmen experienced in the vis- 
ible index field to sell “Visblex,”’ a visible loose leaf equipment. 
Exceptional opportunity for experienced men with an old es- 
tablished company Henry Conolly Company, Rochester, N. Y. 


mechanical, 
Made in 


stationery 
two styles, 


small 


stores 


SALESMAN WANTED to carry 
specialty sold through stationery 


small enough to be carried in ordinary briefcase or in pocket. 
An item of genuine merit which offers excellent sales possibili- 
ties when given consistent attention. Nothing else like it on 
the market In answering indicate the territory covered and 
lines represented All information will be held in strict con- 


fidence Address Z-126, care Office Appliances, Chicago. 
WANTED ARTICLES TO MANUFACTURE 

CHICAGO MANUFACTURER is in the market for some small 

urticle of real merit which can be made in his present plant. 

Will consider stationery but not particularly interested in fur- 

niture or machines Present business is in novelty field but is 


in a position to develop stationery trade connections Address 


Y-184, care Office Appliances, Chicago 


REPRESENTATIVES WANTED 


REPRESENTATIVES WANTED— Manufacturer of a_ well- 


known office specialty wants manufacturers representatives 
with established followings among wholesale and retail sta- 
tioners and office equipment dealers. Good opportunity. Ad- 


dress Z-125, care Office Appliances, Chicago 


FOR SALE AND WANTED TO BUY 


ELLIOTT-FISHER billing and bookkeeping machines bought 


and sold Maloney, Gilmore Co., 508 S. Dearborn, Chicago 
FOR SALE—The United States manufacturing and distribu- 
tion rights on a new and efficient accessory for the writing 


desk or table. This device, which has received approval wher- 
ever it has been introduced in England, consists of a smooth 
writing surface, slanted at a convenient angle for easy writ- 
ing; a rotary telephone pad index capable of handling over one 


hundred and fifty names and numbers; a reversible memo- 
randum roll which permits easy reference to previous notes; 
a perpetual calendar; a pen or pencil holder, and a recess for 


storing stamps, pins, pens, pencils, et Similarly, manufac- 


turing and distribution rights on an automatic blotter of the 
rocker type, equipped with a roll of blotting paper and oper- 
ited in much the same way as a film in a camera, are for sale. 


Address Z-123, care Office Appliances, Chicago 


ADDRESSOGRAPH 


graphs, 3 Model 6343 Graphotypes 


EQUIPMENT 5 Model 2201 Addresso- 
hand model 100 Addresso- 


graphs, all in 220,000 series for style “ six line plates. 
1] 161 drawer roller curtain cabinets for C six line plates, 
used very little Big discount. Address Z-122, care Office 
Appliances, Chicago 

ALL MODELS ELLIOTT FISHER Billing and Bookkeeping 


Other Office 
APPLIANCE 


machines, Typewriters, Adding Machines and 
Equipment Bought and Sold. CHICAGO OFFICE 


CO., 533 So. Dearborn St., Chicago. 


ELLIOTT-FISHER machines bought, sold and rebuilt. Teeter- 
Warsh Co., Plankinton Arcade, Milwaukee, Wis 

POST INDEX CABINET with 20 books 8x5 card, 1,000 IVI 
panels 24 inch for 6 inch card. What are we bid? Addressing 
machines, Comptometers, Dictaphones, Ediphones, Kardexes, 
Mimeographs, Multigraphs, bought and sold Hanover Office 
Equipment Co., 80 Greenwich St... New York City 


Guaranteed work 
Also 144 yard 
specialty. 


MULTIGRAPH RIBBONS re-manufactured 
quick service Send us your old ribbons today 
reel typewriter ribbon fabric, of any inking, a 
Lewis Co., $95la No. 4th Street, Milwaukee, Wis 


FOR SALE 
important 


\ stapling machine now on the market. Performs 
functions which other fasteners cannot do. Business 
can be developed considerably. Owner has other interests and 
will sell at a very reasonable figure. An opportunity for some 
one to establish his own stationery specialty business or for 
a manufacturer already selling to the trade to make a profit- 
able addition to his line. Address Z-127, care Office Appliances 
Chicago 
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PATENTS 


Copies of patents shown here can be ob- 

tained from the Commissioner of Patents, 

Washington, D. C., for ten cents each in 

cash, postofice money orders or certified 

check. Stamps and personal checks not 
accepted. 





No. 1,879,231. Typewriting machine; patented Sep- 
tember 27, 1932, by William F. Helmond, West Hart- 
ford, Conn. (assignor to Underwood Elliott Fisher 
Company, New York, Y., a corporation of Dela- 
Serial No. 483,513 
No. 1,879,387. Stamp; patented September 27. 1932, 
by Louis Melind, Chicago, Ill. Serial No. 452.844. 


No. 1,879,429. Adjustable adapter - casters; pat- 
ented September 27, 1932, by Wiliam . Noelting and 
Walter M. Van Dusen, Evansville, iad. (assignors to 
Faultiess Caster Company, Evansville, ind., a corpora- 


tion). Serial No. 522.216. 
No. 1,879,465. Paper feeding device; patented Sep- 
tember 27, 1932, by Edgar Elisworth Phinney, West 


(assignor to Defiance Manufacturing 


Orange, N. J. 
a corporation of New York). 


Company, Orange, N. J., 
Serial No. 576,976. 


No. 1,879,620. Rotary visible index apparatus and 
card; patented September 27. 7“. by Clarence L. 
. Cohn, Les Gatos, 


Johnston, Hillsborough, and Max M 
Calif. Serial No. 551,504. 


No. | 879,665. Folding table; patented September 
27, 1932, by Edward E. Ekvall, Elgin, tll. (assignor to 
The W. H. Howell Company, Geneva, Ill., a corpora- 


tion of Illinois). Serial No. 580,523. 

No. 1,879,811. Platen for printing and addressing 
machines; patented September 27, 1932. by Cecil C. 
McCain, Glen Ellyn, Ill. (assignor to Addressograph 
Company. Wilmington, Del., a corporation of Dela- 
ware). Original application filed February 25, 1929, 


42,367. Divided and this application filed 
Serial No. 454,274. 


patented September 27, 1932, 
Serial No. 


Serial No. 
May 2!, 1930. 


No. 1.879.854. Desk; 
oy, Geeert M. Miller, Montgomery, Penna. 
56 


No. 1,879,945. Folding table; patented September 
27, 1932, by John B. O'Connor, Aurora, Il. (assignor 
to Lyon Metal Products, Inccrporated, Aurora, Iil., a 
corperation of Illinois). Serial No. 250,462. 


No. 1,879,967. Hand operated postal machine; pat- 
ented September 27, 1932, by Raiph G. Whitlock, Los 
Angeles, Calif. (assignor to Ralph G. Whitlock Pat- 
ents, Inc.. Las Vegas, Nev., a corporation of Nevada). 
Serial No. 394.602. 


No. 1,880,191. Box; 
Leon G. Bigelow, St. Paul, 
Park Box Company, St. Paul, 
Minnesota). Serial No. 215,15 


No. 1,880,220. Paper carriage; patented October 4, 
1932, by Oscar J. Sundstrand, Rockford, Ill. (assignor 
te Sundstrand Corporation, Wilmington, Del., a corpo- 
ration of Delaware). Serial No. 326 646. 


No. 1,880,392. Metal cabinet; patented October 4, 
1932, by Emil J. Jones, Jamestown, N. Y. (assignor to 
Jamestown Metal Desk Company. Jamestown, N. Y., a 
corporation of New York). Scrial No. 427,789. 


No. 1,880,592. Type indexing means; patented Oc- 
tober 4, 1932, by Frank H. Trego, New York, N. Y. 
(assignor to Varityper Incorporated, New York, N. Y., 
a corporation of Delaware). Serial No. 457,677. 


No. 1.880.763. Magazine or catalogue binder; pat- 
ented October 4, 1932, by Edward Buenger, Chicago, 
ill. (assignor to Wilson-Jones Company, Chicago, Iil., 
a corporation of Massachusetts). Serial No. 534,578. 


No. 1,880,863. Card tray: patented October 4, 1932, 
by a H. Dawson, Cambridge, Mass. (assignor to 
Wilson-Jones Company, Chicago, Itil., a corporation of 
Massachusetts). Serial No. 443,683. 


No. 1,880,896. Keyboard for calculating machines; 
patented October 4, 1932, by Alfred J. b 
troit, Mich. (assignor to Burroughs Th Machine 
Company, Detroit, Mich.. a corporation of Michi 


patented October 4, 1932, by 
Minn. (assignor to Quality 
S om a corporation of 


Continuation of application Serial No. 158,444, filed 
January 3, 1927. This application filed August 18, 
1930. Serial No. 476,081. 

No. 1,881,402. Caster: patented October 4, 1932, by 
John T. Graham. Creighton, Penna. (assignor of one- 
half to John F. Kowk, Creighton, Penna.). Serial No. 


593,992. 


No. 1.881.462. Typewriting machine; patented Oc- 
tober 11, 1932, b Gari Gabrielson and Charles Wauc- 
quez, Syracuse, (assignors to L. C. Smith & 
Corona Typewriters Am Syracuse, yr Y.. a corpora- 
tion of New York). Serial No. 389,413. 


No. 1.881.477. Posting ‘— patented October t!, 
1932, by Victor W. Gideon, Chicago, Ill. (assignor to 
Wilson-Jones Company, a cerporation of Massachu- 
setts). Original application filed December 14, 1927, 
Serial No. 239, Divided and this application filed 
October 22, 1928. Serial No. 314,021. 


No. 1,881,715. Copyholder for typewriters: patented 
October 11, 1932. by Gordon Laurence, Kew Gardens, 
N. Y. (assianor to L. C. Smith & Corona Typewriters 
Inc.. New York. N. Y., a corporation of New York). 
Serial No. 565,271. 

No. 1.881.852. Calculating machine; patented Octo- 
ber tf, 1932, by Frederick Otto Mueller, Detro't, Mich 
assignor to Burroughs Adding Machine Company, De- 


troit, Mich., a corporation of Michigan). Serial No. 
284,919. 

No. 1,882,457. Filing device; patented October 11, 
1932, by Frederick L. G. Straubel, Green Bay, Wis. 
Serial No. 488,799. 


No. 1.882.510. Ring binder; 
1932, by Adolph G. Lottrcr. 
signor to The H. C. Miller Co., 
Serial No. 234,107. 


No. 1,882,782. Card holding tray; patented October 
18, 1932, by George H. Dawson, Cambridge, Mass. (as- 
signor to Wilson-Jones Company, Chicago. Ill... a cor- 
poration of Massachusetts). Serial No. 332,454. 


No. 1,882,065. Loose shcet binder; patented October 
18, 1932, by John Schade, Holyoke, Mass. (assignor to 


patented October I!, 
Milwaukee, Wis. (as- 
Milwaukee, Wis.). 
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National Blank Bcok Compare. Holyoke, oon. ~, @ Cor- 
poration of Massachusetts). rial No. 97. 

No. 1,883,138. Desk stand; patented oe 18, 
1932, by Edward C. Walter, Orange, N 
te Monroe Calculating Machine Company, \ 

J., a corporation of Delaware). Serial No. 382,639. 


No. 1,883,204. Sianature machine; patented October 
18, 1932, by John Whitaker, North Wales, Penna. (as- 
signor to Safe-Guard Corporation, Lansdale, Penna., a 
rene of Delaware). Serial No. 248,868. 


1,883,435. Costumer; patented October 18. 1932 
by a? R. Zifferer, Columbia, Penna.: Mabel C. 
Zifferer, Harry E, Champion, and H. Nelson Albright, 
executors of said Lothar R. Zifferer, gy | (as- 
signors to Utilatree Products, Inc., New York. Veo 
a corporation of Pennsylvania). Serial No. 486, tia. 


No. 1,883,697. Typewriting —- patented Octo- 
ber 18, 1932, by George G. Going, Middictown, Conn. 
(assignor to Remington Typewriter. Company, i. &. 
Y.. a corporation of New York). Serial No. 256.6 


No. 1,883,760. Calculating machine; patented ool 
ber 18, 1932, b a... Bricken (now by judicial change 
of name John Beaver), East Orange, N. J. (as- 
signor to Monroe { alculating Machine Ste Inec., 
sree N. a corporation of Delaware). Serial No. 
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No. 1,883,795. Automatic Grice, damice for inked 
18, 1932, 


sheets; patented October enry M. Kan- 
nee, New York, N. Y. Serial No. io,316. 


Price of Patent Office Publications 
Increased 

The price of The Official United 
States Patent Office Gazette has been 
increased. Single copies are now thir- 
ty-five cents; annual subscriptions are 
$16.00; foreign subscriptions, $25.00. 
The price of other publications of the 
patent office has been increased also. 
Heretofore the price of the Gazette 
was $10.00 a year, and twenty-five 
cents a copy. The change is due to 
the campaign to reduce the loss on 
issues of Government periodicals and 
other publications. 











L. C. STOWELL 


President 





W. R. GREENWOOD 
Secretary 


H. R. RUSSELL 
Vice-President 


Executive Officers of the Office Equipment Manufacturers 
Institute Elected at the Annual Meeting Held in New York 
City, October 13 and 14, 1932 


(See page 42) 














Charles A. Stott of tional Stationers 


Charles G. Stott & Pres scan Association by the 
Co., Inc., Wash- National Executive 
ington, D. C., Was Elected Committee, Succeeding Sam- 


Acting President of the Na- uel B.Groomof Boston, Mass. 


(See page 48) 
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EDITORIAL 





Stott Heads National Stationers Association 
@SThe action of the Executive Committee of The 
National Stationers Association in electing Charles 
A. Stott acting president of the association is espe- 
cially fortunate. Mr. Stott is a man of experience 
and ability in business and association affairs. He 
understands thoroughly what the association aims 
to accomplish, and is admirably qualified to carry 
out the duties of his new office. 

Additional information with regard to Mr. Stott’s 
appointment will be found on the National 
tion page. 


Associa- 
o> 

Foreign v. Domestic Leather 

@@in many cases the rule is imperative that United 


States leather be used in filling government con- 
tracts. A recent incident disclosed the fact that 


there is no such proviso with regard to upholstery 
leathers. Asa result of the incident, United States- 
tanned leather will be used to cover new chairs and 
davenports now being made for the new congres- 
sional building in Washington, and the rule will no 
doubt hereafter specify the domestic product for fu- 
ture installations. 

It appears from a report that has come to Office 
Appliances that some upholstery leather tanners are 
buying leather in the unfinished state from abroad, 
the reby throwing two-thirds of the labor that is nor- 
mally employed in tanneries out of work, and de- 
priving the American cattle grower of a portion of 
his market for hides, 

Cattle hide upholstery leather originated in Amer 
ica and the superiority of its working qualities, we 
are informed, has been recognized the world over for 


years. An authority upon the subject states that 
domestic tanned and finished upholstery leather is 
better, and that it can be and is sold at less prices 


than those of any other country. 

Now there can be no prejudice against foreign 
merchandise as such. We are dependent upon over 
seas producers for many things. Moreover, we have 
goods to sell in the foreign market, and such sales are 
promoted by purchase of manufactures which can be 
used to advantage 

At all times, however, it is appropriate that gov- 
ernment requirements be supplied as far as possible 
with domestic products. The importance of the 
practice under present conditions admits of no argu- 
ment. Indeed, under present conditions it is highly 


desirable that purchases generally be confined as 


nearly as may be to articles of domestic production 
as a means of reducing unemployment. 

In the leather incident, a vigorous protest and 
presentation of the facts to certain government off- 
cials resulted in an order for the use of U. S. prod- 
ucts, thereby giving increased employment in the 
tannery whose leather is to be used. 

It is proper to add that the manufacturers of the 
chairs and davenports probably had no thought of 
the source of the leather first considered in their re- 
spective bids. 

Abraham Lincoln is reported to have said, “I don’t 
know much about tariffs, but I know that if my wife 
buys a $25 coat in Europe, we have the coat and 
Europe has the $25; but if she buys it here, we have 
both the coat Pre the money “Buy British” is 
stimulating activity in the British Empire, and 
“Made in Germany” is appealing to Germans. And 
why not? 

In normal times, we are told, large quantities of 
finished leather are exported to every civilized coun- 
try in the world, proving that we have the goods as 
well as the right prices. Today most Europeans are 
stoutly in favor of buying the manufactures of their 
homelands ; among us there are too many willing to 
pay more because an article seems to acquire extra 
attraction from having been made abroad. The word 
“imported” is no recommendation in Great Britain, 
France or Germany. 

Just now we shall do well to keep U. S. dollars cir- 
culating within U. S. boundary lines. Under more 
flourishing conditions—but let’s not anticipate the 
future. Let’s first inventory our forces, then coordi- 
nate and direct them toward the exigencies of today, 


-o- 


Cutting Price to Get Furniture Business 
@@ Last week one of the manufacturers in the field 
wrote to comment upon the disposition of certain 
producers to cut prices in the hope of stimulating 
business. We are quoting his letter as an editorial 
upon the subject: 

“Manufacturers who deliberately succumb to the 
demands of their dealers for lower prices with the 
expectation of securing an order over competition 
are but further depressing an already over-depressed 
condition in the office furniture field. Volume is 
the excuse, but the man who faces his facts and 
figures will learn that he achieves nothing. 

“Aside from unnecessarily depleting his own re- 
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sources, such a manufacturer but adds to the dis- 
satisfaction of customers. He will find it hard to 
refuse further demands for special concessions, with 
the result of leaving him no fixed price and causing 
his dealers to wonder if they are on the real ‘inside.’ 

“It is very doubtful if ten or even twenty per cent 
reduction in the price of a piece of furniture is the 
deciding factor in a sale today. When the dealer’s 
prospect has been made receptive to a new or im- 
proved piece of ofhce equipment, he will buy with- 
out the added inducement of a cut in price. And if 
the dealer is handling a line of merit, he is entitled 
to a legitimate profit on the sale. When a dealer 
selling at unstable prices enters into competition 
for an order, he is likely to consider that his only 
chance for the business 1s with ‘the same thing for 
lf such is the case, the fault usually 
manufacturer who is himself making 


less money 
les with the 
nothing in such transaction. 

“Usually the dealer who loses the sale is resentful 
and feels that the manufacturer with whom he is 
doing business should give him a special discount 
in order to meet the competitive price. All in all, 
a very unwholesome policy for both manufacturer 
and dealer. Bad for the industry. 

“The manufacturer who will face the following 
facts will hesitate to sell below his legitimate prices. 

“Presuming that he has a gross margin in his 
product of twenty per cent under present conditions 
and that he reduces a price five per cent, he must 
do thirty-three and one-third per cent more business 
in dollars to make the same gross on his operations. 
So, if he reduces his price ten per cent, he must do 
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double the amount of business to equal the same 
gross, not to mention the fact that he must sell the 
added number of units to bring up the dollar volume. 
It is inconceivable that profitable volume could be 
created under such circumstances. 

“Many dealers have told us that if they could be 
sure manufacturers had discontinued their indis- 
criminate price-cutting, they would gladly place 
stock orders at current profitable prices to the man- 
ufacturers, as their stocks of new furniture are much 
depleted. 

“Until the manufacturers have stabilized their 
price policies, we cannot blame the dealers for this 
hesitancy and the delay in the return of profitable 
business to the office furniture manufacturers can 
be blamed only on themselves.” 


-o-~ 


The Annual Business Exposition 
@S@ The recent business show held in New York 


City was the twenty-ninth annual event of the kind, 
and despite difficult business conditions and incle- 
ment weather, it was successful both from the stand- 
point of visitors and that of exhibitors. Many valu- 
able improvements and new machines and devices 
were shown for the first time. The exposition was 
well attended by people who took an intelligent in- 
terest in the exhibits. The exhibitors, many of 
whom booked direct orders for immediate delivery, 
were well satisfied. 

Frank Tupper and his associates in the National 
Business Exposition Company are to be congratu- 
lated. 


WHAT SOME DEALERS ARE 
DOING TO INCREASE BUSINESS 


HE other day Office Appliances asked several 

leading stationery houses throughout the coun- 
try what they are doing to beat that ragged old 
tramp, Depression. Replies, while not numerous, 
were interesting, and may be suggestive to other sta- 
tioners. First on the list comes Herbert S. Fall of 
the Japs-Olson Company, Minneapolis, governor of 
the Seventh Regional District: 

In discussing the subject of getting the best of 
the hard times, Mr. Fall said: “When the ragged old 
tramp, Depression, came knocking at the door of 
the Japs-Olson Company back in January of 1931, 
we, of course, began to look around to find a way 
of combating this new evil that was trying so hard 
to upset everything we had accomplished in the pre- 
ceding years 

“At that time we were occupying a floor space 
with a frontage of approximately eighty-five feet, 
comprising what was originally three stores in a 
building built some twenty-five years ago. So it can 
be easily imagined that our window display wasn't 
of the most up-to-date character. In enlarging our 
floor space, we had overlooked the value of good 
show windows and had neglected them shamefully 

“The entrance to our store was of the original 
single-door type, twenty feet from the outside wall, 
leaving us one small window to the left of the door 
and two larger windows to the right, each having a 
depth of about two feet, in which we displayed our 


veoods 
~ . 


“In figuring out where we would first strike at 
Mr. Depression, we decided that a new front, a bold 
front, if you please, was the thing we needed so that 
we could hold our cash trade and show off our mer- 
chandise that we wanted to keep on selling to the 
public. 

“In February, 1931, our store front was completely 
boarded up and in about twenty days the transfor- 
mation took place, and we displayed to the public a 
brand new bold front with which to face ‘Old Man 
Depression.’ 

“Our new front comprises two large display win- 
dows thirty feet wide, with a large double door in 
the center. Each window has three big electric 
lights in it and there is one light in the center of the 
doorway, making a very attractive appearance when 
the lights are on. The bottom or display floor of 
the windows is now one and a half feet from the 
sidewalk level, just the right height so that those 
walking by can’t help but see in. The windows are 
five feet deep with no partitions in the rear, making 
it easy to display a complete office of steel or wood 
furniture in either window at any time, and allowing 
the public to see directly into the store. 

“We try at all times to keep these windows filled 
with articles that will attract attention, sometimes 
with regular stock merchandise well shown with 
price tags on each article, and sometimes with bar- 
gains. By bargains we don’t mean cut prices, but 
such things as a special fountain pen and pencil set, 
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recently sold for $1.95, which was a big number; a 
special propelling pencil and leads in a cellophane 
package at the special price of thirty-nine cents. 
Such articles as these and many others attract a 
great deal of attention and sell readily, even in times 
such as these; and these sales help to swell our cash 
business which, up to now, has shown no decided 
decrease. 

“We are firm believers that a price tag displayed 
on all goods in our windows will tell the public what 
it wants to know—that is, the price the customer has 
to pay. 

“Pictures of the latest sporting events, world news 
and many other things of this nature, displayed 
throughout the window cause people to stop and 
look, and, in doing so, bring their attention to the 
rest of our display. 

“The new front on our store has certainly paid 
for itself. It makes the store more attractive, gives 
us much better light and ventilation, has saved on 
our electric bill; and we firmly believe it would have 
doubled our business in normal times. 

“How many display windows are there through- 
out the country in our line of business which, if they 
were given a little sprucing up and more attention 
to displays shown in them, would help to make a 
kink in Old Man Depression, and to change the own- 
ers from the red into the black ?” 

Paragraphic Suggestions from Other Dealers 

C. W. Heppner, manager of the furniture and sta 
tionery departments of the J. K. Gill Company, 
Portland, Ore., sums up their efforts to beat hard 
times in the following pithy paragraphs. He says: 

“In the first place, we have not exactly beaten the 
old tramp, Depression, but we have given him a 
fairly good run for his money during this dark pe- 
riod. Our plan has been to specialize on different 
articles each week, thereby bringing before the pub- 
lic practically everything that is carried in the com- 
mercial stationery lines. Also, we have never over- 
looked anything new that has been put on the mar- 
ket, because we feel at this time that we should not 
overlook anything that will bring in a few extra 
dollars. By taking some different item each week 
with the salesmen, both in and out of the store, we 
have found that quite a little plus sale business was 
created. By doing that, it helped us to keep closer 
to the previous year’s business. 

“During the past year we have added about ten 
new items to our stock that have been more or less 
specialties; nevertheless, they have fitted into our 
line very nicely. We have not put forth any drastic 
scheme that could be photographed, but we merely 
have gone along the lines of trying to create plus 
business.” 

Here we note the fact that office specialties are 
coming more and more into the picture as sources 
of profit in emergencies. Specialties so taken on will 
not be relinquished when times again become nor- 
mal. 

Out on the western edge of Illinois, overlooking 
the broad expanse of the Mississippi river, is an ener- 
getic stationery concern known as Carlson Brothers, 
Inc. The secretary of this company, Daniel S. Han- 
sen, briefly outlines their fight against untoward 
conditions in the following words: 

“You crave information. We crave more busi- 
ness. Idea after idea has been considered and put 
into force with just fair results. 

seing in the farm implement section, naturally 
we are hard hit, but you can be sure of one thing: 
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We are pulling more door knobs and seeing more 
faces these days than ever before. At least, we are 
getting acquainted with our prospects of the future. 

“Confidence is much improved up and down the 
river.” 

It is a long jump from Moline, IIL, to Atlanta 
Ga., but having read the Arabian Nights and other 
Oriental tales, we promptly mount the magic carpet 
and are waited to the Georgian metropolis, where 
Charles M. Marshall, secretary and treasurer of the 
Ivan Allen-Marshall Company, and former president 
of the National Stationers Association, gave some 
pertinent hints on management under depressive 
conditions. First he brought out the fundamental 
proposition that a business, to succeed, must achieve 
an economic balance. This applies in good times 
and even more so in poor times. Volume and profit 
must match with expense. When sales fall off and 
there is no immediate way of restoring them, ex- 
penses must be cut in proportion. There must be 
a searching re-examination of stocks and a cutting 
off of every profitless item. Operations within the 
store should be studied to cut out lost time and lost 
motion, and, finally, the staff must be reduced and 
salaries lowered, if continued depression makes such 
a step necessary. In conclusion, Mr. Marshall said: 

“\Ve are studying our accounts of record more 
carefully ; making personal contacts with more of 
our customers than ever before; hunting over two 
hundred acres of ground where we used to hunt over 
one hundred, because we can’t find as many birds on 
the one hundred as we used to. Business is un- 
doubtedly harder to get and to hold than I have ever 
seen it before, but we are doing fairly well, I imagine. 
Our August business was twenty per cent better 
than May, June and July, and our September busi- 
ness was fifty per cent better than any of these 
months, so I believe we have hit bottom and are 
now on the upgrade.” 

E. Clifton Wilson, president of the Wilson Sta- 
tionery and Printing Company, Houston, Texas, 
former president of the National Stationers Asso- 
ciation, says: 

“Much as I hate to admit it, the old tramp, Depres- 
sion, seems to have been getting a little the best of 
us; but we are fighting strong and are about to get 
our second wind. We are now holding our own a 
little better. Weare located in our new store, which 
we admit ourselves to be one of the finest in the 
country. We continue to give particular attention 
to store and window displays, and our boys are cov- 
ering more accounts that they have heretofore. Each 
man is supposed to average eighteen calls a day for 
the month; every man works on a quota, and the 
percentage he is supposed to have and what he ac- 
tually has is posted daily. On the fifteenth day of 
the month each man is supposed to have fifty per 
cent of his quota. If he hasn’t made it, he knows 
that he must pep up a little, while if he is ahead of 
his quota the tendency is to see if he can’t make a 
still better figure. 

“Business is looking up a little, and I am inclined 
to believe that we are going to see a gradual im- 
provement from now on.” 

Note.—The foregoing is the first one of two or more 
articles in which well known dealers outline briefly 
what they are doing to defeat hard times until Confi- 
dence once more emerges from her place of hiding and 
resumes her normal sway over the minds of men, 








HIS is the record of 
a sale made as the re- 
sult of a cold 


canvass 


call, where the initial 
proposition was deci 
sively turned down. The 


conversation between the 
writer and the prospect 
was pleasant throughout, 
but the latter was firm 
and sincere in the belief 
that he did not need a 
calculating machine. My 
problem was how to 
change this mental atti 
tude, at the time 
avoiding argument, 
which would only harden 


same 


opposition, 


The prospect was a 
large wholesale confe 
tionery concern, finan 


cially opulent, and my 
contact was through the 
ofhce manager, whose 
opposition | had to over 
come. From what I could 
see of the busy office | 
was certain that a Mar- 
chant machine could be 
used to advantage. I| en- 
countered no difficulty in 
my approach, and I was 


MY MOST 
DIFFICULT SALE 


How Tact and Diplomacy Won a 
Trial Culminating in a Sale in the ;,. 
Face of Initial Refusal to Buy—By 
Harry E. Shifflette, Chicago Man- 
ager of the Marchant Calculating 
Machine Company 
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tistics to prove that the 
consumption of his com 
pany’s products 1s a cer- 
tain indication of the 
financial condition of the 
people. He showed that 
after the prohibition law 
went into effect there 
was a decided upturn in 
demand for sweets, 
and that this demand has 
fallen away less than was 
to be expected in recent 
years. Business, he de- 
clared, was good, 

I commented on the 
fact that Mr. Blank’s 
company seemed to lack 
few of the modern office 
conveniences except the 
Marchant calculating 
machine. He at once, ap- 
parently to mitigate my 
disappointment and _ to 
prove that the situation 
and not my salesmanship 
precluded giving me the 
order, offered to prove 
my quest hopeless by 
showing me just why 
mechanical calculation 
would be an unnecessary 
expense. This offer came 








shown the courtesy of an 
attentive hearing, but 

“No, Mr.—er—Shiff 
lette”"—glancing at my 
card on his desk—‘we 
have no conditions here 
which would justity the 
use of a calculating ma- 
chine,” said the office 
manager. Then, as if to 
soften the blow, he 
added, “The calculations at the billing desk the 
only place where such a machine could be used—are 
simple and are carried out mentally.” 

Turning to three or four men at adjacent desks 
evidently in subordinate positions—the office man 
ager asked their opinions, which, of course, coincided 
with his own! 

“That’s especially interesting to me, Mr. Blank,” 
I replied, “because it indicates that you have simpli- 
fied the divisions and processes of your accounting 
department. My knowledge of the confectionery 
business,” I continued, “is only that of a pretty reg- 
ular consumer, but I had supposed that the account- 
ing problems were more or less like those of other 
businesses.” 

“Yes,” responded Mr. Blank, “our system is so 
simple and effective that we have no accounting 
problems.” 

“Well,” I said, “we have one thing in common if 
what I learned the other day is true. A good many 
persons consider the office equipment industry some- 
thing of a barometer of business conditions, because 
the need for more office utilities indicates a flourish- 
ing business. But I recently heard or saw the con 
fectionery business referred to as an index to general 
conditions. Is that correct?” 

“Absolutely,” he replied ; and then, with the light 
of enthusiasm in his eyes, he related facts and sta- 
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Ninth of a Series of Articles Picturing 

Selling Success Against Opposition— 

Avoidance of Argument Disarms 
Adverse Attitude 


to me as Blucher to Wel- 
lington on the field of 
Waterloo, for |] 
that it would lead to my 
opponent’s capitulation. 
But I retained my meek- 
ness of mien while the 
manager led me to the 
desk of a young man 
who was busily making 


sensed 


out invoices. 

The billing clerk carried out his extensions men- 
tally just as the manager had told me, but I noted 
that, in making out some of the invoices, he used 
pencil and paper. I asked about the pad of paper, 
but the manager dismissed the subject as being of 
little importance. He said that pencil and paper 
were used only for deducting freight allowances. 
This, I found, was a much more complicated figuring 
task than the ordinary extensions of ten to twenty 
articles at so much per pound. Freight allowances 
could not be carried out mentally. 

At this point I could have resumed the argument 
for the machine as the logical method of handling 
these allowances, but I felt that, while I might win 
the argument, I would almost certainly lose the 
sale, because the prospect, having gone the limit to 
prove his contention, would assuredly stand to his 
guns. I must find another way. I did not take issue 
with the manager on a single point, but I was in no 
mood to quit and saw no need to do so, for the ap- 
plicability of the machine to the work would have 
been evident to anyone not possessed of an opposite 
idea. But I agreed with the manager that the work 
was indeed simple. I asked for different types of in- 
voices to see if I could not make some suggestions, 
and the manager, having won (?) the battle, agreed 
to let me have them and was even kind enough to 
send copies of several by mail. 
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I took my leave after thanking the manager for 
his time and courtesy. Possession of the copies of 
the invoices left the way open for a future call, 
which, not wishing to seem over-anxious, I made 
in about a week. I then “happened” to have a ma- 
chine with me and took it in to show the office man- 
ager some of its curious and interesting features. | 
continued to with him that the extensions 
were very simple, but intimated that I had no prac- 
tical figures showing the difference in speed between 
hand and machine work in his particular classes of 
invoices. There was also, | said, the matter of rela- 
tive accuracy to be determined, concerning which | 
wished information for the sake of future calls I ex- 
pected to make on business concerns. 

“Will you give me permission to leave my ma- 
chine here for a week so that your young man may 
determine some of the points I'd like to show?” I 
“He is an expert,” I continued, “and I may 
be able to use his conclusions to advantage.” 

“Certainly, certainly,” responded the manager. 
“I’m glad to give you any help I can.” 

[ then took the machine to the young man who 
did the billing, and after giving him twenty minutes 
of instruction on the operation of the machine, I 
took my leave, outwardly calm and inwardly elated. 

[ expected several days to elapse before the leaven 
would begin to work, and I was much astonished 
when, two hours later I was called to the telephone 
and heard: “This is the Blank Confectionery Com- 
pany speaking. You left a machine here about two 
hours ago.” “Yes,” I replied, “do you wish further 
instructions?” “Yes, we want to know how the ma- 


agree 


asked. 
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chine handles problems of division.” “I'll be right 
over.” 

While I drove to the candy factory—rather too 
fast, | fear—I pondered the reason why they wanted 
the machine to do division when I had been told the 
billing department was the only one where it could 
be used and that department had no division work 
at all. On arrival I found that somebody in the office 
had percentages to figure requiring a much greater 
use of calculations than the office manager seemed 
to realize. I had expected to sell the machine for 
the billing work once the biller found out its speed 
and accuracy, but here I was presented with another 
string to my bow. My position was strengthened. 
I was able to show that the Marchant machine pro- 
vided definite economies in time and was more accu- 
rate for division and for computing freight allow- 
ances. Moreover, I could prove that it actually saved 
time and promoted accuracy in billing extensions. 

These facts I laid before the office manager with 
due modesty, and his attitude underwent a change. 
The order for the machine was made out and signed 
without further delay. 

The difficulty in this sale was to get the machine 
into the office for demonstration. The consent of 
the office manager to install a machine for trial pur- 
poses was essential, but any high-pressure, strong- 
arm method to accomplish that result would have 
done more harm than good. By recognizing the in- 
telligence of the man in charge of the office ard 
agreeing with him in general on the simplicity of his 
calculations, I was rewarded with the opportunity to 
show what the machine can do. The machine itself 
completed the sale. 


WILL CHANGE ELIMINATE YOU? 


Are you watching all the time for the possible approach of some change calculated to hit 
your business a wallop that may prove disastrous? 


In these times of frequent radical changes, who knows what may happen to his business 


overnight? 


I had a great uncle who was engaged in Pepe illuminating oils. One day, when 


he went down to his office, he was told that someone 


ad begun getting kerosene out of 


the ground. “That ends my business,” said he. And he was right. 


All over the country are scattered crumbling, disused factory buildings. They have been 
deserted, not because the owners were unable to turn out a good product, but because condi- 
tions so changed as to render their product partly or entirely obsolete. 


City after city has its deserted wagon or carriage factory. Some such plants gave up 
only after a period of vain effort to carry on with automobile manufacture or assembly, but few 
wagon makers could change their product with the effectiveness of the Studebakers. 


Consider what has happened in some other fields and what is happening. It is not nec- 


essary to go back to the day when the old spinning wheel was superseded. Electricity came 
into the radio field and the trade-in value of old battery sets dropped to nil, as far as the 
dealer was concerned. Good roads made summer hotels into overnight stops a tourists. Golf 
shoved croquet onto the junk pile. Suspenders put up a losing fight and the question is still 
being debated as to whether they can come back. The well curb and the kitchen pump are 
headed for the antique shop. Pianos are still in use, but try to sell one! 


Wise men foresee these drastic changes and when they come, are ready for them with 
a new or a changed product. They are the men who do not refuse to face the facts and adjust 
themselves to them. They see what is inevitable and prepare for it, instead of trying to fight 
it like old King Canute ordering back the waves and tides. 


Frank Farrington’s Business Talks 
(All rights reserved) 








CENTRAL FILE SPEEDS UP SALES 


HE system * sales records and follow-up devel- 

oped by A. Carlisle & Company, San Francisco, 
California, stationers, has operated successfully to 
speed up the closing of sales and to eliminate lost 
motion in the handling of prospects. It has done 
these and other things because sales leads are auto- 
matically assigned to salesmen just as quickly as 
they come in so that there may not be any delay in 

calling on customers and prospects. 

For this purpose Owen Bronson, vice-president 
and sales manager of the firm, developed a central 
file in which all accounts are segregated by salesmen 
and territories, the latter applying particularly to the 
country districts. This file is indexed by 
names of accounts. The central file unit is located 
close to the telephone switchboard. When a call 
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SALES RECORD CARD KEPT IN CENTRAL FILE.—Only half 

the card is shown, the form being repeated so as to record three 

years on each side of the card. Note that the business is broken 

up into five divisions and that provision is made for semi-annual 
and annual totals 


comes in from a customer or prospective customer, 
reference is immediately made to the central file to 
learn the name of the salesman who ordinarily calls 
on that account. In the switchboard section there 
are pigeonholes bearing the names of the salesmen, 
in which memos containing the names of accounts 
port to buy any items are inserted for the attention 
The latter usually refer 


of the respective salesmen. 
during their visits 


to this section several times a day, 
to the home office. 

In the case of country salesmen, it works out in 
very much the same manner, only that notification 1s 
sent to the salesmen out in his territory. The mail- 
ing clerk has before her a schedule showing where 
to reach the country salesmen at any time of day. 
An additional feature is the special mz tiling env elope 
that this firm developed, consisting of a long en- 
velope, in which the name of the salesman is printed 
in large, red letters, and there are broad, red borders 
to make it stand out conspicuously. 

“There is says Mr. Bronson, 


no question,” “that 


Accounts Segregated by 
Salesmen and Territories; 
Record Cards in Central 
File Cover a Six Year Per- 
iod, Divided Into Six Months 
Sections; Road Salesmen 
Receive Mail in Distinctive 
Envelopes That Stand Out 
Conspicuously in Hotel 
Mail Racks—By J. K. 
Novins 


this simple idea has entirely eliminated delays in 
reaching the country salesmen wherever they may be 
at the time. The long envelope with the red borders 
can be easily seen by him when he calls for his mail 
at the hotel at which he is stopping. When he sees 
one of these envelopes sticking out of a pigeonhole 
behind the hotel clerk’s desk he knows it is for him. 
Furthermore, there is less likelihood of any of our 
mail being mixed up with other mail matter in the 
guests’ boxes. If such should be the case the sales- 
man promptly calls this to the clerk’s attention so 
that, if there has been an error, he could secure his 
mail right away. 

“The entire system of handling salesmen’s records 
is well adapted in an organization of this type where 
salesmen are usually assigned to accounts instead of 
territories. In the absence of a central file system 
considerable time would be lost in making assign- 
ments to salesmen. 

“The only accounts that require the 
tention of the salesmanager are those which had not 
as yet been contacted by any of our salesmen. In 
such cases the salesmanager must use his personal 
judgment in assigning salesmen best qualified to 
undertake the calls. 

“The procedure of entering data in the central file 
is handled very simply and at little cost. One girl 
attends to this work, and she devotes only a few 
hours a week to it, the rest of the time doing other 
important work. However, she has her desk within 
arm’s reach of the central file, so that she may make 
sales assignments promptly. The way we have 
worked it out, a duplicate of each statement sent to 
an account reaches the central file section promptly 
the first of the month, being used for entering data 
on the respective card. The card contains the name 
and address of the customer, and the name of the 
salesman. The sales each month are broken up to 
show totals in the five departments—printing, litho- 
graphing, stationery, furniture and office supplies, 
and miscellaneous. By using both sides of the card 
we have monthly, semi-yearly, and yearly totals for 
each department as well as for the five departments, 
for six successive years. 

“As the accounts are filed by salesman, we can at 
any time make a complete survey of his progress in 
handling his quota of accounts. This is the chief rea- 


personal at- 
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son why we prefer to keep the cards in that order. 
An additional feature is that cards representing pros- 
pects are also grouped separately, as these must be 
referred to frequently to determine what progress 
the salesman has been making in handling the new 
business. 

“Another advantage of the central file is that it is 
centrally located to be used by the salesmen them- 
selves. The salesman can at all times learn how his 
sales stand up. The file is also effectiy ely used by 
the salesman in preparing his calling lists on active 
and prospective accounts. 

“Our experience has shown that it is best to make 
entries on the cards directly from statement dupli 
cates. ‘The usual practice of entering the data from 
the sales slips is hardly practicable. First of all, it is 
not a good thing to handle the sales slips more than 
necessary, as some of them may go astray, thereby 
causing considerable loss. Furthermore, this fre- 
quently ties up the posting of accounts to the ledger. 
There 1s no extra cost and effort in making out dupli- 
cates of statements. One or two clerks can then get 
to work entering the monthly totals to the central 
file cards. When an account has made more than 
one purchase during the month, the statement gives 
the totals, whereas if the sales slips were transcribed 
more than one entry would have to be made on the 
card, 

“It is our policy to give salesmen all information 
possible about customers and sales figures. We have 
therefore developed another file, in which all manu- 
factured items are listed under the name of the ac- 


15 


count. The salesman can then refer to a job cost 
card to determine the profit on the previous job. This 
card gives complete specifications of the job, and to- 
tals showing the manufactured cost, overhead cost, 
total cost and selling prices. When a repeat order 
comes in the salesman can refer to this record, as 
well as to the original specifications of the order, so 
that there is no delay in quoting a price. This file 
has been made fool-proof. If we had handled a sim- 
ilar job for the account previously the salesman can 
immediately refer to the original set-up for proof, 
cuts, and so forth. Otherwise we would have to do 
a lot of unnecessary work to duplicate the order. 
“The salesmen have access to all data as con- 
veniently as possible, but we have a strict rule that 
none of the records must be removed at any time. 
The salesmen observe this rule generally, and partly 
because of that the central file idea works out 100%, 
“For the country salesman it is, of course, phys- 
ically impossible to refer to the central file. How- 
ever, they use a system of their own that effectively 
takes the place of the central file. Each salesman 
carries a file with him in which he keeps all data re- 
lating to the accounts, such as copies of letters 
mailed to that account from the home office, dupli- 
cates of bills, statements and collection letters, and 
copies of all other transactions. These are mailed 
out to the salesman daily in the special colored en- 


velope. They are usually ready to go out at ten 


minutes to five, thus assuring that they will be in the 
mail promptly at five.” 





SHIPMENT BY AIR ENABLED THE CARTER’S INK COMPANY OF CAMBRIDGE, MASS., 
PACIFIC COAST DEALERS ALMOST THE SAME TIME 
The picture shows packages of Inkwell bottles being 


NEW INKWELL BOTTLES INTO THE HANDS OF 
THEY 


REACHED THE TRADE IN NEW ENGLAND 


TO PUT THEIR 


loaded into one of the new Stinson planes, which was put in service by American Airways a few weeks ago 


The plane, loaded in part with Carter products, took off from the Boston airport on September 29. 
apparently under the wing of the giant, is one 


FAMOUS MOVIE KIDS SHOW IN 
TEREST IN SIGNET.—Here is ‘“‘Our 
Gang’ giving evident interest to the 
exhibition of the Signet typewriter 





On the left, 
of the trucks of The Carter's Ink Company 


Movie fans will recognize Dickie 

Moore, Hymie, Echo, Spanky and 

even Pete, the dog, all intent upon 
the Signet typewriter. 
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“GIVE ME $50.00 WORTH OF DESKS’ 


Three Ways of Handling the Cus- 

tomer Whose Complex Is Price—By 

Vernon R. Evans, Secretary, Pfleeger 

Business Equipment, Incorporated, 
Utica, N: Y. 





| on )LDING the sales ship on a steady course so 
that the price-complex customer will get the 
maximum of satisfaction out of his purchase in spite 
ot himself ts difficult indeed. The problem seems to 
be particularly insolvable under present conditions 
verybody has voluntarily assumed or 
adopt the attitude that price is the 
paramount and only consideration. 

(he buyer in this frame of mind is very likely to 

ike some uneconomical purchases. His price com- 
uld easily blind him to a certain lack of suit- 
a piece of equipment. He sees only the 
price tag. It is at this point that a heavy responsi 
bility upon the salesman. Upon his skill 
and adroitness depends the outcome of the sale. If 
the buyer succeeds in purchasing an unsuitable piece 
of equipment because it meets his price, he soon be- 
comes a dissatisfied customer. It is the salesman’s 
task, and opportunity, to satisfy the actual need of 
the customer, to sell him appropriate equipment in 
spite of himself. Difficult? Yes. But remember, a 
dissatished customer is a heavy liability. 

There are ways to circumvent the buyer who says, 
“Give me $50.00 worth of desks,” or uses some other 
phrase with a similar meaning. Interpreted, the cus- 
tomer is saying, “I’ve got $50.00. Under ordinary 
circumstances I couldn’t buy all the furniture I need 
for that amount, but the way things are now I think 
[ can work it.” He wants certain equipment and has 
only $50.00 to spend. He tells you that if he can’t 
get all of it at his price from you, he’ll go elsewhere 
and try. He'll probably carry out his threat, perhaps 
even starting a price war if dealers aren’t careful. 
The prospect is not very bright, yet there are ways 
f customer. Three that have 


where almost « 


been forced tT 


ma 
plex cr 
ability in 


descends 


to handle this tvpne of 


been tried and found worthy are: 

1. Give a small special discount for obtaining cash 
with the order. If the customer is not too tar gone 
in his economy streak he may respond to this meth 
od. He saves a little money, and what is perhaps 
more important to the dealer, the “collecting” of the 
the transaction is done imme- 


in our selling 


money involved in 
diately. 

2. Offer special combinations of furniture at spe- 
cial prices, For instance, by grouping desks, chairs 
and small accessories that naturally go together and 
offering them at a total price a few dollars less than 
the total price if each item were bought separately, 
the customer is confronted with an opportunity to 
realize a definite cash saving. The only thing he 
sacrifices is a choice in individual pieces, but, as his 
mind is set on price, the matter of choice will have 
little bearing. 

3. The most effective method is to stand pat on 
the price first quoted regardless of the inevitable re- 
joinder that a competitor’s price is lower. This atti- 
tude usually has a tonic result. It instills confidence. 
The customer is assured that he is getting the same 
treatment as others under similar circumstances. 
He may not buy but he cannot help respecting the 
policy. 

This assurance, this confidence developed in the 
mind of the customer is like “much fine gold” that 
may be temporarily out of circulation. It will not 
deteriorate, although it may not earn an immediate 
profit. Even if the customer goes elsewhere and suc- 
ceeds in buying at his price, eventually, when general 
conditions take a change for the better, he will come 
back like a penitent, admitting that it would have 
been wiser not to have strayed away. 
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OFFICE 
FOUIP- 
MENT 
AND 
OFFICE 
TECH- 
NIQUE 


An Outline of 
the Subject that 
Commends Itself 
to the Office 
Equipment and 
Furniture Sales- 
man—By Miss 
Faye A. Otis 


Last year at Richmond, 
Va., Miss Faye A. Otis 
of the Otis File and Of- 
fice Furniture Company, 
Oakland, Calif., talked 
before the National Con- 
vention of Business and 
Professional W omen up- 
on the subject of O fice 
Equipment and Office 
Technique. 

Starting with the im- 
portance of the office as 
an employer of labor and 
the tremendous influence 
of its function in busi- 
ness of whatever kind, 
Miss Otis progressed 
logically and impressive- 
ly to other major phases 
of the subject. Her ad- 
dress was an illuminating 
portrayal of office tech- 
nique and its relation 
to equipment. 

The basic data in- 
cluded in the address is 
of genuine importance to 
the business man and the 
office manager. It is of 
consequent importance to 
salesmen of office equip- 








I. Importance of the Office: 

One out of every 10 persons occupied in 
gainful pursuit is employed in an office. Next 
to agriculture the office is the greatest em- 
ployer of labor. 

Il. Importance of Equipment: 

Kighty per cent of all office work is de- 
voted to the making and preserving of rec- 
ords. 

One-half of the waking hours of the office 
worker are spent in using office equipment. 

III. Prime factors in the Office: 
A. Efficiency 
1. The private vs the general office 

Office layout 
Flow of work 

4. Ease of department interrelationship 
B. Comfort 

1. Sight 

2. Ventilation 

3. Sanitation 


? 
? 
0. 


The quiet office 
Comfortable equip- 
4. Ease of effort ment 
| Danger of mental 
fatigue 
5. Fire protection 
IV. The office survey: 
Analysis of personnel 
Analy sis of type of work 
Analysis of present equipment 
Analysis of present methods 
Interviewing executives 
6. Interviewing department managers 
Recapitulation of recommendations 
8. Selection of equipment 
). Laying out the office 
10. Submission of proposal 
V. The Metal Idea—Steel and Aluminum: 
A. Strength 
B. Durability 
C. Saving on Maintenance 
D. Fire Deterrent 
E. Cleanliness 
V1. Progressive Standardization: 

A life insurance policy for business ; makes 
sinking funds for equipment replacement un- 
necessary. ‘Takes care of expansion and re- 
placement automatically. 

VII. Summary: 

We are in an era of Distribution. Produc- 
tion is comparatively easy. Distribution is 
the problem. It involves tremendous sales 
effort. Sales effort means office work, Of- 
fice work requires efficiency through office 
technique. Efficiency requires modern, 
labor-saving, time-saving, space-saving, com- 
fortable, lasting equipment. 


Un Whe 
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ment. With it as part of 
his repertoire of business 
information, the sales 
man can speak from the 
standpoint of manage- 
ment. Technique, sys- 
tem, take the primary 
place and they inevitably 
lead to consideration of 
the equipment necessary 
to put the system into 
operation. The knowl- 
edge may open doors 
hitherto kept discourag- 
ingly closed and bring 
sales opportunities with- 
in reach, 

Because of tts com- 
prehensive yet concise 
treatment of the subject, 
Miss Otis’ outline of her 
address is here presented 
instead of the complete 
speech. The outline deals 
with principles ap- 
plicable to offices every- 
where. It is the warp 
through which the woof 
of individual details may 
be threaded to. complete 
the pattern of a specific 
situation. Init the chief, 
the manager, the sales- 
man—all—may find suc- 
cint reference to the 
principal factors of of- 
fice operation and man- 
agement, compassing 
both theory and practice. 

Proof of its practical 
value is found in the fact 
that Miss Otis, using the 
outline as a basis for her 
sales activity, has been 
successfully selling office 
furniture and equipment 
in California for the past 
several years. 





MISS FAYE A. OTIS 














The Newest Underwood Typewriter 


The Underwood Junior portable typewriter—a light 
weight w-priced machine t retail at $34.50—was an- 
nounced early in October by the Underwood Elliott Fishe 
Company 

his little machine was designed to reach the student and 
home market, which is being expanded by the use of typ« 
writers in clementary schools as an aid to child education 
The Underw d Junior portable is designed also, it 1s said, 
to reach a still ader market, as experience has demon 
strated, in the pinion of the Underwood Company, that 
the purchase of such a low priced portable typewriter is 
within the buying wer of thousands of families and in 
dividuals, many f whom believe they cannot afford th 
more expensive completely-equipped models. 

To meet the demands of this market for a low priced 

rtable embodying the important basic features offered 
in the more expensive models, the Underwood Junior 


portable is equipped with standard keyboard and shift key 


} +} 


and writes bi upper case (capitals) and lower case (smatl 


letters) characters and is equipped with standard pica type. 

Che keyboard is standard in arrangement, consisting of 
$2 keys writing 84 characters. Standard spacing between 
keys is provided, also standard finger key stroke. Th: 
change from small to capital letters is accomplished by a 
standard left-hand shift key, above which is the standard 
shift lock. The carriage is provided with a left-hand com 
bination carriage return and standard line space lever; als 
with a right-hand cylinder knob. Convenient paper re- 
lease and carriage release levers have also been placed on 
the right-hand side, while on the rear frame a margin rack 
and left-hand margin stop are provided. Paper table in 
proper position aids in feeding 

The Underwood Junior portable accommodates regular 
82" x 11” letterhead with ease, giving a full writing line. 
The one color ribbon is standard Underwood size, the di 
rection of the ribbon movement being reversed manuall 
by a convenient control lever 

The interior mechanism, attached to a strong, light 





THE NEW UNDERWOOD JUNIOR PORTABLE TYPEWRITER 
weight unit frame. is mpletely enclosed and protected by 
a handsome turdy metal frame done in lustrous black 
trinkle finis! Other metal part ire nickel finished At 


an additional cost of $2.50, a smart overnight-type carrying 


may be obtained. 


Cast 


With its mechanical features, construction, attractive ap- 


pearance and smooth ease of operation, employing the im- 


features of a complete light-weight 
that the 


weighing approximately 


portant basi type- 


writer, it is claimed Underwood Junior portable 


machine, pounds, will meet 


all 


nine 
the requirements of this particular market demand 
ian 
New Ink in Powder Form 


tv pe ol 


The Parker 


was placed on the mar- 


ink made by 


Wis., 


\ new powder-form 
Pen Company of Janesville, 
ket November 1. 

Che 
“basically the 
that it is a 


black, 


the 
Quink”™: “that it 1s 


manufacturers claim for new product that it is 


same as Parker perma- 


nent, free flowing, non-clogging brilliant per- 


in drying 
| 


manent and that it is a fraction quicker 


1 


than the average black ink.” The powder-form, the com- 
pany states, saves approximately eleven-twelfths of the 
usual ink freight charges and makes a similar saving in 
storage space in the stock rooms of dealers and consumers. 


The 


imum 


marketing plan of the new product makes the min- 


sale a twelve-quart unit which consists of twelve 


tubes of powder (each making one quart of fluid ink when 
| 
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PARKER COMMERCIAL 
akes an effective display 


UNIT OF 
closed package n 
distilled 
spout 
the 


A TWELVE QUART 


left. the 


INK.—At 


piece 


dissolved in water) and bottl 
This outfit 
the 


the 


an empty quart 


} 


with pour-out comes in a heavy card 


board drum with cover of entire package fitting 


over a small circular box in which 


he kept The 


container and an attractive display carton f 


tubes of powder may 


until used whole makes a sturdy shipping 


r the dealer's 


shelf 
The twelve quart unit plan, say the manufacturers, will 


increase the size of the retailer’s minimum sale to schools, 
hotels, offices, etc. 
— 
Model 30 Junior Mimeograph 
The A. B. Dick Company, 720 West Jackson boulevard, 
Chicago, Ill., offers as an addition to its present line of 


Mimeographs the new Model 30 to meet the needs of small 


organizations with limited duplicating requirements, or 


“runs” and color 
the Model 30 af- 


fords speedy and economical means of producing the many 


large firms desiring a machine for short 


work. In each of many classifications 


forms, communications and illustrated copy which facilitate 
routine o business 


The Me 


ons or promote 


Mime: is equipped with an open 


grapl 
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colors. The 
cylinder can be interchanged that of the 
A brake lock holds the cylinder in any 


cylinder adaptable for printing in black o1 


printing with 


Model 72 machine. 


desired position while attaching stencils and ink pads. 
The impression roller avoids contact with the stencil 
automatically when paper is not passing through the 


An automatic tension keeps 
Accurate 


machine, thus avoiding offset. 
the ink pad stretched tightly on the cylinder. 
registration is afforded for form or color printing and the 
position of the print can be shifted slightly on the impres- 
stencil has been affixed to the cylin- 


sion paper after the 
The 
placed in its case 

While the maximum printing surface of the 


der. whole machine can be readily dismantled and 


when not in use. 


Model 30 





MODEL 30 JUNIOR MIMEOGRAPH 
Mimeograph is 7% x 101% inches, it handles all sheets from 
84x11 inches to post card size, and all weights from 16 
substance to light card stock. 

Ee 
Handsome New Indiana Desk 

Desk Company of Jasper, Ind., has an- 
desks in the Louis XVI 


advanced in the 


Indiana 
revised 800 line of 


refined 


The 
nounced a 
period. The line has been and 
quality of materials, general design and convenient spacing. 
The finish is said to be unusually fine and characterized by 
great durability 

All panels American black 


built up. 


and tops are of genuine 


striped walnut or genuine mahogany veneer, 
Drawer fronts and posts are of red gum 

The company declares that there is unusual value in the 
dependable construction and design appeal of this new line 
of desks. 

An attractive brochure giving additional details will be 
ready in a few days. Copies with prices and specifications 


will be sent for the made in all 


asking. These desks are 


standard sizes. 





INDIANA DESK NO. 813 
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Weis Announces 1933 “Wizard” Storage Case 
The Weis Manufacturing Company of Monroe, Mich., 


last month announced the 1933 model “Wizard” fibre board 





WEIS ‘“‘WIZARD"’ 19383 MODEL STORAGE FILE 


pull-out drawer storage case, which is declared to possess 
several major improvements upon previous models. 

The shell of the new case is made of extra strong, corru- 
gated fibre board, creased, folded and taped to provide 
more than ordinary strength, and appearance is improved 
by means of four flaps, which, turning in, give rounded 
front edges to the shell instead of rough edges. The tray 
or drawer has been greatly improved. It is now made ot 
heavy corrugated fibre board, with strong liners, double- 
thick and double-stitched on the sides, and four ply thick 
on each end. When the loaded drawer is handled outside 
its shell, it will not buckle or sag. 

Each drawer is provided with a drawer-pull four fingers 
wide. 

————~<e—__— 
Defiance Perfects Adding-Listing Check Writer 


The Defiance Manufacturing 
N. J., has perfected a machine which practically does away 
By means of 


Corporation of Orange, 


with human labor in the writing of checks. 





DEFIANCE ADDING-LISTING CHECK WRITER 


two easily turned wheels the complete amount to be im- 
printed is quickly set up in both words and figures simul- 
With one touch of a key the check is written, 
signed, counted, added and recorded. The adding unit is 
a standard nine-bank keyboard adding machine which can 
be readily disconnected, making it available for all kinds of 
A sheet containing any numbe 
Each check feeds into place aut 


taneously. 


adding and listing work. 
of checks may be used. 
matically. The cash disbursement record is self-spacing. 

The Defiance check cutting and sorting unit fits in with 
this machine, so that upon receiving the sheet it cuts and 
stacks the checks in numerical order. 

The machine has a single check feed which aligns, im- 
prints and ejects the checks. 

Numerous safeguards are provided against misoperation 
and locks are supplied to prevent unauthorized use. When 
locked, the machine cannot be operated. The signature 
plate can be inserted or removed by the proper executive 
who has his own key. The amounts of all checks are ac- 
cumulated into two totals, one of which is printed on the 
disbursement record and the other is under the control ot 











i special ck and iccessible only t the executives \ 
counting meter ilso provided with a lock [This meter 
ré rds accurat the number f cks written and 
wned and t t annot be changed except by means 
ta pe ial | y 
- —_ ae 
Royal 1933 Standard Model 
Phe Roval lypewriter Company, Ine recently an 
nounced its 1933 model Royal Standard typewriter, whicl 
they decla iW ite eleven new features Che com 
pany clai that t new model is the quietest standard 
typewrit é inufactured. New beauty has been added 
to its appeara t irgely to chromium plating of all 
exterior metal part uch as line space lever, paper bail 
d, key ring et nterior metal parts, such as type bars, 
et " u ited, giving a soft, white metal finish 
\W vcea ! u esisting 
Important 1 inical improvements include new spring 
barrel bracket of reinforced sheet metal which eliminates 
vibration and irts a uniform carriage pull. The bottom 
plate i f new ! emovable in the center while the 
_AARASRASAAAR SE SE I 
et eeeeereeees 
_RAAAAAA A A SE | 
@Weeeeeeeee048 
THE NEW ROYAL STANDARD TYPEWRITER 
ides and cushion feet remain on the machine The es 
been made even smoother and 


capement mechanism has 


faster than on previous models. The paper table and card 


ail support have been changed to permit greater visibility 
larger spiral shift motion stops have been added for 
reater quietness of operation. Line space lever has been 
proved to give lighter, quieter action and the space bat 
re in) is been redesigned to eliminate movement of 
bbon vibrator and to give quiet quicker operation 
Chere are also the features of accelerating type bar action, 
mplete visibility, dust-proof construction, shift freedom, 
et making the 1933 model the finest Royal standard ever 
ffered in the opinion of the company’s officials 
Production of the new model is now under way in th 
Royal Typewriter Company's factory at Hartford, Con 
ind IX va b iT ( ind cle ilers ive complete stocks 
— ~ 


Oxford Brings Out New Heavy Duty Transfer File 


The Oxford Filing Supply Company, 340 Morgan avenu 
B kly1 \ innounces the mpletion of a new seri 
t Oxtord ited board s. Out of their experience 


n t manufacture of rrugated board hles, the company 
it that t ave dis vered the need for a short line 
tf heavier iving greater strength and improved 
ippearance and if a great eld of usefulness than 
the files fo ! le, but still s ng at a price that will 
ippe al t t 1932 irket 
Che 1 de ired t be a real heavy-duty transter 
( the Oxt | standard storage fil The 
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New York 


beginning October 17. Its second showing 


show 
to 1,500 


new file was first shown at the business 
will be 
coast 


dealers trom coast to 


rds, 


file is built for daily use, not for current rec: 


Che new 








THE OXFORD HEAVY DUTY TRANSFER FILE 
necessarily. It is characterized by strength, easy drawer 
action, neatness of appearance and the solidity of a bank 
of files when stacked and locked rigidly together. Sturdy 


metal columns support most of the weight so that the files 

wishes The sides of the 
Phese¢ 

shipped knocked down, six files to a carton and are easy 

folded 


thick and on 


can be stacked as high as one 


drawers are said to be absolutely rigid. files are 


sides are double thick, edges are 


front of the 


to assembk Phe 


and taped. The drawer is triple 


e sides there are five thicknesses of board Che columns 


are of cold rolled heavy gauge steel, riveted to the sides, 
locking rigidly to columns above and below so that when 
stacked the weight of the top files is carried to the floor 
through the steel columns, and the bottom files can not 


sag or bulge. 
> 
Danish Engineer Invents an Electric Typewriter 
\ new electric typewriter has been invented by H. Rein 


Denmark Mr. 


be camic 


ldtsen, Flensborggade 15, Copenhagen, 


interested in 
The 


care- 


Reinholdtsen, a mechanical engineer, 
the development of an electric typewriter about 1926 
illustrated is the result of six years of 


1 achine here 


ful research and experimentation 


Che type imprinting element and the keyboard of Mr. 
Reinholdtsen’s machine are separated from each other. 
The keyboard is standard, having forty-four keys which 
control eighty-seven type characters, capital letters and 
igns being made through the aid of shift keys. The keys 
need to be pressed only three millimeters to actuate the 
ty pe Each key has one electric wire connection with the 








REINHOLDTSEN’'S ELECTRIC TYPEWRITER 


mechanism. All working parts are entirely in 
hat operation of it is practically noiseless. 


Che imprinting element is hung on ball bearing arms set 
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at right angles to each other. It moves on one arm for line 
spacing and the other for letter spacing, each movement 
being controlled from the keyboard. The touch power of 


the type is adjustable so that as many as twelve carbon 


copies can be made. When typing on a sheet of paper the 
imprinting element moves but the machine is so designed 
that when typing on strips of paper for telegraphic use the 
roll of paper moves 

inventor, is ac- 


The operation of the machine, says the 


complished by a simple combination of electro magnets 


and anchors. He states further that in manufacturing the 


typewriter, because only machining and boring is neces 


sary, expensive tools are not required. The cost of pro- 
duction would be comparatively small so that the machine 
could be sold at a competitive price. 

Mr. Reinholdtsen’s model typewriter is available for in- 
spection by manufacturers in the United States who might 
be interested in making and selling the typewriter in this 
country, 

a 
Heyer Announces a New Duplicator Ink 
The Heyer line of duplicator supplies has been augmented 


by a new ink for rotary duplicating machines. This new 
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ATTRACTIVE CONTAINER IN WHICH THE NEW HEYER 
DUPLICATOR INK IS BEING DISTRIBUTED 


ink, placed on the market by the Heyer Duplicator Com- 
pany, Inc., 911 West Jackson Boulevard, Chicago, is claimed 
to be the “blackest and quickest penetrating ink ever pro- 
duced for stencil duplicator use.” It is packed in attractive 
cans, lithographed in four colors, in line with the modern 
trend in merchandising of providing dealers with attention 
compelling packages. <A further aid to the dealer is of- 
fered in snappy black and orange display boxes, the tops 
of which, when raised, make a highly attractive counter 


card 
ee 
A New Carter Inkwell Bottle 
The Carter’s Ink Company of Cambridge, Mass., is 


well known not only for the quality of its products, but 
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for the beauty of its containers and packages as well, 
brought about by the employment of artistic talent of a 


high order. Carter’s Jewel Case is declared to have estab- 





APPEARANCE OF 

CARTER’S INKWELL BOTTLE.—tThis bottle fits its environment. It 

is versatile, and like the perfect guest, accommodates itself to all sur- 
roundings. 


ILLUSTRATION SHOWING THE HANDSOME 


lished a new trend in ink packages. Now the company is 
announcing what it believes to be another important devel- 
opment in merchandising—the Inkwell bottle. This bottle 
is made of gleaming ebony glass with a nickel-plated screw 
cap and metal foil label. It is declared to be one of the 
most striking packages to be developed in any line. 

The new bottle contains three and a half ounces and 
provides a permanent container, the retail price of which 
is only twenty-five cents. The bottle is so sightly that it 
naturally becomes a feature of the user’s desk. Such a 
package it is said, will enable the dealer to increase his 
average ink sales from ten or fifteen per cent up to twenty- 
five per cent, at the same time allowing him a larger margin 
of profit, and provides something that is definitely out of 
the chain store competitive field. 

<> 
New Type of Dry Stencil 

The H. E. Smith Company of Newark, N. J., who for 
the past nineteen years have been manufacturing dupli- 
cating and addressing machine supplies, announce the pro- 
duction of a new and different type of dry stencil identified 
as the new Hesco for use on rotary machines. 

The chemical composition (casein) of the new product 
is claimed to be a radical departure in the stencil art. 
Many advantageous features are claimed for it. This sten- 
cil is unique in appearance, attractively packed. 

The company plans to establish its distribution agencies 
throughout the United States and Canada for its complete 
lines. 

——— 
A New Type of Automatic Copy Holder for 
Student Typists 

John Schibel & Company, 219 Pittock Block, Portland, 
Oregon, have announced a new educational device which 
was shown at the National Congress for Inventors held in 
Portland recently. Although it has other applications, the 
new device’s particular use is as an aid for student typists 
in practicing and developing speed. 

Copy matter on rolls of film winds past an aperture in 
the box set in front of the typist. The operating speed of 











>> 
the machine , varied from ten t ne hundred and 
twenty words per minut The ma ine can be locked at 
iny designat spe tha tudent will not be 

TYPIST WATCHING COPY AS IT MOVES PAST 

rHt APERTURE IN FRONT OF HER ON A 

ROLL OF FILM 

tempted to slow it down when unobserved. Because the 


words keep moving and there is n to check 


bac k 


the machine is adapted for use in 


opportunity 


the student must concentraté In the grade schools 


reading, the 


pass at a rate computed on the 


teaching 
text being arranged so as t« 
f the pupil. 
> 


Two Additions to Oakville Lines 


The Oakville Company Division of the Scoville Manu- 
facturing Company announces two unique additions to it 
line of “Acorn” utility gifts of metal—the No. 444 Humi- 
dome and the No. 457 Jumbo ash tray. Both items are 


richly finished in chromium and enamel. They retail fora 


dollar 


Che Humidome, a cigarette container of original design, 
is equipped with a small humidome device that keeps 
cigarettes fresh, and needs nothing but moistening with a 
little water Another feature of the container is a novel 
and convenient arrangement which holds 20 cigarettes in 


pyramid fashior The Humidome 


is supplied in chromium 
with black enameled base and knol 


f chromium with red 


enameled base and knob. Dimensions are Diameter, 2%” 
height, 4 Its weight, 7 

[The Jumbo ash tray, as its name implies, is capacious 
as well as attractive and modern in design. Being finished 


is a desk or table 


Its chromium-plated top 


in chromium and black enamel, it utility 


both home 


is equipped with 


suited for and office 


two ethcient cigarette snuffers It meas 





THE NO. 444 


HUMIDOME 


ures 474” in diameter and is 2 high Net weight, 8 


ash tray are packed in 


OFFICE APPLIANCES 


individual gift boxes, also in a set containing one of each 
item which is known as the No. 461 smoker's set. This 
set retails for $2.00. 

—— 


A New Evansville Desk 


\ new desk number has been added to the extensive line 


f the Evansville Desk Company of Evansville, Ind. The 
suite represents quality inside and out. The legs of the 
desks are turned, tops are moulded, and drawer fronts are 
be veled 


Drawers are finished within and without 
[his line is said to be particularly attractive from every 
type of 


quality, but a 


standpoint, representing not only 





NEW EVANSVILLE DESK NO. 360 


merchandise which meets modern conditions and holds and 
fosters the good will of the dealer’s trade. 


The Evansville Desk Company requests members of the 


trade to write them for further details. 
_—_ ~o— 
Redigraph Portable Duplicator Announced 
The Redigraph Duplicator Company, 9-15 East Third 
Street, Cincinnati, Ohio, is offering a new portable dupli- 


— 





PORTABLE DUPLICATOR 


NEW REDIGRAPH 


cator with a writing surface of eight and one-half by four- 
teen inches. 


The new machine is fully patented. Preparation for use 


is simple. By slipping on a Redigraph blanket the machine 


is ready for making one hundred or more copies. These 


copies may be made direct from original writing, pencil, 


pen or typewriter or a combination of all if desired. As 
many as six or seven colors can be reproduced in one op- 
Duplicating may be done on any grade or weight 
The machine carries an unconditional guarantee 
against mechanical wear, regardless of time. Although it 


the Redigraph 


eration 


of paper 


has an unusually large duplicating surface, 
portable occupies comparatively little space. 


—-) ~- 
Mimeo Service Bureau Offers New Conveniences 
[The Mimeo Service Bureau, 132 Nassau street, New 
York, N. Y., offers to the trade two new articles—the 
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Mimeo correction fluid. The 


without muss or bother. It has been 


Mimeo 


former cleans type 


type cleaner and the 





CONTAINERS FOR MIMEO TYPE CLEANER AND MIMEO CORRECTION 
FLUID, MADE BY THE MIMEO SERVICE BUREAU, NEW YORK 


tested in daily use and proved to be a valuable adjunct of 


typists’ desks. It is put up in a handy package with a bake- 
lite cap, with applicator attached. A little is declared to 
go a long way 

[The Mimeo correction fluid is declared to make perfect 
corrections possible It does not 


cause the stencil to stick to the cushion or backing sheet 


on all types of stencils. 
and dries very quickly. It is put up in an attractive bottle 
with bakelite cap with camel’s hair brush attached. 

Che two products are known as the Red Cap Twins. 


————<=>—___ 7 


Egry Introduces Two New Items 
The Egry Register Company, Dayton, Ohio, has placed 
on the market the “Handipak” portable 
“Speed-Feed,” a device for automatically interleaving and 


recorder and the 


withdrawing of carbons 
The “Handipak” is made of a new aluminum alloy. It is 


designed with finger rails so that it is as easy to hold 


as a pad of paper. The small size loaded with a hundred 
sets of triplicate forms weighs but two pounds and twelve 
ounces It is designed to take the place of clip boards, 


padded forms or loose forms. It eliminates the constant 
handling of carbon 

The “Speed-Feed,” it is stated, 
speed of a good typist making out an average size invoice, 


hour. By 


paper. 
increases the average 


from thirty-five an hour to seventy-five an 


automatically interleaving, and withdrawing carbons, the 
“Speed-Feed” reduces the amount of time necessary for this 





HANDIPAK PORTABLE RECORDER 


The “Speed- 
fit any standard typewriter. 
——— 
Two New Barkley Machines 
Barkley Associates, 176 Federal St., Boston, Mass., de- 
signers and builders of machinery, have placed on the 


operation from forty seconds to five seconds. 


Feed” is made to 
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market a new automatic counter and a folding 


machine for small circulars. 

Because modern high speed folding machines deliver 
work beyond the ability of operators to take it away and 
serves a real 
need. Each 
group is separated and the counter automatically resets 


group 


count, the automatic group counter 


It counts in groups from six to one hundred. 


hand 


to count the next succeeding group and so on. 
In many cases, one operator can do the work of three 
when hand counting is eliminated by this counter, 
Beside grouping, a total-recording counter is included. 
As shown in the cut, the application is for a Baum auto- 
matic folding machine. 
The new Barkley folding machine is for very small medi- 
cal circulars and the like. 





AUTOMATIC GROUP COUNTING MACHINE ATTACHED TO 
THE BAUM FOLDER 





NEW MACHINE FOR FOLDING SMALL CIRCULARS 


It can be furnished with three or five parallel folds and 
one right angle. The folds can be as small as 7#%x% inches, 
delivered and stacked. 

Equipped with automatic air suction feeder, the speed 
is twenty thousand sheets per hour. Size of machine, 18x26 
inches, weight one hundred fifty pounds. 

This machine is a product of the Barkley Associates, 176 
Federal street, Boston, Mass. 


a — 


The “Agadesk” Portable Hand Writing Desk 

A. A. Guerra, 42, Sheen Park, Richmond, Surrey, Eng- 
land, is the inventor and patentee of a portable hand writ- 
ing desk bearing the trade mark “Agadesk.” 

The device provides first of all a convenient writing sur- 
face which can be provided in various attractive finishes or 
with a blotter pad. Other features include a rotary tele- 
phone or address index in the upper left hand corner; a per- 

(Turn to page 116, please) 
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The show officials, from left to 
right, are Frank E. Tupper, presi 
dent; C. H. Hunter, Cl igo man 
ger and Edwir 0 Tupper 

Secretary 


29th ANNUAL BUSINESS SHOW 
PRESENTED MANY NEW MACHINES 


™ OF yD att 
q leads to 


the twenty-nir 
beginning Oct 
Grand Central 
came despite t 


strated that tl 
public interest 


eard in the al 


thie uct $s 

ty and i 
ome¢ equip 
mendation of 
exhibitors at t 
ance of execut! 


attending than 


endance, obviously keen interest, and many 


business” was the reporter’s summing up of 


th annual business show during the week 
ber 17. The exhibition was held at the 
Palace. The large number of visitors who 


he inclemency of the weather again demon 


e business show has an established place in 


Che 


reports of the exhibitors as 


and esteem remarks of visitors over 


sles ve rihed the 


f the show as a means of educational pub 


an institution that reflects credit upon the 
nt industry, meriting the support and com- 
the entire trade Several of the important 


»w commented on the increased attend 


ves, who form«e da large r proportion of those 


for several years. It is surmised that this 


of executive’s 


was the result of a plan restricting the us¢ 
tickets to adults 

No account of this successful and interesting show would 
e complete w ut commendation of the work of Frank 
E. Tupper, president of the show company, and his able 
issociates ty reason of their unfailing tact, good will, 


' 
continuous Work, 


lem, and their 
\ uld ive da 
the ofthe: ju 
W ld of busit 
1.1 
ib 

IN lent 
ip ed ¢ , 


and instant comprehension of every prob 


enterprise in carrying through a work which 


unted men of less courage and enthusiasm, 
pment industry was able to present to the 
a comprehensive exhibition of time and 


es and new inventions and improvements 


vious shows 


n importance at pre 
n colorful decorations, the exhibition hall 
aesthetic taste f every visitor. The ex- 


Liberal Attendance and 

Keen PublicInterest Greeted 

Annual Business Exposition 

Held Last Month in New 
York 


hibits, manned by serious, diligent and intelligent workers, 


vied with each other for the attention of the executives who 


filled- the aisles. Though the number of individual exhibits 
was not so great as in some years, the machines, equip- 
ment, appliances and supplies evidenced the ingenuity, 


courage and resourcefulness of the industry. 
Some Features of Novelty and Interest 

On the opening day Miss Anne McCarthy, demonstrator 
for the Burroughs Adding Machine Company, was chosen 
by specially appointed representatives as the Queen of the 
Business Show. Her selection as the representative busi 
ness girl won the unanimous approval of exhibitors and 
visitors alike. 
ceptionally large and included no less than ninety-one ma- 


The Burroughs exhibit, by the way, was ex- 


chines, several of which had never before been demon- 
strated at a business show. 

The booth of the Royal Typewriter Company dealt 
somewhat in superlatives, presenting along with inter- 
esting machines a rich array of color in modern tones. 
From the little multi-purpose typewriter ribbon boxes 


which may find a place on milady’s dressing table to the 


largest standard typewriter extant—a machine with a forty- 
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ABOVE ARE SOME INTERESTING PICTURES FROM THE SHOW 
Upper left Miss Helen Lycett, research assistant of Psychological Cor 
poration, using machine to score results of tests to show personal inter 
ests and vocational aptitude. Standing, left to right, are Dr. Ben D 
Wood, head of the Columbia University statistical laboratory, who co- 
operated with th Psychological Corporation in this work; Thomas J 
Watson, president of the company which made the tabulating machine, 
and Dr. Paul 8. Achilles, director of the Psychological Corporation. The 
) 1 a whole test of 420 items is reduced by machine from 
a full day to ten minutes 


Upper right These demure maidens actively engaged in a typewriting 

mtest are he friends you met at Earl Carroll's Vanities They are, left 

to right Rosalie Fro I Fay Lytell, Flo Ware, Hazel Nevin, Evelyn 
Kelly, and Helene Morano 

Lower left These pparently timid young women, each of whoth works 

the keys of a stripped model of a well known typewriter, are adventurous 

pirits more familiar with airplanes than typewriters. They are, left to 


right Mildred Goddard, Annette Gilson, Irene Craigmile, Marjorie Brown, 
standing, and Viola Gentry, operating the machin all well known 
aviatrices 


Lower right When the photographer made a wise crack that put smiles 
on the faces of the crowd around the new Royal for condensed billing 


AT THE RIGHT IS MISS ANNE MC CARTHY, BURROUGHS ADDING 

MACHINE CO WHO WAS ELECTED QUEEN OF THE BUSINESS 

SHOW She is here seen demonstrating the Burroughs Moon-Hopkins 
billing machine before an interested group 





four-inch carriage—the exhibit was one to attract the eye enlivened the opening day, the Royal Typewriter Company 
and hold the interest. acting as their hosts and putting on a typewriting contest 


A group of chorus girls from Earl Carroll’s “Vanities” among them on the Royal Signet portable typewriter. 
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International Printing 
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LEFT: Exhibit of The Shaw- 
Walker Company. 


RIGHT: Varityper, Inc 


LEFT: Marchant Calculating 
Machine Company. 


RIGHT: Visible Records Equip- 
ment Company. 


Royal Typewriter Com- 
pany, Inc. 


RIGHT: L. E. Waterman Com- 
pany. 


LEFT: Reiner’s Rotaprint, Inc. 


RIGHT: Standard Register Co. 


LEFT: Rectigraph Company 


RIGHT: Ace Fastener Corpora 
tion. 














la Gentry and several other aviatrices 


demonstrated their versatility by operating the Signet at 
the Rova t 
\ remarkal lemonstration by Dr. Salo Finkelstein, a 
mathematica \ urd billed by the daily papers as “the 
human equivaler f twenty-three adding machines,” 
amaze rowd by phenomenal ability with numbers. 
He bewar exhibition with what he said was an elemen- 
tary test, addi 1 column of tw numbers in less than 
a fit ft a second Then he asked someone to write on 
the chart a squ ntaining twenty-five single numbers. 
Che doctor looked at the numbers a few seconds, then turn- 
ing to fa 5 idience he recited the numbers in rows 
ntally ar vertically On request the doctor then 
read off the na spiral from memory, ending on the 
number in t nter of the squar« Then followed several 
ther demor tions, each more astonishing than its pred 
\n int ution t the show was the exhibit of The Psy- 
chological Corporation, where visitors were psycho- 
ina | fo ’ intelligence and mental alertness 
traits that ma success in sales and executive work, 
aggregate determined the results 
\ t t t Holleritl International Test-Scor 
la ul by Columbia University 
| \ ; ) Company presented one of the most 
nteresting « ts at the show. Not only was it colorful 
ind str ' t irrangement and decoration, but the 
es were such as to develop keen and 
tains nt { sesides the regular mimeographs, 
there was a new mimeograph with aut 
| a printing capacity of sixteen by 
t ntv-o1 ! \nother interesting feature was a new 
iprint tographic stencil, which brings the prin 
f raving to the mimeograph. Some addi 


THE 


ACE FASTENER CORPORATION, Chicago, Il., and New York®’ N. Y 


hibite Ace f paper fasteners and stapling machines Sales 
M ger W F. Weber was in charg: ssisted by Metropolitan New 
y Ma ‘ . Graysor 

ADDRESSOGRAPH COMPANY DIVISION, ADDRESSOGRAPH-MUTUI 
TIGRAPH CORPORATION (See Addressograph-Multigraph Corpora 
tion.) 

ADDRESSOGRAPH-MULTIGRAPH CORPORATION, Cleveland, Ohio, 
und New Y¥ N. ¥ Complete displays of forms used by distinct types 
f busines visitors to visualize the many applications of the 

pany quipt t The new Drylith Multigraph presented a small 

} g : ss, reproducing type, typewriting, crayon and ink 
wings es} s, Addressograph New York manager. was in charge 
f the Addressograph splay and Walter Strain, Multigraph New York 
mnager 5 e of the Multigraph exhibit 


AMERICAN MULTIGRAPH COMPANY DIVISION, ADDRESSO- 


GRAPH-MULTIGRAPH CORPORATION (See Addressograph-Mult 
uph « f 
AMBERG FILE & INDEX COMPANY, Chicago, I! ind New York 
m © Esp y tured was Amberg indexing Filing supplies in 
ding “ metal windows, and file folders in manila, kraft and 
sw : ! uy Paul G. Amberg. Eastern division manager 
was ‘ 
APEDA STUDIO, INC New York, demonstrated the possibilities of 
photography fern display, merchandising and selling. 8S. N. Rosen 
‘ \A 
AULT & W ORG COMPANY (See International Printing Ink Cor 
Dp at . 
AMERICAN LEPHONE & TELEGRAPH COMPANY (See New 
Y rel { vy.) 
RERLIN & JONES COMPANY. New York, N. Y., demonstrated the 
plication of tl Du-Plex Onvelope t mmercial mailings 
BRUNO, H A. BLYTHE, R. R ind ASSOCIATES, New Yorl = 
Publ tw lhe ! " . f the New York business show 
BURROUGHS ADDING MACHINE COMPANY, Detroit, Mich., and 
New Yor — = howed ninety-one individual machines—the largest 
display i } y's history and the greatest imber of new n 
hine ad t y the Bur ghs organization New products 
first t . “ iied a low-priced electric desk model bool 
pi : stores and sma offices ul viding-subtract 
ma ‘ ! 1 operation with equal facility: several new 
ypewriters with diffe nt typ faces and other useful charactertistics 
ne r ew ya gy g machines wind a number of advanced book 
yDew 0 eeping machine models There was also a 
‘ m4 whine with w ey board new nearly-aut« 
" t epir n hi several accounting machines for 
esses: a lectrically operated carriage and platen shift 
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tional descriptive matter will be found under the head, 
Che Exhibits,” following. 

Varityper, Inc., offered a new interpretation of modern 


New 


Addressing 


York Telephone ( 
Machine 


which makes three 


display, as did the mpany 


The Elliott 


triple-head addressing machine 


Company featured a 


copies 


at once. Other interesting machines were also demon- 
strated 

Filing systems received considerable attention at the 
show The Shaw-Walker Company exhibited several huge 


systems, one of which featured a section of a newspaper 
with photographs so filed that any picture is in 


k 


“morgue” 


stantly available in a collection of thousands Che Trus- 


sell Manufacturing Company demonstrated a metal file 
peculiar ease of operation The Quik- 


the Oxford 


characterized by 
Lok bile ( 


Guide 


mpany, Filing Supply Company, 


and the System and Supply Company all exhibited 


corrugated board files used largely for storage purpose 
though available for other uses as well. 
\ focal exhibit of the Ad 


Here there was an 


point of interest was the 
Multigraph Corporation 
imposing array of machines and processes for duplicating 


and addressing work, including a demonstration of the 


new Dry-Lith process [The many applications of the 
equipment were illustrated by a wealth of forms and other 
examples of office printing, color work, halftone printing, 
et 

Under the heading, “The Exhibits,” mention is made of 
the items shown in each booth, the displays being alpha 
betically arranged 

Office Appliances desires to express its tl inks to the 


Royal Typewriter Company, Remington Rand, Inc., and 


the Art Steel Company tor their courtesy tn aning equip 


nt used by us at the show, and to the Apeda Studios, 
Inc., for their capital work in getting out with promptness 


the many pictures of the exhibits reproduced in this report. 


EXHIBITS 


In the typewriter exhibit the noise-absorbing properties of the ma 
chines were emphasized 

Another feature of the exhibit was a line of correct posture chairs in 
three different types. each having complete adjustability 

CARDINELL SALES COMPANY, INC Montelair, N. J 
Ink-Out and KleenaType cleaners and a new item known as Cardinell 
Frace-Rite erasing bars, made to fit all standard makes of typewriters 
John D. Cardinell, president, was in charges 

CASTYPE CORPORATION OF AMERICA, New York, N. Y¥ 

typewriter into 

Casts type in grooved slugs for Multigraph 
President and General 


exhibited 


demon 
strated the Castype machine which transforms a standard 
1 type-casting instrument 
and other kinds of type duplicating machines 
Manager Fred H. Williams was in charge 
COXHEAD CORPORATION, RALPH C., New York, N. Y.. exhibited 
the Mathematon calculating machine and the Brunsviga portable calcu 


lator, especially featuring the new model “DR Mathematon, a very 
fast, semi-automatic machine with an electric carriage shift This was 
the initial showing of the DR” Mathematon The new portable 
Brunsviga, equipped with a new short cut principle of division, was on 
display ready for instant demonstratior Stuart P. Coxhead was in 


charge 

DAYTON SCALE COMPANY (See 
Corporation.) 

DEFIANCE MANUFACTURING COMPANY, Orange: N. dg 
Defiance checl Defiance check-cutting and sorting 
the Defiance dividend check writer: Defiance adding-listing-check writer 

mbines several check writing operations in one 
g of the 
the amount of each check written into tw 


International Business Machines 


showed 
signer machine and 
machine including 


mprintit amount. date, serial number and signature rccumulates 
totals and prepares a cash 
Another feature is that the 
between 


Humph 


disbursement record of each check written 





vdding unit is free for all kinds of adding and listir worl 
check writing periods. Office Manager T. R. Elsman and G. W 
rey. New York distributor. were in charges 
DICK COMPANY, INC., A. B.. Chir 
Several new features of the Mimeograph process wer 


rl ind New York, N. Y¥ 
demonstrated 





The Dermaprint or photographic stencil was shown for the first time 
This sensitized stencil receives a photographic impression of forms, lings 
drawings, et und faithfully reproduces the copy on any model Mimeo- 
graph in black and white or colors Also displayed were the latest ad- 
three colors being reproduced in a single 
operation Two new Model 30 
Junior, the baby of the family, for short “runs” and color work, and 
Model 87, demonstrating the automatic 
17 x 22 inches in siz P. A. Bennett, New York manager 


vances in Mimeotone colors 


Mimeographs were also introduced 
feeding of mpression paper, 
was in charge, 

assisted by members of his selling personnel] 
DITTO INCORPORATED, Chicago, lll., and New York, N. Y., exhibited 
the new F5 series of film roll Ditto duplicators in cabinet models: elec- 
ind hand fed rotary machines; portable duplicators, and the regular 
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Ditto line of 
ferent co 


duplicating machine 


eight dif 


was a feature of the display E. E. Gun 


supplies Reproducing in 
ors simuitane isly 
daker, New York distri manager, was in charge 


DU-PLEX ONVELOPE COMPANY (See Berlin & Jones Company.) 


ELBE FILE & BINDER COMPANY, INC., New York, N. Y¥ The 
company's line of loose leaf binders and stationers specialties was shown 
These include price books, ring books, ledger binders, post binders, stor 


age binders spring binders sheet holders, prong binders, 


four-post 
binders, wing wire bin 


ders d binders, report covers, Swivelok binders, 

italog vers, press-board folders, magazine binders, school supplies 
lesk pads, telephone b« overs and loose leaf equipment adaptable to 
eatalogues, sales manuals, price lists, display material, et This ex- 
hibit was charge of President A. M. Rabinof; Sales Manager L. M. 


Flanders, P. Coops J.8 rman, E. Barnett and 8S. Bayes 


ELLIOTT ADDRESSING MACHINE COMPANY, Cambridge, Mass., 
and New York, N. Y., showed the Addressellot postcard printing and ad 
dressing machine, as well as a full line of addressing machines for every 
line of business. Displayed for the first time was the Addressellot Triple 
Head machine which prints three original copies, listing names on a 


gang of checks and two listing sheets The feeding of these three sheets 


is all done automatically and the ejecting is automat This machine 


was built for stock transfer departments 


GARDNER COMPANY, 534 Mitchell street, Orange, N. J., displayed 
grand total adding and subtracting machine; statement machine in dup 
lex and single counter models: shuttle carriage duplex with automatic 
counter control; shuttle carriage single counter add and non-add model 
special three-counter as unting machine which may be used for many 


different purposes: a special machine designed for cafeteria work, used 
by the operator for recording the contents of trays and issuing a printed 
hect as well as standard adding and subtracting machines electrically 
operated General Sales Manager W. R. Brown was in charge, assisted 


by A. A. Latham, manager of the New 
GOWA COMPANY. J ( See 


York office 
Standard Mailing Machines Company.) 


GUIDE SYSTEM & SUPPLY COMPANY, INC., New York, N. ¥Y.—On 
display was the new, it oved Transfile drawer style storage steel rein- 
forced transfer case Irving Kremsdorf, president of the company, was 
in charge 

HIRES COMPANY, CHARLES E., Water Cooling Division, Philadel- 
phia, Penna and Brooklyn, N. Y., displayed a line of Hires Frigidaire 
water coolers General Manager Kari R. Leinbach was in charge. 


HOLMES ELECTRIC PROTECTIVE 
featured their special watchman service 


COMPANY, New York, N. Y¥ 
informing visitors that they can 


obtain at any time, trained and bonded men in uniform for all kinds of 
watch or guard duty 

HOOVEN LETTERS INCORPORATED, New York, featured the auto 
matic typewriter lett« serv ict There was a battery of machines in 
operatiolr 

INK-OUT MANUFACTURING COMPANY (See Cardinell Sales Com- 
pany.) 


29 


INTERNATIONAL BUSINESS MACHINES CORPORATION, New 
York, N. ¥.—The Tabulating Machine Division displayed the Interna 
tional electric tabulating and accounting machine equipment including 


the following new developments: alphabetical duplicating punch, check 
writing interpreter, counting sorter, automatic multiplying punch, direct 
subtraction accounting machine, and electric sorting machine. 

The International Time Recording Company Division exhibited hourly 
supervised electric time systems of master and secondary clocks, attend 
ince time recorders, automatic payroll machines, job time and cost re 
corders, signal program devices and door recorders. 

The International Scale Company Division demonstrated scales for all 
types of commercial and postal usage. 

Dayton Scale Company Division showed Moneyweight scales and store 
ind restaurant equipment of computing scales, meat slicers, coffee mills, 
bread slicers. 

INTERNATIONAL PRINTING INK CORPORATION, THE, Cincin 
nati, Ohio, and New York, N. Y The Ault & Wiborg Company Division 
exhibited their line, including show card colors, artists’ colors, writing 
fluids of all description, mucilages, pastes, carbon papers of both office 
type and that typewriter ribbons and other 
specialties Particularly featured was a device known as Red Writing 
Hood system of interleaving carbons. William Ruxton was in charge. 


used for special purposes; 


INTERNATIONAL SCALE COMPANY. (See International Business 
Machines Corporation.) 
INTERNATIONAL TIME RECORDING COMPANY. (See Interna 


tional Business Machines Corporation.) 

KEE LOX MANUFACTURING COMPANY, Rochester, N 
York, N. Y., showed ribbons and carbons of their manufacture. 
Noonan, manager, and E. R. Foudy, assistant manager, were in charge 

KLEENA CORPORATION, (See Cardinell Sales Company.) 

LA SALLE EXTENSION UNIVERSITY, Chicago, Ill., and New York 
N. Y., explained their higher vocational business training courses, and 
demonstrated Stenotype, the machine way in shorthand. Walter Weller 
was in charge of the exhibit, while Berry Borne explained the features of 
the Stenotype. 

MARCHANT CALCULATING MACHINE COMPANY, Oakland, Calif., 
and New York, N. Y., demonstrated their complete line including an all- 


Y., and New 
John A. 


electric automatic machine; duplex model featuring an accumulating 
dial, which enables one to obtain results of individual extensions and 
automatically totalizes these extensions; latest model hand portable 
H. A. Daniels was in charge, assisted by the New York sales force. 


MASTER-CRAFT CORPORATION, Kalamazoo, Mich., and New York, 
N. Y., exhibited binders and equipment for mechanical accounting, book- 
keeping machine trays and forms; for hand posting; ledgers for depart 
ment and retail stores; ledgers and sheets for banks including trust rec 
ords, depositors’ ledgers, etc.; public utility equipment; loose leaf equip 
ment and forms; stock and special accounting systems: ruled and printed 
forms: lithographed statements, checks and letter heads; catalogue cov- 


ORMIG SALES 
Oup!icateng Botnrign 


ee 


da tter 


bd Pilearion 


WHFELDEX 


SOME MORE EXHIBITS Left to right: Castype Corporation of 


Below, left to right 





America ; 
Scholfield Service, Inc 


Ormig Sales Company; Guide 
Manuel Safferman ; Veeder-Root. 


System & Supply Company. 
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binders for municipal, county and government records 
There were two new binders for mechanical posting, a new type of meter 
equ'pment. and a heavy duty 


books 


ers, price 


reading book for public utilities, new tray 


saleeman's catalogue binder built to carry sheet bod.es as large as eight 


and ten inches in th ness C. H. Angstadt and W. A. Pool were in 
charge 

McCASKEY REGISTER COMPANY THE, Alliance, Ohio, New York 
N. ¥ Three divisions of the ompany were represented: the commer 


cial, consisting of cash account and credit account systems: general met 


chandise systems: the professional divisio levoted to systems for han 


dling the financial and clinical records of the doctor and dentist: the ir 
dustrial division neluding controlling st k, perpetual inventory, costs 
production, planning, routing and dispatching, tool check and tool in 
office 


Aleo featured was a hotel register in charge of James Lyon Gar 


ventory. order control, machine control irbon backed factory and 
forms 
field of Philadelphia 

McGRAW-HILL PUBLISHING COMPANY INC New York, N. Y 
explained the izazine, Management Methods 

MONROE CALCULATING MACHINE COMPANY, INC., Orange, N. J 

In addition to odels, the MA-3 Monroe was shown for the first 
time amall electric Monroe adding-calceulator with 
proof 
Especially 


service ft the n 


other 


as wae aleo the ‘spot 
matic division, announced a few months ago 


companys twentieth anniver 


keyboard and aut 
featured in recognition of the 
showing the development of the Monroe adding 
patented in 1875, the fore 
runner of the Monr niding-caleulator shown for the first time in 191° 


R. Trego 


sary was an exhibit 
calculator, including the Baldwin calculator 


town district, was in charge 


manager f the New York dow 





YORK, MARSHALLED ITS 
even the charming crea 
" Apeda 


THE APEDA STUDIOS, INC., NEW 

FORCE TO FACE THE CAMERA Ye 

tures peeping out from behind the pillars are ‘‘cut outs 
Studios were official phetographers of the show 


weisted by District Managers A. J evylle of New York uptown 
F. M. Zelineki of Brooklyn, and L. I me of Newark, and 
Northeastern Division Manager R. M. Farmer of Newark 
MULTISTAMP COMPANY, INC THE. Norfolk, Va und New York 
N. ¥.—Multistamp duplicating equipment and supplies were on display 
NEW YORK TELEPHONE COMPANY. New York, N. Y The newest 
formed the principal part of this ex 
permits instant written communication within and 
ad for flexibl 





Assistant 


features of teletypewriter service 
hibit 
between 


This device 


business reenizations Ne telephone service 
business establishments, offices and shops has led to the 


intercom 


within smaller 


development of a smal! interior dial system which permits 

municating A typical 

was also demonstrated. The scope of transoceanic telephone service was 
Other features of the exhibit included Time of Day 

88.fled telephone d rectory 

rHE, Chicago, Il., and New York 
news and technical trade journal 


readers Cc. H 


wiring plan, showing several desirable features 
graphically shown 
service and the « 

OFFICE APPLIANCE COMPANY 
N. Y., explained Office 
of the office 
Everly, vice-president 
George C. Wheeler 

ORMIG SALES COMPANY, New York, N. Y 
vantages of the Ormig V-Record duplix 
printed in one operation 

OXFORD FILING SUPPLY COMPANY 
Oxford heavy duty transfer file 


Appliance: s, the 
equipment industry ind its service to 
md eastern manager, was in charge, assisted by 
demonstrated the ad 
ating machines Four colors were 
Brooklyn, N. Y¥ The new 
with the new interlocking device was 
especially featured 
R. A. Jonas, Jt 
PARROT SPEED 


showed the new number 


R. P. Jonas and S. A. Wood were in charge 
FASTENER CORPORATION. New York, N. Y¥ 

Speed Fastener for the first time 

Babe 


also the 


complete line of Speed Fasteners, including the Jack Linsky was 
, 


in charge of the exhibit 


OFFICE APPLIANCES 


THE, New York, N. Y., explained 


company's servic 


CORPORATION 


application of the 


PSYCHOLOGICAL 
und demonstrated the commercial 
analysis test was conducted for personality, vocational 
computed on 


A psychological 


interest and mental alertness The results of the test were 


in International test scoring tabulator Paul S. Achilles, Ph.D., manag 
ing director, was in charge 
QUIK-LOK FILE COMPANY, THE, New York, N. Y Quik-Lok col 


lapsible storage files of various types, and Drawrstile files for the storage 


of inactive records were displayed. S. Scheinman was in charge 

RAPID ADDRESSING MACHINE COMPANY (See Elliott Address 
ing Machine Company.) 

RECTIGRAPH COMPANY. Rochester, N. Y.. and New York, N. Y.- 


The commercial Rectigraph (photographic copying machine), electrically 
operated, was on display A. A. Krieg was in charge 

REINER’S ROTAPRINT, INC., New York, N. ¥.—Various models of 
the Rotaprint were shown, including the duplex combination roll and 
suction feed which lithographs all standard weights and grades of paper 
up to and ineluding 150-pound tag stock. and will also lithograph 
Rotacote coated paper: the Sheetfeed Model No. 2, which feeds all stand- 
urd weights and grades of paper automatically and comes complete with 
s hand-feed table for the heavier weights and grades of stock. Vice 
President G. J. Farmer was in charge 

ROYAL TYPEWRITER COMPANY, INC., New York, N. Y 
strated Royal typewriters, both standard and portable, featuring the new 
both Junior and Senior, and the new 1933 Royal 
number of mechanical im- 
Royal Signet 


demon 


Royal Signet machines 
standard typewriter which 
provements A description of this machine, also of the 


incorporates a 


Senior, will be found under the head, “New Machines and Devices. 
William A. Metzger. advertising manager. was in charge 
SAFFERMAN, MANUEL, New York, N. Y., displayed the new Date 


Indicator 1 twenty-eight year calendar 
SCHOLFIELD SERVICE, INC., New York, N. Y 

line of Wheeldex card files for all sizes of cards from 1% x 4 inches up 

methods with 


showed a complete 


to 5x8 inches. for the latest in posting and reference 
from one to two thousand cards to any 


i handy file 


varying capacities of desired 
volume Especially featured was the new Wheeldex Junior 
for holding 1000 ecards large enough to hold seven typewritten lines, and 
taking up as much space as a_ telephone W. A. Sutherland was in 
charge 

SHAW-WALKER COMPANY 
N. ¥.—This company's products 
cial ecard and sheet work for banks and commercial organizations 
Fibre-Ply-Wood drawer-type 
protected equipment: insulated croes files 
ledger desk. etc., bank and machine bookkeeping equipment 
were all on 


York office 


THE, Muskegon, Mich und New York, 
including filing supplies, samples of sp 
the new 
transfer cases; fire- 


storage cases: steel 


posting tray cabinets: check 
filing desk 
Skyscraper executive desks with grained tops 
of the New 


ind supplies 
display J.J 
was in charge 

STANDARD MAILING 
New York N Y 


mit printer and sealer 





Burgoine. vice-president in charg 


Mass., and 
postal p tr 


MACHINES COMPANY, Everett 
—Standard envelope sealers, stamp affixers 
which imprints the postmark, counts, seals and 
operation: small Junior duplicator (gelatin) 
process duplicator which duplicates copies direct 
stencils and type setting 


were in charge 


stacks in one rotary dup 
licator and the new 
from an original, eliminating the use of gelatin 
were exhibited Joseph Gowa and Mark M. Weisberg 
Also in attendance was General Sales Manager A. W. Vanderhoof 
STANDARD REGISTER COMPANY, THE, Dayton, Ohio, and New 
York. N. Y., exhibited various models of electrically and manually op 
erated Standare Kant-Slip autographic registers and the Standard register 
universal biller device, which is used in conjunc 
billing ma 


Pin Feed platen and 
tion with all makes of typewriters and cylindrical 
used for billing pur 
ilignment with the 
Klopfer of the 


platen 
chines Continuous interleaved carbon forms are 
poses and this device keeps all the carbon copies in 
original R. M. Henry. New York manager, and B. B 
home office sales department, were in charge 

TABULATING MACHINE COMPANY (See 
Machines Corporation.) 

TICKETOGRAPH COMPANY (See 
Corporation.) 

TRUSSELL MANUFACTURING 
displayed zipper ring books, canvas binders 


International Business 


International Business Machines 


COMPANY 


catalogue covers 


Poughkeepsie _m © 

memoran- 
note books, 
binders and 


dum books, price books. diaries, cost books, address books 


finance books 
souvenir memorandum books 


budgets, record books, ring 


Secretary-treasurer F. E 


data books 
Faxon was in 
charge 

UNITED STATES DEPARTMENT OF COMMERCE, Bureau of Foreign 
ind Domestic Commerce, Wash ngton, D. C., explained the service of this 
department to the commercial world 

VARITYPER INCORPORATED, New York, N. Y 4 full line of new 
together with special classes of work which have been de 
adaptability of Varityper in con 
nection with mimeographing and metal sheet work for photo-offset and 
lithographic processes was also demonstrated New metal faced types 
were exhibited for the first time. as well as several new styles of type 
Varitypers in the commercial 


Varitypers 


veloped for them were shown The 


faces Specimens of work produced by 
field in foreign 
Walter J. Hausman, vice-pres dont 
Hepburn. secretary-treasurer 
VEEDER-ROOT INCORPORATED. Hartford. Conn und New York 


N. Y., exhibited the Veeder-Root line of production computators to show 


countries were also to be seen In attendance were 


ind general sales manager, and George 


keystrokes on typewriters, billing, bookkeeping and calculating ma 
chines, duplicators, card punching machines, etc., and hand tallies for 
stock takirg, etc J. T. Quinlan was in charge D. T. Post, assistant 


sales manager, was also present 

VISIBLE RECORDS EQUIPMENT COMPANY, Chicago, Il., and New 
York, N. Y., displayed Flex-Site products Set-ups cover interesting and 
instructive methods of bringing important facts contained in the record 
instantly in sight The exhibit included unit organizers, multiple units 
together with the rocker type multiple unit, a recent invention: which is 
said to hold visible units in a readily accessible manner for reference 
eabinet for housing Flex-Site 


please ) 


posting A new units has also been 


(Turn to page 56 
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Hurlbut W. Smith Welcomed Back Home 

The return of Hurlbut W. Smith to the active direction 
of the L. C. Smith & Corona Typewriters Inc., at Syracuse, 
N. Y., was celebrated September 24 by his townspeople 
and members of the organization. On his arrival at the 
office of the plant Mr. Smith found flowers on every hand, 
and greetings from Mrs. Smith and business leaders of the 
community This is the Ford, 
Bacon & Davis purchased the business in 1924. 
chairman of the executive committee of the company, and 
also of a special sub-committee to manage the business. 

Mr. Smith was welcomed home in an address by Fred- 
erick V. Bruns, prompted by a friendship of many years’ 
Mr. Bruns expressed the wishes of friends and 


office he vacated when 


He is now 


standing. 
the city at large for health, happiness and success for H. 
W. Smith. 
In his 
ployees, all of whom are again calling him “Chief,” and 
“H. W.” He stated that any success he has attained or 
will attain in the business is due to the men who work for 
Mr. Smith cited 


response Mr. Smith paid a tribute to his em- 


him and help make up his organization. 
his rule for success. 

“One rule of success, I believe, is never to carry on your 
shoulders or assume credit for the efforts of others. I 
always try to treat others as I want to be treated and in 
my men is the strength of my organization. 

“If success this 
comes when I must leave it, then that success belongs also 


greets me in business until the time 
to those who work with me.” 

During the reception Mr. Smith personally took the first 
order given for a typewriter since his return to the control 
of the company. 

Included among the individuals partook of the 
“Welcome Home” ceremony were Wilbert L. Smith, his 
brother, chairman of the board of the L. C. Smith & Corona 
Typewriters Inc., and of the Syracuse Trust Company; 
Elwyn L. Smith, assistant to the president; Frederick E. 
Norton, secretary of the Syracuse Chamber of Commerce; 
Irving N. Beeler, president of the Pierce, Butler & Pierce 
Manufacturing Company; Charles F. Bennett, secretary of 
the Pierce, Butler & Pierce Manufacturing Company; Roy 
P. Chamberlain, of W. H. H. Chamberlain; C, Clement, 
Joseph F. Owens, Ed. Gilbert, Frank 
Weedon, Fred Dyer, Harry LaVier, John Marcellus, Dave 
Richards, Bruce Aving, Joe Grogan, Dr. George K. Smith, 
Mr. and Mrs. W. A. MacKenzie, Mr. para. i. EF. 
Smith, W. A. Smith and 

The oldest employee to greet H. W. Smith at the cere- 
Dean. 
the manufacturing enterprises of the Smith family since 


who 


George Grosch, 


and 
James Marsden. 

mony was George B He has been connected with 
L. C. Smith founded the gun business fifty years ago. Mr. 
Dean started as a tool and die maker at the gun plant, 


and has been active ever since. (Picture on page 47.) 


———— 


U. S. Court at Kansas City Takes Jurisdiction 
in Pen Suit 

The was taken from a The 

Kansas City Times of September 26: 

On Saturday, September 24, in a memorandum opinion, 
Judge Albert L. Federal Court at Kansas 
City, Mo., assumed jurisdiction over the suit instituted at 
Des Moines, Iowa, by the W. A. Sheaffer Pen Company of 
Fort Madison, Iowa, against the Katz Drug Company of 
Kansas City, Mo., until such time as the questions raised in 
the Des Moines suit can be adjudicated in proceedings 


brought by the Kansas City concern recently against the 


following news report in 


Reeves of the 


Sheaffer Pen Company. 

In the Des Moines suit brought about two years ago, the 
Sheaffer Company seeks to restrain the Katz Company 
from selling Sheaffer pens, which, it is charged, have been 
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altered and mutilated, and that, with the serial numbers re- 
moved, the complainant manufacturer is justified in refus- 
ing to give his usual life-time guarantee. 

The defendant replied that the only alteration on the 
pens was the buffing off of the serial number, which, it 
was alleged, were put on the pens to enable the manufac- 
turer to ferret out sales agencies that sold pens to defend- 
ant and others who in turn re-sold the pens to consumers 
at less than the price established by the manufacturer for 
retail sales. 

Decision of the above mentioned suit was still pending 
when the Katz Drug Company became complainants in the 
Federal Court at Kansas City and Judge Reeves took juris- 
diction of both suits. 

In its suit the drug company asks the court to restrain 
the Sheaffer Company from controlling the retai! price 
of its products sold in interstate commerce, while, in reply 
the defendant, the Sheaffer Company, contends that it has 
the moral and legal right, acting as an individual, to main- 
tain price-fixing policies and to refuse to sell to anyone who 
will not subscribe thereto. 

Both concerns are represented by a formidable array of 
legal talent, and the outcome of the litigation is awaited 
with interest. 

— —~<—___ — 

Farnhams Take Over Big School Supply House 

For some time the Farnham Printing & Stationery Com- 
pany, Lumber Exchange building, Minneapolis, has been 
selling school supplies in connection with the usual lines 
of a commercial stationery house, and of late, school sup- 
plies have become an important factor in the business. Re- 
cently an opportunity arose for the Farnham organiza- 
tion to take over the name, good will and remaining mer- 
chandise stock of the Northwestern School Supply Com- 
pany, which has been in the business in Minneapolis for 
more than a third of a century. It is expected that the 
merging of these interests will materially increase the 
facilities of the Northwestern School Supply Company to 
serve its thousands of customers in its territory, which 
includes Minnesota, North and South Dakota, Montana, 
lowa and Wisconsin. 

Having been a pioneer in the school supply business in 
this part of the country, the Northwestern School Supply 
Company has built up a fine reputation amongst the users 
of school supplies. The Farnham Printing and Stationery 
Company will endeavor to uphold this reputation by op- 
erating the school supply company as a separate business 
under Farnham’s management. 

All orders will be shipped promptly and complete from 
the large combined merchandise stocks now available. The 
Northwestern School Supply Company’s business will be 
moved to the Lumber Exchange building, Hennepin avenue 
at Fifth street, thereby making it possible for the Farn- 
ham Company to operate it both efficiently and econom- 
ically. 

M. W. Knoblaush is manager of the school supply de- 
partment. 

———E—— 
Business as Reported by the Addressograph- 
Multigraph House Organ 
of October 5 


Five 


The Addressograph-Multigraph News 
presents some interesting and encouraging figures. 
weeks ago, a daily average of one hundred two supply 
orders were received. On the last week before the pub- 
lication of the News, 6,411 more pounds were shipped than 
during the week previous. 

The rise in supply sales has been steady and continuous 
since some time in August. Assistant Treasurer F. N. 
Harvey, who has been with the organization twenty-six 
years, points out that the reviving of the supply business 
is the forerunner of increased orders for all products. 








w 
tN 





IN 











Representatives of office equipment concerns abroad, visiting the United States, are cordially invited to make the 
offices of this journal their headquarters. The staff at the main office, 417 South Dearborn Street, Chicago, 
and the staff at the branch in charge of C. H. Everly at 1601 Pershing Square Bldg., Pershing Square, 42nd 
St. and Park Ave., New York, will be happy to be of any possible service. While the facilities at New York 


are not so many as at Chicago, there will be found the same desire to serve. 
LONDON NOTES AND NEWS 
By Mr. Vincent Jackson 


United States manufacturers traveling to London are cor- 
dially invited to call upon Vincent Jackson at 22 St. An- 
drew street, Holborn Circus, London EC 4. Mr. Jackson's 
association with the trade and his contacts with its organ- 
izations afford him information valuable to those desiring 
to cultivate the British market. In subscription matters, 
Mrs. S. E. Elliott, 6 St. Bride street, London, EC 4, is the 
authorised representative of Office Appliances in the 
British Isles. 


London. October 7, 1932 the cotton industry center, but in the middle of a strike of 
, : , D S } oO t s an ‘ ) 
ie momber all ir Trade are certainly not dead vet perative Chere were more executive ind 1 wel othece 
. : , : 7 bovs ; ong ] sitors () t verorm 1 oO ¢ S 
as eile te « diameles eter tela tadectriaiie than imong the visi Quite a numbe f my informant 
; . . P er 1! Oo 
perha} * = © the pentirnastined what has report ac tual sales on the stands—and generally speaking, 
, 4 ver here it is not reckoned to take actual orders at the 
ust bee! : ‘ = 7 
exhibitions, results being looked for solely from following 
Untortunat \ mui t isy to get up to this 
; , up prospects 
exhibition w h was held in Manchester from September P| iy . ; ner 
. = , - \t the end of this letter I append a list of exhibitors. 
i2 t y It wa reanize is a Business Efficiency \ , , ' ; ‘ 
, : uu will see that over a dozen companies marketing Amer- 
| Khibitions are 1! this <« untry by thie (othce Apphancs = . % I . 
! 
ican products are represented 
Prac \ f Grea ind Ireland. Mr. A 
; It is very difficult to pick out anything new. Mostly new 
( McLellan, the xhibition director, wrote me as follows , . me 
teatures are improvements on well known machines, re 
| al \ I t vou were ul Ile to visit our recent a ‘ : ; 
‘ , ; finements to increase their efficiency Perhaps the most 
Busi tt ney ‘ nition t Manchester, because you P ; 
: 3; notable equipment that was entirely new was the Daily- 
! sed look ist s ws we have % ee 7 : 
graph, which seems to have enjoyed a lion’s share of pub 
cvert ‘ ° : ° . 
; licity It is, I believe, a German invention of which we 
Wvuring the x day it was per ur exhibitors had not ° | , ° 
- : are going to hear a good deal more It has three func 
i dull moment From the tims f opening n the first : ; : ‘ ; 
= tions, the recording of dictation for subsequent transcrib- 
! ‘ ‘ ‘1 +] } } } } } 
* ‘ . ' he thre ’ , whi used t , . ’ 
ing by the typist, the recording of both sides of a telephone 
‘ \ ell i ed . . 
nversation, the recording of conversations and speeches 
{) una ‘ te wit thie . ’ . . . 
: , at meetings. Unlike the usual machines, dictation is car 
t t a t uned . . . 
se: ried out by means of an ordinary microphone on the 
1 this s to point t much better asp “ . ’ 
AM ' etter aspect | speaker's desk \ small control “switch box” enables the 
cheies i La , woe user to “switch” on to this dictation, or to the recording 
' f ‘ methods . , 
, : : of any conversation and speech. A touch of a button, and 
,ow ul ti nly right and proper that “Mac it is connected with the telephone, enabling both sides of 
is he is popularly known) should be enthusiastic over his an important conversation to be recorded—unbeknown to 
hal > but , s<e wos that al = : , ' am : : 
wi aby, ut I can assure you it all I have spoken the other party, let me say! The recording medium is a 
ire very mc) i ver tl \\ Most « pinions agres spool of special wire These spools can be kept after 
at the quality vell as the quantity was well ahead of transcribing, each spool taking about half an hour’s con- 
any previou Che attendance figures were certainly tinuous conversation. When spools are no longer required 


astonishing 1u e Exhibition was not only held in (Turn to page 35, please) 
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New Speed Bonus System for Typists 
isch A. G., 
bonus system for the payment of typists, based on the 


R. Be 


new 


Stuttgart, Germany, has introduced a 


number of letters, including gaps, stops, etc., written in the 
hour and counted by means of a special indicator costing 
fifteen marks. An experience of several years has resulted 
the 


Average 


in following conclusions: 
number of letters per hour, good average per- 
3,000. Total per month of 200 hours, 600,000. 


Very good average performance, 3,600 per hour, and 720,- 


formance, 
000 per month. Account was taken of types of work which 


require either more or less time than German correspond- 


ence Here the standard performance, 2,600 letters, is done 
in a longer or shorter period than one hour. This includes 
bills, 
special work, correction figures have been worked out and 
the 


plied by the appropriate coefficient to arrive at the figure 


printed, forms, copies, translations, etc. For such 


number of letters according to the indicator is multi- 


used for bonus purposes. For instance, German 


dic tation, 1.2 


corre- 


spondence from Foreign correspondence 


from German dictation with translation, 2.4. E 


0.4 > 


figures, 1.2 


asy copy, 


Bills, including calculation of 
Exceptional work, which cannot be done on the type- 
not 


This is measured 


by the indicator, but by means of forms, the time required 


writer is also given consideration. 
for each piece of work being entered and added up at the 
end of the mouth. 


Standard performances mentioned above apply only to 


the best operators. In order that the less efficient may also 
have an opportunity of earning a bonus, three different 
classes of hourly performance have been established and 


work done in excess of the appropriate speed is rewarded 


at the following rates: Class 1, average number of letters 
per hour, 2,400. Bonus, 100 letters in excess of average, 
0.5 pfennig. Class 2, 3,000 letters per hour, bonus 1 pfennig 


Class 3, 3,600 letters per hour, bonus, 100 letters in excess 


of average, 2 pfennig Zeitschrift fur Organisation, No. 
22, Berlin, 1931. 
oe 
LaVoie Instructs French Addressograph- 
Multigraph 
J. W. LaVoie has become agency instructor for Ad 


] 


dress 


He had sold 


since 1926, cov- 


yraph-Multigraph S. A., 
Montreal territory 
Mr. LaVoie 
going into the sales field. 

1929 and 1930 Hundred 


Paris, Franc« 


Addressographs in the 


ering provincial regions. attended a sales 


school preparatory to 
Mr La\ O11 
clubs 


was a member of the 
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Mr. Magnum Heads British Remington Sales 

Mr. Walter Magnum has become general sales director 
of the Remington Typewriter Company, Ltd., with head- 
quarters at 100 Gracechurch street, London, EC 3. He 
is also director of sales for the affiliated companies: Smith 
Premier Typewriter Company, The Dalton Adding Machine 
Company and the bookkeeping machine divisions of both 
Mr. Magnum joined the group of sales execu- 
manager of the Cash 
1925, and continued in that 
capacity until the Remington cash register business was 
sold to The National Cash Register Company in December, 
1931. 

Mr. Magnum is a director of the American Chamber of 


companies. 


tives in London as Remington 


Register Sales Company in 


Commerce in London, and vice chairman of the American 
society. 
Ee 
Efficiency Exhibition in Amsterdam 

From Ned. Vereen van Importeurs en Fabrikanten van 
Kantoormachines (Netherlands Association of Importers 
Machines) came the accom- 
efficiency 


Manufacturers of Office 
panying photographs of a recent 
The event was successful, the many visitors being keenly 
interested in the new machines and devices shown. The 
exhibitors were well pleased with the results and hope to 


and 
exhibition. 


book many orders when conditions improve. 

Following the names of the machines exhibited: 
Adding Addo, Astra, Barrett, Mauser Addi, 
Sundstrand, Victor and Tasma; addressing machines: Ad- 
rema, Elliott, Rotograph; billing machines: Europa (A. E. 
G.), Ideal, Mercedes, Royal, Torpedo; book- 
keeping machines: Astra, Europa (A. E. G.) Hollerith, 
Ideal, Krupp’s, Mercedes, National, Sundstrand, Torpedo; 
Madas, Marchant, Mer- 
cedes, Original Odhner, Triumphator, Washington; card 
Acme, Agrippa, Fortuna, Rapid, Sichtothek, 
Krupp’s 


are 
machines: 


Imperial, 


calculating machines: Hamann, 
index systems: 


Vireco, Viscard and Postindex; cash registers: 
and National; continuous stationery, Paragon; Ediphone 
Ormig, Pa-wo, Rotaprint, 


dictating machines; duplicators: 


Roto and Mirroprint; filing systems: Complex, Fortuna, 
Maha, B. S. A. and 
Hollerith statistical machines; 
steel furniture; Synchro-Madas synchronised machines; 
Hollerith tabulating Creed teleprinters; Cal- 
culagraph, International, Kienzle’s and Horo Memo time 
Europa (A. E. G.), Imperial, Mercedes, Royal 
Autopost 
Perplex electric motors for calculators; Rollo 


Asno; manifolding systems, Paragon; 


Art Metal gR Vv. & 


and 
machines; 


re corders; 


and Torpedo typewriters; envelope sealing 


machines; 


and Faldilo folding machines. 





VIEWS AT THE EFFICIENCY EXHIBITION HELD RECENTLY 


International Time Recording Company's booth 


In the center may 


IN AMSTERDAM, HOLLAND.—At the left 
be glimpsed the Blikman & Sartorius display 


is a portion of the 
At the right is 


the exhibit of the Tabulating Machine Company 
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BEAUTIFUL PARKER DESK SETS PRESENTED TO DUTCH EAST INDIES RULERS BY WILLIAM ZECHA 


OF SOEKABOEMISCHE SNELPERSDRUKKERIJ, SOEKABOEMI, JAVA 
4 the lower left set to the sultan of Djocjokarta, and the remaining 
Each set bears the crest or coat of arms of the house or government 
Much of the beauty of the polished onyx bases with their lovely coloration is unfortunately 


vernor general of the Dutch East Indies; 
» the Soesoehoeman of Soerakarta 
the recipient 


The upper set was tendered to the 


lost in this pictorial reproduction 


William Zecha Presents Fountain Pen Desk Sets 
to East Indian Sovereigns 

The governor general of the Dutch East Indies, the Soe- 

rakarta and the sultan of Djocjakarta re- 


soehoeman of Sor 

cently were recipients f handsome Parker fountain pen 
and mechanical pencil sets mounted on polished onyx 
bases The sets were tokens of esteem presented by Wil- 
liam Zecha of the Soekaboemische Snelpersdrukkerij, So 


kaboemi, Java, agents in the Dutch East Indies for the 


Parker Pen Company 
The Soesoehoeman is the special title for the sultan of 
Soerakarta. Both of the sultans live in their own palaces, 


which in themselves are small cities Though they are sur- 


a luxurious Oriental splendor, these potentates 


Western world per- 


rounded by 


find the iting tools of the 


modert wi 
fectly appropriate instruments with which to transact the 


business aftairs f their realms 
armorial 


They 


has engraved on the base the 


insignia of the tamiuly government of the receivers 


are distinctively colored, the sheen of the polished onyx 
presenting highlights of unusual beauty 
Mr. Zecha obtained the sets during a recent visit to the 


United States An account of his American sojourn ap- 
August issue of Office Appliances on page 16 


mpanied by Mrs. Zecha 


pears in the 


Mr. Zecha was ac Together they 


visited points of scenic and historic interest in the United 
States and Europe, completing a circle tour of the earth on 
landing at Soekaboemi again The gift desk sets becam« 


at Jane sville, Wis« where th« 
mpanied the couple dur 
Atlantic, 


Red Sea, and 


Zecha baggag« 


Parker factory is located, and acc¢ 


part of the 


ing the remainder of their journey across the 


and the 


through Europe, the Mediterranean 
} 


the Indian Ocean to Java 


agents are 


Von Oertzen Takes New Position 

D. von Oertzen, who has entered into the direction of the 
Auto Union Actien Gesellschaft in Chemnitz, Germany, has 
retired from his position with Wanderer Werke at Schoe- 
nau near Chemnitz. The management of the Wanderer 
Werke factory now reposes in both the general directors, 
Klee Authorized 
Anschutz, Helmut 


Stuhlmacher and Hermann 
Divisional Directors Walter 
Haberkorn and Albert Wohlgemuth. 
for the carrying on of the business 
Heinzelmann, Jakob Junginger, Hermann Kramer, Erich 
Krug, Doctor (of law) Rudolf te Peerdt, Paul Petzold, Syl- 
Doctor Rudolf Winklhofer 


Mercedes Werke Appoint New Agencies 
Zella-Mehlis in 


Thuringen, Germany, announces the establishment of the 


Richard 
Divisional chiefs 


include Friedrich 


vester Schernig, 


Mercedes Buromaschinen-Werke A.-G., 


following new agencies: Switzerland, René Faigle, Oer- 


likon, Immenweg 20, for Mercedes standard and portable 


typewriters, as well as Mercedes Euclid calculating ma- 


Joulevard Don- 


chines; Bulgaria, Gustav Schneider, Sofia, 
dukoff 144, for all Mercedes machines; Estonia, Ver- 
lagsgenossenschaft “Rahvaitilikool,” Jaani street No. 6, Tal- 


linn (Reval) for all Mercedes machines; China, Dodwell 
& Company, Ltd., 1 Canton road, Shanghai, for Mercedes 


Euclid calculating machines 


tilings 

Mr. and Mrs. J. Adams Keene Celebrate Silver 
Anniversary 

Mr. and Mrs. J. Adams Keene celebrated their silver 


anniversary September 28. Mr. Keene is con- 
National Loose Leaf, Ltd., London, and his 


friends in the trade extended felicitations 


wedding 
nected with 


many 
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Spanish Royal Dealer Celebrates 20 Years of Service 


September marked the twentieth year of service with 


the Royal Typewriter Company for Jose Espinar del Rio, 
managing director of the Royal Trust Mecanografico S. A. 
E., Spanish Royal dealers. This company has established 
of the 


Chey have branches covering all of Spain 


itself as one foremost units of the Royal world net 
work of offices 
and are noted for their progressive merchandising policy. 


Royal, Mr 


a local salesman to the posi- 


In his twenty years of association with the 


Espinar has advanced from 


tion of manager of the Royal distribution for all Spain. 


His steps upward have included manager of the Barcelona 





JOSE ESPINAR DEL RIO 


ofhce, general sales manager of the entire organization 
and managing director. 
a 
Ribbons and Carbons Now Made in India 


Consul J. G. 
Bureau of 


American Groeninger, Karachi, India, re- 


ports to the Foreign and Domestic Commerce 
that a factory has been established at Karachi for the man- 
This 
factory, the first of its kind in India, is established in a 


ufacture of carbon paper and typewriter ribbons. 
modern building, built for the purpose and equipped with 


modern machinery imported from Germany. Fifty men 
are employed at present; the materials used are all of Indian 
origin, the factory also turning out its own cardboard and 
metal containers for the finished product. 

The manager is an Indian with a background of eight 
years’ experience in European factories of the same sort. 
The manager believes that this firm will be able to produce 
carbon paper and typewriter ribbons equal in quality to 
imported articles and sell below imported lines at a profit. 
It is reported that agents and dealers over India are stocked 
with this factory’s output and the management reports 
satisfactory orders for replacement and additional stocks 
from dealers. It is reported that efforts are being made 
and 


State Governments to place their contracts for supplies 


to induce the Indian Government and various local 


with this company to encourage Indian industry. 


$$ 
Twenty Years with Addressograph in Germany 
Mr. F. W. Graffunder, Berlin, Germany, has completed 
his twentieth year of service with Addressograph-Multi- 
graph G. m. b 


H., as a salesman. He had been connected 


formerly with the Deutsche Multigraph G. m. b. H. Since 
the merger Mr. Graffunder served as sales manager for the 
m. b. H. 


Multigraph division of Addressograph G. 


suisenalliiaiaaiad 
Woodstock Appoints Mr. C. L. Wyatt 

Mr. C. L 
vincial sales manager for the Woodstock Typewriter Com- 
pany, Ltd., 46, Kingsway, London WC2, England. 


had excellent preparation for his new work, his service in 


Wyatt has received the appointment of pro- 
He has 


the typewriter field including the export markets, particu- 


larly in the far East, and also in Britain. 
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(London Letter—Continued from page 32) 
a turn of a switch de-magnetizes the wire which can be 
| hear that the opening speeches 
The Lord Mayor of Man- 


chester who opened the exhibition, was very interested in 


used over and over again. 
were recorded on this machine 
the subsequent reproduction through the medium of a loud 
spe aker. 

You have read in these columns of the Office Appliance 
Trade 


worthy organization of which I am an honorary member. 


\ssociation of Great Britain and Ireland—a very 
Now there is an equally “live” association known as The 
Typewriter Trades Federation of Great Britain and Ireland, 
the chairman of which is Mr. Stanley E. Cohen and the 
secretary (a real “livewire”) Mr. J. Haye. Apart from oc- 
casional contact I know of their activities only from hear- 
say for I am not a typewriter man! However, I have just 
received news of a national window display contest organ- 
ized by the Federation in co-operation with their Official 
Journal, International Export Review. I rather fancy that 
Mr. J. Gustave Hemes, the worthy proprietor and editor of 
this journal was the inspiration and the Federation are very 
whole hearted Missionaries. I should imagine that this is 
the first national competition of this nature. “A certain 
liveliness” will soon be evident amongst the typewriter folk 
and it will not be their fault if the police have to step in to 
control the crowds outside their windows! However, jok- 
ing apart, this progressive move is all to the good and let 
us hope that typewriter sales will definitely be “up” this 
year. It certainly should give a fillip to portables, espe- 
cially as displays are to be specially directed towards 
Christmas trade. 

Details as to prizes and the winners will appear in the 
International Export Review and duly reported to your 
readers. 

List of Exhibitors 
Business Efficiency Exhibition—Manchester 


Addressall Machine Co.—Addresaing Machines 


Addressograph-Multigraph, Ltd.—Addressograph-Multigraph Equipment 


Adrema, Lid.—Addressing and Listing Machines 

Art Metal Construction Company—Steel Office Equipment 

Barlock (1925) Co.—Barlock Standard and Bar-let Portable Typewriters 
(Turn to page 55, please) 





TWO VIEWS OF THE MANCHESTER BUSINESS EFFICENCY EXHIBI- 


TION.—Among the booths shown in the upper picture may be seen the 
Roneo and International Time Recording Company Displays. Below are 
pictured the Powers-Samas, Addressograph-Multigraph, Egry Register, 


Comptometer and Dictaphone booths. 
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NEW CONCERNS—BUSINESS EXPANSIONS 


New Office Machinery Company at Worcester 


[The Typewriter and Adding Machine Sales Company 
was recently organized at Worcester, Mass., and has es 
tablished offices at 906 Park building, 507 Main street 
Che company is exclusive agent for Victor adding machines 
and Woodstock typewriters, but handles all manner of 
office machines, business stationery, etc., doing surveys 
and installing bookkeeping machines and systems, and r¢ 
built typewriters 

Ihe business is owned jointly by Julius Hayman and 
A. H. Gagne Mr. Hayman was with the Underwood 
['ypewriter Company for fifteen years, nine of which wer 
spent in the Worcester office, and for the past few years, h« 
was service manager for that company He severed his 
connections w them September 10 All of Mr. Hay 
man’s time and endeavors will be devoted to the sale and 
servicing f all makes of rebuilt typewriters, standard and 
portable, ar f the new Woodstock 

\. H. Gagne was branch manager in Worcester fort 
Elliott-1 er and Sundstrand from 1926 to September, 
1931. Since leaving these people he has conducted his own 
busin n rebuilt office machines of all makes, specializing 
n | t-! er installations as well as machine bookkeep 
ing fort ind ntinuous form stationery His succes 
from the start has been such that the need of an associate 
was soon fi Mr. Hayman’s association and experienc 
1] tl nee l 

The company has two salesmen covering the outlying 
territor and business ts re] ed to be good 

Che « pany solicits correspondence from reliable manu 
facture le epresentation the Worcester territory 

we 
Roach Organizes Staple Supply Company 

Milton M. Roach, who has been connected with th 
tapling machine industry for ten years, has organized and 
heads a new company at 44 North Fourth street, Phila 
delphia, under the name of the Staple Supply Company. 

The new concern will engage in the business of distril 
uting staples and handling staple supplies 


- a 
Typewriter Concern Enlarges Store Space 


The Portland Typewriter Company of Portland, Ore 
has recently increased its display and sales facilities by tak 
ing additional space in the Railway Exchange building in 
that city C\MI 


Big Book Store Enlarges Establishment 
The Presbyterian Book Store of Texarkana, Tex., 


brated its twenty-sixth year of service by inviting the pub- 


cele- 


lic to be its guests on a recent Thursday for a preview of 
the store’s remodeled, enlarged and greatly improved prem- 
Rev. W. L. Hickman is manager. 


rhe site of the present structure was purchased in 1914 


ses. 


and a three-story building was erected, into which the store 
1915, is continued to 
crow, the faith of Mr. 


Hickman and his associates in the future of the country and 


moved in Since then the business h: 


and celebration is evidence of the 


f the district which they serve. 
—_<g>— 
Aetna Printing Company in New Place 


The Aetna Printing Company, formerly located at 53 
street, New York City, have moved to their new 
at No. 64 on the same street. 

In spite of the depression, the two partners, Herman H. 


Re ade 


building 


and Joseph J. Goldberg have forged ahead to a place among 
the This has been due in the main 
to their excellent printing service and to the fact that they 
test to be had in 


leaders in their field 


keep themselves always informed of the la 


veneral office equipment and systems 


Their many friends and customers in New York City 
wish them the best of success. 
—— 
Plummer Opens New Stationery Store 
H. du Bois Piummer, former vice-president of H. K. 
Brewer & | New York City, associated with John F. 
Corcoran, Henry Ebel, Richard Grimler and Joseph Ronan, 
has opened a new stationery store under the name of H. 
du Bois Plummer, Inc., at 7 Broadway, New York, N. Y., 
where complete facilities are available to purchasers of 
stationery, engraving, lithographing and binding 
Mr. Plummer has had twenty-eight years’ experience in 
the stationery trade, and his associates are also men of long 
training and successful achievement in the industry. 
————<—_>_—__—- 
Koh-I-Noor Business Expanding 
The Koh-I-Noor Pencil Company recently acquired new 


and larger quarters for its business and is now situated at 


373 Fourth avenue, New York City. This development is 
consistent with the established business record maintained 
by the company heretofore. The company is proud of its 
ervice record and the promptness and efficiency with 
which it cooperates with customers 





\ FAMILIAR IDEA EFFECTIVELY WORKED OUT 
vide range of office supplies is shown in this ‘‘train 

roll of wrapping paper; the cars are mad f lett 

water tank The anufacturers whose products were 
of the 8 Mfg. Co., Chas. M. Higgins & ¢ 
Self-Closing Inkstand Co., The ¢ 


BY BUCHANAN’S OF WICHITA FALLS, TEXAS \ 
Adding machine rolls serve as wheels; the engine boiler 
r tr nd boxes; an inverted waste basket becomes a 
is n the display include The Oakville American div 
Jos. Dixon Crucible Co., F. S. Webster Co., Sengbuscl 
Ink Co., and the Vortex Cup Cs 
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First Ford V-8 Winners in Sheaffer Awards for 
Intelligent Salesmanship Announced 


Five ambitious salespeople who cast their selling efforts 
into the Weekly Intelligent 
ducted by the W \ 
returned a hundredfold on the shiny wheels of brand new 
Ford V-Eight automobiles. 
the last week of September. 
Lipic of St. Louis, 


Salesmanship Contest con- 


Sheaffer Pen Company found them 


Four won cars in October, one 


Mo., took the honors as the 
Ford V-Eight for Class A 
cities of over 100,000 population. The following week R. S. 
Pound & Moore, Charlotte, N. C 
element in the Sheaffer retail sales 


Gertrude 
first sales clerk to win a new 
Engle of retrieved the 
male 


honors for the 

















are EE 
0. W. MASON 


MISS GERTRUDE LIPIC 


staff for Class B cities, 10,000 to 100,000. October 16 winner 
was O. W. Mason of Swift Bros. & Smith, 
cities of 3,000 to 10,000. Class D 
coming in from sales clerks in towns under 3,000, 


Seve ral cle rks 


Nacogdoches, 
Texas, who won in Class ( 
reports, 
were the big “surprises” of the contest. 
turned in a higher sales record than the winners of Classes 
Band ¢ Bill Kubel of the Stoner Drug Company, Ham- 
burg, lowa garnered enough 


a town of 2,100 population 


sales to make the highest total and win the 


Eight 
Two-Fords 


individual 
fourth Ford \ 

This 
Sheaffer Pen 
week goes to the Sheaffer 


slogan in fifteen words or less as to why he considers his 


A-Week 


late in September 


started by the 
One 


Contest was 
Ford a 
best 


Company 
customers writing the 
Sheaffer purchase the best for him to make, and one Ford 
a week goes to a sales clerk for “Intelligent Salesmanship.” 
In the latter contest a careful plan giving equal opportunity 
Sheaffer goods was worked out 
little town of 400 or 


500 population has just as good a chance as the salesman 


to every person selling 


rhe Sheaffer retail salesman in the 
behind the counter of a prominent department store in 
New York or 
majority of Fords won have 


Witness Mr. 


though he was working in a town 


Chicago. Contrary to all expectations, the 


been taken by the clerks in 


smaller stores. Mason whose victory was 
announced October 16, 
of only 5,687 people 
Up to October 23 the weekly Ford had been given to a 
population classes in rotation. 


While 


apportioned to the retail sales- 


salesperson in each of the 
\t the end of October, this policy 
eight Fords will still be 
people between then and Christmas, the actual awarding of 
Then 


was changed. 


the cars will be held up until after December 26. 
the eight new Fords will be awarded simultaneously to two 
salespeople in each class. 

By spreading the contest over November to Christmas it 
The 


pe riod gives the clerk time enough to develop prospects, 


will be made easier and fairer for clerks in all classes 
solicit outside business and achieve a higher average unit 
sale 


Then, too, all clerks are on a strictly equalized basis, sell- 
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ing Sheaffer equipment during the same weeks of the same 
pre-Christmas selling season. All retail clerks will wind up 
their selling drive on the same day—mailing in their reports 


on December 26. 
Good Slogans Win Fords 


In the consumer slogan contest, awards started two 
weeks before the first car was given to Sheaffer salesmen. 
First customer winner was W. P. Bradford, 53 Middle 
Street, Hallowell, Maine. He purchased a Sheaffer pencil 
at the Carroll Drug Store, Augusta, Me., and sent in the 
following slogan: “Sheaffer's goods are outwardly beauti- 
ful, inwardly dependable, always economical.” 

Mrs. Kathleen S. Young of 638 Franklin Street, Denver, 
Colo., won the Ford on September 25th by purchasing a 
4-0z. bottle of Pen Skrip at Kendrick-Bellamy, Denver, 
and sending in the following slogan: “Thrifty people pur- 
chase Sheaffer products because they appreciate high qual- 
ity, guaranteed service and reasonable price.” 

The third customer winner was Miss Delia Bowers, Vin- 
ton, Va. She also purchased a bottle of Pen Skrip at Cald- 
well-Sites Company, Roanoke, Virginia. Her prize-win- 
ning slogan: “When buying Sheaffer products one gets 
supreme style, longer wear—tomorrow’s improvements at 
today’s prices.” 

Don L. Sterling, latest customer Ford winner at the time 
this issue goes to press, resides at 3419 Lindenwood, Dallas, 
He purchased a Sheaffer pencil at Helzberg’s Dia- 
mond Shop in Kansas City, Mo. His prize-winning slogan: 
isn’t measured in dollars spent but in 

Sheaffer writing products prove it.” 


Texas. 
“Quality service 
rendered. 


Lifetime Revue Nearing Its 50th Broadcast 


Sheaffer’s Lifetime Radio Revue, through which the latest 
returns in the Two-Fords-A-Week Contest are broadcast, 
is now approaching its fiftieth appearance on the air. Every 
Sunday night this program goes out over an NBC-WJZ 
network of forty-seven stations at 9:45 P. M. Eastern 
Standard Time. 

Newcomers to the Lifetime Revue are the Sheaffer Pen- 
men, a quartette that made an instant hit with the Lifetime 
In addition to this talent, “surprise” guest 
Because 


Revue audience. 
artists are featured on the program every week. 
of his long career interpreting the musical desires of the 
general public, H. Leopold Spitalny was chosen to direct 
the Feathertouch Orchestra and the musical presentations 
of the program. 

With the Ford radio contest well under way the execu- 
tives of the W. A. Sheaffer Pen Company indicate that 
they can already see gratifying results from their sales 
efforts in radio. The radio program is proving a factor 
in building 1932 sales for their dealers and the company 
itself. Incoming reports show that more and more retail 
salespeople are enthusiastically joining the contest. 


<> 
Hartford Typewriter Concern Moves 


Che Service Typewriter Company, heretofore at 190 
Pearl street, Hartford, Conn., has moved to 92 Asylum 
William T. Bradley, owner of this business, has 
been engaged in the typewriter field twenty-two years. He 
was connected with the Hartford branch office of the Un- 
derwood Typewriter Company eleven years, leaving that 


street. 


connection for military service in the world war. 

Mr. Bradley established the Service Typewriter Com- 
Two years later 
The com- 


pany in 1922, locating at 11 Haynes street. 
the store was moved to the Pearl street address. 
pany carries new and used typewriters of all makes, and 
is agent for the Royal, Remington, Underwood and Corona 
portables. Mr. Bradley is sales manager for Allen-Wales 
machines for Hartford, Windham and Litchfield counties. 
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REPORT OF IMPORTANT EVENTS AND ACCOUNT OF NOTEWORTHY ACTIV- 





ITIES FOR THE MONTH IN EVERY DIVISION OF THE INDUSTRY 


Pg NEWS 


an 


MISCELLANY 











Potteiger New President A. P. Little, Inc. time lor a tive-day week during the depression and there 
At ao directo! meeting held September 21, R. V. Pot has been a development of products and growth of distribu- 
teiger was elected president and treasurer of A. P. Little, tion nationally and internationally that can only come from 
Inc., of R ester, N. Y.. succeeding the late M. B. Nixon sound policies reasonably administered. 
Che company a pioneer in the manufacture of high grade alia 
typewriter ribbons and carbon papers 


he other officers elected were R. C. Watson of Roches Hall-Welter Company, Inc., Expands 

ter, vice president, and \ iD Steele, secretary 7 : —- . . 
Mr Potteiger has been a member of this organization for Acquires Business of Three Companies Manufacturing 

eleven years and the responsibility of being its executive Transcribing Devices and Copy Holders 


head mes as the result of his work with the company — 
h fochester Jo of October 25 pres ‘ 

His broad experience of fourteen years in the typewriter The Rochester Journal of October 25 presented in a 
front page story, the announcement of the Hall-Welter 

Company of Rochester, N. Y., having purchased the busi- 


the ribbon and carbon industry, qualify him for the new ness of Error-No, Inc., of Littl Falls, that of The Exact 
The Manu- 


held, including eleven years as district manager tor the 


Underwood Typewriter Company, added to his service in 


position and justify his appointment to carry out the Manufacturing Company and that of Dawn 
policies of this concern, which has been one of the for facturing Company, all of which have engaged in the manu- 
iinet ton the tadentew fae an unaee wente facture of transcribing devices and copy holders. Of thes« 
Me Pattsioer in hie direction of the sales and diatribaticn three, Error-No, Inc., started at Rochester, but for the 
of the company’s products during the past decade has al past several years located at Little Falls, N. Y., is the old 
ways been a progressive. Through practical suggestions he est Its products during the past ten years have been 
has built closer relationships with distributors. He has brought to a high degree of proficiency and are well estab 
concerned himself with the work of the organization as lished in the market. ; 
well as the development of the line and he has cultivated The other two concerns are of eipia ee ——. 
the value of cooperative action between manufacturer and rhe plant equipment and property of all three companies 
will be moved to Rochester and the several products will 
f be manufactured in the modernly equipped Hall-Welter 


plant 

Che combined business of the three acquired companies 
will be carried on hereafter by The Dawn Manufacturing 
Company, a subsidiary of the Hall-Welter Company, to 
which all correspondence regarding Error-No and other 
copy holder devices should be addressed 

The Rochester Industrial Bureau encouraged the ac- 
quisition by the Rochester company and the Rochester 
Chamber of Commerce will arrange for a display of the 
Hall-Welter products in its main lobby in the near future. 

As the manufacturing will all be done by Rochester labor, 
the movement of the plants to that city will be of benefit 


in the unemployment situation there. 





2 The Hall-Welter Company was incorporated in 1915 to 
manufacture check-writing devices. Its products have been 
L successfully marketed in the domestic field and to consid- 


Rk. V. POTTEIGER erable extent abroad. Their latest model is known as the 
Speedrite 
distributor is to provide better opportunity for the ex The officers of the Hall-Welter Company, Inc., are 


pansion of busines His viewpoint has been to enlarge the George Schlegel of George Schlegel Manufacturing Com- 

rganization by adding those who merited confidence and pany, president; Herman C. Welter, vice-president and 

to distribute only such products as merited confidence in general manager; F. E. Brown, treasurer and sales man- 

merchandise lo get the best, give the best ager. Directors George H. Harris, attorney; F. C. J. 
The mpany under his management has carried on full Deininger and George S. Hogan. 
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Re-enter The Ault & Wiborg Company 
Phe Ault & Wiborg ¢ 


entity 


ompany, Cincinnati, Ohio, has re- 
It will be 


ompany 


turned as a corporate remembered that 
was organ- 


Ault & 


activities of 


when the International Printing Ink ¢ 


ized, one of the constituent was The 
Wiborg 


the latter company 
ribbon and carbon division of The International Printing 


companies 


Company The ribbon and carbon 


were continued, and operated as the 


Ink Company. Recently it became a subsidiary of I. P. L, 
under the corporate title of The Ault & Wiborg Company. 

J. W. Viner is president of The Ault & Wiborg Company. 
arrangement is to enlarge the 


The purpose of the new 


activities of the corporation, and to make it a still more 
important factor in the ribbon and carbon industry. 
ee 
C. H. Ames Returns to Ames Supply Co. 

Having spent the last few years in the successful develop- 
ment of the U. S. Typewriter and Supplies Company of 
New York City, Charles H. Ames has returned to the Ames 
Supply Company as vice-president in charge of the eastern 
territory and the export department of the two concerns, 
which have effected a merger. Mr. 
Ames, president of the Ames Supply Company. 


Ames is a brother of 
Arthur R 
Since their inception the interests, purposes and intent of 





AMES 


CHARLES H 
the two companies named have been identical. Broad busi- 
ness policies, a practical knowledge of the requirements of 
sympathetic and personal service, and 


typewriter dealers, 


independence of action, have won enviable reputations for 
the Ames Supply ¢ 
and for the U. S. Typewriter Parts and Supplies Company 
in its more limited period of service. 

Now the combined efforts and facili- 


ties of both concerns will be applied to a program of unified 


ompany in its thirty years of activity, 


under one banner 
action for the further improvement of service to typewriter 
dealers 

New, modern headquarters for the eastern division at 37 
and 39 Murray street, New York City, mark the initial step 
in the new program 

Office 
companics in good wishes for the continued and increasing 


Appliances joins the many other friends of both 
success of the combined interests. 
ee - 

Milwaukee Chair Company Moves Chicago Offices 

On November 1 the Chicago offices and display rooms of 
the Milwaukee Company moved from the 
\merican Furniture Mart floor of the 
Merchandise Mart. In the spacious new quarters a com- 
prehensive display of office chairs and hotel and restaurant 
seating has been installed and is now ready for inspection 


Chai were 


to the eighteenth 


by dealers in Chicago and vicinity. 
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J. W. Strong Made Berger General Sales Manager 

The Berger Manufacturing Company, Canton, Ohio, a 
division of the Republic Steel Corporation, has announced 
the appointment of J. W. Strong as general sales manager. 





I. W 


STRONG 


Mr. Strong has a record of twenty years’ connection with 
the steel industry. He has spent all of this time in sales 
work, beginning as salesman of furniture stock items and 
later functioning in the capacity of branch manager. Dur- 
ing the past five years he has been sales manager of the 
special products division of the Berger Manufacturing Com- 
pany. His intimate knowledge of the steel industry and 
its products makes him particularly fitted for his new posi- 
tion. 
a 
Associated Wholesales Prym Lines 

William Prym of America, Inc., announces the com- 
pletion of an arrangement for wholesale distribution of the 
Sonomor and Stag brand steel bank pins with the Asso- 
ciated Stationers Supply Company, of Chicago. 

Maxim Konecky, Chicago manager, handled the trans- 
action for the Prym interests. 

The Prym lines of steel pins have won favorable place in 
the stationery fields, and the connection with Associated 
Stationers Supply Company will afford the opportunity for 
a wider wholesale distribution of these advertised brands. 
—>——_ 

Parker Pen Official Notes Improvement 

A few weeks ago, Russell Parker, vice-president of the 
Parker Pen Company, Janesville, Wisc., stated that since 
September 1, and up to October 1, the plant had been run- 
At no time, he asserted, has the 
Sales have shown a de- 





ning under full force. 
Parker factory been shut down. 
cided upturn requiring the employment of the complete 
force. This increase is partly seasonal, but considerably 
greater in percentage than the usual upward swing which 
comes in fall. Mr. Parker said that retail orders booked 
for future delivery indicate continued full time operation. 








EXCUSE US, PLEASE 


Ambiguous Statement Leads to Misunderstanding 

On page 62 of the October issue of this journal an item 
appeared concerning the appointment of George B. Wray 
to market the Wagner line of waste baskets made by R. A. 
Wagner of Wind Gap, Penna. Mr. Wray is and for several 
years has been the sales manager of the Quigley Furniture 
Company of Whitesboro, N. Y. Unfortunately the item 
was so worded that it could be inferred that Mr. Wray is 
no longer connected with the Quigley organization. 

Mr. Wray has taken the Wagner line of waste baskets in 
addition to his duties with the Quigley Furniture Com- 
Office Appliances regrets that any misunderstanding 





pany. 
has arisen. 
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Koh-I-Noor Pencil Company Wins Trade Mark Suit 


\ suit was brought by L. & C. Hardtmuth of Budweis 


against the firm of Grato, a penci anufacturer also k 
cated in Budws I e latter had res stered a trade mark 
for one of t pencils against which the Hardtmuth o1 
ganization | sted, alleging that it was an infringement 
n their trade mark Koh-I-Noor, which had been regis 
tered in 1894 and has been used continuously since then 
by L. & ( lardtmut \ few yea azo the firm of Grato 
registered a trade mark, Con-Que-Ror, hyphenating the 
word as i " L. & C. Hardtmuth sued on the ground 
that the trade mark of the Grato Company was an in 
fringement use of the manner in which they had used 
the word heir contention was upheld by the minister of 
commerce, industry and trade, and the registration of the 
Grafo Company was canceled and they were ordered to 
discontinue t use of that mark 

It is stat it, following the cancellation of the Grafo 
Compa tration of the mark Con-Que-Ror, it was 
" ned L. & C. Hardtmuth and recorded in the trade 
ma ition as the property of the Koh-I-Noor pen 


Hardtmut! 


cil factory, L. & ¢ 


> 
Head of Victor Adding Machine Company 
Passes Away 


Carl Buehler, president of the Victor Adding Machin« 
Company f Chicago, passed away on ctober 26 at the St 
Therese | tal, Waukegan, Illinois, after a long illness 


He was sixty ve years of age, and resided at 443 Aldine 


Mr. Buehler was a man of many activities. He was presi 


dent ff Buehler Bri #7 Ine , packers; head of the Uhlicl 
Orphanag« f St. Paul Evangelical Lutheran church; was 
ictive in civ iffairs and charitable organizations, and was 
in anonymous donor to many worthy causes 

Having achieved signal success in the packing industry, 


he turned his attention to other interests and in 1921 a 


juired by purchase the Victor Adding Machine Company, 
und with the assistance of tw f his sons, pioneered in the 
field of the low-priced standard type of adding machine, ad- 
vancing the machine to an outstanding place in the domes 


tic market and to an important position abroad Not 





THE LATE CARL BUEHLER 


withstanding ther interests, Mr. Buehler had a keer 
ippreciatior the principles and mechanism of the adding 
ma e, a ept step with the shifting changes of the 
t T { 

He ucceeded in the ownership of the business by his 
fou ! tw m have been and will continue to be 
actively associated with the Victor Company and will cor 
tinue the ¢ | work their father so ably carried on 

Mr. Bue r wa rn in Peoria, Ill, and came to Chi 
cas torty years ag He is survived by his widow, Mrs 
| Bur . ert, Herman, Robert and 





OFFICE APPLIANCES 


John W. Sheppard and Some Friends Join 
Cesco Organization 


Sheppard, son of C. E. Sheppard, founder ot 


John W 
The C. E 


se leaf equipment, joined that organizati 


manutacturers of Ces« 
October 


Sheppard Company, 
n or 





THE CESCO FLYING SQUAD."’—Top row, left to right Geo. W 


Ward Coburn, Jr and Montgomery H. Robbins 
Douglas H. Ross, John W. Sheppard, and 
E. Lewis Hill 


Thompson, Jr I 
Bottom row, left to right 


1. John W. finished his college course in June, graduating 
from Yale 


in the different departments he will take an active part in 


with high honors After a thorough training 


the direction of the company’s affairs and will eventually 
step into the shoes of his able father 


John Sheppard also brought with him five of his college 


This group was picked from fifteen selected appli- 


cants to constitute a training group and form the nucleus 


f the future Cesco organization. It is planned to give this 


group of budding business men a competent training in all 
[ business by rotating them as a group and 


through each and every 


branches of the 
They 


bec ause ¢ ach 


individually department. 


been called the 


have “Cesco Flying Squad” 


department head and foreman has the privilege of calling 


on the group to help out in case of rush work. In the three 


weeks already passed they have worked in factory, pur- 
bindery, inspection, 


\fter a 


men will settle in a position to 


chasing, order, stock room, press, 


proofreading and sales departments suitable 


period each of the voung 


which his inclination and ability may lead him. 
Che group consists of the following Yale graduates: E 
Lewis Hill Yale *30, Andover 26, captain of the fencing 
I 


cam at college Since graduation " spent thirteen 


months working with and for Alexander Hamilton Insti- 


tut Mr. Hill was born in St. Louis. He lived in Europ« 


ly 


Since graduating lives in 


for five years from college, 
New York City. 
George W. Thompson, Jr., Yale °32, 


fencing team. His father is New York and New 


f Liggett & Myers Tobacco Company. Lived in 


Yale 


England 


member of 


manager! 
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Boston for several years, but in New York since gradua- 


tion. 
Douglas H. Ross, Yale ’32, 
Club, publicity 


member of the University 
manager Dramatic Association and 


His father is head of the history 


Glee 
secretary of Dwight Hall 
department, Stuyvesant high school, New York. 
in Ridgewood, N. J., 1912. 

John W. Sheppard, Yale °32, Taft ’28, 
Son of the head of the company. 
32, Sheff-Kent '27, ma- 
His father practices 


Has lived 
since 
stage manager, 
Dramatic Association 


H. Robbins, Yale 
in college. 


Montgomery 
jored in business course 
law in New York. Mr. Robbins was born and lives in New 
y ork 

F. Ward Coburn, Jr., 
Economics in college Mr. Coburn was born in Toledo, 
Ohio. 
to New 


Yale °32, Sheff, majored in Applied 
His family lives in Pennsylvania, but he has moved 
York since connecting with “Cesco.” 
uevaestileaeae 
Victor Safe & Equipment Company Made National 
Distributors of GF “Secretaires” 

The General Fireproofing Company, Youngstown, Ohio, 
has appointed The Victor Safe & Equipment Company, 
Marietta, Ohio, national distributor of the GF line of “Sec- 
illustrated and 


cabinets This line, which was 


September issue of Office Appliances on 


retaire” 
described in the 
page 20, consists of five models, each appropriate to a spe- 
in the office or home. 

marketing arrangement to its 
instances of 


cific use 

In announcing the new 
dealers, The Victor Company cited 
almost immediate sales of “Secretaire III’ made in Mari- 


several 


etta. One was to a golf professional, another to an attor- 
ney, a third to a manufacturer who bought the cabinet for 
his son’s room at boarding school. The sales were men- 
tioned as an indication of the varied appeal of just one 
model. 

The Victor sales program includes an attractive window 
display consisting of seventeen printed cards and instruc- 
tions for arranging them effectively, furnished with each 
The cards, pointing 


order for two or more “Secretaires.’ 


out the features of the cabinets, provide, in effect, a “silent 


demonstration.” Included in each cabinet is a quantity of 
all models in the line. 
> 
Ivan Allen Heads “Share the Work” Campaign 
Ivan Allen, well-known Atlanta stationer and president 
of the Ivan Allen-Marshall Company, has been named to 


head the “Share the Atlanta and its 


folders describing 


Work” program in 





IVAN ALLEN 


territory. The purpose of the campaign is to secure the co- 
operation of employees in dividing the work among a larger 
number of persons and shortening the work day, thus giv- 
groups for short periods rather 


-JHR 


ing employment to large 


than to small groups for longer periods.- 
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Stapleton Takes Important Post with Corry- 
Jamestown 

The Corry-Jamestown Manufacturing Corporation, mak- 
ers of high-grade steel office furniture and equipment, 
Corry, Penna., announce the appointment of George W. 
Stapleton as manager of their agency division. He will 
spend the greater part of his time working with the dealers 
throughout the country who handle the Corry-Jamestown 
“Steel Age” line of steel office equipment. 

Mr. Stapleton brings to his new position a broad experi- 
ence in the steel furniture business. For several years he 
was connected with another large this 
field and enjoys the respect and esteem of a wide circle 


manufacturer in 


of friends. 
se 


The Guest Book 


Ernest L. Dalton of the Union Ribbon & Carbon Com- 
pany, Philadelphia, paid a visit to Office Appliances on 
October 21. For some time Mr. Dalton has been visiting 
eastern points in the interest of his company, his trip in- 
cluding New England and the eastern and central states, 
where he found business to be in better condition than it 
He said 
will ex- 


was last year or even five or six months ago. 
that dealers will now listen to salesmen and 
amine their lines with a view to ordering, where for some 
time heretofore, they would refuse to make any concessions 
that on the basis of actual 
He was 


whatever. Mr. Dalton said 
orders, he was substantially ahead of a year ago. 
on his way from Chicago to cover Texas, Oklahoma, New 
Mexico and Arizona, California, Washington and Oregon, 
in which states he expects to do as well, if not better than 
he did in the east. He reports improvement in collections 
in the east and central sections, except in spots where spe- 
cial industries have encountered difficulties greater than 
those which have fallen to the lot of most concerns, 
Joseph C. Strauss, New York, traveling salesman for the 


Pencil Sharpener Company, Chicago, signed 
Joe puts thirty thou- 


Automatic 
The Guest Book on September 30. 
sand miles a year on his Buick indicator, calling upon the 
trade in certain cities and towns in a vast territory, the 
boundaries of which we reckon from Cape Cod south to 
Cape Catherine’s Sound and west from the Atlantic to the 
fertile valleys of the Wabash and Cumberland rivers. 
With the “Automatic” flag flying, with advertising mate- 
rial in the tonneau, with samples of every model in a case 
at hand, and chuck full of enthusiasm for the line, Joe 
makes his rounds winter and summer. Whether “depres- 
sion” has affected his volume of business we forgot to in- 
quire. That it has not reduced his pep is obvious. 

A. L. Tredway of Sacramento, Calif., western manager 
of the American Evatype Corporation, was a visitor on 
October 8. Mr. Tredway had been to the office of the 
company he represents at Deerfield, Ill, a Chicago suburb, 
where a representative of this publication met him the day 
before he pulled our latchstring. He reports excellent 
progress in the installation of Evatype equipment among 
the stationers in the territory from Colorado to the Pacific 


Coast. 


Albert B. Abrams of the Modern Stationer, New York, 
being in Chicago to attend the convention of the greet- 


October 


manufacturers, looked in upon us on 


ing card 
22. 
Surveys made by the Modern Stationer disclose some 
slight increase in activities throughout the field and par- 
ticularly in the eastern sections, giving something of a 
cheerful aspect to the outlook. This would be following 
tradition and supporting the belief that the impulse wil! 


be given first in the east. 








Meetings--Conventions--Dinners 


Office Equipment Institute Elects Officers 


Equipment Manu 
14, the ft 


ensuing 


thie Cinice 
13 and 


were elected for the 


At the annual meeting of 


facturers Institute, held October lowing 


ofthcers and directors year 


President, L. C. Stowell, Dictaphone Sales Corporation; 
vice-president, H. R. Russell, Powers Accounting Machine 
division, Remington Rand, Inc.; secretary, W. R. Green 
wood, The Postage Meter Company (re-elected). Direc- 
tors: L. C. Stowell; L. H. LaMotte, International Business 
Machines Corporation; W. E. Snodgrass of the Dictograp! 
Company Tom Sheridan, Remington Rand, Inc.; J. M. 
Cheney, Ditt ! H. A. Noble, The Diebold Safe & Lock 
Compat ind W. R. Greenwood 

M. S. Eyla e-president of the Underwood Elliott 
Fisher Company, voiced the sentiments of his associates 
when he complimented W. D. M. Simmons, retiring presi 
dent, on the fine service he has given during his term of 
fice The tw lays’ program covered nine different 
topics, including the following: Financing the Field Fores 
(1932 Model): The New Competition, or How Is Your 
Second-Hand Market; Snip! Snip! Who Cut the Price; Oh, 


Canada; The New Taxes; Quotas and Prize Contests; 
Meeting the Upturn; Cutting the Expense Cloth to Fit the 
Sales Suit: Special Conditions and Fundamental Prin 
ciples 

Merrill B. Sands of the Dictaphone Corporation was 
made an norary member of the Institute, the rule being 


that but one individual from a company may be an active 


member 
At the luncheon held at the Hotel Waldorf 


Astoria, the 


speaker was Dr. L. D. H. Weld, the substance of whos« 
remarks is given herewitl This luncheon was held on 
October 13 There was a dinner in the evening, followed 


by a theatre party 


Dr. Weld’s Luncheon Address 


One f the most interesting addresses of the meeting 
was given by Dr. L. H. D. Weld, Ph.D.; B. A. of Bowdoin 
College; formerly professor of economics at Yale, and econ- 
omist for Swift & Company; now vice-president of Mc- 


Cann-Ericson, In 


Dr. Weld directed his remarks toward the “Scientific 


Measurements of Markets” and the value of having some 
sound measuring stick to guide sales quota allotment 
Sales quotas have been a serious problem for the past 
year or two, and he expressed the belief that quotas had 
probably been too hig! Professional prognosticators have 
all been wrong on forecasts and have in a measure lost 
cast This should not cause us to lose our faith in quotas 
Budgeting control should be used in every business, th« 


control essentially intelligent 


reason being that such was 
planning 
In establishing quotas he mentioned as the primary ele 


of a quota for the business as a whole, and 


You cannot plan production 
without sales quotas for a business 

He advised the study of general business conditions 
general busi- 


ment the fixing 
territorial quotas afterward 


and 


the relationship of each particular business to 
ness, using this as a guide in making a conservative esti 
mate and t revise this estimate quarterly at least He 


stated that | trade indexes, retail trade reports on 


grencra 


ules and trade indications in general all showed an upward 
trend, with the consensus of opinion that the favorabl 
growth would be slow 

Dr. Weld suggested the establishing of an office applianc« 


industry index, and express 


ssible without unusual difficulty thre 


d the belief it was practically 
ugh the sending of 


eports to a central bureau 

With a running index of the field in general, the estab- 
lishment of territorial sales quotas to follow the establis! 
ment of general quotas becomes a comparatively simple 


peration and closely approximates real potentials 


| 
He ure d the study of trade areas and lox al conditions as 
in aid in adjusting basic set-ups. He insisted it was wrong 
to rely on past sales as a cuids Chey must be considered 


but should not govern. The potential market is the thing 
to strive for 

Dr. Weld 
house for statistics regarding sales volume 
to build a basic index showing correct figures as to volume, 
eliminating guesswork as far as possible. The plan would 
include a break-down of these figures whenever possible 
into counties, and with county figures available it is then 
possible to build territorial quotas to fit districts no matter 
whether territories follow state lines or not, and frequently 
they do not, because of trading areas extending from some 
cities to beyond state lines 

Dr. Weld was firmly convinced such an index as he sug- 
gested could be established, and he gave an outline of the 
method of building it. His plan was to establish it as the 
correlation method. Find the factors involved in the buy- 
ing of office appliances and affecting the market favorably 
and unfavorably and with these factors correlated with 
production, there could be established a general buying 
power index of very great value in fixing market potentials, 
territorial allotment and the setting of sales quotas. He 
pointed out that special factors affect individual products; 
that no rule could be worked out to govern all alike, but 
that a general index, adjusted to the special factors of the 
individual product found and applied would secure a com- 
bined index showing what the market should be. Without 
the general buying power index, the individual product 
would have no fundamental to work from other than guess 
work based on former sales, which was after all unreliablk 
for such purpose. Dr. Weld held emphatically that the 
project of establishing such an index was worth while even 
if only for one concern. For the Institute as a whole, the 
value would be far beyond any possible cost of establishing 
such a service. 

Following the address, Dr. Weld answered many ques- 
tions regarding the building of such an index, the method 
used in building and its use after becoming available. A 
remarkablk f interest was manifested by those 
present 


recommended the establishment of a clearing 
and from these 


degree of 


~~ 

New England Travelers Hold Meeting 

The New England Travelers Club held its fall 
in Boston on October 14 at the 


was presided over by 


meeting 
Chamber of Commerce 
Malcolm 


The meeting Dresser of 


the Standard Diary Company, president of the club. Five 
new members were taken into the organization, after 
which, following some discussion, every member present 
pledged himself to secure one new member before Jan 
uary 1 

Bill Taylor of the L. E. Waterman Company; Joseph 


Filing Equipment Bureau and Harry 
McAdams, In« 


news of the 


McLaughlin of the 
William M. L 


committee to 


were appointed 
club’s 


Bennett of 
a publicity spread the 
activities in the trade 
The president was instructed to appoint a committee to 


club mem- 


papers. 


plan and publish a new up-to-date roster of thi 
New expected that 


club will meet informally every 


bers and dealers in England. It is 


members of the Thursday 


at Warmuth’s for luncheon. 


> 
Richmond Stationers Meet 


The first fall meeting of the Richmond Stationers Asso- 


ciation took place on the evening of October 13 at Rueger’s 


hotel, all members being present. During the dinner, rou- 


tine business was discussed and the importance of resuming 


the monthly dinners was stressed 


During the winter months, the association will meet 


Thursday of each month All those 
think that business is a little better than it has 


the second present 


seemed t 


been 
—_—- 
Stationers Square Club Holds Card Party 
The Stationers Square Club of Greater New York No. 


576 held a card party at the Level Club on West Seventy- 
third October 27 All those 


interesting evening 


Street, on present spent an 
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Chicago Typewriter Men Elect Officers 
The Chicago Typewriter Dealers Association held at the 
Club its dinner-meeting of the 
Froehlich re- 


first Fall 

October 11. 
Ward, Sr., to pre side 
which there was an attendance of about 


Press year on 


Tuesday evening, President 


quested James P over the meeting at 
_iwhty-five per cent 
of the membership. The chairman called upon each per- 
son present to rise and give his name and business con- 
nection. 

After a substantial and appetizing dinner, the chairman 
called for the election of officers for the ensuing fiscal year. 
rhe report of the nominating committee was taken up, and 
the several nominees for officers and directors were elected, 
as follows: 

President, W. W 
vice-president, “Sam.” Harley, Illinois Type- 
treasurer, James P. Ward, Jr., Shipman- 
Dewick, 
Directors: 


Beutler, Typewriter Service & Ex- 
change, Inc.; 
writer Company; 
Ward Manufacturing 
L. C. Smith & Typewriters, Inc. 
Thomas D. Stack, chairman; F. D. Kline, William C. Claus- 
Wagner, J. A. Lyons, E. M. 


Company; secretary, A. J. 


(orona 


sing, Elmer Young, “Hans” 

Stearns and O. E. Pruitt 
\fter the election of officers, Mr. Kline of the Specialty 

[Typewriter Company, a former president of the association, 





NEW OFFICERS OF THE CHICAGO TYPEWRITER DEALERS’ ASSO- 


Harley, vice-president; A. J. DeWick, 
Ward, Jr., treasurer 


CIATION Left to right Sam 
secretary ; W. W. Buettler, president, and J. P 


offered a resolution, remarking: “I present this resolution 
in honor of Art Froehlich, our esteemed, capable and alert 
past president—the man who has given us pleasure and 
leadership throughout the past year—and in honor of the 
typewriter throughout the United States and 
Canada for electing a true fighter for the betterment of the 


dealers 


typewriter industry.” 


Following is the resolution which was _ adopted 

unanimously: 
“Whereas the 

Chicago the honor of electing one of our members as their 


held in Toronto, in 


National Association has bestowed upon 


president, at the annual convention 
August. 

“Whereas the National Association also selected Chi- 
cago as the place for their 1933 convention. 

“Whereas we desire the National Association to know of 
our approval and appreciation, be it 

“Resolved that the Chicago Typewriter Dealers Associa- 
National Office Machine 
Dealers Association in a body.” 

A vote of thanks was also extended to the other retiring 


tion join the Typewriter and 


officers. 

The chair next introduced Mr. Froehlich, who related the 
anecdote of the small son of a social climber, who was in- 
vited to dine with some socially important people. After 
much coaching, he was permitted to go. On his return, 
his mother anxiously asked if everything went all right. 
He said: “Oh, yes, perfectly. 
thing’—“What was that?” moaned the maternal relative. 
“Well, when I was trying to cut my meat, it slipped and fell 


There was only one little 
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on the floor, but I picked it up and said, “‘That’s what al- 
ways happens to tough meat.’” 

The speaker continued: “There is plenty of ‘tough meat’ 
in the problems which confront us all. There is bone and 
gristle; unpalatable conditions which have to be met and 
overcome. As strong men and successful merchandisers 
we must face the issues; muscle and brawn are not re- 
quired. What is needed is level heads, careful planning, 
sound merchandising and fair competition. Our splendid 
association, local and national, stands for very definite and 
practical ideals. Let me quote from Code of Ethics: 

“*To maintain a reputation for fair and honorable busi- 
ness dealings in all relations with customers, competitors 
and employees. 

“*To endeavor at all times to conduct our business upon 
the basis of service to the public and to our industry. 

“*To make only the promises we are certain can be kept 
and to keep them.’ 

“IT thank you most humbly and sincerely for your con- 
fidence and esteem. I stand ready always as your faithful 
servant, to see that ‘all work together for the common 
good,’ and that the principles of sound and fair merchan- 
dising, so clearly and forcefully expressed in our Code 
of Ethics, shall always be observed.” 

The new president, W. W. Beutler, was called to the chair 
and made a brief speech thanking his fellow members for 
the honor they had bestowed upon him, and asking their 
advice and support. The remaining officers and directors 
were then called on in turn and each made response. The 
chair then called upon several of the members for remarks. 
Mr. Ockers of the Underwood Elliott Fisher Company 
brought as a guest George Hossfield, international cham- 
pion speed typist, who responded appropriately to demands 
for a speech, and, at the suggestion of Mr. Ockers, brought 
forward the new Underwood Junior portable and demon- 
strated the speed and precision of the newest member of 
the Underwood machines family. 

Following Mr. Hossfield’s demonstration, the meeting 
adjourned and many of the members remained for an im- 
promptu reception livened with musical numbers by home 
talent. 

The officers of the association in the main are a group 
who have not served before and Office Appliances is glad to 
note the energy and enthusiasm with which they are taking 
hold of the work. Plans already in the making should ad- 
vance the Chicago association to the front ranks of local 
typewriter associations. 

A 
Optimism Prevails Among Southern California 
Carbon and Ribbon Men 

At the monthly meeting of the Los Angeles County, 
Calif., Carbon and Ribbon Dealers Association held at the 
Victor Hugo cafe, Los Angeles, on October 6, President 
Sibertson read an Oriental fable about the supposedly wise 
asses, who, when asked for what by way of supplies each 
would require for a three days’ journey, replied that an ass 
should have six bundles of hay and three bags of dates. 
The prophet then said he would not give so much for the 
journey, whereupon they all began to talk at once, one 
saying he would go for six bundles of hay and one bag of 
dates, others offering to go for less until finally one ass of- 
fered to go for one bundle of hay. The prophet reminded 
him that he could not even live for three days on one bun- 
dle of hay, let alone realize any profit. “I know that,” re- 
plied the ass, “but I wanted the order.” 

The meeting was well attended. One of the few missing 
members was Mr. Heck, who, according to letters read at 
the table, is enjoying a sojourn through the east, particular- 
ly New York, where he is being royally entertained. It 
was generally agreed that the turn has been made and that 
we are now entering a long stretch that we will later know 
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as “Progression Boulevard.” Optimism prevailed and it 


was the unanimous opinion of those present that in view 


yn therewith, w 
No doubt 


the reason behind this optimism is found in the report that 


of world-wide conditions, and in comparis« 


must consider our wn condition as satisfactory. 


sale s had ine reased all along the line for eac h me mber and 


that prices were being maintained 


was furnished by the Carboniere 


Bland and Sibertson 


Entertainment Trio, 
Messrs. Wilson, 


joined in singing the 


Again,” 


Che entire member- 


ship chorus of “Happy Days Are 


Hers and the meeting adjourned 


a 
Boston Stationers Trounce Travelers at Golf 
By the narrow margin of twenty Bos 


on September 29 beat the New 


seven points the 
ton Stationers Association 


England Travelers Club at a golf tournament held on the 


Norfolk Country Club course, Dedham, Mass. 
At the recent meeting of Regional District No. 1 at Bos 
ton, the sta ne issociation of that city issued a chal- 


gland Travelers to play a golf tourna 


ment The challenge was accept d, with the results stated 
Chere were two teams of twelve men each. The station 
ers’ team wa iptained by George W. Pratt, and that of 
the travelers by Guy Hart It was agreed that the com 
bined medal winner, score of each of the respective teams 

uld decide the winner, the team having lowest score to 
“take home the bacon.” The result was: Boston Station 
er 1210; Travel 1237 Considering the number of 


oI 





SNAPPED AT THE NEW ENGLAND TRAVELERS’ AND STA 

TIONERS’ GOLF MEET —-Top row Frank Horie, Harry Bennett, 

Jack Kennedy, Herb Walsh, and Sam Narcus. Bottom row Cort 

Worth, Joe McLaughlin, Stan Woodruff, Sam Narcus, and Guy 
Hart 


playe! the cl eness ot the s res is considered to be re 


markabl 
Dinner was s¢ 


rved at the club house at seven P. M. Eacl 


member of the winning team received a prize, and special 
prizes were awarded to Cort Worth and Harold Scranton 
for lowest gross scores. Prizes were also won by Bill 
Taylor, Guy Hart, Joe McLaughlin, Jerry Brownville, Frank 
Horie, Jack Kennedy, Art Sherman and Jim Armington 


OFFICE APPLIANCES 


New York Stationers Discuss Pertinent Topics 

At a regular 
New York, held at the 
President Washington L., 
letter 


meeting of the Stationers Association of 
Arkwright Club on October 17, 
Jaques brought before the 


to the cox 


Sta- 


tioners a referring particularly perative 


action of the business men, and urged all members to write 


to their congressmen and senators requesting appropmnate 


action. Copies of this letter were distributed to everyone 


present 


President Jaques then paid a high compliment to the 


remarks made by General Manager Garvin at the meeting 


f the First Regional District held in Boston on September 
16 and fully reported in last month’s issue of this journal 

work being done by Carl M. Schutz 
undertaking of 
f New 


\ssociates purpose to con- 


tie then referred to the 


and Associates, explaining the proposed 


interests of the 


that organization in the stationers « 
York City. Messrs 


duct a survey looking toward the 


Schutz and 


stabilization of the sta- 


tionery industry in the metropolis \ copy of this survey 


and recommendations will be sent to all members of the 
New York Association and to those manufacturers who 
have to the plan, Che 
Mr. Schutz, who stated that the Board of 


Stationers Association of New York had accepted the plan 


president introduced 


Directors of the 


contributed 


proposed by the manufacturers’ division to retain his or 


of the stationery industry of 
last ten 


ganization in making a survey 
New York. He referred to the fact that for the 
years the independent merchant had been operating under 
difficulties. Reference was made to the survey conducted 
by the Harvard School of Business Administration six o1 
that 


three 


seven years, ago, which at time showed an average 


turnover of therchandise of and four-tenths times 


a year and an average profit of three and three-fourths 


per cent. He referred to the stationery business as a fun- 
damental industry, there being no question of style or style 
“Because we are not harassed 


Schutz, 


changes to confound it. 


with style,” observed Mr “there is going to be 


only a certain amount of stationery sold in any given 
locality, and just be cause the merchandise is cl cap, it does 
not follow that any more stationery will be sold than the 
buyer needs.” 

He said that the lack of stabilization in this industry is 


} 


not so much a disruption therein as it is the introduction 


of new outlets, which he referred to as direct selling agen 


cies, such as chain stores, drug speak- 


chains, et In the 


er’s Opinion not more than fifty per cent of the stationery 


items sold are disposed of through the stationery store 


An important part of the survey will include a deter- 
mination of the question why business is flowing out 
through other channels. Mr. Schultz believes that the 
proper display of merchandise and the right use of show 
windows will be a great aid in solving this problem. The 


second step in this survey should be a determination of the 


proper merchandising methods to be used, and he em 
phatically stated that the work of his organization does 
not in any way have to do with credits, and that he was 


oncerned with anyone’s financial condition unless he 


stationer in 


lack of sta- 


through individual efforts assist the 


solving his problems. He does not feel that 
bility necessarily follows price, but he does feel that lack 
merchandising 


said, is here not 


of stability follows improper methods of 


and management His organization, h« 


to manage anyone's business, but to collect data to enabl 


the individual merchant to guide the destinies of his under 


taking 


Another step which Mr. Schutz believes to be of prime 


importance is the utilization of correct methods of pricing. 


Still another item in the 


control He 


important survey 1S inventory 


stated that merchandise on the shelves is to 


the dealer the same as money in the bank. Having gath- 
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ered in New York the information above briefly outlined, 
the speaker expressed the hope that out of the results 


might arise some plan for the stabilization of the entire 


industry 

President Jaques next introduced Herman Price, vice- 
president of the National Stationers Association, who 
expressed the belief that something of real benefit would 
from the work proposed. Referring to his activi- 
Association, Mr. Price averred that it 
possible for the 
to create atmosphere, so to speak. 


accruc¢ 
ties in the National 
was only manufacturers’ division to op- 
erate in a general way 
He referred to the effective work which is going on toward 
stabilization in California, Chicago, Boston and New York 
City. It is best, he said, to keep the people from believing 
that New York is a problem all by itself and that nothing 
can be done about it. If this job is done properly, said 
Mr. Price, there will be developed sufficient light for the 
use of manufacturers and dealers alike. 

Morris Popper of the Stationers and Publishers Board 
of Trade, next introduced, expressed himself as being thor- 
oughly in sympathy with the activities the New York As- 
sociation purposes to undertake. He told of a dealer in a 
community not far away upon whom he recently called. 
This dealer hoped to do a of $40,000 in 1932 
and he had on his shelves merchandise the value 
of which was $41,000, and he wondered why he could not 
his bills and was spending sixty per cent more for 
“Unless you 


business 
retail 


pay 
running his business than he ought to spend. 
said Mr “do something of the kind 


proposed, you are 


gentlemen,” Popper, 


here going to run into greater trouble 
than you have already.” 

vice-president of the manufacturers 
division of the New York, ex- 
pressed appreciation of the assistance he had received at 
the hands of all concerned, and said that the number and 
by checks most 


Tavernier, 
Stationers Association of 


Louis 


amount of pledges accompanied was 
gratifying 

About. one hundred twenty-five members were present 
at this meeting 

On motion the meeting adjourned. 

pansion 
Washington Typewriter Dealers Resume Meetings 

After a month’s vacation, the Washington State Type- 
writer Dealers Association resumed its weekly meetings on 
Tuesday noon, the first week in September. 

Secretary Phelan reported sending a list of stolen ma- 
chines of 1931-32 to the police departments in all the lead- 
Each member of the association also re- 
reported the recovery 


ing coast cities. 
ceived a copy. President Harvey 
of six machines recently through pawnshop reports by sev- 
eral dealers. 

At its first September meeting, F. F. Wright, district 
manager of the Underwood Elliott Fisher Company at San 
Francisco, was the guest speaker. He looks forward to 
better business conditions in the near future, and compli- 
mented the Seattle organization on the ability with which 
typewriter problems have been handled.—JCJM 

Se ae 
K. B. D. A. to Meet in February 

The seventeenth annual meeting of the Kansas Book 
Dealers Association will take place at the Hotel Kansan 
Roof Garden in Topeka, on February 20 and 21. There 
will be several good speakers and other convention at- 
Plenty of space is available for merchandise dis- 
The as- 


tractions. 
plays without cost for tables eight by three feet. 
sociation has never made a registration charge, the only 
fee being $1.50 for the annual dinner. 

Among the speakers already booked is J. Chester Moly- 
neux, field secretary of the Greeting Card Association, who 
will put on a display and present some business winning 
ideas to the convention, 
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Chicago Office Appliance Managers Elect 
The Chicago Office Appliance Managers Association 
held its annual election Thursday, October 7, at the Illinois 
Golf Club, two miles west of Glencoe. 
Fred Zoller of Ditto Incorporated was elected president; 
Clark L. Hayes of International Business Machines Cor- 





New Officers Chicago Office Appliance Managers’ Associa- 


TOP ROW. 
tion. Left to right: W. A. Dixson, secretary-treasurer; George W. Mc- 
Clellan, board of control; A. E. Blackstone, board of control; Fred W. 


Zoller, president. C. L. Hayes, vice-president, was not present. 
BOTTOM ROW.—Some of the Privates and an Honorary Member. Left 
to right: W. Eismann, J. A. Gilbert, Phil Sea, J. T. Stewart. 
poration, vice-president, and W. A. Dixson, Postage Meter 

Company, secretary-treasurer. 

The three officers, George McClellan of Underwood 
Typewriter Company, and Arthur E, Blackstone of Dicta- 
phone Sales Corporation, constitute the board of control 
which is the governing body of the organization. 

The original plan was to hold its annual meeting in a 
downtown location, but it was thought wise to take ad- 
vantage of the good weather and have one more get-to- 
gether on the golf links. Accordingly, the afternoon was 
spent at golf and the business session followed an elaborate 
dinner. The outing was arranged by Mr. Blackstone, 
chairman of the program committee. 

In the afternoon’s play, Mr. Zoller won first in the low 
gross and low net, which inspired some one to remark that 
the office of president was a reward for his golf accuracy. 
Second low to Phil Sea of General Office 
Equipment Corporation. Second low net and third low 
gross, to James T. Stewart of W. S. Gilkey Printing Com- 
pany. Mr. Dixson and William Eismann of Nelson-Eis- 
mann Company were tied for third low net. Prizes were 
provided for everyone. They included golf wearing ap- 
parel, smokers’ articles and glassware. 


gross went 


—_—_@g——— 
Penn-Mar-Va Travelers Discuss Sales Development 
Bill Hough, president of the Penn-Mar-Va Travelers 
Club, recently sent to members a bulletin requesting each 
one to name eighteen subjects that should be treated in the 
Club’s Sales Development Course, and eighteen weaknesses 
known to exist in retail selling. There will be eighteen is- 
sues of the Sales Development Course at two-week inter- 
vals over the lapse of nine months. 


——————— 
Oakland Typewriter Men Meet 

The second meeting of the Oakland typewriter dealers of 
Oakland, Calif., was recently held. Practically every dealer 
in the city was present or represented. At this meeting 
some fine speeches were made, among the best of which 
were those by Art Young, “General” Antonio Micco, Mr, 

Thorn, Mr. Rhineheimer, Ed. Walsh and others. 
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Page Winds Up Important Trip 


W. K. Page, general sales manager, Addressograph 
Company division, Addressograph-Multigraph Corporation, 
recently returned from a trip on which he covered the 
eastern divisior Hle held six meetings which were at 
tended by one hundred seventy) Addressograph sales 


awents, salesmen and servics met 


The first meeting was held in Rochester, N. Y., at 
tended by the Rochester, Buffalo and Syracuse agencies 
Following a group luncheon, the afternoon was devoted 
to the meeting 

[The second meeting was held in Boston and was at 


tended ly th Boston, Albany, Springheld, Hartford, 





W. K. PAGE 


Providence and Portland, Me Luncheon 


was served at the Touraine hotel 


of the Addressograph tax in- 


organizations, 
Motion pictures were 
own of the dedication and 
Detroit 
\ third meeting, 


dinner and was 


New 


attended by eighty members of the sales 


held in York, was opened by a 


and service organizations. Men were present from New 
York City, Newark and 
motion pictures were shown and talks were given by E. J 
New York branch manager; H. B. Phillips, Newark 
sales agent, and others, 


Scranton agencies. The usual 
Ferris, 
sales agent; C. F. Farrar, Scranton 
including Mr. Page 

The fourth meeting was held in Philadelphia. Present 
f the Philadelphia office and 


Mathews of Reading, Penna. At this 


were sales and service forces « 


Agent | E 


models were 


Sales 
meeting new described in a series of large 
Talks were given by Mr 


Philade Iphia and by 


posters placed around the room 
MacGregor, 
Mathews 


held in Washington, was attended by 


Page, K sales agent at 
Sales Agent 

The fifth meeting, 
salesmen and service men from Baltimore, Richmond and 
Washington. The dedication movies were shown and like- 
complete line of new products. 
Talks were given by L. K. Murrill, 


C. E. Trinite, Richmond sales agent; F. M. Reader, Wash 


sales agent, and Manager W. K 


wise illustrations of the 
faltimore sales agent; 
ington General Sales 
Page. 

Che sixth and final meeting was held in Pittsburgh. Men 
from that agency were present, likewise Sales Agent W 
H. Doherty of Altoona. Illustrated talks were given by 
Sales Agent Doherty of Altoona; Sales Agent A. F. Knauer 
and others 

> 

Buffalo Stationers Dine 

Che annual dinner of the Stationers Club of Buffalo was 
held on Wednesday evening, October 19, in the main din- 
Hotel Buffalo. The speaker of the eve- 
ral manager of the Na 


of Pittsburgh, Mr. Pag 


ing room of the 
ning was Charles P. Garvin, gene 
\ssociation, who delivered an inspiring 
talk on Salesmanship and held the attention of over eighty 


All of the 


t Stationers tor an nour and a half 


OFFICE APPLIANCES 


tioners with their sales staffs were in attendance 
Harry Williams of Ryan & Wil- 


Buffalo 


account of illness 


cal sta 
with but one exception. 


hams, Ine long active in stationers’ affairs, was 


absent on 


Earlier in the day preceding the banquet, Mr. Garvin 


met with heads of the concerns comprising the stationers’ 
Buffalo Athletic Club. Heé 


club at a luncheon given at the 


expressed extreme satisfaction over the Buffalo organiza- 
tion, which is clearly showing the benefits of cooperation. 
Plans were made for the regional convention to be held 


in Buffalo the latter part of January, and arrangements 


were also made to hold a dinner dance in which all the 
employees of the stationers will participate 
> 
Pittsburgh Managers Hosts to Salesmen 

The Office 
burgh were 
October 14, in the Norse room of the Fort Pitt hotel at an 
elaborate dinner followed by a fine inspirational sales ad 


dress given by H. W. Abbott, general agent of the Massa 


Pitts 


evening, 


Appliance Managers Association of 


hosts to their salesmen Friday 


chusetts Mutual Life Insurance Company—Pittsburgh 
agency 

Mr. Abbott’s address had to do with the present status 
of the obstacles confronting salesmen, and he answered 


the problem, how to go about planning and carrying into 


execution the perfect sale. The Association of Managers 


feel well rewarded for their efforts to bring their salesmen 
order that they may 


to a point, in 


obtain a better understanding of the 


common meeting 
purpose of the as- 
sociation—to help salesmen in meeting present problems. 
Owing to the 


at this meeting it was decided to repeat 


interest of the members and their sales- 
men an all-sales- 
men meeting once a month, obtaining speakers of reputa- 
tion to address the salesmen’s group and in this way to 
assist the efforts to move forward to a more normal con 
Pittsburgh area of these products 


Office 


dition of sales in the 


represented in the membership of the Appliance 


Managers Association. 
— 
New York Stationers Golf Association Plays Final 
Games of Year 

The sixteenth annual meeting of the New York Station- 
Association was held at Richmond County Coun- 
Wednesday, October 19. A. C. Bainbridge 
H. Tavernier, vice-president and 
Members of the 
Faber, chairman; 


G. Whitte- 


ers Golf 
try club on 
was elected president; L. 
F. G. 
board include the following: Eberhard 
R. J. Urmston, J. E. Neary, S. L. Parmenter, W 
more, Julius Kahn and G. W. Fairchild. 


Present at the were fifty-five 


Huber, secretary and treasurer. 


meeting members and 


guests. 

The meeting was to have been held on Tuesday, the 
eighteenth, but was postponed to the following day on 
account of rain. It was still raining on the ensuing day, 
but a substantial number of courageous members braved 
the elements. Forty-three players registered out to play. 
Special prizes for the day’s play were donated by the club. 
The season’s cup winners were presented by George Fair- 
child. The members had luncheon and dinner at the club, 
and all told there were about seventy-five persons present. 
A 74 gross was made by Fred Huber, despite the rain. At 
the dinner in the evening, there was some excellent en- 
tertainment, including music, bridge and other pastimes. 

The nominating committee for 1933 included Guy Hills, 
chairman; Harry Lynn and Larry Schmidt. The nominees 
were unanimously elected. Their names appear in the list 
of officers and directors given above. 

The final standing for the season’s cups in the different 
classes is as follows: Class A, Eberhard Faber cup; L. H. 
Huber, 27.50; G. W. Fairchild, 21.50; 
A. Kennedy, 7.662/3; R. B. Sain- 


Tavernier, 28; F. G 
R. Weissenborn, 12; R. 
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THE HOMECOMING OF 
rO HIS OFFICE AT THE 


ATTENDING 
SMITH 


GROUP 
HURLBUT W 


PLANT OF THE L. ¢ SMITH & CORONA 

TYPEWRITERS INC., AT SYRACUSE, N. ¥ 

Left to right—-Fred Norton, ¢ Clement, Mrs 

Smith, Ed. Gilbert, Hurlbut W. Smith, Charles 

* Bennett, Frederick \V Bruns, Irving N 

Beeler An account of the ceremony appears on 

*age 31 of this issue 
berg, 5; L. McCready, 3; E. W. Smith, 2; K. Berolzheimer, 


662/3; T. R. Rudel, .662/3. Class B, President's cup: R. J. 


Urmston, 24.662/3; J. G. Bosworth, 23.662/3; J. Kahn, 
18.331/3; H. B. Barnett, 15; P. L. Elias, 7.50; E. G. Gehring, 
5.662/3;: R. Franz, 5; W. G. Whittemore, 5: H. Price, 
3.162/3; G. D. Hills, 2. Class C, Julius Kahn cup: D. Mc- 
Leod, 16.331/3; C. P. Finck, 16; L. Schmidt, 15; H. Yager, 
10; B. Abrahams, 8; J. E. Neary, 6; L. Messina, 5.831/3; 
M. Popper, 5; H. Lynn, 5; N. Haydon, 3.331/3; J. S. Poyen, 


2.50. 


——--— 

San Francisco Typewriter Association Meets 
The 
at Marquard’s Coffee Shop, Geary and Mason streets, the 
This of the 


regular September meeting 


San Francisco Typewriter Dealers Association met 


evening of October 5 was a postponement 


The meeting was postponed 
president and some of his cohorts 


primarily because the 


were taking a deer-hunting vacation. They failed to bring 
back any fish stories, and the boys are still quizzical about 
that venison feast, in hopes of which the meeting had been 
postponed. Meetings in future to be held at Marquard’s, 


the as before. The important subject 
of the evening was the discussion of the desirability of the 


the 


the time to be same 


new cheap portables, and weight of opinion was not 





FALL DINNER DANCE, NEW YORK TYPEWRITER DEALERS’ 





favorable, the fear being expressed that it may presage a 
reduction of typewriter values and impairment of the busi- 
ness by making it a temptation for the cut rate stores in 
outside lines to enter the trade. 

Their chief recommendation, one member declared, was 
that they were safe from racketeers. He cited the experi- 
ence of a large department store that had been obliged to 
guard its $60.00 portables from thieves; but had met with 
no attempt to hi-jack the cheap models, 


—__—_.g—— 


Gotham Typewriter Men Entertain 
The fall dinner dance and entertainment of the National 
Typewriter and Office Machine Dealers of New York took 
place on Tuesday evening, October 18, at Frane’s restau- 
The 
preceded by a short business meeting. 


rant, 309 Fifth avenue. dance and entertainment were 
Ted Schafer, chairman of the entertainment committee, 
“The hilarious event 
with an all-star cast, the chorus consisting of such celebri- 
ties as Bill Purvin, Murray Wormser, Bela Engel, Emanuel 
Nemzer, Sam Hutter and Louis Neuberger. 

The presence of many ladies gave color to the occasion 


sponsored Typewriter Frolics,” a 


and made possible the enjoyable dance which continued 
until a late hour. 


«4? 
>. 


& 
a 


ASSOCIATION, HELD IN FRANE’S RESTAURANT, OCTOBER 18, 
1932 
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NATIONAL ASSOCIATION NEWS 


Information Concerning the Activities of The National Stationers Association 








OFFICERS: 


Charles A. Stott, Washington, D. C., 


acting president and vice-president, retailers’ division; Herman Price, New York, 


N. Y., vice-president, manufacturers; C. A. Lent, New York, N. Y., vice-president, bank and commercial stationers; ]. S. Luckett, 

Toronto, Canada vice-president; W. E. Hough, Marietta, Ohio, vice-president, travelers; R. A. Waltz, Spokane, Vu ’ash., vice- 

president, commercial furniture; H. G. Horder, Chicago, Ill., vice-president, wholesalers; W. P. Waddy, Richmond, Va., auditor; 
W. E. Stockett, Jr., Washington, D. C., treasurer; C. P. Garvin, Washington, D. C., general manager. 


Regional Governors and Retail Directors 


No. 1. A. L. King, Ward’s, No. 4. William Douglas, 
Boston, Mass. Zac Smith Stationery Com- 
pany, Birmingham, Ala. 
No. 2. Lou Hoelscher, Hoel- 


No. 5. L. N. Bishop, Office 


scher Stationery Company, Supply & Printing Com- 


Buffalo, N. Y.; Fred L. ' : 5 
Grant, Grant's Bookshop, oad, Swaens, — o 
Utica, N. Y ; 


No. 6. G. O. Stevens, Ste- 
No. 3. W. H. Brooks, Jr., vens, Maloney & Company, 
W. F. Murphy's Sons Com- Chicago, Ill.; V._D. Par- 
pany, Philadelphia, Penna. ; ker, e Parker Company, 
Michael Bard, Bard's Busi- Madison, Wisc. 
ness Service, Lancaster, No. 7. H. S. Fall, Japs- 
Penna Olson Company, Minneap- 


General Office and Information Bureau 


Place and date of the next annual convention 


Stott Heads National Stationers 
Charles A. Stott of Charles G 
Washington, D. ¢ 


National Stati 


Stott & Company, In« 


ners Association by the executive commit 


tee of that organization, to succeed Samuel B. Groom of 


Boston, whose engagements are such that he finds it im 


p yssible to pr ceed with the work of the presidential office 
at this time 
president in charge of the 


York 


‘ 
Nr stott was elected Vice 


Retail Division at the annual convention held in New 


City last June, and will hold the office of acting president 
tor the remainder of the term. The fact that Mr. Stott’s 
business is located at Washington will make possible clos¢ 


cooperation with the business office 


of the National Asso 


| materially to the eft 


ciation, adding iency of the organi 
zation 


he Associat n is to be ec 


ing as president 


ngratulated upon again hav 
1 man of proved ability and high standing 
duties of the 


Mr. Stott will assume the presidency at 


once. His likeness will be found on the frontispiece of the 
present issue 


oe 


Starting the Ball Rolling for the 1933 Convention 


Monday noon, October 3, in a private dining room on 
Netherland Hotel, the first 


f Cincinnati stationers was held to get 


the fourth floor of the Plaza 


meeting ota group 


things started for a successful convention next year. The 


meeting was called at the invitation of Edwin E. Freshney, 


convention manager for the hotel sefore getting down 


to consideration of “Ways and Means” the group enjoyed 
a complimentary luncheon given by the Netherland Plaza 
Hotel 


Warren Sayers, of the Cincinnati Chamber of Commerce, 


presided. Talks were made by Anson C. Fry, Henderson 
Lit aphing Company; Jerry S. Sprott, Globe-Wernicke 
( pa \lex Thomson, Jr., Champion Coated Paper 





has been elected acting president of the 


olis, Minn.; J. O. ~~ Mason, Jr., Out West 

Zaiser’s Specialty om- Printing & Stationery 

pany, Des Moines, Ia. Company, Colorado 
No. 8 Herman N. Cast, Springs, Colo. 


Western Litho. Company, 
Wichita, Kans. No. 11 


No. 9. W. C. Clegg, The 
Clegg Company, San An- N 2 
tonio, Texas; Jess Beck, o. 12. 


R. A. Waltz, John 
W. Graham & Company, 
Spokane, Wash. 


Harry Morgan, Sta- 


Western Bank & Office tioners Corporation, Los 

Supply Company, Okla- Angeles, Calif. 

homa City, Okla. No. 13. Thomas V. Bell, T. 
No. 10. F. B. Robinson, V. Bell, Ltd., Montreal, 

Golden, Colo.; William Canada. 


525 Investment Building, Washington. D. C 


Cincinnati, Ohio, June 5, 6, 7, and 8, 1933. 


Company; John A. Seubert, Herring-Hall-Marvin Safe 
Company, and Donald C. Miller, Office Appliances. 

Anson C. Fry of the Henderson Lithographing Com- 
pany was appointed temporary chairman 

Others in attendance included Mart Armstrong, Arm- 
strong Stationery Company; John E. Dimpfl, Cincinnati 
News Company; Samuel Heed, Gibson Art Company; W. 
M. Perin, Gibson & Perin Company; R. R. Hengge, Ault 
& Wiborg Division of the International Printing Ink Cor- 


poration; Jos. W 
bore Division of the 
Kindel, R. E 


Viner, vice-president of the Ault & Wi- 
International Printing Ink Corpora- 


tion; R. E Kindel & Company, Inc.; Moses 


Moers, Moers, Inc.; Harry Pounsford, Pounsford Station- 
ery Company; John Kidd, Stewart & Kidd Company; Clif- 
ford E. Albert, U. S. Playing Card Company; Wm. J. Wil- 


Willenborg Printing & Stationery 
Harry Stanage, Woodrow Weil Stanage Company, and H. 
( Dick of Ziegler, Redeker & Dick, Inc 
ES : 
Harry Horder Goes Fishing 
barracuda ever 
Horder of Hor- 
Chicago, Wholesale 


National Stationers Association, will leave 


lenborg, Company; 


Hoping to catch the biggest tarpon or 
hooked in the 


de rs’ Inc , 


Gulf of Mexico, Harry G. 
and vice-president for the 
Division of the 
thereafter for a fortnight’s 
Mr. and Mrs. E. Y. 


shore of the 


about November 1 or shortly 
visit at the winter home of his parents, 
Horder, Magnolia Springs, Alabama, on the 
Gulf 

Mr. Horder promises to bring back photographic evi- 
dence of his catch in the event that it exceeds the average. 


a 


Toronto Stationers Resume Weekly Meetings 
The Toronto Commercial Stationers Association held its 
first meeting and luncheon since the summer vacation in 
the King Edward Hotel, Monday, October 3. Similar meet- 


ings will be held weekly throughout the fall and winter. 
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NEW PLUMAGE 


Not only does the whirling cylinder of 


the speedy Mimeograph turn off splen- 
didly printed copies of such important 
things as form letters, bulletins, office and 
factory forms, charts, graphs, etc., by the 
thousands hourly, but it does that work in 
several colors when desired, with no added 
cost. Let us show you how the Mimeograph 
is now more useful than ever before. Write 
A. B. Dick Company, Chicago—or see clas- 


sified telephone directory for nearest branch. 





KONO, 
o > 
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NATIONAL 2serriter é lice Hachine 
DeakesK SSOCIATION NEWS 


HB Droehlich. President ‘WT Corney, Vice-President 
303 W. MONROE ST 33 W ADELAIDE ST, 
Cwicaco, ir TeRONTO, 2, ONTARIO, CANADA 


AW Kellstedt Treasurer ehAn WH. La Witt, Secretary 
420 LIBERTY ST, 625 BROADWAY 
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Board of Directors 

Company, Lincoln, Neb.; Samuel Morse, 
Bronx Typewriter Exchange, Bronx, N. 
Y.; Charles Muenze, Passaic, N. J.; R. 
H. Preston, Preston Typewriter Company, 
Inc., Knoxville, Tenn.; Deane S. Rey- 
nolds, Office Appliance Company, Bos- 
ton, Mass.; E. D. Twite, Typewriter & 
Appliance Company, Ltd., Montreal, P. 
Q., Canada; James P. Ward, Jr., Ship- 
man-Ward Manufacturing Company, Chi- 
cago, lll.; Hugh J. Williams, The lowa 
Supply Company, lowe City, le. 


Mrs. Jessie |. Taylor, Globe Typewriter 
Exchange, Inc., New York, N. Y.,; L. W. 
Adler, Cleveland Calculating Company, 
Clevelend, Ohio; C. E. Bush, General 
Typewriter Company, Washington, D. C.; 
G. S. Cambiaes, Cambias Typewriter Ex- 
change, New Orleans, La.; E. A. Glass- 
man, City Typewriter Exchange, Roches- 
ter, N. Y., R. E. Huffman, Huffman Type- 
writer Company, inc., Aberdeen, S. Dak.; 
H. E. McArthur, Nebraska Typewriter 


A Progressive Platform for Typewriter Dealers 


By A. B. Froehlich, President, N.T.0O.M.D.A. 


lhe National Typewriter and Office Machine Dealers Associa- 
tion is starting a new year with a definite program 


This program has been drafted in order to put into action the 


desire and determination of the association’s members to bring 


about some definite accomplishments in the solution of a num- 
ber of problems that face us. 


What is our objective? It is the goal, after all, of any trade 


association—to enable its individual members to conduct their 


businesses at an icreas ng profit 


How are we 
study of the 


this objective Every dealer who has 
that 


outstanding problems which are shared in common by hundreds 


pachieve 


made any situation knows there are several 


of dealers today—problems which vitally influence profits, and 


which affect the welfare of the whole industry 


Our program, therefore, is in the nature of a seven-plank 
“platform,” dealing with those elements of typewriter retailing 
conduct of 


which we hold vital to the profitabl a typewriter 


business 
The National 


ciation proposes to 


[Typewriter and Office Machine Dealers Asso 


its efforts for constructive ac- 


Profitable retail prices 


concentrate 
complishment on these seven points: 1 


4 Profitable rental rates. 4. Im 


2. Profitable service poli 1¢s 3 
Handling 


Har 


proved methods of merchandising and accounting. 5. 
of better grade merchandise. 6. Truthful advertising. 7 
mony and cooperation among local dealers. 

achieve only a part of what 


shall feel that real progress 


It is a large order and if we can 


we are setting out to achieve, we 


has been made 

How ts it gotng to be done? 
it gets back to the individual dealer 
associations, through publications and publicity, bring to light 


Like 


We may, through our local 


any cooperative effort, 


helpful ideas, constructive suggestions—we agree on the 


but the final step is up to the individ- 


may 
best ways of doing things 
ual. He must put into practice himself the policies and methods 
which our joint experience proves sound. 
Yet, even here, men accomplish more by cooperation than 
alone. Not only can our association be helpful and instructive 


but it can be stimulating. In discovering the benefits of 
cooperation we also find a spur to action. 
Let’s take the planks of our platform one by one and see, 


briefly, what they involve 
l. Profitable retail prices. 
A few dealers, deceived by the cut price delusion, are enough 


to undermine an entire industry, as the experience of the past 
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The 


influence of the association will be vigorously directed to urging 


two years in many lines has proved only too convincingly. 


economically sound price standards. 

2. Profitable service policies. 

Too much free service, too little knowledge of actual service 
rates are costing dealers thousands 


costs and too low service 


of dollars. The association will study standard costs and varia- 
tions in rates in an endeavor to present helpful recommendations 
for standardized charges that will show a profit for the dealer 
and best satisfy the customer. 

3. Profitable rental rates. 

Wide variations in rental rates result in unprofitable opera- 
tions and mutually destructive competition. The association pro- 
poses to make a careful study of the cost of rentals, so that 
as will enable them to enjoy a 


make such rates 


profit from their rental departments 


dealers may 
something which cannot 
be done without a comprehensive and accurate understanding 
of overhead costs. 

4. Improved methods of merchandising and accounting. 

More productive methods of advertising, display and store 
arrangement will be given careful study and recommendations 
and suggestions will be made to members which will undoubt- 
edly result in beneficial improvements. 

Accounting practices will #e analyzed and certain major stand- 
ards established for members’ guidance. 
5. Handling of better grade merchandise. 


Association members will be urged to stock and sell only 
the types of products which will bring the typewriter dealer 
a higher standing in his community, and build up confidence 
in the store through satisfied customers, thus establishing him 
as a representative merchant in the city and not a dealer in 
second-hand office machines. The general standard of goods 
sold by our members should be constantly improved, since honest 
value is the only insurance of permanency and profit. 

6. Truthful advertising. 

Members’ advertising, whatever its nature, should state the 
true facts about every piece of merchandise offered, to the end 
that the dependability and integrity of our membership may be 
thoroughly established in each local community. An established 
reputation for quality merchandise, honestly advertised at fair 


With- 


out it, a sound, profitable business and continued progress are 


prices is an asset to be diligently guarded and fostered. 


impossible. 

7. Harmony and cooperation among local dealers. 

The establishment and maintenance of local dealer organiza- 
tions will be the most important part of the work of the na- 
tional association. It will lend its weight to the establishment 
of larger and additional local associations and actively aid the 
locals in creating and maintaining harmonious, helpful coopera- 
tion among its members 

The that 
which has been outlined, it will have the enthusiastic support 
It is confident, furthermore, that every 


association believes in carrying out the program 


of all its members. 
substantial typewriter dealer in the United States will recognize 
in this program a great opportunity in which he will want to 
participate. 

A strong campaign for new members is planned, since it is 
realized that it is the work of the national association to present 
to dealers in general the advantages to be gained from member- 
ship, thus making easier the organization work of the local 
bodies. 

The association needs the cooperation of every typewriter 
and office machine dealer in the country. It extends to them 
an invitation to join actively in association work and thus help 
to bring about a realization of its aims, which will mean so 
much to the entire industry. 

icitesetillliapeicitsi 

National Typewriter Association Dues Reduced 

President Froehlich of the National Association of Type- 
writer and Office Machine Dealers requested the opinion of 
directors as to the reduction of dues to $5, which would 
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ACKNOWLEDGED BY DEALER AND USER ALIKE AS THE 
OUTSTANDING INVESTMENT IN PORTABLE TYPEWRITERS 
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T has always been the endeavor of the M&V 
organization to meet existing conditions. 
When business offices find it necessary to 

curtail expenses, your customers do not have to 


sacrifice quality altogether—M&V dealers are 
prepared to offer the best obtainable for the 
price paid. 


The wide price range of the M&V line will 
assist you to meet the budget plans of your 
trade. Do not try to fool anyone by offering 
bargains. Furnish them typewriter ribbons 
and carbon papers that assure full value for 
every dollar. Our reputation for Quality and 
fair dealing is unchallenged and dates back to 
1888. It is a recognized fact that the integrity 
of the maker is always the best guarantee for 
the product. 


Having taken advantage of the market condi- 
tions, we now furnish PLENTY COPY ribbons 
made with a greatly improved cotton fabric, 
selected for its durability and fine writing 
qualities. This fabric is inked by a special 
process with a rich formula for producing the 
sharp. clean, permanent impressions preferred 
by all operators. PLENTY COPY ribbons 
therefore enable M&V dealers to gain prestige 
by meeting the demand for less expensive 
ribbons, with one of unusual quality, guar- 
anteed to give complete satisfaction. 


Attractive prices and complete infor- 
mation will be mailed upon request. 


MITTAG & VOLGER 
INC, 
Principal Office and Factories 
PARK RIDGE, N. J. 


Agencies throughout the world 
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cover the annual dues to September 1, 1933. The directors 
voted to take this action. As soon as the allotted quota 
for additional members has been reached, the dues will 
automatically go back to $10 

This change brought about a change in the annual dues 
of the New York local organization which have been re- 
duced from $15 to $10 per year. From each $10, $5 will be 
deducted and forwarded to the national secretary. 

The New York local association passed a resolution di- 
recting the secretary to write the national president con- 
gratulating him on the excellent work he has accomplished 
and offering him cooperation and support. 

A number of ladies were present at this meeting, the 
affair having been announced as a fall dinner dance. 

Suggestion from Former President Shilling 

In a letter to President Froehlich of the National Type- 
writer and Office Machine Dealers Association, H. T. Shill- 
ing, president of the Fort Pitt Typewriter Company, Inc., 
and former president of the National Association, makes 
some worth-while suggestions. Following is a summary of 
Mr. Shilling’s ideas on prices: 

Because they are thinking of past conditions, many 
dealers are selling merchandise at cost or below. Now 
is the time to hold prices—not reduce them. With the 
business up-turn at hand, dealers have the opportunity to 
recoup some of their losses by means of better salesman- 
ship and better window and store displays; cleaner stocks, 
and a more vigorous reaching out after trade. Advertising 
should be increased. 

Two dealers in Pittsburgh were selling rebuilt type- 
writers at ridiculously low prices. To prove to them that 
cut prices in the typewriter business do not sell machines, 
Mr. Shilling put in his window a high-grade Shipman-Ward 
factory rebuilt machine at a price of $24. Less business was 
done the week the bargain was in the window than was 
done the following week when prices were higher. 

Good merchandise does not have to be given away. The 
knowledge of cut prices travels about the country and af- 
fects all business adversely. 

Rentals, too, should be lifted to a profitable plane Rates 
of a dollar or two a month cannot possibly pay. 

BE Se 
Some More Stolen Machines 

The following typewriters are reported as lost by the 
Times Square Typewriter Exchange, 1475 Broadway, New 
York, N. Y.: Remington portables No. V353037, V352280, 
5T525067; Underwood portables No. 563976 and 563982; 
Royal typewriters No. 188567, 188565, 287236 and 297705; 
Royal portable No. 305615 and Corona typewriters No 
4/V B00786; 4/V B00879 and 4/V2B03712. 

If any of these machines are located, the company above 
named should be notified or W. W. Albright, 825 Broad- 
way, New York City. 

en 

Shipman-Ward Distributes Timely Addresses 

The Shipman-Ward Manufacturing Company of Chicago 
is sending to the typewriter trade copies of the excellent 
talks delivered at the Toronto convention 
cent one of these talks sent out to the trade was that by 
E. R. Spencer of the Buffalo Typewriter Exchange on Store 


The most re- 


Arrangement and Its Influence on Sales 

[his address was printed in Office Appliances for Sep- 
tember. 

-- > - — 

Typewriter Stolen from Police of Corona, Calif. 

Newspaper items report that the official typewriter of the 
police department of Corona, Calif., had been stolen from 
the station house, which is located in the city hall. Some- 
what embarrassing to the constabulary. The chief didn’t 
mention the make of the machine. 
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WINNERS! 


By a Complete Majority! 
° om 





Weigh What These 


Leading Dealers 
Have to Say: 


Business Doubled Last Year 
“Although we have been selling LIB- 
ERTY Storage Boxes for the past five years, 


we had no conception of the real possi- 


Here is the coun- 


Y 






try’s choice for 
storage filing and 
transfer work. 
LIBERTY Boxes 
are today used by 
more than 43,000 


leading banks 
and business 
firms. 

a 


Not an Experiment. ..Buta 
PROVED Profit-Maker 


Another year-end and the transfer period is approaching. 
Now is the time therefore to begin to push LIBERTY 
Boxes for bigger sales. LIBERTY Boxes sell well the year 
round. At transfer time sales double, often triple. A little 
effort on your part today will boost your LIBERTY sales. 
Let us cooperate with you by supplying free advertising 


bilities. Our eyes were opened when your 








representative called on us last Fall and 








made some consumer contacts with our 
saleamen. Since then we have sold 
LIBERTIES to concerns that we had never 
thought of talking to before on the sub- 
ject of storage filing. Asa result, our busi- 
ness on LIBERTY Storage Boxes for the 
past year is more than double what it was 
the year before.”’—-Heinze, Bowen & 


Harrington, Inc., Phoenix, Arizona. 





Steady Increase for 7 Years 
“In checking over our sales on LIBERTY 
Storage Boxes for the past seven years I 
was pleasantly surprised to find that each 
year has shown an increase over the pre- 
ceding one.”’——Neal, Stratford & Kerr, 


San Francisco, California. 


ips. 
It Pays to Advertise helps 
“We have mailed out the lot of circulars 


which you sent us some time ago and 


LIBERTY Boxes are not an experiment. Their profit- 
making value has long since been demonstrated. They have 
been far and away leaders in their field for more than 15 
years. Read what leading LIBERTY Dealers say in their 


letters reproduced on this page. 


have been gratified with the results. ob- 
tained thru their use. This is a good time 
of the year to bring Storage Files to the 
attention of our customers.”’’—Omaha 


Printing Company, Omaha, Nebraska. 





Our new 1933 mailing folder is ready. Supplied 
free to LIBERTY dealers wanting to push LIBERTY 


Boxes. Imprinted. Tell us how many you need. 


Constantly Getting Orders 
“We have used your circulars to very 
good advantage. We have a mailing list 
of 1300 and have already circularized this 
list twice with LIBERTY Box folders 


within the last year. We find that we are 





constantly getting orders from these 
cireulars, ome arriving today.’’—Tribune 
Printing & Supply Company, Great Falls, 


Montana. 





Brings Steady Reorders 

“We have carefully weighed the advan- 
tages of the LIBERTY Storage Filing Box 
and consider it without question the best 





box for its purpose. It is made of the very 








best material, fastens securely without any 














tying, and pleases customers so well that 

they re-order when more boxes are needed. 

Our salesmen are enthusiastic over this 
’ 


line and sales are steadily growing.”*— 
Horder’s Stationery Stores, Chicago, Ill. 


BANKERS BOX C@O., Inc. 


536-538 8S. CLARK STREET 
CHICAGO, ILLINOIS 


“The Best Thing in the World | 
| for Storage Filing and Transfer 
Work” | 





A Splendid Prolfit-Maker 

“It has been our experience that the 
LIBERTY Box satisfies customers in every 
way, that dealers find the line a splendid 
profit-maker and especially valuable as a 
leader to win accounts."’—Dennison & 


Sons, Long Island City, N. Y. 
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Block & Andcorsor The Dailygraph Ormig Rotary Reproducers, Bruns 
viga Caleulating Machines Archimedes Calculator, Victor Adding Ma 
chine, Poko Postage Control Machine, Lightning Letter Opener, Velo 
post, Bircher Letter Sealer and Tempograph Correspondence Machine 

British Tabulating Machine Co., Ltd.—Hollerith Electric Tabulating and 
Sorting Machines 


Burroughs Adding Machine, Ltd Eurroughs Bookkeeping, Adding ard 


Calculating Machines 
Supply Co 


Carbon Paper Ltd Keelox Carbons and Ribbons 


Carter-Parratt, Ltd Bizada Visible Card Index Systems 

Copeland-Chatterson C Lid Cope-Chat Systems and Machine A« 
counting Equipment, Fast-Grip Binders, Visible Index Equipment, 
Grad-u-Dex, Paramount Sorting System and Loose Leaf Ledgers 

Cosmos Typewriter Supplies, Ltd Olympia Typewriters 

Dictaphone Co Ltd Dictating Machines 

Dictograph Telephones, Ltd Inter-Communicating Telephones 

Thomas A. Edison, Ltd Dictating Machines 


Manifold Recorders 
Ellams Duplicator Co., Ltd Rotary Duplicators 
Felt & Tarrant, Ltd Cc Adding and Calcu 
D. Gestetner, Ltd.—Rotary Duplicators 
G. H. Gledhill & Sons, Ltd Cash Registers and Tills 
Gledhill-Brook Time Recorders, Ltd Time Recorders 
Halsby & Co., Ltd Protectograph Cheque Writers 
The Hayward Co Elliott Addressing Machines 
Imperial Typewriter Co., Ltd—Portable & Standard Typewriters 
International Time Recording Co., Ltd.—Time Recording Equipment 
(Twinlock) Ltd Leaf Visible 
Record Systems and Machine 
Kalamazoo, Ltd Loose Leaf 
Kaye's Rotaprint Agency, Lid 
ng Machines 


Lamson Paragon 


Egry, Lid 


mptometer iting Machines 


Twinlock Loose Books 
Posting Devices 
Equipment, Visible Equipment 


totaprint Offset Printing and Duplicat 


Percy Jones 


Supply Co Lid Paragon Interfold and Fanfold 


Speed Stationery 


Library Bureau, Ltd Office Furniture, including the Safe Cabinet, Safe 
File and Safe Ledger Tray 

Lion Typewriter Supplies C« Lid Duplicators 

The Ludgate Co Ludgate Loose Leaf Books 

Moore's Modern Methods, Lid Nimblex Loose Leaf Books. Record 
Keeping Books and Ledgers 

National Cash Register Co., Ltd National Accounting Machines and 


Cash Registers, Cheque Writers 
National Loose Leaf Co Ltd 
Ledgers 
New Era” Time & Telephone 
Systems 
New System Private 
and Electric Clocks 
Powers-Sames Accounting Machines, Ltd 
Bookkeeping and Accounting Machines 
Ltd.—Office Equipment, Duplicators, Addressing Machines, Let- 
ter Copiers, Roneodex, Flexa Filing Systems, Steel Office Furniture 
Tan-Sad Chair Co. (1931). Ltd Tan-Sad Chairs 
Universal Postal Frankers, Ltd.—Universal and Pitney-Bowes Machines 
for Postal Accounting 
Vick Ashworth & Co., Ltd 
Mr Gilbert Wood Lusid British Currency 


-British-made Loose Leaf Books and 


Systems, Ltd..—Time and Telephone 


Telephones 


(Lanes & Yorks), Ltd.—Private Tel 
phones 


—Accounting Machines, Campos 


Roneo 


Leaf Books, Stationery Specialties 
Calculator, Madas Electrix 


Loose 


Portable, Standard Madas, Direct Dual-Function Machine 
a 
Chico Stationers Indulge in Some More Golf 
About twenty members of the Chico Stationers Asso- 


Navajo Field Country Club on Wednes- 
of golf before 


ciation met at the 


day, October 5, for another day the season 


ended \fter vying with each other on the fairway and 


green, they all came together for dinner and a pleasant 


evening E. R. Lund of the Englewood Blue Print Com- 


any, vice-president of the association, says that everybody 
] 7 } 3 


played a good game of golf and everybody had a good 
time. 
a 
Strauss Re-opens Stationery Store at New 
Brunswick 


Harry Strauss has returned to the stationery business at 
New Brunswick, N. J., 
line. He has opened a store at 92 Church street, carrying 


after spending five years in the radio 
typewriters, filing equipment, office supplies and greeting 
Mr. Strauss opened his first stationery store at 341 
1919, ¢ 1928, 


cards. 


George street in ontinuing until when he be- 
of the Spad Store Corporation. 

a 
A. H. Adams Transferred to Memphis 


\dams has been transferred to the Memphis terri- 


came a member 


A. H. 


tory of Rand, Inc., where he is branch man- 


Mr. 
special bank representative for the 


Remington 
ager of the systems division. Adams came from De- 
troit, 


company. He has 


where he was 


been with the organization ten years 


as a district manager in New York state. 
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No. 2161—A new low- 


priced Walnut line 





CHECK THESE 
FACTS ABOUT 
IMPERIAL DESKS! 


See how completely this modern line 
fits your business requirements .. . 


AS the long-awaited renewal of buying actually 
gets under way, three facts impress themselves 
upon the alert office furniture dealer who wants 
to profit—quickly and richly—from the return 
of improved conditions: 


1—Imperial offers you a complete line of 
modern office furniture to meet every 
customer demand. 


2—Imperial Desks and Matched Suites are 
built to endure—to yield lasting satis- 
faction to your customers. 


3—Imperial prices are moderate enough to 
speed up turnover, with a fair profit to 
you. 


Weigh these facts against the requirements of 
your business—against the definite demands 
of your customers for staunch construction, 
for appealing designs, for budget-right prices. 


Don’t wait for your volume to creep slowly back 
to normal. Put this broad, comprehensive 
Imperial line to work for you at once. Be one 
of the first to enjoy bigger sales—greater profits. 


Now—is the time to get going. Let us give you 


all the essential details about the Imperial 
franchise, so that you may decide for yourself. 
on request. 


Full information Write today. 


No obligation. 





IMPERIAL DESK COMPANY 


EVANSVILLE** INDIANA 











They see it! 
They want it! 


You Sell It! 


Red Writing Hood Systems 
So simple you wonder why no 
one ever thought of it before 

All the carbons are 

1. collated into the hood 


pie are required Stuff 


erheads or forms and 


nd sheets—between car 
on is fast as you thumb 
ut cards. No separate han 
ing of each carbon, either in 


rleaving or in removing 





Insert in the machine 


as a unit and 


write Form and 
ms are always in perfect 
nment No curled 
kled or treed carbons 
ner carbon copi« he 


e back of the hood 


: a new platen 








When the typing is 
4a completed remove the 


typewritten sheets 


Sheets and carbons separate 

a unit—all still in perfect 
alignment And the Red 
Writing Hood is immediately 


ready for the next job 





Nothing like the time-saving Red Writing Hood System 
has ever before been developed. To see it is to want it 
You can sell it. Pays a substantial profit. Made in 
four grades of carbon paper and three finishes. Of 
course the carbor paper can also be used without the 
hood 


Write for descriptive literature and full information 


THE AULT & WIBORG COMPANY 


Subsidiary of the International Printing Ink Corporation 


Cincinnati, Ohio 





£6 ws Pat oF 


THE AULT & WIBORG CO., Cincinnati, Ohio. 
I want to know more about your A. & W. Red Writing Hood System. 
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(Business Show Exhibits—Continued from page 30) 
vdded New Flex-Site type visible equipment for mechanical record 
keeping was also shown, New York Manager R. W. Brown was in 
charge 

WATERMAN COMPANY, L. E., New York, N. Y., exhibited desk sets 
pen novelties and their regular line Especially featured was the Im- 
proved No. 7 pen The new Tip-fill pen was introduced for the first 
time. General Sales Manager E. J. Kastner was in charge 

WESTERN UNION TELEGRAPH COMPANY, INC., THE, New York 
N. Y., demonstrated printing telegraphic apparatus, stock and commer 
cial news tickers, self-winding clocks, et The sending and receiving of 
cable messages were also explained 


New York Business Show Guest Book 

The Guest Book was signed by the following friends 

who visited Office Appliances’ booth: 
\ 

G. W. Adams, Adams Company, Toronto, Ont., Canada; W. H. Alex- 
under, Ideal Stencil Machine Company: James R. Armington, Boston 
Mase 

B 

P. H. Backstrom, New York: H. H. Balkin, Balkin Sales Company 
Chicago: Charles H. Blad; J. L. Boatwright, Baughman Stationery Com- 
pany, Richmond, Va.; Theodore W. Boorum, Boorum & Pease Company, 
New York: W. J. Boyd, Acco Products, Inc., Long Island City; J. J. 
Brady, Munson Supply Company; Dwight N. Briggs, New York; A. B. 
Brightman, Allen-Wales Adding Machine Corporation. New York: Bob 
Brown, A. P. Little, Inc.. New York: F. I. Brown, Bostitch Company 
East Greenwich, R. I.: W. R. Brown, Gardner Company. Orange, N. J. 
Nelson Bushnell, Alvah Bushnell Company, Philadelphia 

c 

Addison Campbell, Underwood Elliott Fisher Company, New York 
Andrew Cerruti, Underwood Elliott Fisher Company, New York: T. H 
Clark, Art Metal Construction Company, New York: E. H. Cole, Bostitch 
Company, London, England: D. R. Cooke. Marchant Calculating Ma 
chine Company, Washington, D. C.: D. V. Cruickshank, Montclair, N. J. 

D 

Evelyn F. Decker, Continental Insurance Company. New York: E. D 

Dorsey, Office Device Company, Philadelphia. 
E 

J. Kip Edwards, Acco Products, Washington, D. C.: N. A. Ericson, New 

York: M. 8. Eylar, Underwood Elliott Fisher Company. New York 
F 

G. H. Farnham, New York; E. H. Finnegan, Utica, N. Y.; L. M. 
Flanders, Elbe File & Binder Company, New York, N. Y.; William Franz 
Royal Typewriter Company. 

G 

A. J. Gancher, Automatic Adding Machine Company, New York: J. H 
Gaston, The General Fireproofing Company; H. B. Gilmore, United Auto 
graphic Register Company, Chicago, Ill.: Monroe Goldman, Northwestern 
Mutual Life Insurance Company, New York: C. A. Goodrich, Beck Dup- 
licator Company: Edith Gordon, Remington Rand. In« New York: E. B 
Gunzbure, Cole Steel Equipment Company, Long Island City, N. Y. 

H 

Sam B. Hall, New York: Miss E. T. Harrington, National Business 
Show Company, New York: Marcus Harwitz,. Regal Typewriter Company 
New York: G. D. Hicks, Grand Rapids Loose Leaf Company, New York 
Guy D. Hills, Seneca Rule & Block Company, Seneca Falls, N. Y.: Mr. 
and Mrs. A. J. Hirsch, J. Meyers Stationery Company. New York: John 
P. Hogan: H B. Hosmer. New York: T. A. Hughes, Underwood Elliott 
Fisher Company, New York; C. W. Hunt, San Francisco, Calif. 

4d 

H. H. Jarrett, Martens Type Cleaner Company, New York: James T. 
Jemison, Stamford, Conn Cc. Evan Johnson, Grand Rapids Loose Leaf 
Company, Grand Rapids, Mich.: Richard A. Jonas, Oxford Filing Supply 
Company, Brooklyn, N. Y.; Robert A. Jonas, Oxford Filing Supply Com- 
pany, Brooklyn, N. Y¥ H. H. Jones, Art Metal Construction Company 
Jamestown, N. Y¥ 

kh 

M. Martin Kallman, Kal-League, Inc., New York: E. A. Keeling, Art 
Metal Construction Company, Jamestown, N. Y W. P. Keene, New 
York: J. F. Kennedy, Trussell Manufacturing Company, Grafton, Mass.: 
A. R. King, Underwood Elliott Fisher Company, New York: A. C 
Kitchler, Atlantic City, N. J.: R. H. Kohl, Star Paper Fastener Company, 
Norwalk, Conn.: Nat Kremer, New York; Adam Kunze, New York. 

L 

W. lL. Lampel, Art Steel Company; Conrad Lathrop, East Orange, N. J.: 
Gordon Laurence, L. C. Smith & Corona Typewriters, Inc... New York: 
Irving M. Levy, Art Steel Company, New York: Mortimer Libien, Libien 
Press; Charles W. Lipman, George B. Graff Company, New York: R. J. 
Ludlow, The Bircher Company. New York. 

M 

H. D. Mateson, Trussell Manufacturing Company. Poughkeepsie, N. Y. 
Cc. C. Milbrunn, Lanston Monotype Company, New York: T. G. Miller, 
Shaw-Walker Company, New York; Louis H. Morey, Reiner’s Rotaprint, 
Inc., New York, N. Y. 

N 

J. E. Neary, Geyer’s Stationer, New York: Frank Nemzer. Nemzer 
Typewriter Exchange, Brooklyn: F. R. Nichols, Columbia Ribbon & Car 
bon Company. Glen Cove, N. Y.: John A. Noonan, Kee Lox Manufactur- 
ing Company, New York; G. L. Norris, Ironclad Ribbon & Carbon Com- 
pany. New York 

o 
H. G. O'Connor, W. H. Gunlocke Chair Company, Wayland, N. Y. 
Pr 

Howard M. Palmer, The General Fireproofing Company, Boston 
Lionel N. Palmer, The General Fireproofing Company, Boston; M. W. 
Pannebaker, Roberts Numbering Machine Company, Brooklyn; D. Ralph 
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+ The 


PERFECT INK 


FOR STENCIL 
DUPLICATORS 


Another Heyer achievement! Now we offer the perfect ink 





for Lettergraph, Mimeograph, Neostyle, Underwood and 
Rotospeed duplicators. Nothing else like it. The blackest 
and quickest penetrating ink ever produced for duplicator 
use. Strikes a new note in merchandising. Ink comes in 
attractive, modern cans, lithographed in four colors and 
packed in snappy orange and black counter display box. 
The top when lifted makes attention-compelling card 
which stops customers and sells ink. Both dealers and 





trade hail this new Heyer product with proud acclaim as a 
master stroke in merchandising. 


True to Heyer policy, the new ink carries a liberal profit 
for dealers. Modern factory facilities and volume produc- 
tion make possible prices no higher than usually charged 
for just ordinary ink. Comes in pound and half pound 
cans. Here is an item we know will sell—and repeat at a 
good profit for you. Why not send in a trial order today and 
prove its quick appeal to your customers? 


In Two Packages: 


No. 998—contains two 14-lb. cans ink, special for closed 
cylinder duplicators, to retail at $2.00 per box. 


No. 999—contains one 1-lb. can ink, for use on all stencil 
duplicators, to retail at $2.00 per box. 





THE HEYER DUPLICATOR COMPANY, INC. 
945 W. JACKSON BLVD. CHICAGO, ILLINOIS 
Established 1903 
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BUSINESS ) 


ean’t get along 


without FILE 


THE man who sells filing cabinets 
is a mighty important person to 
every kind and size of business, for 
he is the man who supplies the very 
equipment by which all business 
is controlled — the files. Without 
adequate filing cabinets, letters, 
documents, plans, maps, specifica- 
tions, orders, cost and sales rec- 
ords as well as every other business 
detail would be in a state of be- 











wildering confusion. 


There are thousands of one- 
man offices and businesses. Every 
one of them needs modern filing 
equipment. Hundreds of the great 
industries are constantly adding to 
their batteries of files. They are 
an absolute necessity to the proper 
control of business. 


GF Allsteel Files are the modern 
expression of business efficiency. 
Made of beautifully finished steel 
to match any desired color scheme, 
these files are made for perma- 
nence. Drawers glide freely and 
stay level at full load. They facili- 
tate quick filing as well as prompt 
finding. 

In selling GF Allsteel Files you 
are able to offer an amazing variety GENERAL FIREPROOFING 
of sizes and styles. Whether a 
single-unit file or complete filing 
equipment for the largest business 











in the world, GF supplies exactly ALLSTEEL FILES 
the styles and sizes desired. For , “ oid 
a Sa ae GF ALL-METAL PRODUCTS — Desks, Aluminum 


Allsteel Files, write direct to 


THE GENERAL 
FIREPROOFING COMPANY Storage Cabinets, Safes, Files, Filing Supplies, etc., etc. 


Youngstown, Ohio 


Chairs, Steel Shelving and Floor Display Fixtures, 











In Canada: General Fireproofing Co., Ltd., Toronto 
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Parker, Alma Desk Company, High Point, N. C.; W. T. Powell, Myrtle 
Desk Co., High Point, N. ¢ 
RK 
R. 1 Reed, The Bircher Company. Rochester, N. Y M. M. Roach, 
S.aple Supply Company. Philadelphia, Penna P. R. Robinson, Lowe A D | S ee L A y 
Martin Company, Ltd Montreal, Canada: Frank J. Roderick, Lanston 
Monotype Company, Philadelphia; G. Ruck, Columbia Steel Equipment 
nee eee REMINDER 
Ss 
B. T. Sandner, Russia Cement Company, New York: W. E. Schmall 
Swan Eencil Company: C. W. Schreiber, Yawman and Erbe Manufac 
turing Company, New York: E. J. Schrempp, Compo Manufacturing & 
Sales Company, Westport, Conn S. V. Scott, A. B. Dick Company, 


Bridgeport, Conr Obs Sebert. West Orange. N. J M. A. Seely, Under 
wood Elliott Fisher Company, New York: H. T. Shallcross, Shallcross 


= 


bly Justified! 


Company, Philadelphia: C. E. Sheppard, C. E. Sheppard Company, Long 
Island City: Tom Sheridan, Remingten Rand, Inc New York: William 
S. Silberstein, Brooklyn; Henry Simler, American Writing Machine Com 
pany: W. D. M. Simmons, Underwood Elliott Fisher Company, New York 
Charlies E. Smith, Underwood Elliott Fisher Company, New York: Hugh J . ———— r see ee — 





L. Smith, Yawman and Erbe Manufacturing Company, Rochester, N. Y 
H. H. Smith, Brooklyn, N. Y H. D. Snyder, Acco Products, Inc., Long 








Island City. N. ¥ W. C. Sproul, Burroughs Adding Machine Company, 
Detroit, M ch.; J. J. Stearns, Long Island City; F. G. Steinhilber, Geyer's 
Stationer, New York: Harry Stone, Aerotype, In« Boston, Mass.; L. C. 
Stowell. Dictaphone Sales Corporat'on, New York 

, 


Jim Tate, New York: Jessie I. Taylor, Globe Typewriter Exchange. 
New York; G. H. Tefft, Tefft Typewriter Company, White Plains, N. Y.: 
Cc. G. Tollefson, Oradell, N. J 4. E. Tongue, Underwood Elliott Fisher 


Company, New York; R. Treg Monroe Calculating Machine Company 
New York: Clarence D Trussell, Trussell Manufacturing Company, 
Poughkeepsie, N. ¥ 
t 
C. R. Underwood, American Writing Mach'ne Company, New York 
M. T. Updike, Star Paper Fastener Company, Norwalk, Conn 
Ww 


J. J. Walder, Boorum & Pease Company, New York: Joseph Wallace 
New York; Charles J. Watson, Peerless Key Company: Fred Webster. 
International Paper Company, New York, N. Y.: C. Weinstein, Newark, 














N. J.: Gerard D. Whit New York: Clarence F. Williams, Postage Meter 
Company, Stamford, Conn.: C. G. Woosley, Yawman and Erbe Manufac- 
turing Com”»any, New Yor E. J. Wright, U. S. Typewriter Ribbon 
Company. Philadelphia; H. E. Wyman, A. E. Martell Company, Keene A SS - 
N.H 
> 


| Fe IN prominently located stores where 
rents and window space come high, the display 
THE WIDOW OF 0. | of Peerless Keys has always been justified. New York, Chicago, 
fee, oe DAB A | Boston, Philadelphia and other large cities have proved it, 

















COLEMAN PORTER, 
CARRIES ON THE LIT- | And now the gorgeous new Peerless Package in black, 
green and silver, cellophane-sealed and with a handsome dis- 


ERARY TRADITION 
ESTABLISHED BY HER 

play mounting, makes the profitable display of Peerless Keys 
doubly justified! 


FAMOUS HUSBAND 
The illustration shows 
her at her home in 
Asheville, N. C., writ 
ing a novel on her 
Corona machine 


Peerless Keys are foremost among the items that make it really 
worth your while to do business. And the new Peerless Package 
reflects from without the quality of the merchandise within 
and is a powerful reminder to typists and employers alike of 
the money saving, error preventing, work lightening advantages 
of these finest typewriter keys in the country which are sold by 





four out of five of America’s dealers. 

Peerless Keys now have more sales attraction than ever before. 

You must see this new package and its display mounting—you 

should display it, even though you have never displayed Peerless 

Keys befere! Use the coupon below or your letterhead. 
PEERLESS KEY CO., Inc. 


The only Rubber Key Manufacturers offer- 
ing a COMPLETE LINE through dealers! 


176 Fulton Street New York, N. Y. 





“Fountain Pen Bootleggers’ 
\n article quoted from the Merchants Journal of Topeka, | peerress Key Co.. INC. 





Kas., refers to a fountain pen episode in Kansas ( ity, which 176 Fulton St., New York City. 

the quoted newspaper presents as ¢v ide ace of “the need Please send without obligation the new Peerless package and its 

of the speedy enactment of the Capper-Kelly fair trade bill.” | display stand, together with details of your profit building 
Che item is in reference to a suit of a local dealer in Kan- | sales plan for dealers. 


sas City against the W. A. Sheaffer Pen Company of Fort 


FINS. scans cae éinasa cvesdsesee debe seaes os eee 
Madison, Iowa. 
“An lIowa manufacturer,’ comments the newspaper, en ee Ame my ee 
“built up a national reputation for his fountain pens. He 
, Se venceeedue oy eu tes hanes eee 


not only made a good pen, but he guaranteed it for life 


Everybody knew Sheaffer pens. Then along came the price 











cutter and started cutting the price on Sheaffer pens. The 


Sheaffer Company refused to supply him, so the Price CUt- | qu CI 











This Customer 


PROVED 
what every POSTINDEX 


owner knows! 


E’S a florist in a Pacific Coast city (our dealer there 

told us about him). Recently he discarded a ma- 
chine bookkeeping system at a loss of seven or eight 
hundred dollars, and investigated visible equipment. 

His investigation was thorough. He even traveled to 
Los Angeles, to talk with the big finance companies and 
large users of visible equipment there. Finally, his 
choice narrowed down to two systems... Postindex and 
one other. He bought cards and cabinets for both. For 
a month he tried them out in every way . . . for flexibil- 
ity, speed, capacity. 

You've guessed the result. Postindex won. When he 
placed his order, this man called Postindex “the best all- 
around type of visible equipment on the market.” 

Not all customers are so thorough. But those who are 
almost always decide on Postindex. That’s why Post- 
index sells so well in this year of careful buying. If you 
are a careful buyer yourself, you'll investigate the 
Postindex franchise in your 
town. Ask the Postindex Com- 
pany, Jamestown, New York. 













THIS POSTINDEX RAPID-STACK 
is the index file that sold our Pacific Coast 
customer. It's the fastest on the market, by 
actual test. 


Sostindex 
tsthle Hiles 


**4 SIDES TO WRITE ON” 








A Division of Art Metal Construction Company, Jamestown, N.Y. 
MAKERS OF THE COMPLETE LINE 
OF STEEL OFFICE EQUIPMENT 

r= : So * 
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ter made some arrangement for a supply through some 
third party, who bought from the manufacturer. The price 
cutter was also accused of resorting to manipulation of 
the manufacturer's label to facilitate his operations. 

“When the Sheaffer Pen Company tried to put a stop to 
this attack on the integrity of its brand and its good name, 
the price cutter went to the Federal Court and had the man- 
ufacturing company haled before the bar for violation of 
the anti-trust law. 

“What a travesty on justice. 

“And it may turn out that the price cutter has the law 
on his side and that the manufacturer can be punished for 
merely trying to save his business from the fate that over- 
took the Ingersoll dollar watch when it was used in ex- 
actly the same way that the price cutter was using Sheaffer 
pens.” 

The comment closes with “let’s get that Capper-Kelly 
bill on the Federal statute books as soon as possible and 
put an end to such unjust conditions.” 

iain 
Mother of B. C. Wallsten Passes Away 

With sentiments of deep regret, we announce the passing 
of Mrs. Julia Wallsten, aged seventy-six years, mother of 
Benjamin C. Wallsten, manager of Office Appliances ad- 
vertising copy department. Mrs. Wallsten passed away 
from an attack of pneumonia at ten P. M., October 27. 
She was a native of Gutenberg, Sweden, and came to the 
United States in 1870. Two sons, a daughter and four 
grandchildren survive. 

Funeral services were held at 2:30 P.M. on Saturday, 
October 29, at Mayfair Bible Church. Interment was at 
Union Ridge cemetery. 

The sympathy of many friends goes out to members of 
the Wallsten family. 

saiineiiiaaiiings 
Girard Opens Typewriter Store at Holyoke 

The Girard Typewriter Company has been opened at 254 
Appleton street, Holyoke, Mass. George R. Girard had 
been previously with the Service Typewriter Exchange. 
He has had factory experience as repair man, connected 
formerly with the Underwood Typewriter Company and 
The Noiseless Typewriter Company. He is authorized dis- 
tributor for the Woodstock Typewriter Company and the 
Victor Adding Machine Company. 

> 
British Import Duties on Stationery 

The British treasury department has announced new 
duties, which include stationery other than paper. A levy 
of twenty per cent is made on writing ink and ink powder, 
pencils, pencil leads and crayons, pen nibs, fountain pens, 
stylographic and other pens, sealing wax, paper clips and 
fasteners, stationers’ glassware and parts of any such ar- 
ticles. 

Daughter of Shea Smith Receives Legacy 

Miss Jacqueline Smith, daughter of Shea Smith, presi- 
dent of the former Shea Smith & Company, Chicago, has 
received a legacy of $18,000, devised to her on her eight- 
eenth birthday. The bequest was provided in the wills of 
her great-grandfather, Jonathan Clark, a pioneer realty 
dealer, and George T. Clark, her great-uncle. Her younger 
brother, Shea Smith, Jr., will receive a similar sum in 1938, 
when he comes of age. 

> 
Anton Lang Uses a Typewriter 

Anton Lang, the “Christus” of the German Oberammer- 
vau Passion Players, uses a typewriter in his personal cor- 
respondence. George Hambrecht, an official at the state 
capital, Madison, Wis., has had considerable correspond- 
ence with Mr. Lang, all typewritten except for the signa- 


ture 





—— 
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YOU CAN..WITH 


Dekel 


@ YOUR CUSTOMER who buys office 


furniture — has he a desk at home? He needs 


one — why shouldn’t you sell it to him? You 
can... if you sell Deskette, Art Metal’s new- 
* est, most popular product. 
Small, compact, Deskette packs a lot of con- 
venience into mighty little space! Used at home, 
Art Metal S N@W- _ it’s a handy correspondence desk, with room 
for cancelled checks, bills, stationery. It can 


type Desk opens hold a portable typewriter. It’s a safe, too, 


with a combination lock on its secret compart- 





FOR HOME USE—Only your imagination limits 
Deskette’s place in the home! And wherever TNhe@W home mar- ment. Or Deskette can serve as a telephone 


it's used, it saves time and effort for the stand, radio table, end table, or night stand — 


lucky owner! 


kets to dealers you can name plenty of other uses. 


Deskette is equally useful in the busy office. 
In small rooms where space is at a premium, 


3 





its compact convenience makes friends. Try it 


\\ 





: yourself...in your own office... and see 
how its time- and labor-saving features supply 
just what every office needs. It’s as good-look- 
ing as it is handy. 

Can you sell Deskette in your town? There’s 
no reason why not. . . it’s going fast wherever 


it has been introduced! Let us give you the 
rt atal full details ... about Deskette and the fast- 
selling line of Art Metal Office Equipment. 


STEEL OFFICE EQUIPMENT Write to Art Metal Construction Company, 


FOR OFFICE USE—IJn busy offices, Deskette 
earns its small cost many times over. Execu- 
tives find it almost indispensable. JAMESTOWN, NEW YORK Jamestown, New York. 


THE ART METAL LINE . . . Fire Safes . . . Storage Cabinets . . . Desks . . . Shelving . . . Plan Files 
Horizontal Sectional Files . . . Upright Unit Files . . . Counter Height Files . . . Postindex Visible Files 


IN THE ART METAL BUILDING EQUIPMENT DIVISION...Hollow Metal Doors and Trim...Elevator Enclosures...Architectural Bronze...Library Fittings...Partitions 
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New Parker Sacless Pen 
Soon to appear! 


SWORN STATEMENT 














Vacuum Filled... . 


with gold and platinum Reversible 
Point that writes two ways —non- 
breakable barrel of striped lamina- 
tions as lustrous as shimmering vel- 
vet. Name—“ParkerVacuum Filler.” 


Recording & Statistical Corporation 
Enccutive Offices, 102 Maides Lane. New York City 


New York Bases Philadalphes Dewees Monten! Torense 
Suecessor to Stetistice) Divisions, The Librery Sureeu 


222 West Adams Swreet, Chicege March 30, 
1es2 


Quorn Statenent 


We hereby certify that « Fountain Pen and Writing Ink Questionnaire appeared in the 
Saturday Evening Post, Feb. 20th, 1952, over our signature. Tt aeked the questions is 
regeré te beth pene end inks, “which brand do you now coum", and “which brend will you 
buy next” So brand or sanufecturer's name was mentioned therein, and no intimation 
“=e give, Girect or implied, shich «ould ewny the answers or indicete for wham the 
ceneus wae being taken. Replies, totelling 22,498, were mailed direct to ue prier te 
the closing of the polls for tebyvleti ao on March let. They came from every state, and 
in approximate proportion te state population. The following is @ true and sorreet tab- 

wlation of the pen replies. 


Revolutionary in Principle... 
utterly new and distinctive in ap- 


Pen Ownership Public Pen Preference 











pearance — fully patented — to sell a a ee 
at $7.50—Pencil to match, $3.50. sa ss g= S & 
Pre-view to consumers smashes all i. @£ 32 fe. & @ 
sales records! ee ee 





Total Net Puture Purchases in- 
@iceted (in & of present Parker Users) 


Repeat Purchases Indicated 





Parker's radical departure from exist- 1932, the Recording —. = ee Pp LL 
ing pens in the new vacuum filled, and Statistical Corpo- ceaklte r 40.383 of Coutlin onere sll uy Courlin ageta 
sacless pen-the Parker Vacuum Filler ration (Successor to , Ss 36.7198 of Wan] omere will buy Gan) eget 


the Statistical Divi- 


sensationally climaxes a program em- 
sion of the Library 


phatically departing from existing pen 


Sworn te, this Fis8 day of March 1952 
(IEE ax % Cd Ole 














merchandising with remarkable and Bureau) published a ate . “a 
tangible sales results. Sutnnaen re * a s,< + eT FLL 

Plant Operating Full Force ountain pens an iS <i @ ‘3} 

: writing inks; asking a, 

The Parker plant has operated with- «which brand do you recast” 
out a shut-down all year and has now own’’—and 
ong lg = _ er “which will you buy next?’’ There new Parker Vacuum Filler Pen. And 
ver ist. rere is real evi were no leading questionsno clues before Parker’s great trade-in offer 


movement of Parker Pens and of the 





effectiveness of Parker merchandising 
strategy in a year when some pen 
companies have had to shut down 
part time. 

Parker demand has required expan- 
sion—not contraction. An enlarged 
plant in Toronto was opened July Ist 
to take care of Parker’s great export 
and Canadian business. 

Census of Saturday Evening Post Readers 
Certifies Strong Swing to Parker 


IntheSaturday Evening Post of Feb. 20, 


to influence replies. 

Parker Pen owners numbered 62% 
more than owners of the pen ranking 
second, and 31.58% of all pens owned 
were Parkers. 

47.22% declared they would buy 
Parker Pens—more than all other 
makes combined! 78.985°%, of those 
owning Parker Pens declared they 
would buy Parker again! A higher re- 
peat sale than any other pen! This 
overwhelming public favor was won be- 


fore there was any knowledge of this 








Which Pen will get the call tomorrow? 


Here are the actual facts of the Recording and Statistical Cor- 
poration’s National Pen Census of Saturday Evening Post readers. 


Parker will receive 47 
the next 4 sellers COMBINED! 


4 Next Sellers Combined 46.97% of the Call. 


= — => —_ 
47.22% of 26.85% of 14.41% of 3.11% of 2.60% of 4.49% of the 1.32% of 
the people the people the people the people the people people will the people 
will call for will call for will call for will call will call call for gave no 
Parker Pen now Pen now for Pen for Pen brands other reply 
ranking 3rd 2nd now 4th now 5th than these 


7.22% of the total call— more than 








smashed sales records and placed 
thousands more Parkers in the pub- 
lie’s hands. 

Other unusual things inaugurated 
by Parker with remarkable results for 
dealers include: 
lst--Summer 1931— Pencil free with a 

Pen—created a rush of sales in a 

declining market at counters of 

stores that featured the offer. 
2nd—-Christmas 1931 Parker Gift 

Ensemble—containing Quink, and a 

tapered pen end, with Pen and 

Pencil set, captured the holiday 

market, as dealers well remember. 
3rd—January 1932-—Introduction of 

Parker $5 and $3.75 Sets—met de- 

mand for quality products at mod- 

est price. 
4th—-Spring 1932-—-The Pen-Parker 
modernistic stand for “‘parking”’ the 
pen, offered free with Duofold Pens. 
5th —Summer 1932— Parco Sets at 
$1.95 —-pen with 14k gold point at 
$1.25, pencil at 75c, giving dealers 

Parker quality in every price range. 
6th_-Summer 1932— National Trade- 

in Sale—stimulates sales in dullest 

time of the year, and in the dullest 
year of years. Amazing sales results 
of dealers told on next page. 


-_ 
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Advertising of Duofold 


Trade-in Sale continues! 


Parker Vacuum Filler also to be advertised! 


Every day, dealers are writing us to 
acknowledge the practical benefits of 
Parker’s great Trade-in Sale. Here are 
a few comments: 


A dealer in Milwaukee says: ‘‘Sold 48 
Duofold Pens in one week.”’ 


A dealer in San Francisco says: ‘‘Sell- 
ing 10 to 15 trade-in deals a day.’’ 


A dealer in St. Paul says: ‘‘Sold 40 


Duofolds the first week.’’ 


A dealer in Troy, N. Y., says: ‘‘Closes 
sales which otherwise might have 
been lost.’’ 


A dealer in San Diego says: ‘‘Moves 
high unit of sale Pens and Pencils 
by placing the price within reach.”’ 


A dealer in Cincinnati says: ‘‘Makes 
extra profits by turning stock extra 
times.’’ 


A dealer in Philadelphia says: “‘Reduces 
inventories when dealers need cash 
more than merchandise.”’ 


A dealer in Dallas says: ‘‘Doesn’t dis- 
turb the pen market—yet defeats 
the depression.’’ 


To further increase dealers’ Trade-in sales 
of Duofold Pens and Pencils, Parker or- 
dered an additional 3 months’ unremitting 
advertising, including full page, full color 
ads in the Saturday Evening Post, Sep- 








Advance Notice 
ot Levest end Greetent 











This Booklet Including 
Recording and Statistical Corporation's 
Sworn Statement on Public Pen Preference Mailed Free! 


tember 17 and October 15 and Novem- 
ber 12 (out Nov. 8), besides advertising 
in 65 metropolitan newspapers and in 217 
college papers. 


Trade-in Allowances Credited on 
New Parker Vacuum Filler Pens! 


Allowances made are credited to the dealer 
in full from the list price, when he re- 
orders pens to take the place of those sold. 


Parker gives the dealer the break by 
allowing credit for old pens not only on re- 
orders for Duofold Pens, but also on orders 
for the new Vacuum Filler Pens. Hence 
you can balance your stock—include some 
sac pens and some Vacuum Filler Sacless 
Pens. The consumer gets no allowance on 
purchases of Vacuum Filler pens—BUT 
THE DEALER DOES. 


Vacuum Filler Pen Guaranteed 
against defects only—not for life 


The Guarantee for Life has lost its magic. 
Now that everyone offers such a guaran- 
tee, it simply means that people bring in 
their old pens for free service and do not 
buy new ones. That’s why Parker decided 
not to guarantee the new Parker Vacuum 
Filler Pen for life, though we could do it. 
But most dealers would rather not sell a 
guaranteed for life pen. 


Trade-in Readjusts Price Range 


With the Parker Vacuum Filler Pen step- 
ping in to dominate the high priced 
market for pens, at $7.50 for the pen 

$3.50 for the pencil, the trade-in 
sale places Parker Duofold Pens in the 
medium priced bracket. For example: $7 
Duofolds, less trade-in allowance, are net 
to consumer at $5. $5 Duofolds, less trade- 
in allowance, are net to consumer at $3.75. 

One of the surprising things about 
Parker’s trade-in sale, is the large number 
of high unit sales made by dealers. People 
who were willing to pay $5.00, raise the 
ante when they find they can get a $10 
Parker DeLuxe model for $7.50. 

The Parker Vacuum Filler enters the high 
priced field only, as this amazing new pen 
is not being made to sell at less than $7.50. 

In the first pre-view of Parker’s new 
Vacuum Filler Pen in a Chicago store, 
more Parker Vacuum Filler Pens were 
sold in one week than the dealer had sold 
of 4 other brands combined in the entire 
month preceding. 





ee ey fee 
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The most vital thing affecting the re- 
tailer’s pen profits today is conclusively 
shown by the certified results of the 
Recording and Statistical Corporation’s 
national pen census sworn to under oath. 
You wouldn't buy pens without knowing 
the cost—why not know in addition the 
relative rate of sale and what your public 
wants to buy. We'll send you a printed, 
bound copy of this pen census visualized 
by charts—already translated into terms 
of turnover and profit. Just attach the 
coupon below to your letterhead and mail 
today. The Parker Pen Co., Janesville, Wisc. 





Pin This to Your Letterhead 











| Mail to 

! THE PARKER PEN COMPANY, 

: Janesville, Wisc. 

, forafree copy of the Recording and Statistical 
1 Corporation's National Pen Census of Satur- 
! day Evening Post readers. Also full details 
! on the new Parker Vacuum Filler Pen, and 
; Trade-in Allowance Plan for selling Parker 
j Duofold Pens and Pencils. 
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THERE [.§ A DIFFERENCE IN TYPEWRITER RIBBONS & CARBON PAPERS 





‘ THE PRODUCT 


In the September, 1931, issue of 
Office Appliances, Columbia pre- 
sented SILK GAUZE RIBBONS, 
offering unparalled advantages in 
strength, beauty-in-typing and re- 
sistance-to-wear 


By July, 1932, Silk Gauze su- 
premacy had definitely been es- 
tablished. So obvious was the need 
for silk ribbons which Silk Gauze 
created, that Columbia then stated 
in Office Appliances “others must 
follow to protect their sales.” 


3 THE PROOF! 


9 THE PREDICTION 


Tuis is now a reality. But the 
fact that only Silk Gauze Ribbons are past the stage of 
test and experiment—the fact that they alone have 
proved their worth under actual service conditions 
should convince you that they are deserving of your 
immediate consideration from the standpoint of better 


profits and enthusiastic customers. 


For the finest class of typing, for the most exquisite 
work, Silk Gauze Typewriter Ribbons have no equal 


in long wear and downright economy. 


Write at once for detailed information. 





COLUMBIA RIBBON & CARBON MANUFACTURING CoO., INC. 
Main Office and Factory: Glen Cove, L. L., N. Y. 


Branch offices and agencies in all principal cities of the United 
States—also London, Madrid, Milan and Sydney, Australia 


COLUMBIA 









‘Stk GAUZ THE REAL SILK 


SUPER-RIBBON 
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News from Germany 
American manufacturers and exporters are interested in 
and other European countries 
One of 


the situation in Germany 


with respect to future 
the chief points reflecting the economic situation is the 
condi- 


developments in business. 


unemployment of millions of employees—the same 
3ut Germany seems to 


tion that prevails in the U. S. A. 
Highly edu- 


be hit this way in a peculiarly tragic manner. 
cated and well trained experts in technical lines can’t find 
employment and each season new students come from the 
technical schools to enlarge the number of unemployed. 
Formerly the German government and the state govern- 
ments engaged many new students coming from technical 
schools. On account of the very bad financial situation 
the engagement of new students by government offices has 
been discontinued. The bad financial situation is due to 
the warranted payments to unemployed which is com- 
manded in the new constitution of the German Republic. 
When this constitution was set forth nobody thought of 
the possibility of warrant payments to six million unem- 
Several schemes have been put in force to over- 


ployed 
warranted 


come this situation 
payments to unemployed by those who are still employed. 


The aim is to cover those 


A special percentage of wages of those who are employed, 
including governmental officials, etc., is deducted and re- 
tained for payments to unemployed. There is also a spe- 
cial rate deducted from wages to accumulate a stock in 
time of unemployment. Any employee in the first instance 
has a right to receive from this accumulated stock a rent 
Payments from these stocks 


After this time is 


in case of unemployment. 
are carried on only for a limited time. 
past, and no employment has been obtained, the employee 
weekly payments through public governmental 
funds. The fact is, t 
employment for two years and more. 
derstood that in all these cases those unemployed must 
from 


receive Ss 
at many employees did not have 
Thus it will be un- 


their lowest living minimum 
governmental funds. This makes a bad situation for un- 
employed as well as for the German government. 


many countries 


receive payments for 


Of course, there is unemployment in 


and perhaps in all countries. Commissions are coming 
from other countries to study the way Germany is manag- 
ing this great and awkward task. After reparations have 
time, the German government has 


employment 


been stopped for some 
prepared some laws and regulations to give 
and to create employment for a part of those unemployed. 
most difficult task is to have funds to guarantee 


A very interesting 


But the 
payments, not relying on foreign loans. 
was put in force beginning with the first of Oc- 
From all taxes to be paid the government is giving 


from the paid sum back with the 


scheme 
tober. 
a warrant-paper of 40% 
guarantee to refund this 40% in five years, i.e., 
rent for those amounts running 


20% in each 


vear, and allowing a 5% 


on This warrant-paper is negotiable by the stock ex- 
change and through bankers. The amounts coming back 
to the public this way are calculated for over two billion 


On the other hand, the government is pay- 
trading houses and all those 


Reichsmark 


ing to those manufacturers, 
who will engage more employees as hitherto a special 
sum for each one engaged All these measures are for 


a swing to the upward trend. 


the purpose of giving 


Difficulties in Foreign Trade 
Great difficulties are arising in the export trade. The 
German government is forced to stop imports on account 
of the payments arising from insufficient exports and too 
high imports. For foreign loans in former granted years 
large amounts still have to be paid back, 
guarantee the rate 
exchange of the Reichsmark 
This brings some difficulties with foreign 


including amorti- 
ation and rents. To of exchange and 


the steady severe measures 


are necessary. 


countries wishing to have their goods imported into the 
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I judge you, now, 
by the company you keep! 


os ITNESSES have commended your 
consistency, your performance, 
your popularity. The company you keep 
proves that you are highly reliable and 
efficient and that you can do a good job 
in any office. A specialist is your spon- 
sor, which is highly gratifying. Even 
though you're a young fellow, you're no 
longer on trial—you've made good!” 


Weldon Roberts Nos. 2020 and 2021 elliptic Master 
Pink erasers are new and popular. They are con- 
veniently shaped to fit the fingers, smooth in action 
and efficient in erasing pencil and crayon marks and 
smudges. Your customers will like them immediately 

they will welcome them as a refreshing departure 
from the conventional. It's no task at all to work up 
a good volume and steady repeat business—just as 
you have on other numbers by Weldon Roberts 
America’s only eraser specialist. 


The fine profit 
eraser will im- 


Write for sample and full information. 
possibilities in this remarkable new 


mediately impress you. 


WELDON ROBERTS RUBBER CO. 


Newark New Jersey 
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Real QUALITY 


at the 


Right PRICE 


f bans two desks shown here 
represent the extent of the 
Hoosier Line. Between them lies a 
full range of handsome matched suites 
and straight line desks and tables; 
forming a comprehensive selection for 
every office requirement. 


Hoosier offers a complete line so that 
you are prepared to meet the needs of 
all customers at the price they can 
afford to pay. Regardless of which 
desk may be their choice, be it the 
handsome desk above—or the sturdy 
straight line desk below, they are re- 
ceiving fullest value for every dollar 
spent. 


Acquaint yourself with Hoosier value. 
Ask for our catalog showing this 
beautiful line of office furniture, in 
natural colors. Study the construction 
features and the built in quality. See 
why customers become satisfied users. 
Note the large Hoosier factory that 
quality and honest value built.—See 
for yourself why dealers agree that the 
Hoosier Line is a selling line. 


Your catalog is ready for 
the mail. Simply ask for it. 


HOOSIER DESK COMPANY 
Jasper, Indiana 
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German frontier. Belgium, Netherlands, Denmark, Sweden, 
Norway, Switzerland, Austria, Czechoslovakia, Hungary, 
Italy, France, U. K., etc., have objections to the restriction 
of imports into Germany, of course, U. S. A. also. After 
the newest restrictions have been put in force the German 
government has sent a special commission to several highly 
interested governments to negotiate new terms 
* * * 

Sales in office appliances are the lowest ever seen for 
years. The output of the manufacturing plants is scarcely 
50%. Stocks with the dealers are cut down to secure 
rentability. The only jump up in trade are the sales of 
portables. Portables are sold on the installment system 
of two dollars weekly and something more for better class 
machines. Also duplicators are sold in fairly good num- 
bers. In connection herewith dry stencils, duplicating pa- 
per and inks find a reasonable market. Prices for dry 
stencils have been fixed up so as to avoid cut prices 

* * * 

From Correcta Vertrieb Dr. Miuller-Litick, Munchen 
(Germany) a new device has been put on the market (D. 
R. P. 557552) to regulate the guiding of typebars. It is 
said that the typebars on typewriters wear out, resulting 
in faulty alignment. Correcta Vertrieb has worked the old 
bar guide over so as to insert a movable guide-part. With 
this movable guide-part the types may be corrected in such 
a way that the typebars will not be guided on the old worn 
out place, and therefore better alignment is secured 

* * * 

\strawerke A. G. Chemnitz (manufacturers of the Astra 
ten keys adding machine) showed a loss of 137,000 Reichs- 
mark for the year 1931-32, ending March 1, 1932. This 
loss is deducted from last year’s profit of 307,000 Reichs- 
mark, allowing 6% dividend on ordinary shares 

* + * 

Mr. Ernst Passoth, managing director of the Deutsche 
Burroughs Rechenmaschinen Studien Gesellschaft m. b. H., 
has left his post. Mr. James B. Stewart has been ap- 
pointed as managing director 

+ a . 

Mr. Frank Ingham, supervising director of Remington 
Rand, Inc., for southeast Europe, has also been appointed 
as managing director of the Remington Rand organization 
of Germany, with offices in Berlin 

* + «x 

\ new type of stencil has been put on the market by 
Ginther Wagner, Hannover, Pelikan-Works. Pelikan sten- 
cils now will also be delivered in such a way as to have 
lines and figures put direct cn the stencil sheet and not 
on the back sheet 


> * : 

Objections occur against “Rebuilt Typewriters” in Ger- 
many. Typewriters sold as “Rebuilts” have met with some 
objections so as to cause a special distinction between 
typewriters sold as second hand typewriters. There is a 


special distinction between second hand typewriters and 
rebuilts. But as rebuilts are in appearance like new type- 
writers and salesmen are offering and selling these type- 
writers as “rebuilts” only, buyers might be under an im- 
pression that they are a special kind of typewriter (that 
is right). Salesmen shall be forced to explain that rebuilts 
are second hand machines in order to explain price dif- 
ferences between rebuilts and new manufactured machines 
* * * 

Import restriction of carbon paper in Hungary: The 
Hungarian government has issued a restriction note for 
carbon papers Nr. Z 3010/32, saying that for importation 
of carbon papers a special allowance must be granted. 

The imports of typewriters, calculators and other office 
appliances for Soviet Russia are concentrated by “Mesh- 
dunadrodnaja Kniga” Moskau.—ERB 














Things Do Change— 


From carbon to Mazda type elec- 
tric lamps; from cord to balloon tires: 
from two to four wheel brakes: from 
long underwear to short: from long 
hair to lesser length—and now trom 
single top vertical filing folders to 
the Weis Duo-Top kind—double 
thick at the top where the wear is 


greatest. 


Those dealers who have consistently 
distributed our Duo-Top folder cir- 
culars; who have had the deter- 
mination to carry a stock to meet 
demands—these dealers, we say, 
have profited by their forethought. 


Weis 


there's 


Once you demonstrate the 
Duo Top to a customer, 
just no argument or come-back, be- 


cause they quickly see the merit of 


a folder that is double thick where 
the wear 1s greatest. 


New York 
A. H. Denny, Ine 


356 Broadway 


The Weis Manufacturing Company 


Monroe, Michigan 


Because they're worth it, you get 
a littl more money for a thousand 
Duo Tops—thus your profit is larger. 


If you have been one of the dealers 
who have been hesitant about carry- 
ing a stock of Duo-Tops, remember 
the march is inevitable—users are 
swinging from the easily broken and 
traved single top folders to the Weis 
Duo Tops. 


Remember also, if you don’t sell’em, 
someone else will. 


Show your customers the Weis Duo 
Top: tell ‘em the advantages: then 
be ready to take their orders. 


Sure we will furnish you literature 
and samples to *‘Tell “em so you 
can sell ’em’’. 


Chicago 
Associated Stationers 


Supply Company 


Wits 











New York 
A. H. Denny, Inc. 


356 Broadway 





The Swing from 
Single Top Filing 
Folders to the 
Weis Duo-Tops is 
Inevitable - - - 


= eee ee oe I 

















The Weis Manufacturing Company 


Monroe, Michigan 


Sie 





Chicago 


Associated Stationers 


Supply Company 











This Improved Weis WIZARD Fibre Board Pull 


Out Drawer Storage Case has so many good 
points in its favor that customers who compare 
it with the ordinary type of Fibre Board Cases 
readily appreciate and quickly see the added value 
and are then much easier to sell. If you haven't 
received one of our demonstrating Wizards you 
should have one. It’s the Real 1933 model, 


available NOW ; ; . : ; _ 


The Weis Manufacturing Company 
Ne Th York Chicago 
¢ oA 
A. H. Denny, Inc. If cle Associated Stationers 


»6 Bros ay . ° Supply Co de y 
pete Monroe, Michigan — ow 




















NOVEMBER, 1932 





71 


HAVE YOU SEEN THE VARITYPER? 


the greatest advance in typewriting in fifty years 





VARITYPER 


INCORPORATED 


Chrysler Bldg., New York, Tel: Vanderbilt 3-2590 


Ree 





"Changeable type” is not a slogan. It is an exclusive fea- 
ture of Varityper which permits type contrast in the prep- 
aration of copy for all duplicating processes—whether 
Mimeographing—or any of the offset processes. That 
means money saved by substituting these cheaper processes 
for much office work heretofore of necessity sent to the 


printer. 


Varityper, the typewriter with changeable type, can win 
attention for your letters, dress up all your typewritten 
work most amazingly, and save money for you in a number 


of ways. 


Don’t fail to investigate the V arity per thoroughly, for there 
are dozens of jobs waiting for it in your office that it can 
do far better and much more satisfactorily than they have 


ever been done before. 
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The Consolidation of Interests. Resources and Efforts of 
U. S. TYPEWRITER PARTS & SUPPLIES CoO. 
with AMES SUPPLY COMPANY 



































The interests, purposes and intents of both of these 
companies have been identical since their inception 

-to serve you, the typewriter dealer. Their combi- 
nation is a “natural.” 


Now under one banner, the combined efforts and 
facilities will be vigorously applied to a fuller inter- 
pretation of service and quality, an ever-widening 
scope of activity, yet maintaining sympathetic and 
personal attention as well as a continuation of the 
broad business policies. 


Chas. H. Ames president of the U. S. Typewriter 
Parts & Supplies Company becomes a vice-president 


AMES of the Ames Supply Company in charge of the eastern 
MEANS territory and export department with new head- 
. quarters at 37-39 Murray St., New York City. 
EXCELLENT For perfect, smooth, live rubber typewriter platens, 
for tools, parts and supplies of quality see Ames 
SERVICE thirty years at your service. 


AMES SUPPLY COMPANY 


564-572 WEST RANDOLPH STREET 
CHICAGO, ILL. 


NEW YORK OFFICE AND EXPORT DEPT.: SAN FRANCISCO OFFICE: 
37-39 MURRAY ST. 583 MARKET ST. 
GREAT BRITAIN OFFICE: 
LONG'S, LTD., 79 QUEEN ST., LONDON, E. C. 4. 
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Fountain Pen Advertisement Gets Highest 
Attention Value Rating 

The W. A. Sheaffer Pen Company advertisement in the 
September 10 issue of the Saturday Evening Post was rated 
as having eighty-nine per cent better attention value than 
the average advertisement that appeared during the week 
of September 10, according to the survey conducted by 
Percival White, Inc., The whole 
advertisement was a reproduction of handwriting. 

The Sheaffer advertisement placed as one of the four 
highest rated of the week appearing in 
Collier’s, Saturday Evening Post and Liberty. It is worthy 
of special note that while the Sheaffer advertisement ap- 


for Liberty Magazine. 


advertisements 


peared on inside pages the other three all appeared on the 
back covers of the magazines, thereby automatically im- 
pressing themselves upon the reader's mind many times 
and making them more easily remembered. 

The most highly rated advertisement dramatized Feather- 
touch writing. Fac-simile reproductions of actual hand 
writing showed how the Feathertouch pens would write a 
regular stroke when held in normal position and would 
change to a fine, thin stroke when turned over on the back 
of the point. Interest was sustained by textual explana- 
tion of how the pen is held as the writing is changed from 
fine to regular stroke. 

An interesting coincidence is revealed in the fact that 
this advertisement appeared at about the same time that an 
editorial in Advertising and Selling decried the fact that 
fountain pen manufacturers were not endeavoring to sell 
handwriting itself for its own sake in their advertising copy 
appeal, but were resorting to gadgets and price cuts to 
attract reader attention. It would seem that hand written 
copy is the most natural thing in the world to establish ap- 
peal for a fountain pen and the W. A. Sheaffer Pen Com- 
pany made good use of it in this advertisement. 

The advertisement was prepared by the McJunkin Ad- 
vertising Company, Chicago, Illinois. 

a 


Smith-Corona News in Southern Division 
Southern division offices of L. S. Smith & Corona Type- 
writers, Inc., Birmingham, Ala., A. Murray Weems, man- 
ager, has announced the appointment of the Crescent Type- 
as dealers in New Orleans, La. This 
John C. Elfer is president, already had 


writer Exchange 


concern, of which 


the Corona agency. W. B. Humphreys has become asso- 
ciated in business with Mr. Elfer. 
B. C. Shade has been appointed mechanical superin- 


tendent in the Birmingham office. He has had 30 years’ 


experience in the business. J. F. Perry and Roy Mays have 
salesmen.—GH W 
8 ee 


Rental Rates for Student Typewriter Users in 
Seattle 
With the return of more than 7,000 students to the big 
University at Seattle this fall, the portable typewriter busi- 
ness becomes a still more important item among typewriter 
A special 


joined the office as city 


concerns and stationers who handle typewriters. 
list of students’ fees for renting typewriters discloses the 
For one month, $3.00; two months, $5.50; 
three months, $7.50. to apply 
rentals on the purchase price if they decide to buy, and 


following rates: 
Students are permitted 
liberal terms are arranged to facilitate typewriter sales.— 
CML 
<> 
New Stationery and Gift Shop in Seattle 

With a large stock of greeting cards, pictures, and sta- 
tionery and gift lines, the Moore Kard and Kamera Shop 
has recently been opened in the Hotel Moore and Theatre 
building, at the corner of Second avenue and Virginia street 


—CML 
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A line which has both 
quality and individuality, 
variety enough for every 
requirement and manu- 
factured with the greatest 























care. 





MANIFOLD 
SUPPLIES | 
COMPANY 


188 Third Avenue 




















always sharp 





Wanted! 


in every office 


By accountants, bookkeepers, clerks—there is a need 
in every office for Duopont pencils. They save time 
und money and do away with the nuisance of using 
two pencils. Although brought out only a few 
months ago, stationers are now selling 

thousands of Duoponts. Check up and see 
if you have them in stock. 







The Duopont pencil is the first really 
practical double-ended mechanical 
pencil for ofhce use. Where other 
makes are heavy and cumber 
some, the Duopont is light, 
well balanced, and no larger 
than the ordinary wood 
pencil. Made under the 
rigid Scripto standards 

and fully guaranteed. 


Writes in 
TWO colors 


/  No.33 Duopont Pencil 
Retail Price 25c 


Available with RED © 
BLUE ends, RED © 
BLACK ends, BLUE & 
BLACK ends. Each end 
loaded with lead of corres 
ponding color. Standard 
packing one dozen of one 
kind to a box or one dozen 
assorted on a display easel. 
Sample Duopont on request. 






Picture 
Actual 
Size 





NOTE:] Have you your copy of the new Scripto 
booklet ' T wer ty Sever Th jUSsaNn j Words”? 
Contains the most valuable data ever compiled 


r increasing your pencil sales 


Manufacturing Co. 
Atlanta , Ga. 
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New Line of Powers Accounting Machines 
Demonstrated 


floor of the Hotel New 
inclusive, the Powers Ac 


On the mezzanin¢e Lexington, 


York City, on October 10 to 15, 


counting Machines Division of Remington Rand, Inc., gave 


a private showing and demonstration of the most recent 


developments in its punch card accounting machines, 


methods and applications. Invitations were sent to a care- 
fully selected list of accounting executives and it is under 
satisfactory. A complet 


stood the attendance was very 


Powers machines was shown, including the new 


tabulator 


line of 


Powers Interpreter, Powers direct subtraction 


with summary card punch, Powers reproducing punch, 


Powers selective sorting control and Powers verifying 


machines 


Che display was under the direct charge of H. R. Rus 


sell, general manager of the Powers Accounting Machine 
lompkins, general sales manager of the 
H. R. Duggan, Powers metropolitan 


and a corps of his salesmen and demon 


Division and R. T 
division, assisted by 


district manager, 


- ne 





ANNIVERSARY 
Assistant Factory Superintendent F. H. Van Aus 
dall is shown here at his desk with the flowers presented to him 
by co-workers on his twenty-fifth anniversary with the Royal Type 


VAN AUSDALL CELEBRATES TWENTY-FIFTH 
WITH ROYAL 


writer Company Soon after joining the Royal in 1907, he was 

appointed purchasing agent and became the organizer and first 

president of the Hartford Purchasing Agents’ Association His 

company next advanced him to a position as assistant factory 

uperintendent, coordinating purchasing with stores and stock as 

well as all matters of special production. He is regarded as an 
executive of unusual ability 


> 

Memphis Dealer Holds Loose Leaf Fair 
From October 17 to October 30, inclusive, the firm of 
E. H. Clarke & Bro., stationers and office equipment deal 


carried out 


Memphis 


Me mphis, Te nn., 
public of 


ers, 19 South Second street, 


a special loose leaf fair to which the 


and surrounding territory were cordially invited Here 
was shown a striking variety of systems, binders, trays 
and containers. Visitors were assured that they were un 
der no obligation to buy, but were asked to come in and 


inal ‘ 
look around anyhow. 


In the rubber tacks 


fair, som 
that the 


with them on their calendars 


circular announcing the 


included with the recipients mark 


were request 

the dates 
> 

Cady Takes Year’s Vacation 


Nelson H St. Louis, Mo., 


fice of The General Fireproofing Company, Youngstown, 


Cady, branch manager of the 


Ohio, has been granted a year’s vacation in which to re 


cuperate from a prolonged illness. Mr. Cady expects to 


leave St will be accom 


Louis very soon for Arizona. He¢ 


panied by Mrs. Cady and their three daughters 
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| Extra-Heavy 


' Drawer Inside 


| Easy to Assemble 





Reinforced by Steel—Channel 
steel reinforcements on the four 
exposed edges of the front of the 
case support all the weight at the 
critical point. 


Drawer— Four- 
ply drawer sides, three-ply front, 
two-ply corners. No binding or 
sticking. Always operate 
smoothly, easily and positively 
regardless of load. 


Drawer Pull Inset—Handy 
drawer pull comes already at- 
tached. 


Smooth—No 
projections of metal or corru- 
gated board on the inside of the 
drawer to hamper filing. Abso- 
lutely flush and smooth. 


No hard- 
ware, screws or bolts to attach. 
Folds together like a glove in a 
jiffy. 

Low Cost—Although admitted- 
ly superior TRANSFILE costs 
no more than the ordinary col- 
lapsible case. 

Stacking—Build them up as 


high as you will and as many. 


Durability—Stands the gaff of 
the storage or transfer file room 
where other collapsible cases 


prove ineffective. 


Store or transfer records 
this safe, easy, economical way 


Check up on the storage cases on the market today. Can 


you find a case with a file drawer so strong—with all the 
edges so well finished and protected—with outer shell so 
strong and durable even with the drawers removed—with 
the ease and quickness of assembly without screws, bolts or 
hardware—that will compare with the new improved 
TRANSFILE? 

Channel steel reinforcing of the new improved TRANS- 
FILE has set the standard to which others aspire. 


Stack one TRANSFILE on another, as many as you will. 
They will not buckle or sag. The weight is supported on 
steel. 

Go TRANSFILE—be sure storage and transfer records are 
safe, clean, accessible and secure. And TRANSFILE is 
surprisingly economical—costs no more than the ordinary 
collapsible case. 


Check up on the new improved TRANSFILE now. Geta 
sample, prices, etc. 


GUIDE SYSTEM & SUPPLY CO. 


335 CANAL STREET NEW YORK CITY 


Manufacturers of GUSSCO line of filing supplies 
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LOOSE LEAF EQUIPMENT 


with an 


OUTSTANDING 
Nd SALES APPEAL 





NEW GREEN LINE 


With a new hard cover material, wear-proof 


Winning or losing a customer—profit or loss— and practically indestructible with a price 
» . . range comparable to canvas bindings. Avail- 
is generally decided by the presence or lack of oils tes Ott chetadieadl Ghat, 
merchandise with an outstanding sales ap- 


peal. 

The Cesco Line with its new devices, new 
forms—practically the entire line revised and 
enlarged—makes it the logical line for any 
dealer. Not only does it offer a broad range 
of the standard staple items, but it also in- 
cludes many distinctive numbers, exclusive 





with the Cesco Line. 
NEW MACHINE POSTING BINDERS 


A new line of Hard Covered Binders with Unique, Distinctive types which appeal 
° . ° instantly to present and prospective users of 
prices comparable to canvas binding—a new sncchentiodl pasting. 


complete range of Visible Record Binders— 
New Machine Posting Equipment—are only 
a few of the numerous items which will en- 





thuse your sales force. 


ramos 7% 


Exclusive Agencies Available 
Exclusive protected territory is available to 
established active dealers. To such we offer 
an extremely liberal discount proposition en- 
abling them to meet present day competitive 


conditions. 


—Get This Catalog— 


Our new catalog is now 
ready. By all means send 
for a copy and see for your- 
self the latest develop- 





NEW VISIBLE EQUIPMENT 


Larger variety of sizes and capacities, new 





ments in Loose Leaf Equip- grades of bindings, enlarged assortment of 
stock forms with reduced list prices. Prices 
ment. now range from $3.00 up to $33.50. 


THE C.E. SHEPPARD CO. 


4401-4429 TWENTY FIRST ST. 
LONG ISLAND CITY NEW YORK 
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Transcription Supervisors Meet 

The Transcription Supervisors Association of New York 
City hold meetings at stated intervals for the discussion of 
professional topics. The association or club was organized 
by Miss Evelyn Decker, who is also president. Miss Decker 
heads an office of one hundred stenographers for the Con- 
tinental Insurance Company. At first business executives 
intimated that the system of centralized office work was 
not practical, leaving the burden of proof to Miss Decker 
and her associates. The problem that transcription super- 
visors faced was to corral all the stenographers of a given 
firm in one room and get three times as much work done 
twice as fast for half the money. “Some schools,” said 
Miss Decker, “teach office management but most super- 
visors have never had any courses, so that they had to 
learn by experience It was up to the women belonging 
to the association to prove that central offices were more 
efficient and economical than the old system. The club 
was, therefore, organized as an exchange place for ideas. 
It started with twelve members and now has thirty-six, rep- 
resenting some of the largest firms in the city. There is 
also a member in Milwaukee and one in London, who joined 
to get mimeographed copies of the speeches made at the 
meetings. 

The monthly meetings are held in the American 
Women’s Association, where for two or three hours at a 
stretch, these business women discuss the methods of line 
counting. The value of line counters attached to type- 
writers is among the things these women have discussed 
Another question referred to flat salaries or bonuses, some 
asserting that if they are paid for the amount rather than 
by the week they do more work and make more money. 

The other officers of the association include Miss Jessie 
Sansom, who is in a large law office, vice-president; Mrs. 
Mae Prucelly, representing the banking business, treas- 
urer; Miss Caroline Slocum, from a utility company, re- 
cording secretary; Miss Irene Constance, of the hotel busi- 
ness, corresponding secretary. 

In a talk with a representative of Office Appliances, Miss 
Decker stated that their organization feels that commercial 
schools are making a mistake in advertising secretarial 
courses and advantages to the exclusion of proper emphasis 
on the need for commercial course study preceding the sec- 
retarial courses, thus laying a proper foundation for the 
secretarial training. She intimated that students are being 
turned out as secretaries without sufficient commercial 
training to equip them for secretarial work 

titeicinnes 

Unigraph Sales Co. Continued by Mrs. Lipman 

The operations of the Unigraph Sales Company, 440 
South Dearborn street, Chicago, Ill, established by the 
late Gabriel Lipman, are being continued by Mrs. Lipman. 
The company manufactures the “Option-A-Graph,” a dupli- 
cating device used by life insurance companies for imprint- 
ing options embodied in the individual policy. This system 
is in extensive use by life insurance companies for saving 
time and assuring accuracy. 

Mrs. Lipman is desirous of utilizing her sales organiza- 
tion in the distribution of one or two office machines or 
specialties which may be available for Chicago, Cook 
county and adjacent territories, such as Wisconsin and 
Indiana 

attics 
Remington Rand Shows Ribbons at Cotton 
Exhibition 

In the South-Wide Cotton Exhibition being held in Bir- 
mingham, Ala., Remington Rand, Inc., has an exhibit show- 
ing that it uses cotton to make enough typewriter ribbons, 
which, if placed end to end, would more than reach around 
the earth, or about 35,000 miles—GHW 
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A New Steel Age 


The No. 500 Lime 
26}” Deep 


BrONTE 
LABEL HOLDER CASY OPERATING 
POSITIVE LOCKING 
COMPRESSOR 









RON 
ag = PROGRESSIVE POLLER 


PUL 
—_ EXTENSION SUSPENSION 


DRAWER CAN BC EASILY 
REMOVED 


HERE is a file of 
proven merit bearing 
the well known 
“STEEL AGE” label 
—electroweldedcon- 
struction through- 
out and built for 
heavy duty. 
IMPROVED roller 
and ball bearing sus- 
pension — fully pro- 

gressive— positive SS é e 
drawer stop and = 
drawer easily remov- 
able—solid bronze pulls and label holders 
—positive compressors. Available in 
letter and legal sizes, also with double 
card index drawers. 


IMPROVED QUALITY 
at Attractive LOW PRICE 


Ask for prices on this new line and the 
complete line of CORRY-JAMESTOWN 
products which contains several grades 
of upright files—at very attractive low 
prices—counter height files, storage cabi- 
nets and wardrobes, desks, tables, high 
line units, transfer files, card index cases 
(desk size and upright units). 





Corry-Jamestown Mig. Corp. 
Corry, Penna. 
Export Dept. 
5713 Euclid Ave. Cleveland, Ohio 
Cable Address—CORJAM 


Warehouse stocks carried at 


NEW YORK CHICAGO PHILADELPHIA 
BOSTON LOS ANGELES SAN FRANCISCO 


Corry- AMESTOWN 


STEEL FURNITURE 
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The REMOVABLE 


Front Plate Feature 


appeals to every dealer 








To remove front plate unscrew Plier with front plate removed 
the two knurled nuts and lift exposing staple channel and 
plate as shown to the right. the jammed staple. 





because it eliminates factory “send backs” if trouble 
does occur. Not even a tool is necessary—the 
thumb screws are easily removed—and the channel 
clears itself. No other fussing or delay. The user 
can do it—but if it is brought in to you—it’s only 
a matter of a few minutes to put it into service again 


™ JUNIOR 
STAPLING PLIER 
with removable front plate 








SHARPENED 
Duplex D1000 Staples 
are manufactured ex- 
pressly for the various 
N-C stapling machines. 
Other staples will not 
function properly. Packed 
1000 per box. 10M toa 
carton. 





Write for window or counter display J-1 


NEVACLOG PRODUCTS, Inc. 


BRIDGEPORT, CONN. 


NEV A-CLOG and N-C Junior stapling Pliers and Staples 
and the N-C Desk Stapler 
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Forty Thousand Words on a Postcard a Record 

The New York Herald Tribune of Sunday, October 2, 
presented an interesting account of some of the work of 
Abraham I. Gancher, who, it is said, holds the world’s 
championship for writing the most words on the back of 
a penny post card. Many men in the office equipment in- 
dustry will remember Mr. Gancher and his Gem adding 
machine. 

Mr. Gancher’s office is at 63 West Twenty-fourth street, 
New York. He has held the title of world’s word-writing- 
on-postcard championship since 1899. Several days ago, it 
appears, he was aroused by a dispatch from the Berlin cor- 
respondent of the Christian Science Monitor, which told of 
a typesetter in Spandau who had written 10,111 words ona 
postcard without the aid of glasses. Mr. Gancher declares 
this achievement to be much below his own record. “In 
1898,” he explained, “I was in Waterbury, Conn., in the 
leather business. I saw in the papers that a man from De- 
troit named Charles Monier had written 17,000 words on a 
postcard. I said to myself, ‘I can beat that.” The previous 
record was held by an Englishman who wrote 11,000 
words.” 

Mr. Gancher accordingly set about his task, working at 
it intermittently, and succeeded in copying two and a half 
pages of newspaper reports on the Spanish-American war 
on a piece of paper one and a half by three inches wide. 
There were 5,370 words, and at this rate a postcard would 
contain 25,000. “I put it in the window,” said Mr. Gancher 
“with the newspaper, and when people came in to look 
through the magnifying glass, I sold them leather, winning 
a lot of bets also.” 

Next Mr. Gancher decided to beat his own record. He 
was located in East Main street, Waterbury, where there 
was little excitement. For his next task, he chose a small 
piece of paper, five-eighths of an inch by an inch. On this 
he copied the Declaration of Independence, the preamble 
to the Constitution and the names of the presidents to 
date, always without the aid of glasses. He had six lines 
left over and he put them in the margin. The result was 
a small square that looked as if it had been filled in with 
blue ink until a powerful magnifying glass disclosed the 
script. Mr. Gancher admits that technically he can’t claim 
the writing-on-postcard title, because his record exhibit 
was not written on a postcard, but so far as records for 
words in a given space go, he says he has no peer. 

By and by he went from the leather business to the 
machinery business with a device for cutting soles and heels 
for shoes, the device being of his own invention. He next 
began manufacturing pulp pie plates, and from that went 
into the calculating machine business, inventing what is 
said to be the first pocket adding machine, which was 
known as the Gem. He has been making these machines 
for twenty-eight years. 

Mr. Gancher, like many others, has passed through a 
period of loss during the past three years, but his courage 
remains undaunted. He has invented a new kind of letter 
file and recently sent a plan for paying the bonus to Gov- 
ernor Roosevelt, his plan calling for the use of the interest 
on tax exempt securities for the next four years to pay the 
bonus and using the bonus sinking fund to pay off the in- 
terest on the securities in 1945 

Mr. Gancher was born in Caucasia in a part then ruled 
by Persia. He came to the United States in 1892 at the age 
of seventeen. He has raised six sons. 

Two Royal Officials Celebrate 

Two officials of the Royal Typewriter Company, Inc., 
last month received congratulations from their organiza- 
tion on the completion of fifteen years of service with the 
company. The two are H. A. Way, secretary of the com- 
pany, and R. N. Brigham, assistant treasurer. 
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All-Around Strength 


The all-around strength of Columbia products 
appeals strongly to buyers of steel equipment. 


Because of correct design, fine workmanship 
and unique reinforcements, Columbia steel equip- 
ment is noted for its all-around strength. Used 
daily under difficult conditions it renders the best 
of service. 


The Columbia, Apex and Atlas lines include five 
drawer, standard, counter and desk height files; 
wide and half sections, card indexes, short depth 
files; posting trays, ledger desks, check sorting 
desks, cross files, transfer cases; desks, etc. No 
matter what filing equipment is desired, Columbia 
can furnish it. 


Columbia also gives unfailing service. Large 
stocks and unusual shipping facilities permit quick 
shipments, while inquiries and requests for special 
quotations are answered promptly. 


Dealers who desire to have full information 
about Columbia products are invited to commu- 
nicate with us. 


Columbia Steel Equipment Company 


Office and Showroom P. 0. Box 2244 
Chestnut Street at 18th Philadelphia, Pa. 





COLUMBIA 


The Quality Line of Steel Office Equipment 
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4. W. Faber **Castell”’ Drawing and 
Polychromos Pencils, Lead, Erasers 
and Rubber Bands. 


Commercial Black Lead and Color 


Pencils. 
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YOUR GREAT GRANDFATHER 


» 


For over 170 years the world has been 
using A. W. Faber products. In every 
civilized country on earth—in the field 
of commerce, in the professional offices 
and the artistic ateliers—A. W. Faber’s 
writing supplies are a by-word. 


Just as you do today, your great great 
grandparents knew the sterling quality 
of an A. W. Faber pencil or eraser. 


AND HIS FATHER 


And yet A. W. Faber Inc. remains youth- 
fully alert to every new development in 
making and improving writing accesso- 
ries. 

To the dealer the A. W. Faber line means 
assured profits—more generous profits 
an unquestioned consumer acceptance 
and a consequent quick turnover of mer- 


chandise. 


Samples and price list on request. 


A. W. FABER, INC. 


VEWARK NEW JERSEY U. S.A. 
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Corona Typewriter Disappears 

Corona portable typewriter No. GIA00752-4, which was 
rented to a man styling himself Henry H. Howard, and 
om 1214 Hotel Utica, Utica, N. Y., 
the Utica 
Company, have had no record of 
nor of the He had a letter-head, 
it is said, of the New York Central Railroad, also a check, 
but the railroad states it has no record of any person of 


giving his address as R« 
on May 6, 1930, taken 
Typewriter and Supply 


was away and owners, 


the man since, machine. 


that name. 

Che Utica Typewriter & Supply Company also state that 
Smith-Corona No. 1014732 disappeared from their stock in 
Utica. According to the records of the company, the ma- 
chine 

The trade is requested to watch for these numbers 


was never out 





HERE ARE THE THREE MUSKETEERS (OF WICHITA, KANSAS).- 
The coatless man at the lower right is ‘‘Athos’’—otherwise known as Her 
man H. Cast, vice-president of the Western Lithographing Company ; gov- 
ernor of the Eighth Regional District, N. S. A. Beside him is ‘‘Porthos,’ 
who has his coat on and wishes he hadn’t. His many friends recognize 
him as ‘‘Bob’’ Johnson of the Johnson Press. The man at the top is 
‘‘Aramis,’’ usually designated as Earl Scott of the Goldsmith Book and 
Stationery Company. He tried to escape, but was backed up against a 
brick wall and shot with a kodak, it being long past sunrise and no more 
lethal weapon being permitted. The facial expressions of the trio are said 
to be due to the influence of the well-known Kansas sunshine. The snap- 
shots were sent by Gene Mitchell of Levison’s Inks, who must bear the 
responsibility, if any 
— 

Wells Transferred to Rocky Mountain District 

Roy E 
Mid-West Travelers whose 
Kansas City, Mo., that 
jurisdiction of the Rocky Mountain Travelers’ Club, be- 
Arizona, New Mexico, the twelve 
counties surrounding El Paso and that city itself; Utah, 
Wyoming and Colorado, in the interest of the Art Metal 
Construction Company of Jamestown, N. Y. He thanks 
all his old friends of the Mid-West Club for their many 
helpful courtesies and extends an invitation to all who can 
985 South High street, Den- 


Wells, for some time an active member of the 
Club, headquarters are at 
announces under the 


he is now 


cause he is covering 


come to visit him at his office, 
ver, Colo. 
a 

Seattle Stationer Holds Open House After Moving 

The Lynn-White Company, having recently moved its 
stationery store to the University district, Seattle, in prox- 
imity to the campus, held a pre-college opening celebration 
and open house.—CML 


— 
Typewriter Man’s Father Seriously IIl 
James C. J. Martin, owner of the U. Mimeo & Typewriter 
Company, Seattle, was called to the bedside of his father 
recently at Tonopah, Nev. During his absence Mrs. Rose 
L. Martin took charge of the business. 


| 
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“Our 
NUISANCE 
DEPT. is now a 





OFIT 







A leading 
store tells 
us this... 


“For years we regarded 
carbon papers and rib- 
bons as a sort of necessary 
evil. When we put on 
GRAND PRIZE your 
salesmen got us some- 
what enthusiastic about 
putting a strong sales 
effort behind them. We 
put in several attractive 
windows with prominent 
displays on counters... 
and had a little sales con- 


build profits for 
J, too, if you'll get 
behind them with a 
little sales effort! Once 
sold, they always re- 
peat. That means 
small stocks and fast 
turn-over! 





Pactric CARBON AND 
Rippon Mere. Co. 
J. Francis O'Connor, 
PRESIDENT 


Head Office and Factory 
1451 Harrison St., 
San Francisco, Calif. 


AKER” 


test among sales people 
on the floor. 

“Imagine our surprise to 
find that a department 
we had always regarded 
as somewhat of a nuisance 
had suddenly become one 
of the big profit makers 
of our store! From now 
on GRAND PRIZE Rib- 
bons and Carbons will 
get ‘a strong play’ in 
this store.” 


GRAND PRIZE 


CARBONS and RIBBONS 


Chicago Office: 
608 So. Dearborn St. 
e 


New York Office: 
149 Church St. 
. 
Boston Office: 
93 Federal St. 


« 
Los Angeles Office: 
406 So. Main St. 
~ 


Denver Office: 
1030—15th St. 


Atlanta Office: 
314 Palmer Bldg. 
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Interesting Advertising Folder 


H 8) EXECUTIVE who The Addressograph Company Division of the Addresso- 


graph-Multigraph Corporation, Euclid, Cleve iia Ohio, 


insists upon his files being recently issued a broadside showing one of the striking 


° > a. h ° d . f pictures which have created interest and admiration in re- 
equippe W it IngexXeS OFT cent months. The broadside bears upon its front page a 


handsome picture of a scout on a thoroughbred horse. The 


maximum visibility Saves the backeuvound consists of a block-house and a stockaded fort 
time ot his filing clerk and avoids with oxen and prairie schooners entering the open gates 


Che scout is wearing a suit of fringed buckskin and a coon- 


° ° e 
long, expensive, annoying y Traits skin cap \cross the pommel of his saddle is an old fash- 

° - ° ioned musket [his picture is a companion to the “old 
while misfiled papers are being mariner” and the “old prospector” which have already been 

. described 

located. selow the illustration is some comment showing that 
the musket and physical courage are no longer enough 
Business is still a matter of courage measured by individ- 
ual effort, initiative and vigilance. Neither the musket nor 





physical courage are necessary in today’s business, but the 
things they typify are vital—individual initiative, moral 
courage to meet intangible obstacles and adequate business 
tools 

[he interior portion of the poster, also done in colors, 
hows the new fields of profit that are open to \ddresso- 
graph-Multigraph salesmen 

Other pages show the value of proper keeping of data 


ind how the machine will help to keep order where dis- 





wrder reigns. A final page shows the different machines 
| manufactured by the Addressograph-Multigraph organiza- 
tion, with explanatory notes 
— 
“The Gift That Is Never Forgotten” Is Title of 
Sheaffer Christmas Poster 
W. A. Sheaffer Pen Company dealers will soon be receiv- 
ing a richly colored poster for Christmas use entitled “The 
Gift That Is Never Forgotten.” The original of this poster 
was painted by Andrew Loomis, famous American artist. 
The poster consists of a lifelike reproduction of a genial, 
smiling Santa Claus offering a Sheaffer Lifetime ensemble 





of writing instruments. It is beautifully lithographed in 


W ABAS SH Steel T ab Indexes with full color and carries prominently displayed at the top the 


slogan “The Gift That Is Never Forgotten.” A line below 


their DIACK GMAINGHEG tHDS BING |r. “rece teem: 6275 Sete frou 95.00." The liécsiocd 
strong black- -On- WwW hite headings, | ie 00 rat o pels may dh ners rpg 


superimposed 


not only make filing and finding time pen, 


The poster fits into a good-looking window display frame 


superlativ ely Ca SV aaa rapid beast furnished by the Sheaffer Company. The frame is finished 


in gold leaf, simple in de rages with a gold column on each 


they are the most durable and [sac ' wen posters cuitabie for the season are provided to 
Sheaffer dealers at regular bone for slipping into the 


therefore cheapest. rane at various periods of the year 


— >_> 
When you sell Wabash Supplies Wisconsin Distribution by Ault & Wiborg 
you make lifelong friends! The Ault & Wiborg division of The International Print- 


1g Ink Corporation has established distribution in Wiscon- 
Headquarters are at 341 North Milwaukee street 


it 

7 sin { F F at ; ’ 

CheWabash Cabinet @ Milwaukee, Wis., in charge of George E. Gibson. He had 
° been many vears with the Siekert & Baum Stationery Com- 


e pany, and had sold also for the Commercial Stationery 
Wabash Indiana Company. 


Norbert Lennas, formerly with the Franklin-Kelly Com- 
pany, Chicago, handles sales out in the state 
The Wabash Cabinet Co., Wabash, Ind. oe 
a — ot reery — tell us all about your line and advant- Associates Advance Whitelaw in Seattle 
a eee J. C. Whitelaw, sales manager of Blake, Moffitt & Towne, 
" at Seattle, Wash., who was recently elected to the presi- 
Name . dency of the Sales Managers’ Club of that city, has been 
named as a member of the Board of Trustees of the Seattle 





Add Tess 








Chamber of Commerce.—CML 
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“Oakville Quality Merchandise 


more than holds its own! 


HAT STATEMENT comes 
from an unsolicited letter sent 
to Oakville recently. And it 
demonstrates once again that qual- 
ity merchandise can produce in- 
creased volume, and increased pro- 
fits to the dealer, even during a 
period of cut prices and inferior 
products. 
Illustrated here you see just one 
example of Oakville value ... . the 





No. 458 Combination Smoker’s Set. 


| 


No. 500 assortment of holiday gifts. 
Every item is quality merchandise 
good-looking, long-wearing, sure- 
selling. Offered in a group for quick 
turnover, this assortment allows 
you a handsome profit. 

Order it together with the Yellow 
Box line of pins, clips, fasteners, and 
other staple Oakville numbers. 
You'll add to your profits by 
saving on transportation costs. 


OAKVILLE -AMERICAN 
PIN DIVISION 


cm 
: 
A if 


%, 
c 
"Uring & 
REG US. PAT, OFF, 











No. 500 Gift 


Assortment 


Each set contains one 


chromium plated and black enameled Humidome and two 
chromium Lustro Ash Trays. The perfect set for the home 


or office. Retails $2.00 set. 





4 No. 444 
4 No. 444 
4 No. 457 
G No. 409 
2 No. 458 
4 


No. 700-C Desk Set. Each set contains ten pieces; a complete, fully 


equipped desk set. Finished in old copper with green enamel inlaid 


design. Retails $2.00 set. 





Chromium plated. 
Permanently bright andclean. Snuffer putsout 
cigarettes immediately. Packed one in a gift 
box with display back. Retail 50c each. 


No. 409 Lustro Ash Tray. 





No. 457 Jumbo Ash Tray. Large con- 
ference-table tray. Richly finished in 
chromium plate and black enamel. 
Non-tarnishing. Non-rusting. Solid 
brass. Retail $1.00 each. 


No. 444 Humidome Cigarette Container. 
Exclusive humidor feature keeps 
cigarettes fresh. Holds fuli pack ina 
pyramid. Heavy chromium plated 
cover. Weighted base in black or red 
enamel. acked one in a gift box. 
Retail $1.00 each. 





Black and Chromium Humidome 
Cigarette Containers 


Red and Chromium Humidome 
Cigarette Containers 


Jumbo Ash Trays 

Lustro Ash Trays 
Combination Smoker’s Sets 
No. 700-C Desk Sets 


Total retail value 827—Big Dealer Profit 


Ask for details about complete Oakville line in- 
cluding Desk Sets and Book Ends 





Oakville 


Oakville-Ameriecan Pin Division 
SCOVILL MANUFACTURING COMPANY 


WATERBURY 


CONNECTICUT 


Utility Gifts of Metal 
Pins, Clips, Fasteners, Thumbtacks, Tak-a-pins, etc. 





NEW YORK 


CHICAGO 


SAN FRANCISCO 
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Patent No. 1,734,642 


atleoroid, 


DE LUXE Expanding Wallets, file 
pockets, etc., with tan cloth in- 
terlocking gussets and reinforced 
flaps, instantly appeal to the econom- 
ic buyer. 





QUAL/IT¥ PARA ENV. CO. 





for the retail stationer 


GOOD SERVICE on standard envelope 
items from the factory is essential to your 
profit. Your customers will give you the 
preference if you can fill all orders promptly. 
Our St. Paul and Chicago warehouses are 
stocked to ship you quantities of 400 stand- 
ard envelope items, on the day your order 
No necessity for part order 


almost any conceivable com- 


is received. 
shipments 
bination of business envelope requirements 
come from Quality Park as ONE SHIP- 
MENT — ONE BILLING. 


DE LUXE LEATHEROID filing folders and 
pockets, and DE LUXE expanding wallets 
are the most durable, longest lived and 
highest quality filing containers made. In- 
cluded in our extensive line are Kraft and 
Jutex open end clasp envelopes, also low 
priced styles of Kraft and Manila filing 
envelopes made in the standard grades of 
cheaper paper stocks. Complete lines of 
bank envelopes for mailing and filing cover 
every bank requirement. Every article in 
our catalog is made in our own thoroughly 
modern factory. 

Whatever envelope requirement may be put 
up to you, send us the samples, printed 
or plain we'll quote you by return of 
mail. See price list No. 32 for selling and 
re-sale price suggestions. 

Remember that imitations are only what 


the word implies and that originals cost no 
more. 
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SERVICE 














Patent No. 1,734,642 


Retleoroid 


The wallets are packed 10 to « 


box, just the “— quantity for retail 
store sales. how and sel! them. 
These goods are also made in the 
old style red paper gussets. 


QUALITY PARK ENVELOPE COMPANY 


ORIGINATORS OF MODERN FILING CONTAINERS FOR MODERN BUSINESS USE 


Factories at 


Midway, St. Paul, Minn. 


Regional Warehouse at 


11-116 Merchandise Mart, Chicago 
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Remington-Rand Adopts Group Insurance 
Coincident with an increase of more than 50 per cent in 
its payroll, and the reopening of eight of its major plants 
on a four-day week basis, Remington Rand, Inc., of Buffalo, 
N. Y., 


program providing 


has announced the adoption of a group insurance 
life insurance totaling approximately 
$2,000,000 for an important section of its personnel, located 
in practically every large city in the United States. 

Adoption of the plan, according to James H. Rand, Jr., 
president, reflects his company’s optimism respecting busi- 
ness, and its desire to inspire confidence among the em- 
ployees. In explaining the group program to the em- 
ployees, Mr. Rand said: 

“We are now permitted to put into operation a group life 
insurance program which will strengthen the financial out- 
look of every employee who participates. It will materially 
aid in assuring the security of his family. 

“The plan comes at a time when many of us may have 
faced a shrinkage of our personal assets. Our income may 
have suffered and our securities or other holdings may have 
depreciated. Group life insurance is perhaps the quickest, 
simplest and most economical way to re-establish our es- 
tates.” 

Mr. Rand explained that the plan is cooperative, with the 
company and insured employees sharing the cost, on a 
liberal to the latter. In conjunction with the 


group plan, which is being underwritten by the Metropol- 


basis most 


itan Life Insurance Company, practically all the insured 
workers will be entitled to free visiting nurse care, and, in 
addition, will receive, periodically, pamphlets on health con- 
and prevention. 

In discussing the business of his company, Mr. Rand de- 


servation disease 


clared sales now 
month. 
by all branches of industry, and declared that 


inventory of finished goods is a sound investment at the 


are 
He also expressed a firm belief in concerted buying 


running 26 per cent ahead of last 
a larger 


present time. 
— 
Two Join the Elbe File & Binder Forces 
Edward Johnson, formerly with the Wilson-Jones Com- 
pany, is now Pennsylvania representative of the Elbe File 
& Binder Company, New York. 
and ability in the loose leaf field, and is well known among 


He is a man of experience 


the trade. 
Another able man who recently joined the Elbe forces 


is W. R. Kline, formerly of The McBee Binder Company. 
He is a member of the Elbe New York sales force. 
= 


Gowa & Company Distribute Standard Mailers 

J. Gowa & Company, 15 Moore street, New York, N. Y., 
are the distributors of Standard mailing machines, made by 
The Machines Everett, 
Mass. The new distributing company is a partnership con- 
sisting of J. Gowa and Mark M. Wejsberg, and has suc- 
ceeded as agent the late Marcus M. Plechner, who passed 


Standard Mailing Company of 


away on July 206. 
en 
Book on Mechanical Accounting 

The J. B. Philadelphia, Penna., 
published by C. Ralph 
The book describes the various ty pes of mechanical 
accounting their use. The book pre- 
pared for the British field, and the theories presented are 


Lippincott Company, 


has “Mechanical Accounting,” 


Curtis. 
was 


systems, and 


based on the American models used abroad. 
————— 
Towney Takes Club Attendance Prize 
M. J. Towney, sales manager of Lowman & Hanford, 


Seattle, was awarded the attendance prize of the Sales 
Managers Club of Seattle, at its recent annual meeting. 
This was a season pass to all the football games at the Uni- 
versity of Washington to be played this season—CML 





1600B Suite 





700 Suite 





McLEOD DESKS 


FULL RANGE—AIl standard types, sizes and 
finishes. 

COMPLETE STOCKS—Art factory, and New 
York and Los Angeles, Calif., warehouses, in- 
suring dealers of quick deliveries from closest 
source. 

Get in on the MC LEOD HOOK-UP—broad- 
casting desk profits! 


McLeod Furniture Company 


Laurel, Mississippi 






2300 Grade 


1000 Grade 
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Everybody Says: 
“IT’S THE BEST THING OF 
THE KIND EVER BROUGHT OUT”! 


Even though we knew it was good the welcome given 
the Hotchkiss Stapling Plier surprised us. It took the 
It made customers who had never 





trade by storm 
heard of a paper fastener want one. It’s being used 
today in homes, offices, stores, schools, factories—by 
men, women and children. And the more sold the 
bigger the demand—with a steadily rising market for 
staples 


HOTCHKISS STAPLING PLIER has made the big 
news and sales hit of 1932. It's the item to feature 
for this year—now. It gets you business where you 
it builds good will and repeat 


If you 


never got it before 


orders—it s useful, needed by everybody. 
havent seen the Hotchkiss Stapling Plier, send for 
your assortment, free window and counter displays, 
sales helps, etc. Everybody says 
Hotchkiss has 
brought out the best thing 
of the kind ever produced 
—a real money 


maker for you. 


done it again 











Mopet H54N.P. 
List $2.50 


THE HOTCHKISS 
SALES COMPANY 
Norwalk, Conn. 


Trade Mark—Panels of 


Contrasting Colors 


KISS 


PLIERS 


HOTCH 


STAPLING 
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Typing Among the Blind 


Letters and manuscripts by blind persons are best 
achieved by means of the typewriter operated with the 
touch system. Persons so afflicted are being taught, free 
of charge, of course, how to operate standard keyboard 


machines and achieve proficiency 


Special schools for the blind, welfare and social organ- 
izations, and Lighthouses, such as the Lighthouse for the 


of instruction to the blind in 


Blind in Seattle, give courses 
the touch method of typing, often more perfectly mastered 


by the sightless through their greater dependence on touch 


than by many persons in the business world who lessen 
the effectiveness of the touch system by their two good 
eyes which cause them to operate on a semi-touch, half- 


visual basis. 

From its headquarters on Puget Sound, the 
for the Blind sends forth in Seattle a capable typewriting 
instructor to homes of blind persons desiring such instruc- 
Many have thus been taught and the work is being 
Other « 


Lighthous« 


tion. 
continued and extended all the time. irganizations 
similarly extend instruction. 

Today the blind, 


tivities, such as the professions, and as business executives 


properly trained, succeed in many ac- 


and proprietors, operating stores or businesses, and using 
the typewriter daily to write business letters. 

One book store proprietor in Seattle, afflicted with blind- 
an typewriter operator Even more re- 


ness, 1S expert 


markable, perhaps, are some distinguished journalists and 
Portland, Ore., and another 

bought a journal at Wash., 

Both are blind, as also is a prominent New York physician, 

head of a nationally 


ML 


editors—one at who recently 


Sumas, which he operates 


and the known greeting card business 
in Seattle ( 


- ~~ 


Potential Customers Await Flight in Pruitt’s Plane 

Otto E. Pruitt, president of the Pruitt Office Machinery 
Company, again demonstrated his ability to pick a winner 
when he engaged James Mattern, internationally known 
aviator, to pilot the Pruitt plane in the air races at Sky 
Harbor, Chicago, on September 11. 

Mattern, who first achieved prominence when the Round- 
the-World flyers cracked up in Turkey, piloted the Stinson 
Detroiter cabin plane which Mr. Pruitt uses in his business 
to first place in the main event at Sky Harbor, and to third 
place in the free-for-all. 

Mr. 
airplane in the merchandising of office equipment. 
instance, he the help of 
his plane, landing a sizable contract with the Kansas City 


Pruitt sometime ago demonstrated the value of an 


In one 


scooped his competitors through 


Board of Education. 

The Pruitt’s plane has demonstrated its sales producing 
of potential cus- 
a jaunt into 


possibilities time and again. Numbers 
tomers, he tells us, the 
the sky as Mr. Pruitt’s guests 
50,000 miles himself and being a licensed pilot, he 
No one ever forgets his first 


await experience of 

Having flown more than 
is able 
to act the host convincingly. 
ride in an airplane, and when the event is tied up mentally 
with Pruitt office machines, it becomes a fairly certain mer- 
chandising proposition. 

Royal Takes Offices in Atlanta Business Center 
leased the 
Ec... At- 


and for 


The Royal Typewriter Company, Inc., has 
second floor of the building at 63 Broad street, N. 
which it will use for a down-town office 


the Atlanta territory, it is 


lanta, Ga., 
the 
stated 
is being completely remodeled, and the Atlanta branch ex- 
pects to move about the first of November. The ar- 
rangement will give the company downtown offices in the 


JHR 


storage of equipment for 
The floor, which covers approximately 3,000 feet, 


in 


heart of the business district 
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Top: Hangars of United Air Lines ot the Municipal Airport, 
Chicago, Ill. 

Below: One of the many offices at General Headquarters 

of United Air Lines, La Salle-Wacker Building, Chicago— 

fully equipped with modern Berloy Stee! Furniture. 










United Air Lines is the world's largest air transport system in point 

of mileage flown. It serves 46 cities in 26 states — from Atlantic to 

Pacific, from Mexico to Canada—operating a fleet of 100 airplanes 
with a ground staff of 600, and 150 pilots. 


Bertoy—for World’s Most Modern Industry 


HEN the United AirLines established its general standing features.” e Berloy Steel Office Furniture 
W invariably wins the favor of the experienced buyer. 
Its beauty, high quality, reasonable price 
and ability to withstand the hardest usage 


administration and operating headquarters 
at Chicago the Company made a thorough 
survey of the market before purchasing its re- 






quirements of steel desks and filing cabinets. appeal to the mind trained in judging values. 
In the words of E. Van Vetch- 


ten, Purchasing Agent, “Berloy 


Which, translated into terms 
of dealer interest, means that 
was finally chosen because of Berloy is always easier to sell 
its durability ond other OU —__ a €29€0 aNd, therefore, more profitable. 


THE BERGER MANUFACTURING CO. « CANTON, OHIO 


Division of REPUBLIC STEEL CORPORATION 
BRANCHES AND DEALERS IN PRINCIPAL CITIES 


OFFICE EQUIPMENT STEEL SHELVING LOCKERS 
FILING CABINETS STORAGE CABINETS INDUSTRIAL DISPLAY BUILT-TO-ORDER WORK 
DESKS AND TABLES TRANSFERS AUTOMOTIVE LIBRARY AND SPECIAL PRODUCTS 
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© UAb * 


steel office furniture 


UHL steel office furniture fits exactly so many require- 
ments of active business, that a steady demand can be 


UHL is a 


developed by intelligent, persistent canvass. 
genuine leader for energetic retail merchants. 


No. 9014 
Stoo! 


No. 9000 
Chair 
i No. 50-56 File Stool is 
: . convenient for file 
working on the 
drawers of letter 
cabinets, ad- 
stencils, 






Stands are 
the 


Dandy” 
two 


“Little 
supplied in 
671 line with top lixt7% 
inches — No Drawer, and 
the 7800 line with top 17x 
adrawer 
inches. 


s.Ze¢s, 


24 inches and 
Pex IShKxlh 
They are furnished with or 
without side leaves, also 
with raising and lower ng 
device for those desiring an 
fixed po- 


especially stable, 


sition. 


and No. 
com- 


No. 9000 chair 
9012-14 
paratively new numbers of 
the UHL line. They are 
framed of special analysis 
cold rolled steel and de- 
signed particularly for 
school and industrial use. 
Their extra strong 
struction fits them for any 
hard service location. 


stools are 


most 
clerks 
lower 
files, catalog 
dressing machine 
ete. It provides a comfort- 
able seat in close reach of 
the floor and permits easy 


movement along the file 








No. 50.56 battery, without rising, yet 
File Stoo! there is no danger of tip- 
ping. 


And No. 9606-17 Postur-Chair — the 
first and still the most effective posture 
chair, giving correct anatomic support 
for the seated worker. Furnished also 
on high with foot rest for 
cashiers, bookkeepers, etc. Padded seat 
and back can be fitted. 


legs and 





No. 9606.17 
For Stenographers 





Detailed descriptions of these and the many other items 
are given in the UHL catalog. Retailers interested in a 
dealership proposition offering above average rewards for 
careful planning and hard work, are invited to write us 


regarding their territory. 


The Toledo Metal Furniture 
Company 


1514 Hastings St. 
TOLEDO, OHIO, U. S. A. 





|| 
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Ivan Allen, Jr., Honored 

Ivan Allen, Jr., son of Ivan Allen, Sr., prominent Atlanta 
stationer and office outfitter, has been signally honored 
this year by having been appointed to the highest military 
position in the student body of the Georgia School of Tech- 
nology, that of cadet colonel in command of the Tech. regi- 
ment. 

It will be recalled that young Mr. Allen is one of five boys 
out of more than 3,000 who, in one semester last year re- 








IVAN ALLEN, JR. 


ceived perfect marks for work in the Georgia Tech. He 
is a senior this year, and throughout the course has made 
an enviable record. After graduation next spring he ex- 
pects to start the fulfillment of a long-cherished ambition 
—that of joining the Ivan Allen-Marshall Company and 
working up through the different departments of the busi- 
ness.—JHR 
—— 
Mason Heads Kansas City Cooperative Club 

On October 1 George E. Mason became the twenty-sec- 
ond president of the Cooperative Club of Kansas City, Mo. 
For many years he has been with the Bryant & Douglas 
Stationery Company, and for six years has been a member 
of the club, joining in 1926, at which time he took over the 
membership of Trice Bryant of the Bryant & Douglas Sta- 
Company, of which concern Mr. Mason is vice- 
He served as treasurer of the club in 1929-1930, 
was made third vice-president. 


tronery 
pre sident. 
and the following year he 
During the past year 

Mr. Mason sponsored the “Gadder Trips” 
been taken up by Cooperative clubs in other cities. 

The new president is able, loyal and of sound judgment 
and will prove himself to be an executive of the first order. 


has been second vice-president. 
which have 


he 


cantina 
College Students Welcomed by Stationery Store 
Welcoming more than 7,000 collegians and co-eds back 
University of Washington, at Seattle, Wash., the 
Book Store early in October entertained at an 


to the 
University 
“open house” that made the store a center of social activi- 
The store in its soiree provided dancing, served punch 
that was complimentary from the 
other pleasant surprises during the eve- 


ties 
candy store next door, 
and presented many 


CML 


ning 


— 
Pacific Coast Ink Concern Enjoys Good Trade 
The best in two years was the business enjoyed during 

month of August the Federal Ink and Chemical 
Company of Seattle, which has felt the upturn in a definite 
CML 


the by 


manner through its various products. 


Ee 

Whitelaw Heads Seattle Sales Managers’ Club 
C, A. Collins, having resigned as head of the Sales Man- 
agers’ Club of Seattle, J. C. Whitelaw, sales manager in 
Seattle for Blake, Moffitt & 
as the new president of the club—CML 


Towne, was recently elected 
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MEL, EQUIPMENT 
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More Transfer Business Than 


Ever—Will You Get It? 


IGHT now it’s more important than ever to have 

the right Transfer line — one accepted by the public 
without question. Improved business conditions mean 
that files not touched for two years must now be cleared 
for new business. 


“Y and E” Steel Transfer 


card size to cap size, is the finest trans 

better in fact, than many files. Extra ruggedness... 
added operating ease. . . superior design . . . give you 
a big competitive advantage. The Complete Wood 
Line, for those who standardize on this type of equip- 
ment, is, likewise, a sure business getter. 


EMPIRE Folders, Direct Name Fili 


° : 
so fairly om Chat you must stock it if you want the 


most business this year. 


Special Sales Plan for Dealers. Write—before it's 


too late—for special Transfer Sales Plan, showing you 
in detail how to cash in on it. 


TRANSFER TIME — 


Your Biggest Profit Season » » 
Will You Make the Most of It? 


——————  e 


MPIRE Folders— newest addition to the 
“Y and E” line —have caused a wave of 
talk among dealers everywhere and here's why. 
“Y and E” offers a folder that will out-per- 
form and out-last any similar merchandise of- 


fered today. 











TEST IT YOURSELF 


Just try to tear an EMPIRE Folder. Note 
the toughness. Bend it. Crinkle it. Try 
the “pop” test. Fold it. See how supe- 
rior this stock is. 


Such exclusive “Yand E” Features as round- 
ed top corners, front and back, and crimped 
reinforcement take this folder out of the com- 
petitive class. Triple scoring provides unusual 
capacity. 100% coniferous fibre assures free- 
dom from cracks and discoloration. 

Here's the year's biggest Foldernews! Cash 
in on it! 


GR, EMPIRE FOLDERS 











styles of all makes are 
available. Special tabs 
furnished promptly te 
order. 























YAWMAN AND ERBE ee. co. 


1155 Jey St, 


’ . 


Please send me complete details on the 


items checked. 


OC “Yand E” Transfer Equipment 
0 “Yand E” Empire Folders 
0 “Y¥ and E” Ten Star Storage Cases 




















The new 
TEN STAR LINE 
of storage Cases! 


ERE’S a new “Y and E” Prod- 

uct especially saleable at 

transfer time. Ten important fea- 

tures stamp this as the finest case 

of its kind ever offered—ten sales 

points that appeal to the critical 
buyers. 


Twelve sizes including bill, check, 
deposit ticket, letter, cap, ledger, 
etc. Can be stacked as high or wide 
as customer desires. 


Here’s an economy line that will 
go big this year. Stock now to be 
prepared for the most profitable 
transfer time you've ever had. 
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“I didn’t imagine anything on earth 
could make such a 


difference!” 


“Of course, I'm just one of the 
office force, and | don't suppose 
what | think counts for much. 


“But I've never seen such a dif- 
ference in a group of people. 
Just last week everybody was 
driven to death. | think half of 
us hated to come to work. And 
| know that | was dog-tired every 
night in the week. 


“Now everybody goes around 
with a smile and a pleasant word! 
And all on account of those new 
Marchants. It's sort of pleasant 


being around here now. And 
it's certainly great to have enough 
pep to go to a movie once in a 
while in the eveningl” 


People are still people! They 
get tired, nervous, overwrought 
under adverse working conditions 
just as they always have. Very 
possibly Marchants are just what 
your office needs to bring your 
workers up to highest efficiency 
with normal effort. Phone the 
local Marchant representative or 
write to us for a demonstration. 


MARCHANT CALCULATING 
MACHINE COMPANY 
Dept. 267 
Oakland, California 


Duplex 
ELECTRIC CALCULATOR 


v 


ACCUMULATES 
Adds... Subtracts 
Multiplies. . . Divides 





SALESMEN 


The Marchant offers YOU a 
proposition full of sales oppor- 
tunities, the chance to build your 
own future, with great money 
making possibilities. Write us or ' 19 Years 

phone our office in your city for pattdese eolintaball 


an interview. 4 Electric, hand operated, 
portable. Aslowas $125. 


FASTESTFEIGURING IN-FHEWO 
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STEERHIDE UPHOLSTERY LEATHER 


4 
—— from the great plains bound for the packing houses 


where they become beefsteak, soap, fertilizer and hides. The hair 





is removed from the hides, and the hides tanned and split and 






colored into leathers that cover the chairs in offices, hotels, public 







F 
: buildings and homes. 
| Of all the leather used for upholstery purposes in offices, 






public buildings, homes, and automobiles, steerhide is best known 





and most used. Strong, durable, time and wear resisting it renders 






greater service for less money than any other upholstery material. 


sUOREEULATTELESUUSYTNVUSELIVUEEUUELUUUUEDONUDUUTNGHTTNEETOVELTUOUUODUNULTOONTTESTENINE 





: 
: ; ; = ‘ ; . : 
Made in different finishes of top grain and splits and in a 






: wide color range, steerhides provide leathers in texture, in finish, 






and in color for every decorative and practical upholstery need. 


Samples of steerhide leathers in the different finishes and 







SEE EneeeneLeePUSESSUSHIFUSLINUSLETEELITUNTNENEIUNEEITOENT 


colors will be furnished on request. 







EAGLE-OTTAWA LEATHER CO., Granp Haven, MIcu. 
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J. D. Welch 
who for many years had been connected 
last 





John D. Welch, 


with the typewriter business, passed away suddenly 
spring at the home of his daughter, Mrs. Theodore T. 
Mitchell, in Kansas City, Mo. On the day of his death he 


sat nearly all day reading and napping and spent the eve- 
ning with the family, listening to the radio. About 8:30 
P. M. he kissed his daughter good-night and went to bed. 
He was up about 9:15 and the family heard a fall, and im- 
mediately ran to him, but he had passed away, evidently 
from sudden heart failure. 
services were held from Newcomer's Sons’ 
chapel, and the Rev. Kyle Murray of the West Heights 
Methodist Protestant church officiated. 

Mr. Welch was sixty-eight years of age at the time of his 
death. He was a former member of the Typographical 
Union, and in his early days he was numbered among the 
fame of the Missouri 
came to Kansas City 
Kas., with his family 
He 
the 


Funeral 


“tourists” who helped spread the 

Valley throughout the country. He 
in the early "90s from Great Bend, 
and worked in various job and newspaper offices there. 
was one of the first editors of the Midland Mechanic, 
official local labor paper, and later had charge of getting 
the To many 
in trades, was 


the souvenir. his 


out annual Labor Day 
friends the printing and typewriter 
familiarly known as “Jay Dee.” 

About thirty years ago he became connected as salesman 
with the Oliver Typewriter Company and was transferred 
to the Coast, returned to 
Kansas City, something over a year ago, 
daughter. 

Mr. Welch was associated with the typewriter business 
for more than a generation and shared the activities of the 
work with many of the present and past leaders in the in- 


he 


where he resided until he 
to live with his 


Pacific 


dustry. 

His last years were fortunate, 
pleasant atmosphere of affection and avoided a long illness 
through which so many have to pass before going to the 


for he spent them in the 


other side. 

Mr. Welch is survived by his daughter, Mrs. Mitchell, 
three sons, Paul C. Welch of Seattle, and Charles C. Welch 
and Walter B. Welch of San Francisco, a brother, Charles 
P. Welch of Danville, Ill, and four sisters, Mrs. Quince 
Connor, Knoxville, lowa; Mrs. Anna Pritchard, Portland, 
Ore.; Mrs. Emma Nessman, Pagosa Springs, Colo., and 
Mrs. Dave Cowden, Eddyville, Iowa. 

The passing of Mr. Welch is a source of much regret to 
the publishers of Office Appliances and to a large circle of 
other friends in this field. 

i hh 
Enoch Ohnstrand—an Appreciation 

Last month it became our sad duty to record the passing 
of Enoch Ohnstrand, consulting engineer of Remington 
Rand, Inc., Tonawanda, N. Y. Mr. Ohnstrand was one of 
the pioneers in the metal furniture industry in Jamestown 
and was actively identified with local concerns for a num- 
ber of years. He assisted in the erction of the Art Metal 
Construction Company’s plant No. 1, and served as its 
superintendent until 1910, when he built the Ohnstrand 
Metal Furniture Factory at Falconer, N. Y., and later 
founded a metal furniture company in Taylor street, James- 
town, which was taken over in 1918 by the Art Metal Con- 
struction Company and became its plant No. 2. Late in 
1913, Mr. Ohnstrand moved with his family to Syracuse, 
where he was engaged as superintendent of the O. M. Ed- 
wards Company. Two years later he became general super- 
intendent of the U. S. Metal Products Company at College 
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THe New LEATHER LINE 


The Right Chair at the Right Price 


Goasciel Unny, toe wateeap ent puis i Giant 
this new line of leather upholstered chairs . correct balance, 
thorough comfort, pleasing outline .. . a highly attractive and 


inviting a 
You'll 1 


by b eelie of dees tk coca We recom- 
nent ee Sat a eee Se Cae Se you 
will quickly realize the advantage ive stock. 


i representative 
Fieedoes Ghaneed Sadho uk dl Ont eaten nee 


JASPER CHAIR COMPANY 


Jasper, Indiana 





Wells 
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A 


New 
/ Low 


Price 








NUMBER 
332 


OUR NEW DUPLICATING INK ic « brand new product 
at a new low price . . . thoroug:iy ‘tested and enthusi- 
astically OK'd by our biggest distributors. 


No. 332 is a positive Black—will not separate. Dries 
quickly on the paper—no smudge and gives off 5 to 10% 
more copies per pound. Will not dry or farden on the pad 
Performs perfectly on either open or closed type machine 


DISTRIBUTORS —We have an attractive, profitable. 
business building proposition that will increase your 
duplicating ink business, month after month. 


Write for Details 


Ink Specialties Co. 
519-21 Se. Laflin St. 
Chieage, Til. 
Dept. B 











LETTER 
TRAYS 


A new letter tray that is far more artis- 
tically designed than the ordinary tray 
—but costs no more. 





Let your money buy the best value. 
Send for our new price list No. 37. 


IMPERIAL METHODS CO. 
FOREST PARK, ILLINOIS 


Western Wholesale Stationers, Ltd. Gerard D. White 
307 East Third Street 65 Ocean Ave. 
Los Angeles Brooklyn, N. Y. 
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Point, Long Island. In 1914, Mr. Ohnstrand became asso- 
ciated with the Library Bureau at Ilion, N. Y., as chief en- 
gineer. This led to an interest in the Remington Rand 
Company at Tonawanda, where he served as consulting 
engin¢ er. 

Prior to the world war he was connected with the Art 
Metal Construction Company in experimental work for a 
short time. 

Mr. Ohnstrand was a member of the Consistory and the 


Shrine at Utica, and was prominent in the activities of the 





J 


THE LATE ENOCH OHNSTRAND 


Zion Mission Church during his residence in Jamestown. 
He was instrumental in the purchase of the church organ. 
He belonged to the Meadowbrook Country Club, Buffalo, 
the Royal Arcanum, the Maccabees and the Buffalo Swedish 
Evangelical church. He was born in Sweden on January 
9, 1862. In 1887, he was married to Hannah Johnson, at 
Jamestown, who survives him, together with three daugh- 
ters, four sisters-in-law and two brothers-in-law. 

Mr. Ohnstrand was called by many the father of the steel 
furniture business. He took out many patents which in- 
cluded the draw bench used in the treatment of steel mold- 
ings. He was a man of strict integrity, deeply loved by 
all who had the privilege of knowing him. 

Office Appliances extends its profound sympathy to the 


surviving family. 


Y y 7 
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J. H. McCabe Passes 

James H. McCabe, Pacific coast representative of The 
3rowne-Morse company, steel office and equipment manu- 
facturers, was stricken suddenly with double pneumonia 
and passed away September 18. He was but forty-five, and 
had just completed his trip over the western territory. He 
made his San Francisco local headquarters with A. Car- 
lisle, Upham & Rutledge, Inc., 135 Post street. Mr. Mc- 
Cabe was formerly representative of the Cutler Desk 


Company 


Y y 
bee bee ols 
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Fred Dettmann 

Fred O. Dettmann, for many years a member of the H. 
Niedecken Company’s staff in Milwaukee, passed away on 
October 19. Had he lived three days longer he would have 
been fifty-three years old. 

Mr. Dettmann was born on October 22, 1879, in Milwau- 
kee. On January 22, 1895, he started his business career 
with the H. Niedecken Company, remaining with this house 
continuously until the time of his death. He had been a 
conscientious worker and had advanced to a position of 
authority. Five years ago his health began to decline, but 
by strictly following the advice of his physician he was able 
to carry on. About four weeks ago his condition became 
worse and he was confined to his bed. Everything that 
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FRANCHISE WILL 
INCREASE YOUR 
PROFITS ----- 


NEW PROFITS 
with Diebold in 19332! 


HE development of new products for the better 





protection of records and wealth from fire, 
burglary and banditry is Diebold’s 1932 contribu- 
tion to the office equipment industry. » » » Changes 
in bookkeeping systems have presented new prob- 
lems in record protection. Diebold safes have been 
designed to keep step with these changes. » » » 
Banditry and burglary are constantly increasing. 
Diebold Cashgard Chests have been developed as the 
basis for a method of handling money that defeats 
both without danger of personal violence. » » » 
Because the Diebold line offers the complete pro- 
tection required by new conditions and new systems, 
it offers unlimited new opportunities for new busi- 
ness created by 1932 needs. The new profits that will 
reward conscientious sales effort in 1933 make the 
Diebold franchise more attractive than ever before. 
Every help that will enable you to cash in on this 
new business is awaiting you. The coupon below can 
prove the turning point in your business career. 


Long known asthe leading bank vault manufacturer 
Diebold offers complete protection for records, 
money and wealth from fire, burglary and banditry. 





DIEBOLD SAFE & LOCK CO., Canton, Ohio 





Please send full information about the new profit possibilities of the 
Diebold franchise. 

Firm 

Individual 

City__ State 








DIKBOLD 


SAFE & LOCK C®@O., Canton, Ohio 


Over Seventy Years of Protection Service 











THE ACCO 
FASTENER 


The Device That Insures 
Correct Filing 


Binds papers firmly, either permanent! 
or temporarily. Allows sheets to be re- 
moved from or inserted in a jiffy in any 
part of the bound contents. Takes up 
no room. The broad base assures rigidit, 
and reinforces papers at the perforations 
preventing tearing. Will bind thin tissue 
paper as tightly and securely as any 
heavy bond or ledger. For all standard 
gauges of punching, and any capacity 
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THE ACCO FOLDER 


The Acco Folder is made of 
heavy pressboard, in all stand- 
ard sizes of correspondence 
and record sheets, to hold 
1” and 2” volume of papers. 
Each folder contains an Acco 
Fastener which makes it 
impossible for papers to slip 
or tear out of the folder. When 
the correspondence within be- 
comes inactive it may be slid 
out of the folder to be stored 
away. The folder, with a 
new Acco Fastener inserted, is ready 
for a fresh file of papers. 


NYS) am at [ Po) ©) (om DYoro) (alg 





Sell these 





Most Reliable Aids 


THE ACCO 
COVER 








Unlimited 
Capacity 





Acco Covers are made of the same 
durable pressboard as Acco Fold- 
ers. They are cheap, loose leaf 
binders of large capacity and take 
the place of expensive post or screw 
binders. Ideal for holding inactive 
as well as active papers, they serve 
many needs to which expensive 
post binders cannot economically 


to Efficient Filing 





Most reliable aids to efficient filing, ACCO 
FASTENERS, FOLDERS, COVERS 
and PUNCHES are sold as standard by 
most all of America’s reliable dealers, to 
business houses who know that the finest 
products of their class can frequently be 
purchased practically as cheaply as in- 
ferior imitations. 

With “file changing time” coming the 
first of the year, reliable dealers will be 
prepared to demonstrate the ACCO items 
shown herewith—to recommend the Acco 
Fastener, Folder, Cover or Punch best 
suited to the individual customer’s need. 
Regardless of its classification, every Acco 
Product is manufactured with but one 
purpose in mind—to contribute to the 
correct co-relating and the safe filing and 
binding of papers. 


ACCO PRODUCTS, INC. 


THE ACCO 
PUNCH 





There is an Acco Punch for every 
loose leaf gauge and hole. The No. 
10 illustrated, punches two holes, 
234” centers. A mere pressure of 
the fingers operates the durable 
steel cutters. Handles of all Acco 
Punches descend only a short dis- 
tance stopping safely above oper- 
ator’s hand holding the papers to 
be punched. A broad table base, 
accurately gauged, supports the pa- 


be put. Made in all standard 39th Ave. and 24th Street, Long Island City, N.Y. per. Acco Punches never break, 


binder sizes, punched for all stand- 


Canada: Europe: 


ard gauges of round and slotted Acco Canadian Co., Led. Acco Company, Ltd. 
454 King St., W., Toronto 


FILING 
ACCO gigi Papers AIDS 


Are Safe Papers 


holes 





rust nor require servicing of any 
sort and are fully guaranteed in 


18 Whitefriars St., London, E.C.4 every respect. 








When You Handle Them 
The ACCO Way 
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medical skill could do was done to save him, but to no avail. 
The funeral was held on October 22, and the remains were 
interred in Wanderers Rest cemetery. 

Mr. Dettmann was married thirty-one years ago. He is 
survived by his wife and one son, Dr. Everett Dettmann 
of Belvidere, Ill. Office Appliances offers sincere sympathy. 

Mr. Dettmann was widely known and respected among 
the stationers of the Middle West. He was held in high 
esteem by all who knew him, and his knowledge, industry, 
sound judgment and other admirable qualities will be sadly 


missed by his associates. 


John H. Combs 

John H. Combs, seventy years of age, 
tary of The Toledo Retail Merchants 
month in Flower hospital, Toledo, after an illness of a 
week. He had been connected with the Merchants Board 
since 1915. 
National Association of Retail Secretaries. 
business career with a wire fence firm in Tecumseh, Mich., 
He spent four 


executive secre- 
Joard, died last 


He was an organizer and first president of the 
He began his 


and was at one time mayor of that city 
years as a member of the Michigan State Legislature. 

Leaving Michigan, he established a furnace business in 
Fremont, Ohio, where he became president of the Chamber 
of Commerce. He was forced out of business in 1913, 
owing to the flood, and came to Toledo the following year. 
Mr. Combs supervised the organization of various trade 
groups affiliated with the Retail Board and served as sec- 
retary. He was secretary of the Lucas County Hardware 
Club, Stationers Club of Toledo, Toledo Retail Jewelers’ 
\ssociation, Retail Furniture Dealers Association. He also 
headed the Merchant Tailors. He was a member of the 
Maccabees and is survived by his wife, Nellie, a daughter, 
Mrs. Alice E. Scarlett of Toledo, and two grand children, 
Helen and Jack Scarlett. 


vv v 
oo © 


Ralph H. Allen 
Ralph H. Allen, vice president of Thomas A. 
Inc., Orange, N. J., 
October 15. He missed a turn on the Northfield road at 
West Orange, and struck a tree. He was taken to the 
Orange Memorial hospital, and passed away shortly after 


Edison, 


lost his life in an automobile accident 


admittance to the institution. 

Mr. Allen was thirty-eight years old, and entered the Edi- 
son service sixteen years ago, as assistant to the financial 
executive He rose to be vice president in charge of 
finance. Mr. Allen is survived by his widow and three sons. 

i hh 
Harry W. Stoelk 

Harry W. Stoelk, member of the cost department at 
the home office of the Addressograph-Multigraph Corpora- 
tion, who has been on leave of absence for three months on 
account of illness, passed away in Chicago on Wednes- 
day morning, September 28. He was a valued member 
of the home office organization and did all his work well 
He leaves surviving his mother and other relatives, to 
whom Office Appliances extends profound sympathy. 

i oh 
Thomas H. Johnston 

Thomas H. Johnston, founder of the Harrisburg Stencil 
Works, 
eighty-nine years. 
Works in 1925 when the present owners acquired the busi- 


larrisburg, Penna., passed away October 15, aged 
He retired from the Harrisburg Stencil 


ness. 


A ¥. y 
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An obituary of the late Carl Buehler, president of the Victor 


Adding Machine Company, appears on Page 40 of this issue. 
Space for it was lacking here. 


TERRELL 





Prepare NOW FOR 
BETTER BUSINESS 


IGHT now is certainly the time to take a step 

forward—stock-up and prepare for better busi- 
ness. And now is also the time to take advantage of 
lowered manufacturing costs as reflected in present 
day prices and make an additional profit for your- 
self as business swings on the up-curve. 
Cast your vote for Terrell’s and know that buyers, 
even though they will purchase with greater exact- 
ness than ever before, will be pleased with the 
efficiency, construction and appearance of Terrell 
Equipment. 


THE PATHFINDER LINE OF 
TERRELL STORAGE CABINET INSERTS 


Map or Plan 
Drawers 


Document Files 


Electrotype Cabinet 
Card Drawers 
Private Locker 


Letter or Cap 
Drawers 
Box Drawers 





TERRELL DIVISION 


METAL OFFICE 
FURNITURE CO. 


GRAND RAPIDS, MICHIGAN 


WAREHOUSES IN NEW YORK CITY, 
BOSTON, LOS ANGELES, SEATTLE 
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PEERLESS SANITARY LINE 


PEERLESS 
PRODUCTS PLEASE 


Letter trays and waste paper baskets, all 
sizes, mail and tape baskets, space baskets, 
built up trays, locker baskets, PEERLESS 
paper burners, wire globe guards, office 
partitions, wire guards, etc. SPECIAL 
WIRE GOODS MADE TO ORDER. 


wa PEERLESS 
SRO WIRE 
Maa GOODS CO. 


2720 Ferry Street 


LAFAYETTE, 
INDIANA 

















SELOC GLASS 
BLACKBOARDS 


Guaranteed for the 
Life of the School 
° 
SELOC SLATE 
NATURAL SLATE 


Framed or Unframed 
Hanging Type 
or on Rollers 


BLACKBOARD 
CLOTH 


Silicate 
Book Slates 





CORK 
BULLETIN BOARDS 


Oak finished frames or unframed—Alll Sizes: 18x24 inches and up 


N.Y. SILICATE BOOK SLATE CO. 
20 VESEY STREET: - - - NEW YORK CITY 


OFFICE APPLIANCES 


Permanent Exhibition of Office Machines, 
Equipment and Systems Established in 
St. Louis 

Under the direction of J. F. Lewis of the Better Business 
Mart, a permanent exposition of office machines, methods 
and systems, including a “scientific model office” and a 
wholesale stationery and office equipment center is being 
established in the big St. Louis Mart, Twelfth boulevard 
at Spruce street, St. Louis, Mo. 

rhe entire office equipment section of the Mart con- 
tains approximately 36,000 square feet of warehouse space 
and 12,000 square feet of industrial space in addition to 
about 35,000 square feet of floor space which has been 
assigned to the wholesale stationery, office equipment and 
model office developments. The latter space includes a 
number of plate glass front display rooms for individual 
exhibits by manufacturers, combined with offices if desired 
area of approximately 10,000 


A central open display 


square feet has been reserved for the model office section 
The planning and preparation of this section has 


New 


It is expected 


alone. 
been placed in the charge of W. H. Leffingwell, Inc., 
York, N. Y., office management engineers. 
that an advisory committee will be appointed by the St. 
Louis chapter of Industrial Engineers to supervise the 
model office exhibit, inspecting and approving all equip- 
ment and accessories before they are installed for display 
and demonstration. 

The principal display will be of a typical, average size, 
composite commercial-industrial office, including all de- 
partments of operation. Separate exhibits devoted to spe- 
cife lines of business will also be arranged. In all cases 
trained men will be in constant attendance, ready to ex- 
plain the systems and methods and demonstrate the equip- 
ment of these scientifically furnished and arranged offices 

The wholesale stationery, office supply and specialty 
section will be arranged as a consolidated display, which 
will be open for inspection by buyers and others interested 
in office equipment. It will be a cooperative exhibit of 
the products of representative manufacturers in the in- 
dustry 

Other features of the exposition project include confer- 
ence rooms, business and trade reference library, buyers 
guide and information service and a specialized advisory 
service on such subjects as cooperative advertising, mer- 
chandising and other sales promotion features 

All admission to the model office section will be con- 
trolled and full information obtained such as business con- 
nections, special interest of prospect, etc., which will be 
referred to the local dealer representing the manufacturer 
whose product aroused interest through demonstration. 
No direct sales will be permitted except by individual ex- 
model 


hibitors who maintain display rooms outside the 


office section. Similarly, in the wholesale stationery, office 
supply and specialty section, no direct sales will be per 
mitted except at wholesale to dealers. Retail orders will 
be referred to local dealers. 

It is the design of the exposition, says the director, to 
be accessible at all times for the convenience of the trade, 
buyers and other business men in the central, south, and 
southwest markets of the country. 

_ 
Thulin of Quality Park on Vacation 

L. W. Thulin, in charge of the cost department of Quality 
Park Envelope Company, St. Paul, took advantage of a de- 
layed vacation to call upon Lee S. James, who 
He relaxed from 


is in charge 
at the company’s sales offices in Chicago 

the arduous duties of cost accounting by examining the 
Chicago stock and discussing business and other subjects 
with Mr. James. After leaving Chicago Mr. Thulin went 
to Rice Lake, Wis., for some duck shooting, after which he 


planned to return to St. Paul. 











NOVEMBER, 1932 





Globe-Wernicke 
LEADS with... 


.... a “knock down” 
storage case having the 
advantages of all metal 
construction, without the 


high cost. 


A DRAWER type folding storage case finished in baked 
green enamel, waterproofed, that will harmonize with ex- 
isting installations. 


Enduring strength and efficiency proven thru severe tests. Heavy 
fiberboard panels framed in steel. Drawer front and back all 
metal. Drawers operate easily and smoothly when loaded. Inter- 
locking method assures even, rigid stacks. 


Dealers everywhere will recognize and take advantage of the 
saving in handling and storage expense because of the “knock 
down” construction. The lower transportation cost too, will 
mean more profit for the dealer featuring this new drawer type 
folding storage case. 


Obtainable in letter and cap sizes. 


Take advantage of our introductory offer to prepay transporta- 
tion charges on an initial order for a half dozen cases. Use the 


coupon below. 


She Globe“Wernicke Co. 


CINCINNATI 








STEEL FRAME. A heavy steel re- STEEL FOLLOWER. (Optional.) 
enforcing frame extends completely If desired, a separate steel follower 
around case. Fiberboard panels fit end fellneer tock, fer tettem 
snugly into slotted channels of : . : . 
tongued guides can be easily in- 


frame. Front and back of drawer ‘ 
are all steel, preventing warping serted. The follower is easily ad- 


and sagging when drawer is filled. justed and locks positively. 





The illustration above shows the com- 
pact arrangement of the case when 
folded. It occupies very little space and 
is easily assembled. Complete assem- 
bling instructions included with every 
case. 








INTERLOCKING METHOD. The il- 
lustration above shows how the steel legs 
fit snugly into the slotted frame of the 
case beneath. An interlocking tongue at 
rear of case fits in slotted angle of lower 
case, holding stack even and absolutely 
rigid. 








THE GLOBE-WERNICKE CO. 


Cincinnati, Ohio 
We accept your offer of prepaid transportation 
charges on an initial order for six new storage 
cases. Send us letter size cap size cases. 
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The new 
utopoint 
the “” Write Hand” 


of Big Business 





Feature it this 


W. H. Burnett, office manager, 


National Tea Co., which uses C hn r i s t ma s 


Autopoint as “standard equipment” 
for every employee. 


































O article of its kind has ever enjoyed such en- Oversize 
‘ : ; Autopoint 
thusiastic reception by big business as the new No. 48 to 


; . 4 ' : List at 
Autopoint. Today it is being used as a business 


builder more than ever before. 


Autopoint’s smart, trim, modern lines; its new style 
and beauty have won wide acclaim. Picture this 
favorite pencil of big business. A gracefully tapered 
barrel, a narrow metal band at the cap end, a metal 
point at the tip. A simple, sturdy article of fool- 
proof construction built to give years of trouble-free 
service. 

For profit—you should stock this quick-selling pencil. 
It is almost without sales resistance. And to enable 
you to move Autopoints quickly, we will provide dis- 
play material—free. Write for it. Send your order 







in WOW’, 


The 3 
winning features 


of the Autopoint 


1. Cannot jam. But one 
moving part. 

2. Bakelite barrel. Beau- 
tiful onyx-like ma- 
terial. Light in weight. 
Perfect balance. 

3. Lead always held 

firmly. Cannot wobble. 





The “Better Pencil” — made of Bakelite 


AUTOPOINT COMPANY } 
1801-31 Foster Ave., CHICAGO, ILLINOIS 4 
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Gustave Fischer Company Preparing Dedication of 
Modernized Building 

The Gustave Fischer Company of Hartford, Conn., is 
making elaborate preparations for the opening of its mod- 
ernized quarters on Monday, November 21, 1932. Estab- 
lished in 1898, this firm has completed thirty-four years of 
progressive business service in the office furniture and com- 
mercial stationery field, and with the completion of work 
on its building at 237 Asylum street will observe a double 
event, celebrating a successful period of business activity 
and the dedication of a new home to the further building up 
of good-will in the community. 

In observance of the day, the Rotary Club of Hartford 
will sponsor a dedication and reception which will be hon- 
ored by the presence of executives of houses prominent in 
the stationery and office equipment trade together with 
local industrial and commercial leaders and civic execu- 
tives. 

The remodeled building with a new front of limestone in 
modernistic design stands out prominently as “the House 
with the White Front” and presents in itself a remarkable 
transfiguration. The interior of the building has also been 
transformed, the main floor devoted to office supplies, com- 
mercial stationery, loose leaf equipment, photographic sup- 
plies and fountain pen service, is completely equipped with 
steel display fixtures, counters and shelving and embodies 
every modern facility for the display of merchandise and 
also provides efficiency of service. Office furniture and 
equipment are shown on the second floor with special dis- 
plays of exclusive furniture for executive offices on the 
mezzanine balcony of the main floor. 

The executive offices and accounting department are lo- 
cated on the third floor with storage of reserve stocks on 
the upper floors. A wholesale department for the distribu- 
tion of school and educational supplies is also maintained 
and operates independently of the retail sections; this de- 
partment, with the receiving and shipping department, is 
conveniently located in the basement where there is also 
handy storage space for the faster selling reserve stocks. 


——_—_<———— 


Moves to New Location 

The Fay Young Typewriter Company, Tulsa, Okla., re- 
cently moved from their former location at 108 East Third 
street to a new and modern store at 516 South Boston ave- 
nue, where they are better equipped to serve their many 
customers. 

For many years the Fay Young Typewriter Company 
was situated on East Third street, where the company 
built up a large business not only in Tulsa, but in sur- 
rounding territory as well. Their many friends wish them 
even greater success in the new location. 

Fay Young is not only a capital business man honored 
in his community, but is a man of philanthropic tendencies, 
taking a keen interest in the welfare of young people. For 
the past ten years he has spent many hours in training a 
class of Rainbow girls, who rank as one of the best trained 
classes in the Southwest, having won several state prizes 
for efficiency, appearance and discipline. 

In addition to typewriters, rentals and general repair 
work, the Fay Young Typewriter Company carries a com- 
plete line of Ault & Wiborg products and other office sup- 
plies. 

——~<e__—- 


Summers-Gardner Take Remington Advertising 
Account 
Summers-Gardner, Inc., of Buffalo, New York, have been 
appointed to direct the advertising of the Remington Type- 
writer Division of Remington-Rand, Inc. This does not 
include portable typewriters. General magazines and news- 
papers will be used 
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BusHNELL 


ENVELOPES 


Do Not Vary 
in Quality 








nywhere, anytime—pick 
up a BUSHNELL EN- 
VELOPE and you will al- 
ways find it the same ... No 
ups and no downs with the 
paper market and no scaling 
down in quality to meet mo- 
mentary competition. 


Our policy in this respect 
approaches its 56th year. 








ALVAH BUSHNELL CO. 
13TH AND WOOD STREETS 
PHILADELPHIA 





Flat Wallets Expanding Wallets 





“Vertex” File Pockets 
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NOTICE 


We have acquired the copyholder and 
transcribing devices business of Error-No, 
Inc., and the Dawn Manufacturing Co., 
formerly of Little Falls, New York. This 
business will hereafter be carried on by 
the DAWN MANUFACTURING CO., 
INC., as our subsidiary with general office 
and plant at Rochester, New York. All 
correspondence should be hereafter so di- 
rected. An announcement of importance 
and interest to the trade will be made at 
an early date including details of unusual 


new models and designs. 


HALL-WELTER CO., INC. 
ROCHESTER, N. Y. U. S. A. 


——— 











CANTON 


FILING CABINETS 


{ Quality Line for Every Office 
Use—Sold thru Dealers 








For the dealer seeking a line of high grade 
filing equipment with the opportunity of 
earning the full selling margin, Canton offers 
an excellent connection. It includes a wide 
variety of steel filing cabinets from complete 
installations for banks, courthouses and other 
public buildings down to card index units, 
waste baskets and strong boxes for personal 
use. Im durability and convenience in con- 
struction, in pleasing appearance of finish and 
trim, the Canton Line is unexcelled and the 
Canton exclusive dealer proposition offers un- 
equalled opportunity ioe progressive, re- 
sourceful dealers. Full details on request. 








The Canton 
Art Metal Co. 


Canton, Ohio 
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Patelski Joins Bentson Company 


The Bentson Manufacturing Company, Inc., of Aurora, 
Ill., has announced the appointment of E. F. Patelski as a 
member of its sales organization. He was formerly con- 
nected with the Aurora Metal Cabinet Company, with 
as sales representative in the local and 


whom he acted 
he has made many friends 


midwest territories, where 
among the office equipment dealers, who will be glad to 
know that he continues to cover the same territory for the 


fJentson organization 


<= 





SLEDGEHAMMER” WINDOW DISPLAY BY THE CHICAGO BRANCH 
OF THE AMERICAN WRITING MACHINE COMPANY-—-A compelling at 
traction which shows how a skillfully planned window brings people into 
the store after the unusual display gets attention J. W. Kennedy, the 
manager, made the Wabash avenue crowds ‘‘take notice The signs in 
the window were large enough for quick reading, but the reduction in the 

halftone makes them illegible Here are transcriptions 

Right hand on glass: ‘‘Important Announcement! This Branch Made 
an Increase in Sales in September over August 136 Per Cent; Which Proves 
Two Things—Business Is Better—And Honest Merchandise at Honest 
Prices Brings Its Own Reward.’”’ 

Center—within window on machines wrecked with the sledgehammer 

We Gave Them to a Foundry—They Make Good Sash Weights and That 


Is All.’ 

Left of center inside window: ‘‘Yes, We Could Seli These to You at 
$19.47 or $21.53 and Make Money, But You Wouldn’t-——-We Still Have a 
Conscience and a Reputation.’’ 


Oe 


Wholesale Stationers to Meet in Bermuda 
The next annual meeting of the Wholesale Stationers As- 
sociation of the United States and Canada will take place 
on February 4 to 10, inclusive, 1933, at the Hamilton hotel, 
Bermuda. Members will go to the convention on the lux 
urious steamship “Monarch of Bermuda.” A lively pro- 
gram of business and entertainment is being planned 
The convention will discuss the following subjects: “The 
New Economic Era Gives Wholesaling Its Greatest Op 
portunity; What Must Be Done to Adjust Ourselves to the 
New Basis of Doing Business.” 
Information as to details of the trip may be had by ap 
plying to H. C. Whittemore, secretary, 250 Fifth avenue, 


New York, N. Y 





— 
The 1932 Christmas Seal, distributed this year, as 
usual, by the National Tuberculosis Association, 450 
Seventh Avenue, New York, N. Y The money 
raised annually at Christmas time by the association 


is spent in educational work and relief for victims 

of tuberculosis throughout the United States. There 

are 2,084 associations affiliated with the national 
body in fighting tuberculosis 





> 


Radio Fans Invited to “Tune In” 

Recently the Standard Stationery Supply Company, 226 
South Wabash avenue, Chicago, invited radio fans to tune 
in on a series of entertaining programs to be given for a 
time in the early evenings of Monday, Wednesday and 
Sundays. The features included Billy Sunshine Orchestra 
and Vocalists; Frankie Jaxon and Band; and Chicago 
Parade—the story of Chicago business and industry, 
dramatically and musically presented. The series was 
given by Station WJJD. 
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FIBRE 





improved designs 
new hinge construction 
wide range of sizes.. 
and styles 











A FIBRE PRODUCT OF WILSON - JONES USA 








expanding - filing and clasp 
ENVELOPES 








new line... new opportunities... new selling helps 


Are you cashing in on LeatherLife? This new, 
fast-selling line of fibre products is a good op- 
portunity for profit. 

LeatherLife is really an old stand-by—a busi- 
ness necessity for which there is daily call. And 
now it is brought up-to-date: completely mod- 
ernized to meet today’s needs, and priced for 
today’s buying habits. 

The line is very complete. There are many 
types of pockets and file folders, flat or expand- 
ing, with a new, patented hinge construction. 
There are wallets of many styles, envelopes, mail- 
ing containers, indexes and jackets. 

LeatherLife is a source of steady sales and 
good profits. The new catalog which illustrates 
and describes the entire line is now ready. If you 
do not have a copy, be sure to ask for one. And 
check up, too, on the special introductory assort- 
ments being offered to dealers. 





TO SELL FOR YOU. Illustrated above is an at- 
tractive card ready for use on your counter or 
as a window display. The lettering is in black 
and white, and the illustrations in the natural 
color of red fibre. It measures 14 x 22. Also ready 
to sell for you is a handsome metal counter case 
that holds a good supply of assorted LeatherLife 
products, and yet takes very little counter space. 
These selling aids are supplied to dealers without 
charge. Wilson-Jones Company, 3300 Franklin 
Boulevard, Chicago, IIl. 








U.S.A. 


A FIBRE PRODUCT OF WILSON-JONES 
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NEW LIFE 
for office chairs . . 


NEW PROFITS — 
for office appliance dealers 


















. 
Selling... BRST re 
It comes to you as the first really NEW development 
in an office chair caster in years. An absolutely new SY+DHAMONB-O-ARR OW > 
ti d Free Swivelin ll it t 
sistomen you are relling COMFORT interns ofsmocther = Ra PN Me C0 os 


In rigid factory tests and in ACTUAL SALES TESTS 

the new Bassick Diamond-Arrow is a positive knock kout! N EW BASS } C 14 
principle of ball bearing oaetaaion gives it Full Floating 

operation and trouble-proof performance. 


Office Appliance dealers all over the country are opening 
up new business—earning new profits selling Bassick Floor 
Protection Equipment with the Steen Anas as a lead- 
er. Write today for information about the complete line. 


THE BASSICK CO., Bridgeport, Conn. 


Factory Representatives in Principal C ities. 









DATING 
IVELING 





“Socket NoMars” “Drive-on” NoMars 
For the legs of choirs For furniture legs not 
and tobles bored for = ed for costers. They 
caster sockets. ve on with eose 

Rownd Desk Cups a all Square 


Desk Cups 


Built of unbreakable Chair Slides 
They protect 


Atiasite in natural the ia eal. 
wood tones. Reo! action of noise Ors from sharp 
floor protection for on hard sur- edges of desk 
chair and table legs. face floors. ond table legs. 


Bassick 


“For 36 yearsthe BUY-WORD for fine casters and furniture rests” 
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Tredway Directing Western Activities of American 
Evatype 

A. L. Tredway, who has had twenty-eight years of ex- 
perience in the printing and stationery field, most of the 
time as owner of his business, has taken over supervision 
of the American Evatype Company’s sales work in the Pa- 
cific Coast territory as western manager. His area is Den- 
ver west and includes eleven states. 

Back in 1903, Mr. Tredway started working in the sta- 
Close in Stockton, Calif. Ten years 
later he and his brother bought the business and organized 
with A. 


tionery store of O. H. 


it as Tredway Brothers, L. Tredway as president 





A. L. TREDWAY 


His experience with rubber stamps when in the stationery 
business led to an interest in the story of the new Evatype 
process, culminating in his present connection. 

In 1930, Mr. Tredway sold his store and as a sort of va- 
cation went to Redondo Beach, Calif., where he stayed for 
about a year. There he read in Office Appliances the story 
of Evatype equipment described as an improved and sim- 
plified method of making rubber stamps which are made 
direct into the metal mold and require only fifteen minutes 
for completion of a single stamp. He leased an Evatype 
stamp making outfit and opened a rubber stamp plant in 
Sacramento. Because of his success with it and the possi- 
bilities which he saw in the Evatype method, he opened up 
the negotiations resulting in his appointment to supervise 
the entire western field. 

Richard Evans of Deerfield, Ill, is the inventor of the 
Evatype system and president of the company. He has his 
plant in Deerfield, where the equipment, including the steel 
type for the molds, is made. Mr. Tredway spent several 
days with Mr. Evans at the plant, going over various mat- 
ters. 

The Evatype equipment is leased instead of being sold 
outright. Definite advantages to the dealers are advanced 
for the plan. The principal one is a protection to the in- 
dustry because control at the home office does much to dis- 
courage price cutting and enables the dealer to make a fair 
profit. 

Mr. Tredway reports that originally he leased equipment 
to stationers and printers only. He reports that more re- 
cently some rubber stamp companies equipped with the 
apparatus necessary for making stamps in the older way 
are now installing Evatype equipment. 

The company reports that it is not yet organized to 
handle business from abroad but is making plans for it and 
expects soon to be in a position to give the same sort of 
service to dealers in other countries as it is at present to 
those in the home market 
3 _ 

Royal Branches Set Larger Quotas for Themselves 

Evident signs of business upturn, especially apparent in 
Royal typewriter sales, together with the introduction of 
the 1933 standard model, officials of the Royal Typewriter 
Company, Inc., have felt that new and larger sales quotas 
should be set for their branches. It was accordingly de- 
cided to use the novel plan of having each branch fix its 








Get Our 
New Underwood Price List! 


100% REBUILT 
CRUSADER GRADE 

BLUE RIBBON ROUGHS 
UNDERWOOD FANFOLDS 


UNDERWOOD PARTS 


Shipman-Ward Mig. Company 


1778 SHIPMAN BLDG. 
4401 Ravenswood Ave. 


Chicago, Ill. 

















Repeat Orders 


Come easier to the individual or 
distributing organization that 
stresses quality. Crown Ribbons 
and Carbons have the quality 
which makes satisfied customers. 
Your city may be on our “open 
for representation” list. Inquire. 


Crown Ribbon & Carbon 
Mf. Co. 


Rochester, N. Y. U.S.A. 

















-¥ . 
¥ your sale of 
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3 \ Typewriter Cushion 
, 


y 


y' To increase 


Keys 


The NEW 
MUNSON International 
Cushion Key Display 








! Write for your Sample Key 
MUNSON SUPPLY CO. 
348 Hudson St., New York 
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THE PERFECT STENCIL 


D oes not deteriorate 

U niform quality always 
Perfect for stylus 

A II sizes for every machine 
C lean, clear copies 

O n white backing sheet 








Satisfaction guaranteed 
T ested and proven 
E xceptional for long runs 
NON CELLULOSE 
C lear visibility 
| nstant proof reading 
L atest improved package 
old by Stationers everywhere 
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DUPLICATOR PAPER =SUPPLY CO. 


224 WO. DESPLAINES ST. * ” HAYMARKET 6525-6-7 
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own quota for the month of October. As a result, without 
exception, the branches voluntarily increased their quotas. 
Sales figures for the month, including the period from the 
first to the twenty-fourth, indicate a satisfactory showing. 
Che new quotas will be substantially realized according to 
General Sales Manager Miller 





COUNTER AND WINDOW DISPLAYS OFFERED TO DEALERS BY THE 

ROYAL TYPEWRITER COMPANY.—tThe upper illustration shows the ef- 

fective counter exhibit for the Royal Signet machine For the window 
display, everything is provided except the crepe paper 


a 
White Uses the Expense Account 


On the occasion of the birthday of his daughter Dorothy, 
which occurred on the fifth of October, A. R. Ames, presi- 
dent of Ames Supply Company, wired his San Francisco 
manager, Earl S. White, to send some flowers, Mr. White 
to be reimbursed through his expense vouchers. The 
daughter a few months ago became Mrs. Dallas Marvil, 
whose husband, formerly star football player at North- 
western and all American tackle, is now football coach at 
University of San Francisco. As this was her first birth- 
day spent away from the home of her parents, Mr. Ames 
thought she might feel lonely—hence the request about 
flowers. Mrs. Marvil wrote to her father that the apart- 
ment was literally filled with chrysanthemums, roses and 
other flowers grown in profusion in the San Francisco 
Bay region. Flowers were in every room. At the time 
our reporter called at the office of the Ames Supply Com- 
pany Mr. White’s expense voucher had not been received. 
The impression prevails that it will be somewhat heavier 
than usual. 

Mr. White has been in the Ames organization for about 
twenty-two years, the last fifteen of which he has spent as 
San Francisco manager. He is well known and well liked 
by typewriter men throughout the Pacific Coast territory. 

ae 
Stamp Manufacturers Club to Meet November 14 

[The November meeting of the Stamp Manufacturers’ 
Club, Inc., Chicago, will be held at the Bismarck hotel 
November 14. Marking device manufacturers in Chicago 


that day will be made welcome 














OXFORD introduces -- 


a heavy-duty corrugated board file, 


rox SEMI-CURRENT RECORDS “i: STORAGE 





PRE-ATTACHED 
| HANDLE 








STRONG? Stack them right up to the ceiling, fully 


loaded—it won't affect the operation of the bottom file. 


DIKEFERENT? Ivs the only file which, when stacked, 
is not a loose collection of boxes piled haphazardly on 
top of each other, but a rigid installation, each file locked 
in place, just like a bank of steel or wood files! MILES 
AHEAD OF ALL THE OTHERS! 








Send me a free demonstration sample 
of Oxford’s new TRANSFER FILE 





OXFORD TRANSFE 


' 
Heavy Duty Series Name 


Packed flat—6 files to a carton (List Prices) 








| Unit Address 
Stock i setnitn catien | Drawer measure inside! Price Price 
No. or records suc $s each t 
Height Width Depth “aa 

=e ; Ge. 

21 Letters 10'% 12 24 $1.80 $1.50 City and I, wins ccc cuceves coscendeeenweddcodenndnsecudadbenbesidenseieeiieimlesaneenne 

22 Legal or Cap 10', 15 24 2.30 1.90 

} Size Forms - 

Mark for attention of 

23 Invoices or 2 rows 834 10% 24 1.70 1.40 


8x5 cards | 





(If you are now selling Oxford Storage Files, 


Other sizes to be added soon. 


please check this square) (J 










OXFORD still Leads 
PRICED to SWEEP the 








with a corrugated board file 


POPULAR FIELD 








Veu 
sides on shell add to 





turned-in top and 


appearance and str eneth. 



















The Oxford Sliding Drawer Storage 












File was the first in the field. It is still the most 
popular in the field—and because it is now a volume- 
production item, it has been priced for volume sale 


in the popular price field, with liberal mark-up for 
the dealer. 
Not an experiment and well into the re-order stage. 


Exceeded in strength only by the new Oxford Transfer 


File. Place your order now! 

















First Class 
Permit No. 2671 
Sec. 384%, PL&R 
Brooklyn, N. Y. 








BUSINESS REPLY CARD 


NO POSTAGE STAMP NECESSARY IF MAILED IN THE UNITED STATES 


2c.— POSTAGE WILL BE PAID BY — 











OXFORD FILING SUPPLY CO. 
340 MORGAN AVENUE 
BROOKLYN, N. Y. 


Packed flat 





OXFORD STORAGE FILES 


Standard Series 





10 files to a carton (List Prices) 





Stock 
No. 


9B 


10 


14A 


For records such as 


Letters 


Legal or Cap 
Size Forms 


“Invoices or 2 rows 


8x5 Cards 
Checks or Vouchers 
Checks or Vouchers 
Checks or Vouchers 
Checks or Vouchers 
Tabulating Cards 


5x8 Cards or Forms 


"4x6 Cards or Forms 


(2 rows) 


4x6 Cards or Forms 
(2 rows) 


"3x5 Cards or Forms 


(2 rows) 


"Documents (2 rows) 


Deposit Slips 
Deposit Slips | 


5'ox8> or 6x9 | 
Forms 


Ledger Sheets 


Drawer measure inside 


Height | Width| Depth 





10% 12 
10% 15 
8% | 10% 
334 9 
4% 9 
4% | 9 
4%, | 10% 
334 | 7% 
5' 8'%4 
4'2 12% 
4'2 1234 
3% | 10% 
10% | 9% 
4% 8'4 
4% 8'4 
6 | 9 
12% 12% 








24 


24 


24 


24 


24 


24 


18 


Price 
each 


$1.20 


1.60 


1.20 


85 | 


85 


-80 


1.10 | 


-80 


95 


1.25 


1.20 


1.20 


1.80 


85 


80 


1.15 


1.80 


Unit 

price 
cartons 

of 10 
$1.00 


1.25 


-95 


-70 
-70 
-65 
-90 
-65 
80 


1.05 


1.00 


1.00 


1.45 
.70 
-65 


-95 


1.50 





* These files furnished with divider strip for 2-row filing. 
be filed — merely discard the 


Double 


width forms may 


divider strip or place it at side to cut down width. 
sizes made to order in lots of 50 or more. 


Special 
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Carter's new Midnight in the 
handsome Inkwell bottle is creat- 
ing interest, demand, and profits 
for dealers . . . the big news in 
the stationery field. 


And, too, Carter’s new idea in inks 
has made a hit with the public. 
Everybody likes Midnight’s gleam- 
ing black and silver Inkwell bottle 
that’s like nothing else in the ink 
field. 

And the higher quality of this per- 
manent ink have been instantly 
appreciated by those using it. It 
Can’t fade. And 
best of all, it’s free-flowing through 
fountain pens an unusual qual- 
ity in permanent inks. Also ex- 
cellent for use with steel pens. 


won't wash out. 


7 





Going 


OVCr 


Big! 


The three Midnight colors . . . Blue, 
Blue-Black and Black ... enable 
you to fill every demand for a per- 
manent ink. Those of your customers 
who prefer washable ink can obtain 
Carter’s Washable Blue also in the 


smart Inkwell bottle. 
Here's cooperation of real 
value to you! 
Every dealer knows he can sell 


nationally advertised goods more 


«. 


Ss 


~ 


Please send me 






Name 
Street 
City 


The Carter’s Ink Company, Boston, Mass. (Cambridge C Station) 


Doz. bottles Midnight Blue X665 

Doz. bottles Midnight Blue-Black X245 
Doz. bottles Midnight Black X585 
Doz. bottles Washable Blue X165 


109 


. so we're putting Mid- 
night advertising into the great 
Saturday Evening Post, and in 
Collier’s and Literary Digest as well. 


quickly 


In addition, we will send to you 
FREE a beautiful lithographed win- 
dow display and one of the smartest 
counter displays ever produced for an 
ink product. 

There are also available clever news- 
paper advertisements which you will 
find profitable to run in your local 
newspapers. 

Stores all over the country have 
proved this new ink sells. Send 
coupon for a trial order. It will pay 
you to take this step! The Carter’s 
Ink Company, Boston, New York, 
Chicago, Montreal. 


OA 11-32 





State 
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CAN YOU IMAGINE 


buying an automobile without wheels . . . being charged extra for the most important 
part? Of course you can’t! Then why sell stapling machines that don’t include 
staples in their regular price? The beautiful, new Aeme Midgetisready .. . and 
with every one you sell goes a box of staples at no extra cost! An exclusive lever-presser 
action makes stapling with this model a pleasure . . . replaces the noisy, thumping 
stapler with one that is quiet and velvet-like in action. Even the staples are different. 
See how insecure the old type is when compared with the new, flat-clinching Midget 
staple, and think how much less filing space will be required where papers are fastened 
with this efficient little staple. These are just a few reasons why the Acme Midget will 
boost your sales . . . increase your profits. Why wait another day? Wire your trial 


order NOW! 





Notice how very flat and se- 


See how this staple’s ends 
cure the clinch is on this 














are curved... how easily 

other papers could catch new, improved Acme Midget 
and tear on the “‘humps” —= staple. Compare it with the 
- « « how much more space | old fashioned staple at the 
papers fastened with this left. Which looks more de- 
staple require than ones pendable to you ... more 
fastened with Midget staples. economical? 





ACME STAPLE COMPANY, CAMDEN, N. J. 


THIRTY-EIGHT YEARS OF MANUFACTURING EXPERIENCE 
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Free Trade in Ideas Hurdles Tariff Walls 
The Amerika-Interessen, Inc., organized as the American 
unit of A. G. Fuer Amerika-Interessen, operating in Berlin, 
Paris and New York 
City. 

Botho Lilienthal, president of the corporation, explains 
its work in substantially the following terms: 
“We make 


devices, processes and patents that have been proved suc- 


London, has established offices in 


available to manufacturers of one country, 


cessful in other countries. For manufacturers who wish to 
augment their incomes by obtaining business abroad but 
cannot do so by experts, agreements are negotiated cover- 
ing production and marketing rights. This is done by 
issuing licenses on a royalty basis or by the outright sale 
of manufacturing and marketing rights for the country in- 
volved. We are endeavoring to replace the export of manu- 
factured goods to some extent by bringing the inventive 
achievements, engineering skill and manufacturing experi- 
ence from one nation to another. Work is already under 
way. A number of German inventions have been satis- 
factorily placed in England, and English developments are 
now being brought to the favorable attention of German 
industries. 

said Mr. 
Lilienthal, “our engineers have made selections of over one 
hundred that 
ploitation in this country. 


“In order to start our American company,” 


devices seems suitable for immediate ex- 
These devices cover such widely 
different lines as machine tools and appliances, electrical 
devices, optical instruments, advertising displays, welding 


Additional 
continually being brought from 


processes, temperature indicators, etc., etc. 
products and ideas are 
European countries.” 

Mr. Lilienthal hopes to take many American develop- 
ments of Europe with success. 

niessiesiiplltidan 
Speedy “Graphotype” Service for DuPont 
The Addressograph-Multigraph News reported some fast 


” 


service on embossing an order for 47,590 “F” top sections 
for the Addressograph department of the E. I. du Pont de 
Nemours Company. This work was completed in three 
The Du Pont company 
sent a messenger to pick up each day’s production and car- 
ried it back to Wilmington. The job was completed one 
and one-half days before schedule. 
eH 
McCloy Co. Absorbs W. G. Johnston Stationery 
Business 


The William G. Johnston Company of Pittsburgh, Penna., 


days, including some night work. 


has disposed of its commercial stationery business to the 
McCloy Company, who have been prominent in the Pitts- 
burgh stationery field since 1879. 

The William G. Johnston Company will carry on its 
printing, lithographing and engraving business as hereto- 
fore. 

> - 
Derango at Seattle for Rem Rand 

K. B. Derango has been transferred by Remington Rand 
from Spokane, Wash., to Seattle, where he has charge of 
typewriter sales in the Seattle area. Mr. Derango had been 
located at Spokane seventeen years, several of which were 
Knudson 
succeeds Mr. Derango at Spokane; the latter was sales- 
man in the Inland Empire for Remington Rand. 

ee 
Lawrence Typewriter Shop Moves 

The Typewriter Shop, conducted by Charles E. Galley, 
has moved from the Bay State building, Lawrence, Mass., 
to 269 Common The new location affords added 
space, and permits an expansion of lines. A letter shop 
is conducted for the convenience of business men of Law- 


spent as manager of typewriter sales. G. R. 


street. 


rence and vicinity. 
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REGAL PRECISION 
REBUILT ROYALS 


When you sell the modern, casy-writing 
REGAL PRECISION REBUILT ROYAL, you 
are assured of a good profit, a satisfied cus- 
tomer and a minimum of service calls. 

Only a new Royal transcends the peerless 
performance of the REGAL-ROYAL, with 
genuine replacement parts, precision-rebuilt 
under the supervision of the original manu- 
facturer. 












Now is the time to make better and more 
profitable sales. Send for the new REGAL- 
PRECISION-REBUILT-ROYAL price list now. 


REGAL TYPEWRITER COMPANY, Inc. 
431 CANAL STREET, NEW YORK 




















Our Tab-Edged 
Carbon Paper 


(PATENTED) 


continues to show a steady growth! 


We give exclusive agency on this item to 
a dealer who will push it as his ** Leader.” 


Phillips Ribbon & 
Carbon Co., Inc. 


Factory and Executive Offices 


61 HALSTEAD ST., ROCHESTER, N. Y. 


eer woeer BRANCHES 


82 West Broadway CHICAGO 115 Purchase St. 
PHILADELPHIA 209 W. Jackson Blvd. CLEVELAND 


1033 Chestnut St. 1002 Leader Bidyg. 
MILWAUKEE 

SAN FRANCISCO 6114 Plankinton __ LOUISVILLE 

203 deYoung Bldg. Bldg. 227 Citizens Bldg. 





























| 
| THE NEELY SHEET COLLATER | 
| Saves 50% of Typing Time | 


As shown above, letterhead ond sheets are dropped di- 


carbons and second sheets rectly into the feed rolls with 
are fed out directly above a slight operation. 
t The ro , , is 
the typewriter ey drop Tested in service conditions, 


into the feed rolls without 
lost motion, saving valuable 
working minutes. Where 
many copy units are re- 
quired, we provide a special 
tray in the bottom of the 
cabinet, which can be drawn 
forward to furnish a rest for 
each unit as withdrawn, un- 
til the required number of 
units are built up. Then the 
| tray with all the units is 
i] pushed back into the cabinet, 
clearing the _ typewriter; 
hence the carbons and sec- 


Fred W. Neely, 37 W. Jackson Bivd., Chicago 


the NEELY SHEET COL- 
LATER has proven profitabl: 
for any firm whose reduced 
staff must handle the usual 
volume and carry the load | 
of office routine back to nor- 
malcy. And for agents and 
dealers whose regular lines 
have reached the point of 
diminishing returns, the 
NEELY SHEET COL- 
LATER presents a golden 
opportunity. Full details sent 
va request. 











ONT ~ 


Another new account, Joe. 
Beginning with Business 


Cards!” 





“. .. And it’s a cinch to do 
quality work, Joe, and make 
our profit when we use Wiggins 
Book Form Cards; and the 
job, delivered in a Compact 
Binder, has more to say about 
quality than the whole sales 
force could in a year.” 
A Business cards done on this 
stock and delivered in these 
binders are automatic busi- 
ness-getters. Once a customer 
is provided with business 
cards done in this form, he’s 
yours for life. 

The JOHN 8. WIGGINS COMPANY, 1162 Fullerton Ave., Chicago 

(Originators of Scored Cards) 

New York City: Richard €. Loesch Co Grand Rapids: Carpenter Paper Co. 

Pittsburgh: The Chatfield & \ is ( Houston: L. 8S. Bosworth Ine. 
Fort Worth: Southwestern Paper Co. 
rick Los Angeles: Fine Paper House. Inc. 
Baltimore: The Toledo, Dayton, Columbus, Cleveland 
K Paper Co, The Central Ohio Paper Company 
St. Louis: Tobey Fine Papers, Inc 


WIGGINS 


BOOK FORM CARDS 
COMPACT BINDERS 





A Ask any of the paper mer- 
chants listed here to show you 
this card stock and binders. 
He will gladly cooperate with 
you in the way of samples. 


Cincinnati: The Chatfield Paper Co 

Detroit: Seamar Pat 

Washington. BD. C., 
Barton, Duer & 


Paper Co 





CO <== 
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Leatherlife—A New Line 


In the October issue of this journal there was a brief 
paragraph mentioning Leatherlife as one of the new lines 
recently gotten out by the Wilson-Jones Company of Chi 
cago, New York and Kansas City. The new line made its 
bow to the stationery trade on October 15. The Leather- 
life line includes an extremely wide range of red fibre 
products such as wallets, file pockets, mailing envelopes, 
legal and commercial filing jackets, brief covers and a com- 
plete line of clasp, tension, tie and photo mailing envelopes. 

The line was announced coincidently with the issuance 
of a new catalogue of convenient size to slip into the sales- 
man’s pocket. It is tab-indexed for instant reference to any 
items. 

To help stationers sell more red fibre, the Wilson-Jones 
Company has developed an unique counter display case 
which goes along with the merchandise and forms an effi- 
cient, neat, compact silent salesman. Window cards, blot- 


ters and other dealer helps are also available to Leatherlife 


dealers. 
Ee 
Explorer Uses Smith Corona Machines 
Dr. H. S. Dickey, the famous explorer, appears in the 


accompanying illustration in the act of typing a letter hom« 
on his Smith Corona from the Amazonian 
jungle while an Indian courier waits for the letter. The 
photograph from which the accompanying cut was made 


heart of the 





EXPLORER DICKEY TYPING A LETTER HOME ON HIS 
SMITH-CORONA 


was taken in the “house” within hundreds of miles 


of the spot—the hut of Kangaroo Brown, Australian tradet 


The letter was relayed from messenger to messenger and 


only 


arrived in the United States many weeks after it was 
written 
The expedition of which Dr. Dickey is the head carries 


two Smith Corona typewriters and has traversed several 


thousand miles of jungle from Ecuador to the mouth of 
the Amazon. 
~ 
English Lawyers Seek Stationer’s Son in 
America 
An English law firm is advertising in United States 


newspapers to find Leonard Elliott Brookes. He is the son 
of the late Leonard Elliott Brookes, bookseller and sta- 
tioner of Derby, England. He was last heard of in Amer- 
ica. He is informed in the advertisements that he will 
hear something to his advantage by communicating with 
Robotham & Company, 3, St. Mary’s Gate, Derby, Eng- 


land, solicitors to the trustees 
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ROYAL’S COMPLETE LINE 


OF HOME-SIZED TYPEWRITERS 


IS THE FINEST LINE 


NOW. . . THREE MODELS 
PRICED TO FIT 
EVERY PURSE! 


Three typewriters for home use! Each an out- 
standing value in this year of values! And each, 
different in price and design, appealing to an 


entirely different type of customer! 


Royal's New Complete Line meets every pos- 
sible requirement. It gives you a full price range 
—$29.50 to $65.00. It provides a variety of 
styles, colors and type-faces. Whatever the cus- 
tomer wants, you can now reply: “| have exactly 
the typewriter you want!“ And—what is more 
—prove your statement. And that, as you know 
from experience, will mean quicker turnover — 


more sales, increased profits! 


Check over your stock now—without a mo- 
ment's delay. Don't let the Christmas shopping 


season find you with an incomplete line! 


ROYAL TYPEWRITER COMPANY, INC. 
2 PARK AVENUE, NEW YORK CITY 


PRICES SLIGHTLY HIGHER IN CANADA + CANADIAN ADDRESS: ROYAL 
TYPEWRITER CO., LTD., 362 NOTRE DAME STREET WEST, MONTREAL 











og Bt @, © Pen CBB eo 


* THE ROYAL SIGNET:-SENIOR 


x THE ROYAIT 


PORI 


LHL 
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Mreferred 


by 
stapling machine users 
everywhere 


the BABE 
SPHASTENER 's 


—— Mark Reg. U.S. Pat. Office 


Light weight, sturdiness, compactness, non- — = zB 


dependable performance, permanent or temporary 
fastening, removable head for tacking, low cost and 
perpetual guarantee—these are the qualities that ew 
distinguish the BABE and gain it preference amon 

stapling machine users aeiieinaie’ The BABE co ana rit tl A 5 J A 
all the features and performs the service expected 
only of a machine many times its size and cost. r] [] a [] nan M § 


From The Thickest To The Thinne 














































































































































From The Smallest To The Biggest 













No. 13 
$ No. 13 The only hand-oper- Our staples are of superior 
6.50 ated machine for three sizes quality — superior in sharp- 
, of staples—14"', 3g", 1". ness, penetrating power and 
RETAIL longevity. For every machine 
A versatile, heavy duty machine in any style. Complete satis- 
yet neat and compact requiring faction guaranteed. Attrac- 


tive prices. See us first for 


little space, the No. 13 Speed : 
your requirements. 


Fastener will bind 120 sheets of 16 
lb. paper or equivalent up to 314" DEALERS 
from the edge. Uses 4", 34"' or 
14"' staples. Quick positive 





Speed Fasteners are a source 
of good steady consistent 


action, non-clogging and profit. So are staples. Get 
permanently guaranteed. A our latest price list and cat- 
popular office necessity. alog at once. Make Speed 


Fasteners a headliner. 














PARROT SPEED FASTENER CORP. 




















388 Broadway, New York 























ALL SPEED FASTENERS PERPETUALLY GUARANTEED 
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National FiberstoK Envelope Company Issues New 
List 

A new price list has just been issued by the National 
FiberstoK Envelope Company of Philadelphia, Penna., and 
copies of this list have been mailed to the stationery trade 
throughout the country. 

The new list contains the broadest line of envelopes, fil- 
ing supplies and stationers specialties that this well known 
manufacturer has ever offered. 

While the prices in effect with this new list are con- 
siderably lower than those heretofore quoted, the company 
assures its dealers that prices are at the low level and 
orders for stock can be placed with confidence in a settled 
market. 

Any dealer who may not have received a copy of this 
new National FiberstoK price list, is requested to write the 
company immediately. 

New items contained in the list include Deskaid, brief 
covers, Fiberhyde products, expanding vertical files, ad- 
vertising specialties, JutestoK filing folders and RedstoK 
expanding envelopes and file pockets. 

Se 
Royal Announces Larger Prizes for Employees 
Tip Club 

The “Tip Club,” organization of Royal Typewriter 
Company employees who furnish sales getting leads, has 
proved so successful in its first six months that extra prizes 
have been added to the rewards of leading members. In 
addition to the first prize of $25 for the leader of each 
three months’ period, second and third prizes of $15 and 
$10 will be awarded. Besides the $100 first prize for the 
year, second and third prizes of $50 and $25, respectively, 
have been announced. 

A. Way, secretary of the Royal Typewriter Company, 
says that the “Tip Club” has proved effective in giving 
non-selling employees a chance to help in sales. 

—_—_—_.@——— 
Export Trade January-June, 1932 

An analysis of United States import and export trade 
for the six-month period January-June, 1932, has been pre- 
pared by the Chamber of Commerce of the United States. 
Typewriter exports for 1932 showed a shrinkage of 31.4 
per cent in value. In 1931 the six-month period showed 
shipments of $5,504,000 (116,141 machines) ; the same period 
in 1932 exported $3,773,000 (81,079 machines), a quantity 
shrinkage of 30.2 per cent. 

Adding, calculating and accounting machines, reported 
only by volume, showed the following shipments—(1931) 
22,101 machines; (1932) 10,818 machines; a decrease of 51.1 
per cent. This classification falls below the minimum of 
the tabulation ($2,286,000), although above $500,000, 

eH 

Colby a Vice President of Barker Brothers 

Frank K. Colby was advanced to the post of vice presi- 
dent of Barker Brothers, Los Angeles, Calif., in October. 
He will be associated in an executive capacity with Law- 
rence Barker, president, and H. E. Bennett, vice president 
and general manager. 

Mr. Barker was a newsboy in his youth. Fifteen years 
ago he joined Barker Brothers as a driver. From that 
humble start he rose successively through the general of- 
fices and operating and credit departments to the post of 
general manager. 

——S——— 
Euclid Chamber Guests at A-M Plant 

The Chamber of Commerce at Euclid, Ohio, home of 
The Addressograph-Multigraph Corporation, was the guest 
of the corporation at a dinner October 5. Members were 
served dinner in the company cafeteria, and then shown 


through the plant. 


115 


| 


T PINSePrym’s Green Box Line 














Ready 


For Immediate Shipment 


SONOMOR 


Triple Plated Steel 


T PINS 























100 to a Box 
1000 to a 
Carton 
or % Ib. boxes 








A BETTER-THAN-BRASS T PIN 
AT A LOWER-THAN-BRASS PRICE 

















STOCK ORDERS SOLICITED 





WILLIAM PRYM OF AMERICA, INC. 


4728 
Island City, © WHOLESALE DISTRIBUTORS 


Long Island City, 
. Bainbridge, Kimp- 
223 West J 
ees ton & Haupt, Inc. Horders, Inc. 


Chicago New York Chicago 

















Attractive Holiday Profits 


Many Globes will be bought between now and Christmas. Cash in on 
this profitable business. A small display costs little . . . pays big re- 
turns. Make your selection from “GLOBES OF THE WORLD” 
. . . a booklet illustrating and describing the fastest selling and most 
profitable line of Globes on the market. Address Dept. G1148. 


WEBER COSTELLO CO. 


@ CHICAGO HEIGHTS, iLLINOIS 
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bi Rofessional Offices 
for Lobbies 


for Secretaries 


for Home Use 


No. 1-KH 
Top 44x 24 


Here for the first time is a knee hole desk, styled for specific 
uses—in lobbies, in professional offices and in homes, that 
you, as 4 dealer can afford to offer at a popular price and 
yet recommend and stand behind 

No. 1-KH is 4 practical desk. Built for usefulness as well as handsome 
appeerance. Of authentic Colonial design it fills a need in an existing market 
that offers an opportunity for aggressive promotion and presents at this time 
an exceptionally seasonable item for holiday trade 


ALMA DESK COMPANY, High Point, N. C. 



















make 
this 
fest 


Compare FIBERTEX value—the quality of 
stock, the accuracy of cutting, folding and 
cementing, the thickness of fronts and 
backs, the gussets and reinforcements. Then 
consider prices and terms. Get one of your 
customer friends to try out FIBERTEX in 
service. Illustrated price list and full de- 
tails will be sent on request. 


+ 
JOSEPHSON 


ARTE MANUFACTURING 


Expanding, flat mailing and CORP. 
panel wallets . . . Vertical 

file pockets, containers, etc. 7 AY 
UTILITY expanding files, K 
Bankers’ Cases and Vertical Chicago Office and Stockroom 
Files. 173 WEST MADISON ST. 





The only line made with 
cloth reinforced flaps — an 
exclusive patented feature. 
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(New Machines and Devices—Continued from page 23) 
petual calendar; a memorandum roll, and a pen or pencil 
holder. The writing surface is slanted and in the recess 
is space for storing pens, pencils, etc. The rotary telephone 
index contains space for over one hundred and fifty names 
and numbers. The memo roll is reversible so that notes 
previously written can be easily referred to 

The manufacturing and distribution rights for the “Aga- 





THE “AGADESK,”’’ MADE BY A. GUERRA, LONDON 
ENGLAND 


desk” in the United States are for sale. In addition, Mr 
Guerra is seeking U. S. distribution for another office device 
called the “Agablotta,” an automatic rocker type blotter 
that uses a roll of blotting paper, a clean blotting surface 
being obtained by simply turning a knurled knob at one end 
of the frame. 
> 

Royal Announces New Senior Signet Typewriter 

The Royal Typewriter Company, Inc., has just brought 
out the Royal Signet Senior, which is now available to all 
dealers. It is equipped with pica type and shift key and 
will retail at $34.50. 

The new machine is similar in design and appearance 
to the Signet. It is finished in a soft black Velvetone, 


giving a distinctive appearance. It is declared to be hand- 





THE ROYAL SIGNET SENIOR TYPEWRITER 


some, reliable and easy of operation, in these respects, no 
different from the standards which distinguish other Royal 
models. 

The new Signet Senior is declared to have an appeal 
to experienced typists who prefer upper and lower case 
letters, yet require a sturdy, reliable machine at a moderate 
price. 

——— 
Some New “Eyesaver” Rulers 


The Seneca Falls Rule & Block Company, Seneca Falls, 


N. Y., has extended its line of “Eyesaver” rulers. These 
rulers, designed by a school supervisor and endorsed by 
school authorities, now come in four lengths. The No. 
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it's Newl 


This back view of the No. 3961-F size shows 
the effect achieved by our mitered case con- 
struction which has given to this view an im- 
portant selling advantage. Let your prospect 
imagine himself sitting behind this desk. 





No. 3967F 
Top 66x36 


GOOD — 


MYRTLE 






FOR 34 — 


DESKS 


DESIGN 
CONSTRUCTION 
AND VALUE 
e 


Tr is the type of office desk that the shrewd 
level-headed type of buyer will be quick to see 
the advantages of. 


We have considered carefully the type of man who 
will sit behind this desk. While he is carefully 
considering value in every purchase he makes, he 
will not be stampeded into buying price at any cost. 


Simplicity of line and dignified proportions appeal 
to his sense of fitness. Beautiful veneers and 
originality in design appeal to a sense of pride. 
Myrtle construction plus a careful examination will 
satisfy his practical mind—and these features, as he 
knows, constitute the true elements of value. 





Learn more about the full Myrtle line 
by reviewing the complete catalog. 


MYRTLE DESK COMPANY, 
O. A. 11-32, 
High Point, N. C. 


Gentlemen: 








Please send copy of your latest catalog and price list. 
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“Everybody writes on a used typewriter” —— 


Only with the genuine parts, 
factory assembly and precision 
methods used by Wholesale can 
an Underwood be fully restored. 


And successful dealers know it. 


That’s why they are selling 
Master Grade Underwoods... 
the outstanding rebuilt type- 
writer value. 

THE WHOLESALE TYPEWRITER CO. 


FACTORY and GENERAL OFFICES: 155 SIXTH AV., NEW YORK, U.S.A. 
Ca we SALETYPE, N. Y. 
PACIFIC COAST HEADQUARTERS: 528 Market St., San Francisco, Cal. Cable: WHOLETYPE, SAN FRANCISCO 


me “The only rae rebuilder of the Underwood” =—— 














Look at this 
New i 
INDIANA . 
DESK NO. — 


This is the r rev inex - = + ile pe a ee od, ed and steppe ane ae of —- 
the ine 


ge neral — rab ~ fin ih all te +~ ~ draw 1uin 
Ame + bla ck s ripe “> r= rahe + built « up. k. —_ ise ts 
The 













‘ren 

a = Fe more he ar aiue the te vm nds able ad psign 

i ped al this npr ed de ok tha ything he ‘due ed on gb the 

“pu stration care ref ‘ily. 
Indiana Desks can be shi pped in po me atte » br — “ovens —~ the - ails <. pe fix on ok i he iter’s hands and 
with New Indiana Chairs, reduc ight will be r aay 7 dis ribu publi ation « ~- ody “me Ne C al of it, with prices 
and improving ey service We she ~ Py ola d rd « 2 wife — 1S Se . ihe he mc Made = an “~~ ~> a: gulen, @ + t conan. 

lo quote figure mee inahy lo 


Indiana Desk Company, Jasper, Indiana 
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339 is a twelve-inch ruler. No. 666 comes in twelve, fifteen 
and eighteen inch lengths, and No. 111 has a length of six 
inches. These rulers, notwithstanding their convenience, 
retail at very reasonable prices 

The rulers are also referred to as sight savers and time 
savers. Each inch is divided off into the usual sixteenths, 
eighths and quarters, but the quarters, halves and three- 
quarters are stepped with red bands for the first inch, black 











ONE TYPE OF RULER IN THE ENLARGED 
“EYESAVER” LINE 
for the second, etc., making it much easier for the user to 
measure quarters as well as to find other divisions. The 
reverse sides of these rulers are marked off in millimeters 
and centimeters. 

No. 666 is printed in three colors, black, red and blue, 
and on the reverse side is a protractor. No. 339 is printed 
in two colors, black and red. 

This is an entirely new idea in rulers and it has been en- 
thusiastically received by school and office authorities. 

+S — 
New Powers Machine for Interpreting 
Punched Cards 


The new Powers Interpreter made by the Powers Ac- 





THE NEW POWERS INTERPRETER 


counting Machine Division of Remington Rand Business 
Service, Inc., Buffalo, New York, was described in an item 


119 








Get your leather goods department 
in order for the winter season 
FEATURE STEIN-WAY ZIPP 

BINDERS 





82 
list 
and 


up 





Combines a zipper envelope and ring binder all in one—a 
stylish, instant reference portfolio, insuring security of contents. 
Fine quality throughout—GENUINE TRUSSELL METALS 
used. Our line includes many specially priced items for Christ- 
mas selling with a wide variety of brief cases and zipper en- 
velopes. New numbers continually being added, both imita- 
tion and genuine leathers in various grains and colors. Write 


for samples and full particulars. 
Stein Bros. Mig. Co., Ime. tee": 














AN OFFICE NECESSITY BY 


BERINARI 
















A A 


device for tool most 


extracting “ ffice 
standard 

wire girls 
staples will buy 






We madea 
careful survey 
of offices and interviewed 
the employes who usé 
staple fasteners. And we 
found a demand for our ex- 
tractor. Cash in on this inex- 
pensive item. 

The Wm. Schollhorn Co. 


New Haven, Conn. 
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on page 18 of the October issue of Office Appliances. The 
for use with 











illustration shown here was received too late 
the item last month 


Do You Sell 
CLIP-ONS 


i 
“Space Saver” Garment Hanger 
The space economy feature of the “Space Saver” gar- 
ment hanger, more completely described in the October 
issue on page 21, is well illustrated in the accompanying pic- 


ture. One hanger is affixed to the back of the door and 


C 
& 


@ 
o 


G ¢ 











Most office people prefer Clip-Ons. Clip-Ons are easier 
to use and fasten more securely than other types, at the 
same time making a more attractive and pleasing appearance. 
There is nothing odd or unusual about Clip-Ons; ¢ ~ 4 work 
and look like paper fasteners ought to work and loo 


CLIP-ONS are made in three sizes, brass or nickel finish, 
and packed 100 in a tidy green box, ten boxes to the car- 
ton. Clip-Ons pass thru the mail without difficulty, they 
are excellent for temporary use on active papers or for the 
file. Proposition to stationers on request. 


CLIP-ON CORPORATION —_ _— 
SPACE SAVER GARMENT HANGERS IN POSITION IN A 


WARDROBE 





Oswego, New York 





the other to the back wall of the closet, each capable of 
carrying several garments and each is perfectly available 
when the door is opened. “Space Savers” are made by the 
Van Baalen Company, 2320 Westminster Road, Cleveland 
Many Heights, Ohio. 
— 
ffi New Style of Telefo-Safety Phone Holders 
o ice The National Phone Holder Corporation, 203 South 


Dearborn Street, Chicago, Ill., has announced a new style 
phone holder under the name Telefo-Safety, which can be 


- a . © 
QUALI TY appliance attached to either side of a roll top or flat top desk. The 


C, ARB IN PAPI R phone holder is designed for either the upright or cradle 


MHESTER.LN-Y I salesmen 
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**Little’’ manufactures quality carbon paper 
and typewriter ribbons, for forty years the 
standard of comparison. “Little” offers ad- 
vantageous connection for high grade sales- 
men experienced in the office appliance 
field, with established user acquaintance. 
Men coming to us from good progress made 
in other branches of the field, have found 
their position stronger and of greater oppor- 
tunity than before. Men who have sold on 
an exclusive quality basis and are seeking a 
new field, are invited to write us. We have 
a high grade proposition for high grade men. type phones and holds the phone four, six or eight inches | 

above the desk bed, away from the zone of accidental jars ' 
of the holder | 





NEW TELEFO-SAFETY PHONE HOLDERS FOR BOTH UPRIGHT 
AND CRADLE TYPE PHONES 





or bumps. Phones may be slid in or out 

a) 4 - sler , 9 “4 » = - 

as y are he , z ‘ er: 

A. P. LITTLE. INC. easily, yet they are held firmly enough so that numbers 
may be dialed without the phone moving. 

The new holders are offered in twelve finishes. They 

may be quickly attached to the side of any desk with two 











Rochester, VN. Y. New York Office: Bible House, Astor Place 
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There’s Stationery Profits in Forest and Field 





AND THE WIDE-AWAKE STATIONER 
Will Get Them 


= 
Field and Level Books 


lhe improved tables of information enbodied in these books are the most com- 
plete set of Engineers’ Tables ever furnished with Field Books. 

lhe books are bound in smooth Tan Fabrihide, Stiff Cover, round corners, 
good grade paper. The ruling and binding are waterproof. The book fits 
the hip pocket, being 714” x 454”, and has 80 leaves in addition to the special 
tables 


No. 1307—-88 leaves—-$10.50 doz.—-Level 
No. 1308—88 leaves 10.50 doz.—Field 


rere oe t Lumber and Log Tally Books 

} + 4 = These handy pocket-size tally books are used by the majority of lumber 
concerns throughout the country for recording incoming or outgoing ship- 

ments of logs and lumber which are later transferred to their permanent office 

records. Bound Full Sheep Fabrihide, Stiff Cover, turned in, “Manhattan 

Ledger” Paper. Half dozen in box. 


—_— 
* 
~~ 

— 


* 


tl tt tF 





pase 
ry ae No. 1406—72 leaves—$6.00 dozen. Size 65<" x 4"—Ruled 16 spaces—*‘‘Log”’ 
ty r No. 1408—72 leaves—-$6.00 dozen. Size 654" x 4"°—Ruled 32 spaces—*‘Lumber"’ 
T t We show a number of Business mene in pean form in our Blank Book Catalog 
T o. 4 
BOORUM & PEASE COMPANY 
NEW YORK CITY P. O. Box 272 ST. LOUIS, MO. 
349 Broadway City Hall Station, New York City 212-214 So. 7th Street 
| BROOKLYN, N. Y. CHICAGO, ILL. BOSTON, MASS. 
, 84 Hudson Avenue 500-532 So. Throop St. at Harrison 29 Otis Street 








| To consider your 
customer's inter- 
ests and invariably 
give him quality in 


addition to mer- 





chandise which 
meets his demand # = 
today, is a sure way 


to keep goodwill. No. 360 


|i 


ia 


The new number 
shown here, to- 
gether with others in this suite, represents EDCO’S usual run of quality, within 


and without. 


Turned legs, moulded top, drawer fronts beveled, finished inside, and, in fact, all 
the usual features indicative of office furniture better manufactured. Just ask 





for details. 


Evansville Desk Company Evansville, Indiana 
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Filling a definite need 
NEW they are bound to sell 


HESCO DRY STENCIL 


The Seymour line is not a long line but it is 
a profitable one. 

Every item has its place in either offices, 
stores, banks or factories. 

Add to this a generous margin 
for the dealer and you have a line 
that pays for all the sales effort 
you give it. 

Full information and prices 
upon request. 










Ryco Sealer Takes tape 
up to 3 inches in width. 


A PATENTED PRODUCT—MADE IN U.S. A. List Price $5.00 


EXCLUSIVE DISTRIBUTION 


now being placed in all territories with 
Responsible Dealers. 





Ryco Book Ends Banker's Moistener 
List Price 25c per pair List Price $1.00 






Adams Memo with 
swivel pen-pencil 
holder 

List Price 


$1.50 


We manufacture a complete line of sup- 
plies for all Rotary Duplicators—Elliott 
and Rapid Addressing Machines. 


Parsul Sealer Takes tape 
up to | '» inches in width 
List Price $2.50 


The H. E. SMITH Company 
WRITE : THE SEYMOUR PRODUCTS CO. 


137 South 15th Street 


FOR SAMPLES NEWARK, N. J. SEYMOUR, CONN. 


New York Office: 1807 Chanin Bldg. 






































OFFICE 
CHAIRS 


OF GOOD QUALITY 
AND POPULAR PRICE 







300 


NEW ITEMS 
IN A SINGLE YEAR 


In a single year Office Appliances announced 
some 300 items in the section devoted to new 
machines and devices. 


Usually this information is given before the 
items appear on the market and always in 
advance of most sources of such news. It is 
not uncommon for a dealer to tell us that 
some of his best selling lines have been secured 
from seeing the things in Office Appliances. 
Many readers say this section in itself is 
worth the subscription cost, not to mention 
all the other features. 


If you want to keep in touch with the activi- 
ties of the office equipment industry, there is 
no better way to do it than by entering a sub- 
scription to Office Appliances. The rates are 
$2.00 a year, $3.00 for two years; Canada $2.50 


No. 401 Quartered Oak and $4.00; Foreign $3.00 and $5.00. 


Progress in the turniture department often can be accelerated by 
the addition of a live, featureful line of office chairs; we recom- 


mend this extensive, big value line. Catalog on request. The Office Appliance Company 





























Jasper Seating Company en oe 
Shee Se Shave Deine (ohoueSagiaawsies, Sasper, Ind. Chicago, Il. 
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small screws and will sustain the weight of up to one hun- 

dred pounds with safety. The new Telefo-Safety holder is 

similar to the standard model except that it has an alumi- 

num upright stem which holds the platform above the level 

of the desk. The new holder weighs less than one pound. 
ae 


Something New in Office Conveniences 
rhe Bernard wire staple extractor is a new and practical 
contrivance, which is just what its name implies. It is made 





THE BERNARD WIRE STAPLE EXTRACTOR 


by the William Schollhorn Company of New Haven, Conn., 
where so many excellent tools come from. The new device 
will be the friend of filing clerks and others who have oc- 
casion to take out staples as well as put them in, 


an 


Ingeniously Made Fountain Pen 

The Rich Art Color Company, 31 West Twenty-first 
street, New York City, is introducing to the trade a foun- 
tain pen known as the “Pelican,” for which several in- 
teresting features are claimed. In the first place, the pen 
shows just how much ink remains in it. It is worked by a 
vacuum plunger which sucks in the ink to the pen’s full ca- 
pacity. It is claimed that there is no leakage or blots. 
A screw action is utilized. It is declared that the mechanism 
is simple and never fails. The pen nib need be dipped only 
an eighth of an inch in ink when filling. The clamp is ad- 
justable, assuring tight grip at all times. It is character- 
ized by ink capacity, replaceability of every part and by 
selected nibs of great pliability. The pen will retail for 
about $6. 

a 


Bates Offers a Deep-Throated Stapler 
The Bates Manufacturing Company, Orange, N. J., has 
placed on the market a new stapling machine that has a 





THE DEEP-THROATED BATES STAPLER 


reach or throat depth of fifteen inches. It is recommended 
especially for stapling bags on cards or for any stapling 
to be done far in from the margin. The retail price of the 
new stapler, loaded with 5,000 staples, is $15.00. Extra 
refills of 5,000 staples each retail at $1.00 

—<g——_—_ 

Trying to succeed without much reading and studying 
would be like trying to build a house without hammer and 
saw.—The “Y and E” Idea (Yawman and Erbe Manufac- 
turing Company). 


_ 


123 


IMPORTANT 


The Pelouze Mfg. Company are now fur- 
nishing their entirenewline of Postal Scales, 
with dials that comply with the latest 
postal laws. Send for catalogue. 


“Duotone” finish for all 
Pelouze Postal Scales 


They tell automatically the exact 
amount of postage, in cents, re- 
quired on all mail matter, in- 
cluding parcel post rates by 
zones. Warranted accurate. 
Beautifully finished in the‘new 
“Duotone” finish, red and black 
or green and black. 


“NATIONAL” —— = “STANDARD” 





MADE IN SEVERAL 
STYLES @ INTENDED 
FOR INDIVIDUAL DESK 
@ LIBRARY @ OFFICE 
OR SHIPPING ROOM 


Dealers supplied 
through leeding 


Made in Two Sizes: 
No. 2 “Standerd” capacity 2 pounds. 
No. 4 “Standard” capacity 4 pounds. 


PELOUZE MANUFACTURING CO. 
232-242 East Ohio Steet @& CHICAGO, ILLINOIS 
Original Manufacturers of Reliable Automatic Postal Scales 


PAPER CLIPS 


e 
Bulldog grip 
Rust-proof 








Attractively priced 





You can’t beat Luxon clips for hold- 
ing papers surely and securely. They 
grip like a bulldog—yet they slip on 
so easily. 

Users take to them instantly. Being 
flat, Luxon Paper Clips occupy min- 
imum space in files or on envelope 
enclosures. 

Absolutely rust-proof cadmium 
finish. Low prices make quantity 
orders easy. 

Write or wire for samples, prices and 
counter display. 


ART WIRE & STAMPING CO. 
16-20 Boyden Place 
NEWARK, N. J. 





SUL 











PELICAN-0O-TYP 
STENCILS 


are generally known for 
UNIFORMITY 

EASY CUTTING on any typewriter 
VISIBILITY when typing 


They produce long runs of clean, sharp 
copies without the use of a cushion sheet. 


A number of choice territories still open. 
DEALERS: Ask for price list and samples. 


Manhattan 
Stencil Corporation | 





a 


= 401 BROADWAY NEW YORK -4 











Meet Modern Needs 
with the New Signal 


More and more card visibles are being used 
nowadays, because of their compactness, con- 
venience, and economy. 


Card users are delighted with 

Cook's new No. 30 Series for 

Card Visibles (patented). It 

is the easiest to attach, be- 

cause of its “V” neck—most 

firmly attached, because of its 

“bow legs’—easiest sliding 

(even on heavy stock), be- 
cause of its rounded corners—and made of 
thinnest stainless steel, impervious to moist 
climate and hard use. 





Other “best sellers” are our well-known No. 20 
series for book visibles and No. 2 series for 
vertical records. 12 colors, plain or printed 
with numbers, days, months and alphabet. 
Samples and prices from any dealer, or The 
H. C. Cook Co., 14 Beaver Street, Ansonia, 
Conn. 


~COOK’S 


| FILE 
Signals 
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Typewriter Imports into Greece 

Commerce Reports] During 1931 the United States supplied fifty-three 
per cent of the total imports of typewriters into Greece Imports of 
American typewriters were nearly twenty per cent greater than for 1930, 
while the total imports increased ten per cent over 1930. German type 
writers are the principal competitors. The following figures show type 
writer imports into Greece, taken from the official statistics of the Greek 
Ministry of National Economy The drachma given in these statistics 
equals $0.013 

From the United States—(1930) 10,726 kilos @ 3,099,425 drachmas 
(1931) 13,822 kilos @ 3,860,300 drachmas 

From Germany—(1930) 7,926 kilos @ 2,466,195 drachmas; (1931) 7,168 
kilos @ 2,642,634 drachmas 

From Great Britain—-(1930) 2,444 kilos @ 776,200 drachmas (1931) 
1,300 kilos @ 417,990 drachmas 

From France—(1930) 366 kilos @ 110,900 drachmas; (1931) 1,696 kilos 
@ 169,300 drachmas 

From Italy—(1930) 168 kilos @ 44,750 drachmas; (1931) 149 kilos @ 
48,595 drachmas. 

From other countries—(1930) 289 kilos @ 89,680 drachmas; (1931) 528 
kilos @ 144,435 drachmas 

—_——<@>—__—_ 


Price of Patent Office Publications Increased 

The price of The Official United States Patent Office Gazette has been 
increased. Single copies are now thirty-five cents; annual subscriptions 
are $16.00; foreign subscriptions, $25.00. The price of other publications 
of the patent office has been increased also. Heretofore the price of the 
Gazette was $10.00 a year, and twenty-five cents a copy. The change is 
due to the campaign to reduce the loss on issues of Government periodicals 
and other publications 


a oe 


Changes in Austro-Czechoslovak Duties 

Commerce Reports] A supplementary commercial agreement to the 
Austro-Czechoslovak most-favored-nation treaty of May 4, 1921, has been 
signed. 

Increases in Austrian import duties from Czechoslovakia include special 
paper goods. 

Increases in Czechoslovakian import duties from Austria include safes 

The United States is on a most-favored-nation business with both Austria 
and Czechoslovakia 

——— > - 


Exchange Restricts Czechoslovak Imports 

Commerce Reports} The Czechoslovak minister of finance has an 
nounced that before citizens order merchandise from abroad it is neces 
sary for them to secure permits from a special government commission 
to purchase foreign exchange from the National bank A long list of 
products subject to this restriction includes typewriters, adding and cal 
culating machines and scales 

—<» 
British Board Considers Origin Mark on Typewriter 
Spools 

Commerce Reports] The British Board of Trade has been asked to for 
mulate regulations requiring that imported spools for typewriter, adding 
machine and calculating machine ribbons be required to indicate the 
county of origin of such spools 


Ecuador Increases Duties 
Commerce Reports] An Ecuadorean decree has specified increases in a 
variety of manufactured articles. Included are file cases and stands, of 
fice furniture in general, of iron and steel and the parts thereof; are 
now dutiable at 0.60 sucres per gross kilo; the former rate was 0.40 
sucres per gross kilo 


a 


Estonia Licenses Typewriter Imports 
Commerce Reports} A number of manufactured products, including 
typewriters, are on a list of items which require import licenses for ship 
ments to Estonia. About eighty per cent of Estonia’s imports are subject 
to license restrictions 
——_—~>---- - 

Commerce Department Trade Opportunities 
Inquiries sent to the U. 8. Commerce Department from represen- 
tatives abroad. Recognized business establishments can secure 
names and addresses on application to the Bureau of Foreign 
and Domestic Commerce at Washington, or to the district and 
co-operative offices, mentioning the fille number of the trade 

opportunities wanted. 

Appliances, office, Ambato, Ecuador.—No. 1,498; agency desired 

Fastener, paper, Mulhouse, France.—-No. 1,462; purchase contemplated 

Machine, stencil, rotary, for marking wooden boxes, Barcelona, Spain 

No. 1,631; purchase or agency contemplated 

Paper, writing, Chefoo, China.—-No. 1,657; purchase contemplated 

Plates, license, for automobiles and trucks, Santo Domingo, Dominican 
Republic No. 1,424; agency desired 

Stencils for addressing machines, Lyon, France No. 1,632; purchase 
contemplated 

Supplies, office, Ambato, Ecuador No. 1,498; agency desired 

Tape, gummed kraft, Montreal, Canada No. 1,630; agency desired 








LOOSE LEAF 

















Memphis, Tenn.—-A. H. Adams has become branch manager of the sys 
tems division of Remington Rand Inc., 185 Madison street. He has been 
associated with the organization ten years, serving as a district manager 
in New York state, and recently as special bank representative at Detroit 

New York, N. Y¥.—-Two salesmen have been added by the Elbe File & 
Binder Company: Edward Johnson is Pennsylvania representative; W. K 
Kline is a new member of the New York sales force 
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~ ROBARCO 
VERTICAL FILE FOLDERS 


A most complete line, comprising three distinct qualities, 
in a range of weights to answer all Filing requirements. 


STOCK FOLDERS—Standard letter or cap sizes. Guide 


height letter or cap sizes. Straight cut or tab cut. 


SPECIAL FOLDERS-—Special sizes and tab cuts. 
Folders re-enforced at fold or top, where most wear is 
given. Prong folders—fluted folders—printed folders. 


Send us your special inquiries. 





A complete set of samples, neatly boxed, and Pricelist F-431 are now 
ready for mailing. 








ROCKWELL-BARNES COMPANY 














pentane or Guesswork—-W HICH? 


You KNOW that any Apsco Automatic Pencil 
Sharpener will give the buyer the MAXIMUM 


in satisfaction. 


You KNOW that APSCO provides you with 
the most complete and varied line of Pencil 
Sharpeners—a Model to meet the need 
of every Office, School or Home. 

You KNOW that the success of APSCO is due 
to the practical character of all APSCO Models 
—a uniform price policy—and full protection 
to the retailer. 

You KNOW that APSCO CUTTERS, deeply 


undercut and hollow ground to a razor edge, 


The Improved GIANT 3]22 are conceded to be the last word in Pencil 
Sharpener Efficiency. 








A model of superior construction, long 








life and general “‘all round” efficiency— 66 i, Bi & i : * 
the New awn Disc soap the pencil They Never Scrape—They Cut 

i fect ali t with t tters. . ° ’ ° or ~ 
attains! So Ride *‘A Certainty” to Sales Success 





AUTOMATIC PENCIL SHARPENER CO., CHICAGO, ILLINOIS 
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One of the outstand- 

ing Corporations of 

the Middle West 

selected for their new 

fenedict Nckel rim and Grito — OM, Ourlt-Lo-order 

Counters fabricated 
by 





THE STEEL FIXTURE MFG. CO. 
TOPEKA, KANSAS 





























The Line of Lowest Ultimate Cost 








An authority on the subject says--- 


“Science in purchasing is the ability to dif- 
ferentiate between initial and ultimate cost.” 





Science in Carbon Paper and Inked Ribbon making is the ability to pro- 
duce with perfect accuracy a range of qualities to uniformly give the 
exact results desired with all kinds of machines and writing paper. 


“The Line of Lowest Ultimate Cost” meets the requirements of each 
Science. You cannot know what it will do for you until you investigate. 
Without any obligation on your part, we will be glad to send you 
samples for any requirements you describe. 


NEIDICH PROCESS COMPANY 


Manufacturers 


Burlington, N. J., U. S. A. 
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Atlanta, Ga.—The Royal Typewriter Company, Inc., has leased the sec- 
ond floor of the building at 63 Broad street, N. E 

Brooklyn, N. Y¥.—The Tytell Typewriter Company, 455 Sheffield ave- 
nue, has been incorporated by Martin K. Tytell 

Casper, Wyoming.—W. L. Talbert has moved his typewriter and office 
machine business to the Odd Fellows building, 152 South Walcott street. 

Chicago, !!1.—George Hossfield spent ten days here in October for the 
portable division of the Underwood Elliott Fisher Company, co-operating 
with commercial schools. 

Chicago, t!1._-The American Automatic Typewriter Company has moved 
to 602 North Carpenter street; the plant had been located heretofore at 
232 Schiller street, Chicago 

Chicago, Il1.—James P. Ward, Sr., of the Shipman-Ward Manufacturing 
Company, commented on business recovery by stating that August was 
the best month since April, and that September results doubled August 

Chicago, tll.—-The American Office Machines Company has been estab- 
lished at 31 North Dearborn street by Herbert Paszotta. This business 
sells, rents, and repairs new and used office machines. Mr. Paszotta had 
been recently with the Adding & Calculating Machine Exchange, 26 South 
Wells street, Chicago. He has had experience in the office machine line 
in Berlin, where he conducted a store. 

Chicago, I11.—-Additional salesmen have been appointed by W. B. Larsen, 
manager here for the Royal Typewriter Company, Inc. N. W. Hayden, 
who had been in the advertising field and is making good in his new work ; 
J. A. Burnett, an experienced typewriter salesman; 0. L. Hansen, spe- 
cializing on ‘‘Signet’’ typewriter sales; M. A. Metzger; W. H. Pate, han- 
dling Chicago national accounts, who has been connected with the com- 
pany at Grand Rapids, Mich 

Chicago, tll._-The local sales staff of the L. C. Smith & Corona Type- 
writers Inc., is conducting a sales contest, with procedure based on the 
presidential campaign now waging. E. B. Lindstrom heads the demo- 
cratic delegation, and R. E. Stuart is leader of the republican campaign 
Strict watch is being maintained by the campaign managers against scouts 
from the national party campaign managers, to prevent stealing the 
thunder of the typewriter salesmen 

Dayton, Ohio.—The Gem City Typewriter Company, 216 South Main 
street, has secured the agency for the L. C. Smith typewriter and the 
new Smith-Corona portable 

Evanston, tll._-The Chandler Stationery Store, 630 Davis street, inter- 
rupted sidewalk traffic in October with a window display showing processes 
in remanufacturing typewriters according to the Shipman-Ward standard 

Holyoke, Mass._-The Girard Typewriter Company has been established 
at 254 Appleton street by George R. Girard. He had been formerly with 
the Service Typewriter Exchange 

Gettysburg, Penna.—John S. Ogden has become distributor for the 
Woodstock typewriter 

Hartford, Conn.—-The Service Typewriter Company has moved from 190 
Pearl street to 92 Asylum street. This business was established in 1922 
by William T. Bradley 

Lawrence, Mass.—-The Typewriter Shop, formerly in the Bay State 
building, has moved to 269 Common street. 

New York, N. Y.—William D. Downs has leased space at 12-16 John 
street, for a typewriter store 

Philadelphia, Penna.—The Fischer Typewriter Company, 1011 Chestnut 
street, has been registered as a commercial title in the common pleas 
court by Carl H. Fischer, Audubon, N 

Piqua, Ohio.._-The Speelman Typewriter & Office Supply House has 
moved from 321% North Main street to 124 West High street, in the 
Border City Savings and Loan building. In addition to typewriters and 
office supplies this business also carries office furniture and adding ma- 
chines 

Portland, Ore._-The Portland Typewriter Company has taken additional 
space in the Railway Exchange building 

St. Louis, Mo.—-The Acme Typewriter Company has leased space in the 
Fullerton building 

San Francisco, Calif.—The local branch of the Underwood Typewriter 
Company reports that September was the best month in the past twelve 
months. The branch has just received the new $34.50 portable, fully 
equipped, and a convenience for schools and students. So Underwood is 
speaking for one of the biggest holiday seasons ever experienced. Also 
the $60.00 noiseless portable is a real charm for those who care for 
something a little more fancy. F. G. Fink, the sales manager, is strongly 
convinced that the cheap portable of today is but the prelude to the sale 
of better machines tomorrow, and therefore a stimulus rather than a 
drag to the sale of the better instruments. 

Seattle, Wash.._K. B. Derango, who had been in charge of the type- 
writer division of Remington Rand, Inc., at Spokane, has been promoted 
to management of typewriter sales in this city. 

Toledo, Ohio.—-F. E. Wood, of The Emerson-Beard Typewriter Com- 
pany, 621 Madison avenue, has acquired the distribution of the Woodstock 
typewriter in Toledo and eight adjoining counties 

Williamsport, Penna.——Philip G. Amo has taken on the distribution of 
the Woodstock typewriter 

Worcester, Mass._-The Typewriter & Adding Machine Sales Company 
has been established at 906 Park building, distributing Woodstock type- 
writers and Victor adding machines; all classes of office machines are 
handled 











ADDING MACHINES 


Chicago, I!!.—Harry Shiflette, manager here for the Marchant Calculat- 
ing Machine Company, has returned to work after an operation. 

Chicago, !li.—Ralph Allen, of the Add-Index Corporation, visited R. J. 
Smith, the Chicago representative, in October. He was on a tour through 
western states. Mr. Smith has representation in Chicago for the various 
machines under the distribution of Mr. Allen, including the Add-Index, 
Brunsviga calculator and the Rapid calculator 





——— 


Dumping Duty on Pencils Into Canada 

Commerce Reports] The Canadian department of National revenue has 
issued the following important customs ruling under Appraisers’ Bulletin 
No. 3734, of October 8, 1931: 

“Lead pencils are now manufactured in Canada, and, accordingly, im- 
ported lead pencils are liable to special or dumping duty if invoiced at 
prices less than the fair market value as sold for home consumption in the 
country of export.”’ 
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Nothing Amasing 


about the way you run into Vul-Cot 
in practically every office you visit. 
It’s simply the best waste basket 
money can buy—and most business 
men know it. At your stationers in 
maroon-brown, green and wood grains. 
Guaranteed for a full five years. 


NATIONAL VULCANIZED FIBRE CO. 


Wilmington, Delaware 





Recommend 





STRONG ENVELOPES 


for the safekeeping of letters, cer- 
tificates, bonds and all sorts of 
valuable documents on file and in 
transit thru the mails. Stationers 
should carry the commonly 
sizes in stock—all styles and sizes 
can be obtained promptly from the 
factory. The line includes Red 
Rope and Jute folders, wallets, flat 
mailing envelopes, box envelopes, 
document envelopes, metal end fil- 
ing boxes, etc. New catalog and 
price list No. 40 on request. 


John F. Diemer Co. 


519 Broadway 
NEW YORK 


We are particularly well equipped to make special items in either 
large or small quantities 
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No *“*Hidden Virtues”? for You to Explain 
Customers Can SEE the Advantage 






Believe it or not 
customers are 
still paying the 
price for this 
machine which 
saves time and pre- 
vents errors. We 
know because 
we’re selling them; 
so can you. It’s 
unique, so has no 
price competition. 


6-wheel, 3 movement 
“Visible”? Model 41 


$12.00 


RETAIL 


AMERICAN 
NUMBERING 
9) MACHINE CO. 
ke 1 Brooklyn, N. ¥., U.S. A. 
Fac-simile Impression Chicago Los Angeles 
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11933 Calendars 


Our 1933 calendars are ready now. Pads 
in all commercial sizes and made to fit 
all stands. “TODAY’S *APPOINT- 
MENTS,” size 5 x 8, and ““TODAY IS” 
wall styles are popular numbers. Full 
stock of refill pads of “EVEREADY” 
style. Immediate delivery on full line of 
patented stands, all styles, 
sizes and finishes. 
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Perfect Peerless Calendar Co. 
203 S. Dearborn Street CHICAGO 


Established 1915. Doing a national business seventeen years. 
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OTHER MACHINES 





Chicago, Ill._-The Rotospeed Company’s local branch has been moved 
from 108 North Dearborn street to 333 North Wabash avenue 

New York, N. Y.—J. Gowa & Company, 15 Moore street, has been ap- 
pointed distributor for The Standard Mailing Machines Company, Everett, 
Mass. The company succeeds the late Marcus M. Plechner in handling 
the Standard line. 

Philadelphia, Penna.—-The Staple Supply Company has been established 
at 44 North Fourth street by Milton M. Roach, who has been connected 
with the stapling machine industry ten years 

San Francisco, Calif.—O. H. Davidson, manufacturers’ representative, 
74 New Montgomery street, who recently took on the lines of the Walter 
Willoughby Company, returned September 25 from a six weeks’ trip over 
the western territory. He reports increased business activity all along the 
line, and therefore increased demand for office supplies. Dealers over the 
territory are finding it convenient to order their Neva-clog supplies from 
the San Francisco stocks 

Shreveport, La.—Louis Hamilton has been appointed Addressograph 
Multigraph representative at Shreveport He clears sales through the 
New Orleans office. Mr. Hamilton had sold the Addressograph-Multigraph 
lines at Dallas, Texas, before undertaking the Shreveport assignment 








PENS AND PENCILS 





Chicago, t!.—Norman L. Pearce, district sales manager for the Eber- 
hard Faber Pencil Company, has noted a gratifying improvement in con 
ditions in this territory 

Chicago, !11.—-The repair service formerly operated in the North Ameri 
can building by the Saeger Pen Company has been moved to 53 West 
Monroe street. The offices have been transferred to the factory at 961 
Montana street 

Chicago, !11.—-The fountain pen and pencil department of the Marshall 
Jackson Company has been moved, to allow the better display of general 
merchandise. The pen department has been placed under the balcony, near 
the rear of the store 

Chicago, tt!.—-Arthur H. Ogle, who had been advertising manager for 
The Wahl Company some years ago, has become vice president and 
partner in Needham, Louis & Brorby, Inc., a local advertising agency 
Recently he had been advertising director and merchandise manager of 
Bauer & Black, Chicago 

Indianapolis, Ind.—-The Pen Shop has been chartered to deal in pens, 
pencils, stationery and kindred merchandise ; capita! stock, 100 shares no 
par value; incorporators—John E. Keller, Pearl Shockley and James 
Bryan 

New York, N. Y¥Y.—The Morrison Fountain Pen Company, Inc., 79 Fifth 
avenue, has been petitioned into involuntary bankruptcy 

New York, N. Y.—-The Faber Pen Company has been chartered to deal 
in pens and pencils; capital stock, 100 shares common; Bloom & Scher, 
charter representative, 25 West Forty-third street. 

Oakland, Calif.—Owen Ruuth, 410 Fifteenth street, has passed into the 
control of Laurie Ruuth 








MARKING DEVICE S 





Chicago, !I!.—-Harry Voglesong, of the Time & Energy Company, made 
the final trip to his summer home at Wild Rose, Wis., in October, pre 
paring his property for the winter. 

Chicago, I!!._-The National Colortype Company, Bellevue, Ky., has re 
ceived the contract for 1,000.000 Iilinois state automobile license plates 
for 1933, at 6.4 cents net. The plant at the penitentiary at Joliet will 
make 400,000 plates for 1933 licenses 

Utica, N. Y.—The International Pad Company, 216 Temple street, has 
filed schedules in bankruptcy; assets, $1,850; liabilities, $5,809 








FURNITURE 


Canton, Ohio.—J. W. Strong has been appointed general sales manager 
of The Berger Manufacturing Company 

Chicago, !1!.—C. E. Elofson, western manager for the Art Metal Manu 
facturing Company, made a trip to Pacific coast points by airplane in 
October 

Chicago, t11.—-Pruitt, Inc., 190 North LaSalle street, has been char 
tered for the general manufacture of furniture ; capital stock, 1,500 shares 
no par value 

Chicago, t!.—The Dietrich Steel Cabinet Corporation, 69 West Wash 
ington street, has been chartered to conduct a general merchandise busi 
ness; capital stock, $5,000; incorporators—Fred M., Alfred and Richard 
E. Dietrich 

Chicago, t1.—Two ground floor windows of the building at 210 on 
Michigan avenue displayed Shaw-Walker filing supplies in October. Ons 
window was devoted to the ‘‘State’’ line of fibre transfer cases. The 
other window showed the Shaw-Walker line of filing folders, guides and 
miscellaneous supplies 

Los Angeles, Calif.—Frank K. Colby has been elected a vice president 
of Barker Brothers. He started fifteen years ago as a driver, and worked 
himself up in the organization. Prior to his connection with the furniture 
house he had been a newspaper carrier for the Los Angeles Times 

Milwaukee, Wis.—-Findex Systems, Inc., has been chartered to deal in 
mechanical and other card indexing devices; capital stock, 100 shares no 
par value; incorporators—-W. K. Walthers, A. E. Walthers and J. A 
Reel 

Minneapolis, Minn.—The Federal court has authorized the sale of the 
interests of The Globe-Wernicke Company in the Globe Furniture Com 
pany of Minneapolis. C. B. Valleau, who had been manager of the Globe 
Office Furniture Company, acquired the business, and has moved it from 
525 Second avenue, South, to the Evanston building, across the street 

San Francisco, Calif..-Harry Stratford, president of Neal, Stratford & 
Kerr, 521 Market street, announces that the company is now handling the 

Berlov’’ line of steel files, desks, transfer cases and special equipment 
The ‘‘Berloy’’ line is produced by The Berger Manufacturing Company, 
Canton, Ohio 
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WANTED STIM FSON 


PARCEL POST and 

Over a Million Mail and Parcel Post Scales, MAILING SCALES 
by users whose mail scales were obsoleted insure full protection against postage loss 

on July 6th with increase in Postal rates. 
On October Ist the change in Parcel Post 
rates went into effect. 


From now on is harvest time in sale of 
scales. No one can afford to compromise 
with accuracy, speed and dependability in 
the face of 50% to 60% increase in postage 
rates. 


The opportunity is wide open for sale of a 
superior line of scales that automatically 
give weight and compute proper postage 
at one glance for first class, air mail and all 
zones of parcel post. 





MODEL 48. MODEL 5 


*The only scale on the market 
which will compute automatically 








Sales franchise available 70 lbs. of first class mail, air mail 
for several territories. and all 8 zones of parcel post. 
7° 29 HIGHER RATES mean INCREASED POSTAGE Losses 
Wrile Depl. 1032 due to inaccurate scales. 
- 7 BEFORE YOU BUY ANY SCALE, IT WILL PAY YOU 
STIMPSON CORPORATION TO FIRST SEE A STIMPSON. Write Dept. 1032. 
LOUISVILLE, KENTUCKY STIMPSON CORPORATION 
837 S. Legan St. LOUISVILLE, KY. 



























PROTECTION FOR YOU 


UR sales policy is EXCLUSIVELY WHOLESALE— 

always has been. Our line is STRICTLY A DEALER’S 

LINE—Inked ribbons—Carbon papers—Roll carbons—Honest 

Values—Uniform Goods—developed through years of experience in 
meeting and solving Ribbon and Carbon Dealers’ problems. 


Successful dealers throughout the world give us their confidence and 
patronage. They KNOW our STRICTLY WHOLESALE policy 
merits their confidence and have found it insures their PROTEC- 
TION. 


Stationers and Specialists in Ribbons and Carbons, deal with Storms. 


The best insurance for your independence. 





“The Complete Line” 


RIGHT PRICES—RIGHT GOODS—AND 
PROTECTION FOR THE DEALER. 


H. M. STORMS COMPANY 


Makers of “The Complete Line” of Carbon Papers and Inked Ribbons. 
561 GRAND AVE. BROOKLYN, N. Y. 
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a special offer 


introducing 


the RED CAP TWINS 
Mimeo Mimeo 


type cleaner correction Fluid 


cleans type as clean as a makes perfect corrections on 
whistle without muss or fu 4\] stencils, cellulose or other- 
Thoroughly tested in daily use wise. Will not cause stencil 


A sure-fire favorite with typ- 
ists. Attractive handy pack 
age, bakelite cap with appli- 


to stick to cushion or backing 
sheet. Dries on stencil in a 
Attractive bottle, bake- 


cator attached. A little does jitty 
so much. Retail price fifty ite cap, camels hair brush 
cents. attached. Fifty cents retail. 


SPECIAL INTRODUCTORY OFFER 


For a limited time we will give or one dozen bottles of 
you free, one dozen bottles of Mimeo type cleaner with every 
Mimeo correction fluid with three dozen bottles of Mimeo 
every order of three dozen correction fluid. Regular deal- 
bottles of Mimeo type cleaner er discounts. 

The Red Cap Twins, messengers of quality and service, are seasoned 


because they deliver the goods. Take 


ofer now! 


veterans. They repeat 
advantage of this specia 


MIMEO SERVICE BUREAU 
132 Nassau Street - NEW YORK, N. Y. 


| 
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Business 
| Facts 


are always 
accessible in 


F.B. 


LOOSE LEAF 
HOLDERS 


— 








F. B. Loose Leaf Binders keep transferred 
records orderly, safe and accessible— the 
most economical binding method. In- 
stantly adjustable to all widths of records 
and distance of centers. Short or long 
posts can be used interchangeably. Re- 
tailing at $3.50 per dozen sets, F.O.B. 
New York. Ask for sample—a line on 
your letterhead will suffice. 


EB.MANUFACTURING CO. 


1228 INTERVALE AVE. NEW YORK 








i lll lll hh hh hh bb hh bb bb bn i bn ip bp ip in ip ip bp ep 











a, 












The MODERN 
Signals for . 
Visible Records Qs 


Our prediction has been verified! Instant 


and enthusiastic rec ognition of the merits 
of this sensational new device has brought 
in a flood of orders! Dealers are cashing in! 
CELLUGRAF SIGNALS are miles ahead of 
any other visible record signal, and create 
new flexibility and efficiency in the use of 
records. T hey are instantly attached or re- 
moved; slide easily for progressive signal- 
ling; lie flat on the card or page. Made of 
transparent celluloid for visibility; or 
opaque celluloid to provide added writing 
surface; in handsome colors. 


Write us now for samples and prices. 


George B. Graff Company 
64 Washburn Ave. Cambridge, Mass. 





New Air Mail Accuracy 


Requires 
New 


Scales 





The Post Office Department now permits a variation of only five 
grains instead of one-thirty-second of an ounce as heretofore. Old 
scales will not weigh to that fine precision. It is found in the new 
improved Triner Model 9 T Beam Postal Scale for weighing and 
checking air mail, foreign mail, and general mail. The United 
States Post Office a has placed an initial order for 11,250 
and since we received an additional order for 7,500 of these scales 
for use in various post offices. 

Air mail with insufficient postage goes by rail. Many letters which 
apparently require eight cents according to old scales, will require 
an additional thirteen cents because of new government exactness. 
This new scale will save costly delays and embarrassments. 


A LIVE OPPORTUNITY FOR STATIONERS 
This improved model is the finest as well as the only one which will 
meet the new requirement for accuracy within five grains. Impor- 
tant refinements which will appeal at once to intelligent business 
men have made this accuracy possible. 
Inform your sales staff of the new government accuracy in postage 
and build new friends now by featuring this new Triner product. 


Triner Seale & Mig. Co. 


2714 W. 2ist Street, CHICAGO 
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RIBBONS AND CARBON 





Chicago, Ili.—F. S. Cooper, of the Codo Manufacturing Corporation, 
made an extended tour in October, which took him to the factory at 
Coropolis, Penna., where he attended the annual meeting of the corpora- 
tion. 

Cleveland, Ohio.—C. E. Boell, of the Interstate Ribbon & Carbon Com- 
pany, 5913 Denison avenue, notes an improvement in business that is 
encouraging. 

Madison, Wis.—Blied Office Supplies, Inc., has been appointed repre- 
sentative by The Ault & Wiborg Company, handling the complete ribbon 
and carbon line 

Milwaukee, Wis.—The Ault & Wiborg Division of The International 
Printing Ink Corporation has opened Wisconsin headquarters at 431 North 
Milwaukee street. George Gibson handles Milwaukee sales; Norbert Len- 
nas covers the remainder of the state. 

San Francisco, Calif.—-The Ink Ribbon Manufacturing Company, 635 
Howard street, finds that the difficulty with business is not so much de- 
creased price and volume, as the fact that cutrate competition is destroy- 
ing all opportunity for legitimate manufacturers’ profits. They deal much 
with schools, and some of the contracts that have been offered in some 
places merely for the sake of capturing volume, spell either an actual 
loss or the use of poor basic materials. The Ink Ribbon Company adheres 
to its past program of high-grade materials. Besides the Peacock brand 
of ribbon it manufactures the ‘‘Flo-Eze’’ ink and the ‘‘Irco’’ brand, and 
also the ‘‘Quick-stick’’ mucilage. 

Ware, Mass.—The Acme Typewriter Ribbon Manufacturing Company is 
planning the operation of a manufacturing plant in the Parker House 
block. Albert Laflamme of North street, and Edward Laperle of Gilbert- 
ville, will conduct this business 








STATIONER Y 





Chicago, ill.—Geo. E. Fox & Company was operating its plant over- 
time in October. 

Chicago, 1.—F. F. Harris, assistant manager here for The Carter's 
Ink Company, made a trip to central Ohio points in October 

Chicago, I11.—The Dandy Supply Company has recorded a sustained in- 
crease in sales recently, although the volume has not expanded as heavily 
as expected. 

Chicago, tlI.—G. 0. Stevens, of Stevens, Maloney & Company, reported 
that September business showed a gain of fifteen per cent over the Au- 
gust figures 

Chicago, ti!.—Weingart’s Book Store, Inc., an established business at 
2605 West Division street, has been chartered; capital stock, $10,000; in- 
corporators—Ben Weingart and Stanley R. Glaser. School supplies are 
carried in addition to books 

Chicago, I11.—The Ckek-Chart Publishing Company, 624 South Michigan 
avenue, has been chartered to conduct a general publishing and printing 
business ; capital stock, $10,000; incorporators—Donald E. Wolfe, Ander- 
son A. Own and D. B. Norman 

Chicago, tl1.—S. D. Childs & Company will continue to operate in the 
established store at 126 South Clark street until after the holidays. It 
may be late in spring before the building will be demolished, to be suc- 
ceeded by a unit of the skyscraper being built by the Marshall Field 
estate on LaSalle, Adams and Clark streets 

Chicago, Ill.—C. L. Barkley & Company, 517 South Jefferson street, 
has announced that its brand, ‘‘File Folders of Strength,’’ is being sup- 
planted by the trade name, ‘‘Duratex’’ folder, typifying durability and 
permanence. No change has been made in the ‘‘Tuftex’’ folder line. 

Elisworth, Maine.—-The stationery store of J. A. Thompson suffered a 
smoke loss during a fire in the Ellsworth building October 6. 

Fairmont, W. Va.—-The Holt-Rowe Company, 105 Adams street, has 
been succeeded by the Adams Office Supply & Novelty Company. The 
business is now being conducted by C. V. Redic and Hugh J. Fox. 

Hendersonville, N. C.--The Little Book Shop, Inc., has been chartered 
to deal in books, stationery and office supplies; capital stock, $5,000; 
incorporators—Araminta W. Little, Yates W. Little and Ada L. Grant. 

Kingston, N. Y.—The branch of the O’Reilly Stationery store at 38 
John street has been re-decorated, and steel display and storage shelves 
installed. The main store is at 539 Broadway. 

Minneapolis, Minn.—The Farnham Printing & Stationery Company has 
taken over the Northwestern School Supply Company. The school supply 
business will operate as an individual department of the Farnham busi- 
ness, in charge of M. W. Knoblaush 

New York, N. Y.—The J. & R. Stationery Company has been chartered ; 
capital stock, 100 shares common; Falk & Orleans, charter representa- 
tives, 165 Broadway. 

New York, N. Y.—The Tri-Boro Stationery Company has been chartered ; 
capital stock, 100 shares common; M. H. Yachnon, charter representa- 
tive, 239 Broadway 

New York, N. Y.—The Robbins-Schulman Stationery Company has been 
chartered ; capital stock, $30,000; L. M. Wieder, charter representative, 
285 Madison avenue 

New York, N. Y¥.—S. Levin, stationer, has leased a store in the new 
Lowe's Seventy-second street theater building, at Third avenue and 
Seventy-second street 

New York, N. Y¥Y.—C. Fred Smythe, New York representative for the 
J. L. Hanson Company, has established permanent headquarters at Hotel 
Wellington, Fifty-fifth street and Seventh avenue. 

Palo Alto, Calif.—The Congdon & Crome Stationery Company celebrated 
its twenty-eighth birthday by moving into new and improved quarters at 
235 University avenue. The present proprietor is Clarke H. Congdon. 
George B. Crome retired from the business fourteen years ago, but the 
company name has been retained. 

Peekskill, N. Y.—The Skolsky stationery and book store has been moved 
to 6 North Division street. The office supply stock is in the basement 
salesroom. 

Philadelphia, Penna.—The College Book Store has leased space at 3143 
Walnut street. 

Philadelphia, Penna.—The Philadelphia Brief Case Company, 752 South 
Second street, has been registered as a commercial title in the common 
pleas court by William Finkelstein, 752 South Second street. 

Porterville, Calif.—Mr. and Mrs. Bert Rose have purchased the sta- 
tionery store owned and operated many years by E. H. Hardell. They 
have rearranged the store generally and have added to the stocks already 
carried 

Racine, Wis.—The Office Supply Company has moved to 217 Sixth 
street, where an improved location provides increased space. 
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WE OFFER THE FINEST 


CARBON PAPERS 





TYPEWRITER 
RIBBONS 


EXCLUSIVE FOR 
THE DEALER 
AND STATIONER 


Allen & Company 


11-13-15 Vandewater Street 


LINE OF 


New York 
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Good Health 


is profitable 


Hib 
TOR 


Posture 
Chair 


Practical reasons recommend TIP-TOP, the Gun- 
locke Posture Chair. Its complete adjustability, 
pleasing appearance and rugged construction, 


with actua 


and freedom o 


| improvements in working comfort 
, mavemen distinguish it from 


other posture type chairs and identify it with 
the extensive, high quality Gunlocke line. 

And there are countless sales opportunities; 
TIP-TOP sells at a moderate price and leads to 
sales of Gunlocke executive suites, a wide line 
of chairs for the general office, and Gunlocke 
upholstered furniture. In short, TIP-TOP is a 
chair to start sales, to stimulate movement of 


larger item 


oy — and 
t us send 


The 


s. Only you can make your business 
now is the time to “‘bear down.” 
you full information. 


W. H. Gunlocke 


Chair Company Wayland, N. Y. 


New York City showroom and staff at your 


service: 


138 Grand St., phone Canal 6-5931 
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Dependability 


The Quality of the Grand Rapids Loose Leaf 
Binder Company is traditional—it is always the best. 
The service in filling orders on time makes it the 
only profitable “hard-time” line to carry. 

Write for complete information on any phase of 
loose leaf equipment. Our data will help you sell 
more equipment. 


Write. 










Quality—Service 







Grand Rapids Leese Leaf Binder Co. 
Michigan 





Grand Rapids 
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No. 30-54 


Compo No. 3C-54 Wire Stapling Machine has a ca- 
pacity of 50 wire staples, weighs 1 lb. and will fasten 
together 20 sheets of 16 lb. bond paper or its equivalent. 
The No. 3C-54 Wire Staples are made 50 per strip and 


packed 5000 to a box. 
) 


Get your order in now! A new and different type of 
wire stapler weighing only 6 oz., and combining beauty 
and the well known COMPO dependability. Carry it 
around in your vest pocket. Handy for stapling price 
tags to goods and tagging bundles. Easy and efficient 
for fastening correspondence. 


Manufacturers and Distributors 


COMPO MANUFACTURING & SALES CO. 


Westport, Conn., U.S.A 





No. C-54 BW 

















BUSINESS OPPORTUNITIES 


Important to Manufacturers 


The following detailed inquiries, received direct from readers of OrFrrice 
APPLIANCES, are tangible business opportunities. 





Office Machine Business at Kingston—-Typewriter Service & Sales has 
been established at 276 Fair street, Kingston, N. Y. A ground floor space 
is occupied in the business section of the city. Catalogues and other 
trade literature are solicited from manufacturers. 

Office Machine Line for Chicago—The Unigraph Sales Company, 440 
South Dearborn street, Chicago, Ull., manufacturer of the ‘‘Option-A- 
Graph,’’ wishes to add one or two office machines or specialties. The 
company deals with life insurance companies all over the United States, 
and is in a position to add the distribution of other devices in Chicago, 
Cook county and adjacent territories; Wisconsin and Indiana trade can 
also be handled 

Office Supply Business—Robert Kucera, Jr., P. O. Box 426, East 
Louis, Mo., plans opening an office supply business November 1. He de 
sires to hear from manufacturers and wholesalers who wish a representa- 
tive or sales outlet in the East St. Louis territory. 

Pacific Coast Representation—-George Henderson, 844 South Westlake 
avenue, Los Angeles, Calif., is establishing himself as a manufacturers’ 
representative, covering the Pacific coast. He wishes to hear from manu- 
facturers desiring representation in that territory Mr. Henderson has 
been connected with the stationery trade over ten years, and is thoroughly 
familiar with all its branches. 

Salesman Seeks Lines—-M. P. Marston, 1621 Dayton avenue, St. Paul, 
Minn., wishes to take on one or two more lines. He calls on business 
offices in St. Paul and Minneapolis, and is interested especially in small 
office specialties or office supply lines that can be handled as a side line or 
a major item if the proposition warrants it 


St 


New Enterprises 


Following are new concerns reported in further detail elsewhere in this 
issue. They offer possibilities of additional outlets for manufacturers in 
this field. 


East St. Louis Opening—Robert Kucera, Jr., P. O. Box 426, East St 
Louis, Mo., will open an office supply business in that city 

Stationery Store at New York—-H. du Bois Plummer, Inc., 7 Broadway, 
New York, N. Y., has been established by H. du Bois Plummer, formerly 
vice president of H. K. Brewer & Company, New York, N. Y 


STATEMENT OF THE OWNERSHIP, MANAGEMENT, CIRCULATION, 
ETC., REQUIRED BY THE ACT OF CONGRESS OF 
AUGUST 24, 1912 
of Office Appliances, published monthly at Chicago, Ill., for October 1, 1932 
STATE OF ILLINOIS, County of Cook, ss 

Before me, a Notary Public in and for the State and county aforesaid, 
personally appeared John A. Gilbert, who, having been duly sworn accord- 
ing to law, deposes and says that he is the Business Manager of Office 
Appliances and that the following is, to the best of his knowledge and 
belief, a true statement of the ownership, management (and if a daily 
paper, the circulation), etc., of the aforesaid publication for the date 
shown in the above caption, required by the Act of August 24, 1912, 
embodied in section 411, Postal Laws and Regulations, printed on the 
reverse of this form, to wit: 

1. That the names and addresses of the publisher, editor, managing 
editor, and business managers are: Publisher—The Office Appliance Com- 
pany, 417 South Dearborn street, Chicago, Ill. Editor—Evan Johnson, 
312 North Kenilworth avenue, Oak Park, Ill. Managing Editor—Evan 
Johnson, 312 North Kenilworth avenue, Oak Park, Ill. Business Manager 

John A. Gilbert, 310 Forest avenue, Glen Ellyn, Ill. 

2. That the owner is: (If owned by a corporation, its name and address 
must be stated and also immediately thereunder the names and addresses 
of stockholders owning or holding one per cent or more of total amount 
of stock. If not owned by a corporation, the names and addresses of the 
individual owners must be given. If owned by a firm, company, or other 
unincorporated concern, its name and address, as well as those of each 
individual member, must be given.) The Office Appliance Company, 417 
South Dearborn street, Chicago, lil. ; Evan Johnson, 312 North Kenilworth 
avenue, Oak Park, Ill.; Donald C. Miller, 6901 Cornell avenue, Chicago, 
Ill. ; John A. Gilbert, 310 Forest avenue, Glen Ellyn, Ill. ; Chas. H. Everly, 
Mohegan Heights, Tuckahoe, N. Y.; Hobart W. Martin, 3763 North Kost- 
ner avenue, Chicago, Ill.; C. F. Malhoit, 7205 Yates avenue, Chicago, III. 


3. That the known bondholders, mortgagees, and other security holders 
owning or holding 1 per cent or more of total amount of bonds, mortgages, 
or other securities are: (If there are none, so state.) None. 


4. That the two paragraphs next above, giving the names of the owners, 
stockholders, and security holders, if any, contain not only the list of 
stockholders and security holders as they appear upon the books of the 
company but also, in cases where the stockholder or security holder 
appears upon the books of the company as trustee or in any other fiduciary 
relation, the name of the person or corporation for whom such trustee is 
acting, is given; also that the said two paragraphs contain statements 
embracing affiant’s full knowledge and belief as to the circumstances and 
conditions under which stockholders and security holders who do not 
appear upon the books of the company as trustees, hold stock and securi- 
ties in a capacity other than that of a bona fide owner ; and this affilant has 
no reason to believe that any other person, association, or corporation has 
any interest direct or indirect in the said stock, bonds, or other securities 
than as so stated by him. 

5. That the average number of copies of each issue of this publication 
sold or distributed, through the mails or otherwise, to paid subscribers 
during the six months preceding the date shown above is.... . (This 
information is required from daily publications only) 

THE OFFICE APPLIANCE COMPANY, 
JOHN A. GILBERT, Business Manager. 
Sworn to and subscribed before me this 28th day of September, 1932 
[Seal] ROSALIE ISRAEL 


{My commission expires July 27, 1936.] 
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RIBBONS - CARBONS - DUPLICATING INK 


A line that is distinctively different in 
its superior quality, uniformity and 
completeness. 


Ribbons in Reels, Boxed, Unboxed or 
under Special Imprint. Carbons for 


a cost used by 
every need and condition. 


everywhere. 


(Ask for our Special Offers) 


Send for Particulars (TYBOw 
NOW 


The Tybon Ribboner 
Machine 
“Reel Ribbon Economy” 


A proven method of reducing ribbon 
dealers and jobbers 





Tybon Duplicating Ink 
New and Better 


Quick drying—non-smearing. Clear, 
sharp reproductions. Will not harden 
on the pad. For all types 
of duplicating machines. 








TEN TWENTY-SIX FILBERT STREET, PHILADELPHIA, 





| SALES LETTERS 


Need the Support of 
SALES LETTERHEADS 





Your letterhead frequently is all that 
your prospective customer sees or knows 
of your business. In appearance, it ought 
to be on a par with your best dressed 
salesman. 


In context, it should give the important 
facts of your business; its general im- 
pression should reflect the character of 
your business; should suggest the prin- 
ciples of action which have directed the 
progress. 


We make good letterheads. We can 
make one that will represent you worth- 
ily, every business day of the year. If 
you are interested, we should like to ask 
you some pertinent questions and make 
some valuable recommendations. 





American Embossing Company 
192-96 SENECA Sr. 








BuFFALO, N. Y. 








The “Aluminum” Pocket Seal 
and other MARKING DEVICES 


LY 





LEVER SEALS 


Luis 


WAX SEALS 


POCKET EBo SPECIMEN IMPRESSION 


Seif- Inking 


Numbering 
Rubber Stamps 


Rota Dater Machines 


TET, +) 
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NAME PLATES 





METAL CHECKS 
MANUFACTURED BY 


MEYER & WENTHE - CHICAGO 


OFFICE & FACTORY - 24 to 30 S. Jefferson St. 
LOOP STORE - 31 North Clark Street 
WEST SIDE STORE - 30 S. Jefferson St. 


Catalogue of Complete Line will be sent upon request 
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Get Our Business 
Building Price-List 
of Hektograph 
Duplicators 


Many business people are interested in low 
duplication cost. Some would avail them- 
selves of Hektograph advantages if the qual- 
ity and economy were explained to them. 
Let us send you this information, with de- 
tails of the big Graphic Duplicators, and 
price-list of Hektograph refill, gelatine rolls, 
- Graphic Duplicator Co., 270A Lafayette 
; New York, N. Y. 
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A Distinctive Line 
that will hold your trade 
TURNER & HARRISON 
STANDARD, SILVER-ALLOY 
and GOLD-PLATE PENS 


Smoothest, slickest pens made 


Catal on at 


J ’ 


TURNER & HARRISON PEN MFG. CO., Inc. 


Established 1876 
PHILADELPHIA, PA. 


IMPRINT PENS A SPECIALTY 
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¢ CoinandCurrency Handling Supplies ¢ 
> Sold Coin Wrappers old style with tapered or 4 
. Exclusively gummed edges, tubular, and automatic Made e 
e of northern spruce raft, unequaled for . 
° thru Dealers strength. Ask about free bank imprint & 
ae Currency Bill Straps—colored or Federal s 
e style. Ask about free bank imprint e 
e Currency Racks — Coin Wrapper & Bill e 
e Strap Cabinets. * 
e Coin Trays and Lift Pans—made of sheet e 
e steel; trays are colored to identify contents, e 
e Nationally lift pans are olive green ® 
e Adeortiond te Coin Bags, Coin Bag Seals & Seal Presses. e 
Manual Coin Counters. 

@ Leading Bank  Teiler’s Moistener. 4 
4 Journals Dealers: Write for catalog and sample case. 4 
° 943 Clark Street ®@ 
>: THE C. L. DOWNEY CO. Cincinnati, Ohio $ 
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Build 


writer ribbon busi- 


your type- 


ness under your own 
private brand. 


Reel business (144 
yards) our specialty. 


Write for quotations. 


Inter-State Ribbon & Carbon Co. 


MANUFACTURERS 
S013 Denison Ave., Cleveland, Ohio 








Efficient and economical. 
Will keep correspondence 
and papers always on hand 
and properly arranged. The 
most efficient desk file on 
the market. Made in four 
sizes. A very profitable 
item for stationers. 




















Stanley R. Bristow 
24 Central Ave.West Orange,N.J. 





THIS MODEL 


RETAIL 


OFFICE APPLIANCES 


.ftor Profits! 


Your customers will want the 
‘*‘Bump”’ because of its low 
cost, economy in operation, 
convenience and quick action. 
Four models—two styles. They 
are profitable for you, too. 


00 


Write for Dealers’ Proposition. 


THE BUMP PAPER FASTENER CO. 


oO LA CROSSE, WISCONSIN 


Eastern Representatives 
Seymour-Conover Co., 350 Broadway, New York City 











| Azora air cushions and twirlers, two 
highly practical accessories, are mak- 
ing typewriting easier for thousands | 
of users. Sales, both new and re- 
placement, are large. Write for 
prices and discounts. 


AZORA RUBBER CO. 


54th and 20th Streets 
CICERO, ILLINOIS 
































Above Below 
THE AZORA THE AZORA 
TWIRLER AIR CUSHION 
RING (Cross-Section View) 
PAT. DECEMBER 21, 1915 | 
i} . ° 
?. 
| v eo} - 
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52 pages of information including illustrations of all types 
of office machin of typewriter type—how to 


test adding machines for accuracy, etc., etc.—at a nominal 
price of only 25c. 
Send for your copy today! 


RELIABLE 








aoe TYPEWRITER & ADDING MACHINE CORP. 
303 W. MONROE ST.. CHICAGO, ILL.... 










OUT OF SIGHT—SALES STOP 
Display COIT’S Improved Lettering 
PENS 
The Right Pen for Every 
Kind of Lettering 
DEALERS: Send for assort- 
ment of 12 pens 3 of each 
popular size on special coun- 
ter display card for 30 days 
sales trial, prepaid. 
Dozens of stores in your 
neighborhood need COIT’S 
PENS and will buy them 
from you when displayed. 
ASK YOUR JOBBER 
THE BRIDGEPORT PEN 
COMPANY 
Bridgeport, Conn. U.S. A. 
POOP PPP LL PLP OP DL LD OLD COLL OLL LS 
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RIBBONS 


Dealers 


Sansom at Tenth Street 


U.S. TYPEWRITER RIBBON MEG. CO. 





ESTABLISHED 1895 


Inquiries Solicited 


CARBONS 


Philadelphia, Penna. 


















AE. QUALITY PRODUCTS 


ANGLE BACK and Post Binders 
KALAMAZOO Punching Provided For 


CATALOG and Magazine Binders 
VISIBLE RECORD Binders and Forms 
INDEXES—Standards and Special 
INDEX TABS and Tabbing 
FILE GUIDES and Folders 
LOOSE LEAF SPECIALTIES 


| G. J. Aigner Co., Manufacturers 


——_—_—_—_—_—_— 


0 a a. — ere for Getenee and eee 0 
Loose - 


exes for ey 4 
Tatles and Labels 
Aiqner's Patent Cu 


503 S. Jefferson St., Canal yaya 


MARTENS 
TYPE CLEANER 


with the exclusive patented ap- 
plicator (combining felt and brush) 
cleans type quickly, thoroughly and 
easily. It is a favorite among 
typists everywhere. 

A Free Introductory Offer 


Write for it and our liberal discount 
schedule. Retail price 50 cents 














Le, owns 





CHICAGO 





Martens Type Cleaner Co. 
121 East 27th St. New York City 


In Every 
Bottle 



















CARD CASES 


Widest assortment of card 
cases beautifully finished, 
equipped with rubber feet. 
Made for 3x5, 4x6, 5x8, 6x9 
cards. In three depths, 5” with 
a capacity of 450 cards and in- 
dex—8!/,” with 750 card and 
index capacity—12” with 1200 
card and index capacity. 
Finished in olive green, | 
grained mahogany or | 
walnut with or with- 
out locks. (The 5” 
depth comes in olive 
green only without 
lock. ) 


‘ > 300 EAST 145TH tr oon | 
Art Steel Co... Ine. NeW YORE, Ne | 


Order a stock today. 











Feature the clear, 
lasting impressions 


VICTORY 
STAMP PADS 


Your trade will appreciate the extra quality in Victory 
Stamp Pads. Made of high grade, long wearing materials 
inks of brilliant hue and fast color. Six sizes, from 2 x 3 34 
inches to 4 x 9 inches. 
YOUR OWN BRAND 
can be mod to otey op nem eae iene p department and to advertise 
your entire business. All our items can be put up under your imprint, 
Our price-list (sent on request) includes many stationery items: 
STAMP PADS INKS MUCILAGE PASTE SEALING WAX 


LUTHER INK AND STAMP PAD CO. 
55-57 EAST PARK ST. NEWARK, NEW JERSEY 
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a Friend—.o business acquaint- 
ance who might like to keep in touch 
with office equipment by reading 
Office Appliances? If so, send us 
the name, address and business and 
we will send a sample copy with 

our compliments. 


THE OFFICE APPLIANCE COMPANY 
417 S. DEARBORN STREET, CHICAGO, U. S. A. 
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;MARRKILO 








INDEXER STRIP 
TRANSPARENT 





MARKILO Envel are made in all ring- 


MARKILO INDEXER 4. A, (blank-label 
Transparent signals, ready toch uest. 
The Been feces na Detnce Boclies taetn on Se. 


Markilo Co., Mfts.,936c W. 63rd St.,Chicago, U.S.A. 
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Italian Printers’ 


, sil Stationers’ Teo Book. 


OFFICE APPLIANCES 


1932 


(Annuario della tipografia e della cartoleria) 

Besides the sections for the printing and stationery, this edi- 
tion will also contain a part devoted to the OFFICE APPLI- 
ANCE industry, in which America leads the world. 

This edition offers the manufacturers in the States the op- 
portunity to get their goods known more than ever in the 
Italian market, and they should make this edition their medium 
for advertising in Italy. 

Advertising tariff on application to the publishers. 


CASA EDITRICE POLLINI 














The New Hanson 





No. 1546 Postal Scale 
Correct postage cost auto- 
matically computed for prac- 
tically everything to be 
mailed, from an air mail 
letter or first-class (both do- 


mestic and foreign) to parcels 
post shipments up to 2% 
pounds. This wide range of 
automatic computing is ac- 
complished on a single scale 
by means of a combination | 
of front and side dial charts. 
All figures are the 

New ates in Effect July 6, 

and Oct. 1, 1932 
Complete details of this com- 
pact, handsomely designed 
and finished Hanson Scale, 
with trade proposition, sent 

to Stationers on request. 
25 N. Ada St. 


|HANSON SCA LE COMPANY CHICAGO 








ENVELOPE 
SEALER 


= *12~ 


Stack envelopes in tray, turn the crank and watch the 
sealed mail pile up. Office equipment dealers write for 
liberal sales proposition and sample machine on approval. 
THE OFFICE APPLIANCE COMPANY 
191-195 Devonshire we premade Mass. 


RAPID 











STENCIL 
CORRECTION 
FLUID 


for all 
makes of stencils 
Bakelite cap 
Cellophane Sealed 
s 


Attractive Display 
Liberal Discounts 


SHRINK STENCIL 
PEEL FROM STENCIL 


23 Beaver St. New York 





WILL NO 
KOR-RECT-O CO. 


47, via Torino, MILAN (Italy) 
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For Holidayand) Ye ear Round Selling 


It is true that we 
thrive on the mis- 
takes of others but 
You will not make 
a mistake in han- ff 
dling the old re- 
liable H. A. INK 
ERADICATOR 
year in and year 
out. A necessity 
wherever ink is 
used. 


For further details 


»* 
H. A. INK ERADICATOR COMPANY % 
1545-47 West Farms Road, New York City, N. Y. 7 
7 
‘ 


eceeeeesest 
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Manufacturers of “‘H. A., **Dip-No-More,’’ and ‘‘Dealers Own 
Brand’’ Ink Redness for over quarter of a century 
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Loose Leaf Rings 


No Large 
Joint to Tear 
Paper 


eects eee. 


Brass 
Nickel Plated 
FIVE SIZES 


Inside Diameters 
144"—1.35 Per 100 


Open Easily, ' «6 
Close 7 « 4 
Securely 7 “ « 


For loose leaf books, binding reports, blueprints, etc. 


Write for information Loose Leaf Metals 


on our line of 


The E. W. Carpenter Mfg. Ce. 
Bridgeport, Conn. 























Sales Books 


Keep blank sales books on 
hand always. Big, steady 
demand; long margin. Get 
our prices before you buy. 















Also ask for liberal dealer agency 
on printed sales books, manifold 
books, cafe checks, etc. Orders 
easy to get, easy to handle. Bet- 
ter quality, quicker service, 
closer co-operation. 














- Let us quote on books for your 
at - own use, too. 
- ADAMS BROTHERS 


COMPANY 
Sales Book Makers Since 1890 


TOPEKA, KANSAS 
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DEALERS WANTED It has Known Value .... 
for a patented typewriter that’s why it sells 


cushion key, with advan- 

tages and merits no other 

key possesses. You'll get 

MORE key business by 
selling 


The Master Key 


(No Rubber to wear out) 
Write for Samples 
and Prices. 


Speed Key Mfg. Co. Inc., 
29 Columbus Place 
Brooklyn N. F, 


Use Clarotype yourself and you will know 
why it outsells all other type cleaners on 
the market. 

You take no chances when you order your 
first dozen of Clarotype. This type cleaner 
has proved one of the best specialty items 
in the stock of over 3600 dealers. 


cLARD-Trve 


dern type cl 


Order a dozen (packed in an attrac 
tive display container with free adver- 
tising aids) from us or your jobber. 
Your customers will do the re-order- 
ing. It's a 50 cent product offering 
‘ you a liberal discount. The Clarotype 
4 Company, tnc., 16-M Hudson St., 
New York City. 







t 


























SOS SSSSSCSOSCSSSCSOCSCSCSOCSSCSSSSSSOSOOSSOSOCOOO~ 


Color in CODO 


Color in CODO containers helps you 
sell. Color in CODO typewriter 
ribbons and carbon papers, by re- 
taining your customers’ good will, 
helps you sell again. Strength of 
color is an outstanding feature of 
the CODO line. The permanence 
of color insures permanence of 
sales. 

CODO offers you an opportunity to 
become a leading distributor of 
ribbons and carbons. 

Full information of this up-to-date 
line will be sent on request. 


The CODO 
MANUFACTURING 
CORPORATION 
Coraopolis, Penn. 

New York Chicago 
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Opal packages appear in striking, original effects when Grippit is used . . . 
to paste on appliques, contrasting bands of color, ties . . . to make intri- 
cate folds . . . to bold metallic finishes. Grippit never wrinkles paper. Is is 
so clean that any ex-ess rubs off with your fingers. Write for Free Tube and 
Profit Story to Harriman-Welts Products Co., 200 Summer Street, Boston. 
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The Fulton Man 
says 


In times of depression, the kiddies 
are never forgotten. Put in a 
counter of toys for the holiday sea- 
son and help beat the depression 
by helping your own sales volume. 
Fulton Artistamp Sets should be on 
the Toy Counter. Write for cata- 
logue. With every order of two 
dozen, a hand-colored silent sales- 
man. 


Fulton Specialty Co. 
Elizabeth, N. J. 






Faster Profits 
Small Investment 


Office managers have need at all times to attach charts, 
maps, drawings and pictures to walls. Our new Counter 
Displays, holding one dozen packets each, make sales 
wherever shown. 


Moore Push-Pins 
and 


Moore Push-less Hangers 


Try one or two of these Displays on your counter. 
They are money-makers. Your Jobber can supply you. 


MOORE PUSH-PIN COMPANY 
113-125 Berkley St. Philadelphia, Pa. 
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MAILING LISTS} MULTIPLYRESULTS 


Pave the way to more sales with actual names and ad- with 
dresses of Live prospects. Get them from the original 
compilers of basic list information—up to date—accurate— Personal Letters 
guaranteed. Tell us about your business. We'll 
help you find the prospects. No obligation for 
consultation service. 












You know that personal letters get to 
you. Why not use them on you 

( Dp , prospects—in quantities. The cost is 
: 60 2) a “ @ R ererenc 2) ele} ‘ The Auto-typist is e pneumatically operated not too high if you use the Auto- 
Ss om -f- a ee ai ff pee typewriter that types repetitive letters, in- typist. Let us tell you how one gir! 
yD Mailing LIST CATALOG dividvally, at @ speed of 300 @ day and re- with an Auto-typist at her elbow 
Gives counts and prices on 8,000 lines of busi- quires but a small part of a typist’s time for can turn out individually typewritten 
ness. Shows you how to get special lists by filling in names end special dete. letters at one cent each. Test the idee 


territories and line of business. Auto lists of all kinds. 
Shows you how to use the mails to sell your products economically through our rental plan 


and services. Write today. 


R. L. POLK & CO. proe PYE. American Automatic 


Branches in Principal Cities T ‘ 
ypewriter Co. 


Mailing List Compilers. Business Statistica, Producers of Direct Mail Advertising 602 No St Ch o Wl 
. Carpenter St., icag 














World’s Largest City Directory Publishers 
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As pioneer desk makers of New No. 800 Series Chairs in 
Jasper, Indiana, we can offer Sot Amie Weis A 
you the best in high quality 


desks, time tried and quality Pleasing Design, with a Deep, 


tested for fifty-two years. Rich, Durable Finish. 
The JASPER a The JASPER 
DESK CO. CHAIR CO. 


Desks and chairs can be purchased from us in pool 
cars at carload discounts, lower freight rates and 
the assurance that goods arrive in first class con- 
dition, without damage. We solicit your inquiries. 


JASPER, INDIANA 








asper Desk Co., Louis H. Farber, 7300 South Shore Drive (Phone Saginaw 8785) 


CHICAGO REPRESENTATIVES: For Janber Chait Go., Willian H. Brown, 4504'S. Wells St. (Phone Bouleverd 7957) 
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Mi | 99 To us 5M, B” por ‘a “MON BUREAU” 
¢ To you “M. B.” stands for “MORE BUSINESS” 


If you want to extend or enlarge your trade, here is an opportunity for you! 
American goods are extremely popular in France and much needed, too. Tas 
especially applies to office furniture and all modern business appliances. 
To sell your goods in France, you should advertise in the 
right French medium. Now, this right medium is M. B. 
because it is the progressive business publication ‘par 
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MON excellence.” As a matter of fact, M. B. was the first to 
Boj REAU advocate highly efficient business methods in France and 
LE MAGAZINE DE ORGANISATION was the pioneer of modern office equipment in this country. 
COMMERCIALE & MOSSTRICLLE So it is no wonder that it is read all over France, Belgium, 

eo Switzerland, Spain, Italy and Rumania, by the most 

progressive firms, that is by the firm that is likely to be 
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interested in your goods. 


Advertisements in this magazine are practically sure to 
bring trade for you because it reaches the very public you 
are anxious to get at. 

Write today to the Advertising Manager of M. B. He will be pleased 
to send you a free copy of this interesting publication. His depart- 


ment will write ads that pull for you or translate your copy into 
French just as you like. 


RON BUREAU,” ”” 186, Faubourg St-Martin, PARIS, Xeme Arrt. *- (FRANCE) 
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The Stationer’s 


Scrap Book 
of Ideas 


APPRECIATION : 


“No ‘live’ Stationer should be without one. 
We learn from our own and the experi- 
ence of others, and the ‘Scrap Book’ con- 
tains many ‘gems’ for any Stationer. I find 
an idea in the book for every week of the 
year. Calculate this at $1 for 52 ideas and 
it is indeed a real sound business invest- 


ment, 


“The ‘Scrap Book of Ideas’ is a smart idea. 
After all, it is the business with the ideas 
that counts in these days of keen business. 
“Congratulating you on the success of the 


volume.” 


** TIMES * OFFICE, Motherwell, Scotland 


| Price: $f 


Postage Free 








Publishers: F. W. BRIDGES, LTD., 
Grand Buildings, Trafalgar Square, 
London, W.C.2, England 





Buy One for Yourself and One for Each of 
Your Salesmen and Clerks 


| re 











For Over Thirty Years . . 
THE LEADERS .. 





JUMBO GEM 





PERFECTION No. 50 


PERFECTION No. 70 


“Perfection,” “Gem” and “Jumbo Gem” Calen- 
dars are the original desk calendars. Standardize 
on the GENUINE. Manufactured solely by 


Defiance Sales Corporation 
72 SPRING STREET NEW YORK 




















& 
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For that Sales Manual, Catalog, 
Book of Regulations, etc. 


PERFECTION METALS 


Our service is particularly designed for stationers 
who operate their own printing and binding plants. 
Many different types and sizes of ring and post 
binder metals are now being used and because we 
specialize in their production, frequently ey 
out new metals embodying latest developments an 
improvements, this service is sneugtionall valuable 
in its field, 

If you do not have our catalog, send for a copy. 
Besides specifying and illustrating our many stock 
metals, it is a veritable compendium of useful in- 
formation on the subject. 


Loose Leaf Metals Co. 


INCORPORATED 
6816-6824 Arsenal St. ST. LOUIS, MO. 

















Personal letters at low cost 


... Again G-E MOTORS 


T PRODUCE letters typed by mechanical hands but indistinguishable 
from those typed by human hands — to produce such letters automatically 
at an amazingly low cost — this is the function of the automatic typewriter. 


And here again, in motorizing this modern tool of business, General Electric 





General Electric's Type BC direct- 
current fractional-horsepower 
motor— matched to the power 
needs of the automatic typewriter, 
and fully representative of the 
complete line of both alternating- 
and direct-current G-E motors for 
every office device 


motors are filling the need — efficiently, dependably, exactly. 


There’s the right G-E motor for every electrical servant of your office; its 
selection is an assurance of the best in performance and care-free service. 


General Electric Company, Schenectady, N. Y. Sales and engineering service 


in principal cities. 


G.E. builds a line of motors j 
that accurately match the 
characteristics of these and 
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MODERNIZE 
YOUR 
OFFICE 
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other office devices: 


Adding machines 
Addressing machines 
Auto callers 
Automatic typewriters 
Accounting machines 


Billing machines 
Binding machines 
Blueprint machines 
Bundle tiers 
Bookkeeping machines 


Canceling machines 
Calculating machines 
Card punchers 
Cash-carrying machines 
Cash registers 

Check indorsers 

Check writers 

Check protectors 


Clock winders 
Coin-counting machines 
Computing machines 
Coin-wrapping machines 


Dictating machines 
Duplicators 


Embossing machines 
Engraving machines 
Envelope-opening machines 
Envelope-sealing machines 
Erasing machines 


Fans (for desk) 

Fare boxes 

Film-washing machines 
Folding machines (paper) 


Gluing machines 
Key-cutting machines 


Letter openers 
Labeling machines 
Letter presses 


Mailing machines 
Meters (postage) 


Package-sealing machines 
Package-wrapping machines 
Paper-box machines 
Payroll machines 
Perforating machines 
Photograph printers 

Postal permit machines 
Printing machines 


Registers (sales) 

Sorting machines (cards) 
Sealing machines 
Stamp-canceling machines 
Stenciling machines 
Stock-quotation boards 
Stitching machines 


Tape moisteners 
Tape-pulling machines 
Telegraph machines 
Tickers 

Typewriters 
Typesetting machines 
Ticket counters 
Tabulating machines 


Venders (ticket) 
Voting machines 


Wrapping machines 


210-168 


GENERAL@ ELECTRIC 











0; nvincing 
| f Evi iden Ce 


—— 


HE attendance of thousands of executives 
at the National Business Show in New 
York last month provided convincing, evi- 
dence of increasin’, interest in and desire to 
learn about the latest developments in Busi- 


ness Machines and Equipment. 


41aNn; ins Ahead with Confidence 


— 


Many of the exhibitors at last month’s Show 
are already making, plans for their exhibits 
in the 1933 National Business Show. They 
know it pays them to meet the interested 
people who go to the Show to learn about 
up-to-the-minute administrative equipment 


and service. 


NATIONAL BUSINESS SHOW COMPANY 


Frank E. Tupper, President Edwin O. Tupper, Secretary 
50 CHURCH STREET 





NEW YORK 





N EWS amen fOr every Man, woman and 


school child in the country 
....and every dealer, too.... 


An UNDERWOOD PORTABLE 


SPECIFIC 
1. 
' 
1 


6 
8 
9° 
10 


Cdihii 
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. 
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‘ATIONS... That Win Sales 


Standard keyboard —42 keys, 84 characters. Picea type. 


Standard carriage shift with left hand shift key and shift lock. 


. Standard combination carriage return and line space lever. 


. Right hand evlinder knob, paper release and carriage release lev ers. 


Margin rack and left hand margin stop 

One-color standard size ribbon with manual ribbon reverse. 
Black crinkle finish, with bright metal parts nickeled 
Weight ? pounds 

Price, $34.50. With overnight type carrying case, $37.00, 


Fas payment plan 


Typewriter Division 


UNDERWOOD ELLIOTT FISHER COMPANY 


Typewriters * Accounting Machines ¢ tdding Machines 
$42 MADISON AVENE, NEW PORK, N.Y. 


Sales and Service Everywhere 


UNDERWOOD iio’ 


PORTABLE 







Nota make-shift typewriter to meet alow 
selling price...a complete typewriter 
to meet standard typing requirements 


@ Now...it’s here! A new Underwood of traditional 
Underwood design and time-tested Underwood 
precision and stability...at the lowest list price 
at which a complete portable writing machine has 
ever been sold! The Underwood Junior Portable! 

Here’s the one light-weight low-priced portable 
that does a complete writing job. With its stand- 
ard keyboard of 42 keys and 84 characters—capitals 
and small letters—it writes exactly like a regular 
standard machine...the right way. And the Junior 
is a true Underwood in every other respect. It em- 
bodies many exclusive Underwood features. Its 
quality is the traditional Underwood quality. Its 
ability to stand up is that of a machine built for 
years of hard use —not that of a toy. 

Thousands have needed...wanted...waited for 
the Underwood Junior Portable. Thousands are 
hearing about it and spreading the news today... 
every day. Thousands will look at it and buy it 
immediately for their children...for their husbands 
... for their wives... for themselves. 

Be ready for a new kind of Christmas giving 
with a new kind of typewriter...the newest thing 
the American public ever heard of, Sell the 
Underwood Junior Portable. 




















